Editor  &  Publisher 


DETROIT  PUBLIC  LIBRARY  AUG  18195! 

Sometime  this  August,  some  advertiser 
will  invest  in  the  Chicago  Tribune 


THE  TEN  MILLIONTH  DOLLAR 


for  General  Advertising  during  1958! 

Ten  million  dollars  in  8  months?  In  one 
market?  In  a  single  newspaper? 

Yes,  because  the  market  is  Chicago— and 
the  newspaper  is  the  Chicago  Tribune. 

General  advertisers  know  its  tremendous 
selling  power.  They  consistently  invest  more 
of  their  advertising  expenditures  in  the 
Tribune  than  in  all  other  Chicago 
newspap«irs  combined. 

To  forge  ahead  this  fall  in  the  Chicago 
market,  put  the  Tribune’s  sales  power  to  work 
for  you.  Nothing  matches  its  ability  to 
translate  your  advertising  into 
vigorous  buying  action. 

TbbeBl^m&iioaao,  be  the  'Wbunel 


Here's  the  perfect  mate  to  the  Headliner,  for  the  new 
Goss  Imperial  128-page  3-to-2  Folder,  contains  all  the 
sound,  advanced  engineering  features  that  mean  depend 
able  performance. 

Look  at  the  massiveness  of  the  folding  cylinder  alone 
...the  heart  of  the  Imperial.  It's  made  of  heavy  welded 
steel,  stress  relieved  and  magnafluxed  to  be  sure  it  wdl 
stand  up  under  continuous,  high  speed  operation.  This  is 
typical  of  the  engineering  throughout... typical  of  Goss 
advanced  design. 

Its  many  other  advantages,  too,  should  be  noted.  Cyl¬ 
inder  expansion  bands  can  be  adjusted  quickly  and  simul¬ 
taneously  or  individually  to  vary  the  diameter  for  running 
8  to  128  pages.  Second  fold  roller  adjustment  includes 
indicator  calibrated  in  pages  for  pre-setting  to  accomo¬ 
date  editions  of  varying  size.  The  change  from  straight  to 
collect  runs  can  be  made  quickly  and  easily.  Automatic 


safety  clutches  that  protect  against  chokes  and  jams,  anti 


friction  bearings  and  automatic  lubrication,  indicate  the 


care  in  design  to  assure  safe  and  dependable  performance 


And,  folded  edge  forward  delivery  ...a  Goss  first. 

For  high  speed  metropolitan  operations,  the  Imperial 
3-to-2  Folder  excels  in  ease  of  operation,  endurance,  and 
dependability.  Let  your  Goss  representative  show  you 
how  it  will  improve  your  pressroom  performance. 


The 


Company 


eeoi  W.  31st  StTMt,  Chioago  80.  Illinois 


A  Division  of  MIehls-Goss-Dsxtsr,  Inc. 


to  meet  the  heavy  load 
of  high  daily  output 

GOSS  IMPERIAL  (3:2)  FOLDER 


Engineered  for 

DEPENDABILITY 


SAMTEL  LEBELL 


The  noted  newspaperman  whose  uniquely  personal  method  of  fingering  the  pulse  of  public  thinking  proved  so  accurate 
in  the  '52,  '54  and  '56  elections,  and  in  his  "recession"  series  last  April,  is  already  criss-crossing  the  country,  covering  the 
'58  election.  His  "The  People  Speak"  series,  probing  the  public  mood  on  all  important  problems,  will  be  released  for 
publication  starting  Monday,  September  29,  continuing  right  up  to  Election  Day. 


MICKEY  MANTLE 

With  the  New  York  Yankees  so  far  out  in  front,  we  see  no  reason  to  delay  our  offer  of  the  Mickey  Mantle  World  Series 
articles  for  the  third  straight  year.  The  star  center  fielder  will  write  background  articles  for  the  two  days  preceding  the 
opening  game,  a  daily  article  immediately  following  each  game,  and  travel-day  articles,  giving  his  own  player's-eye-view 
of  the  1958  baseball  classic  in  his  usual  frank,  fair-minded  manner. 


ANDREW  TVLLY 

The  well-known  Washington  reporter  has  written  the  inside  stories  of  the  most  exciting  crimes  of  the  century,  taken  from 
the  closed  files  of  the  Treasury  Department's  four  enforcement  branches:  the  Internal  Revenue  Service,  the  Bureau  of  Nar¬ 
cotics,  the  Bureau  of  Customs  and  the  United  States  Secret  Service.  A  12-part  series  from  Tully's  book  "TREASURY 
AGENT,"  to  be  published  by  Simon  and  Schuster  on  September  29,  is  offered  for  release  starting  September  2,  or 
thereafter. 


ELEAXOR  ROOSEVELT 

"The  First  Lady  of  the  World"  will  make  her  second  visit  to  Russia  this  September.  As  on  her  trip  a  year  ago,  her  column 
"My  Day"  will  be  cabled  from  abroad  for  a  3-a-week  release,  resuming  the  regular  6-a-week  schedule  after  her  return 
to  New  York  on  September  27,  when  she  will  bo  free  to  write  more  fully  about  her  experiences  and  impressions  in  the 
U.S.S.R.  En  route  to  Moscow,  she  will  spend  a  few  days  at  the  Brussels  World's  Fair. 


PHONE.  WIRE  OR  WRITE  AT  ONCE  FOR  RATES  AND  AVAILABILITY 


UNITED  FEATURES 
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EDITOR  ft  PUILISHER  CALENDAR 


Aug.  17-19 — ^Texas  Baily  N«wspap»r  Associatron,  Summor  maafing,  Jad 
Tar  Hotal,  Galvacton,  Tax. 

Aug.  17-19— 'Southam  Nawtp>apar  Publishart  Asiodation,  Eastam  Diviiiaa 
Machanical  Confaranca,  Dinklar  Ptaza  Hotel,  Atlanta,  Ga. 

Aug.  18-23— International  Photo  Engravers  Union  of  North  Amarica,  annual 
convention,  New  Orleans,  La. 

Aug.  18-23— National  Institute  for  Advertising  Management,  sponsored  by 
the  Advertising  Federation  of  America,  Michigan  State  Univanily, 
E  Lansing,  Mich. 

Aug.  25-27 — New  England  Association  of  Circulation  Managers,  Sumnwr 
convention.  The  Griswold,  Groton,  Conn. 

Aug.  25-28 — ^Association  for  Education  in  Journalism,  annual  convention, 
University  of  Missouri,  Columbia,  Mo. 

Sept.  4-5— Allied  Daily  Newspapers  of  Washington.  Fall  meeting.  Aider- 
brook  Inn,  Hood  Canal,  Wash. 

Sept.  4-6— Canadian  Weekly  Newspapers  Association,  annual  convention. 
King  Edward  Hotel,  Toronto. 

Sept.  5-7 — Pacific  Newspaper  Mechanical  Conference,  annual  maetinq, 
Mark  Hopkins  Hotel,  San  Frandsco,  Calif. 

Sept.  5-7 — Iowa  Daily  Press  Association,  annual  dinic,  Savery  Hotel.  Dei 
Moines. 

Sept.  8-12— International  Stereotypers  and  Bectrotypers  Union,  55th  in- 
nual  convention.  Post  Tavern  Hotel,  latHe  Creek,  Mich. 

Sept..  1 1-14 — New  York  Press  Association,  mid-year  meeting,  Whitnfsca 
Inn,  Lake  Placid. 

Sept.  12-14 — Maine  Press  Association,  with  New  England  Weekly  Prsn 
Association,  Summer  conference,  Samoset  Hotel,  Rockland,  Me. 

Sept.  13 — United  Press  International  Editors  of  Pennsylvania,  Sumner 
meeting,  Bedford  Springs  Hotel,  Bedford,  Pa. 

Sept.  12-14— New  England  Weekly  Press  ALSSociab'on  Summer  Conference, 
Samoset  Hotel,  Rockland,  Maine. 

Sept.  13-14 — Illinois  Daily  Newspaper  Markets  State  Sales  Clinic,  Pare 
Marquette  Hotel,  Peoria,  III. 

Sept.  14-lfc— New  York  State  Publishers  Assodetion,  annual  meetinq, 
Whiteface  Inn.  Whiteface,  N.  Y. 

Sept.  l4-l6-|Contral  States  Circulation  Managers  Association,  Fall  meet¬ 
ing,  Congress  Hotel,  Chicago. 

Sept.  14-17 — New  England  Assodated  Press  News  Executive  Association, 
annual  meeting,  H(^  Samoset,  Rockland,  Maine. 

Sept.  14-17 — ^Western  Classified  Advertising  Association,  annual  conven¬ 
tion,  Villa  Hotel,  San  Mateo.  Calif. 

Sept.  14-17 — Southern  Circulation  Managers'  Association,  29th  annual 
convention,  San  Carlos  Hotel,  Pensacola,  Fla. 

Sept.  15-17 — Newspaper  ROP  COLOR  Conference,  third  annual,  Waldorf- 
Astoria  Hotel.  New  York. 

Sept.  17-19 — Advertising  Media  Credit  Executives  Assodation,  fifth  annual 
meeting,  Roosevelt  Hotel,  New  Orleans,  La. 

Sept.  17-19— National  Industrial  Conference  Board,  sixth  marketing  con¬ 
ference,  Waldorf-Astoria,  New  York  City. 

Sept.  20-21 — Minnesota  AP  newspapers.  Fall  meeting,  Hibbing.  Minn. 

Sept.  20-21 — Society  of  American  Travel  Writers,  third  annual  convention. 
Basin  Harbor  Club,  Vergennes,  Vt. 

Sept.  21-26— Newspaper  Food  Editors  Conference,  Waldorf-Astoria,  New 
York. 

Sept.  22— U.  S.  Commemorative  Stamp  Ceremony,  honoring  Journalism 
and  Freedom  of  the  Press,  On  50th  Anniversary  of  School  of  Journalism, 
University  of  Missouri,  Columbia,  Mo. 

Sept.  26 — United  Press  International  Broadcasters  of  Iowa,  Hotel  Roosevelt, 
Cedar  Rapids,  Iowa. 

Sept.  26-27 — Newspaper  Week,  University  of  Colorado.  Boulder,  Colo. 

Sept.  27 — United  Press  International-University  of  Iowa  School  of  Journal¬ 
ism  Symposium  on  "Good  Government",  University  of  Iowa,  Iowa  City. 

Sept.  28-29 — Ohio  Select  List  annual  meeting.  Fort  Hayes  Hotel,  Colunv 


HOUSTON  RETAIL  MERCHANTS 
PLACED  MAJORITY  OF  THEIR 
ADVERTISING  LINAGE  IN  THE 
CHRONICLE  .  .  .  FIGURES  FOR 
FIRST  HALF  1958: 


CHRONICLE. 


PRESSi 


AND  THE  CHRONICLE  ALSO 
LEADS  BOTH  OTHER  HOUSTON 


PAPERS  IN  GENERAL, 
AUTOMOTIVE.  FINANCIAL, 
CLASSIFIED  AND  TOTAL 


ADVERTISING! 


The  Chronicle  Continues  To  Be 


The  Leader 


THE  REASON 


SOURCE:  MEDIA  RECORDS 


Vol.  91.  No.  34,  AuKu-st  16,  ig.iS.  Editor  A  Publisher,  the  Fourth  Estate  is 
published  every  Saturday  by  B^litor  &  Publisher  Co..  Inc.  Editorial  sad  bu«- 
ness  offices  at  Suite  1700,  'Hmes  Tower.  1475  Broadway.  New  York  36.  N.  *• 
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IiOHM  T.  lONEE,  B(.,  President 
R.  w.  MeCMTHT,  Advertistng  Director  $ 
M.  J.  ciBtONS,  Ceoerat  Advdrtrsioc  M«r. 

THE  BRANHAM  C0M>AHt 


Will  Hollywood  spoil  Mary  Porkins? 


Next  Thursday  Mary  Perkins  arrives 
in  Hollywood— to  start  an  exciting  new 
episode  in  her  career  “On  Stage.” 

Samson  Alexander,  the  star-huilder 
movie  tycoon,  sees  to  it  that  Mary  gets 
the  full  glamour  treatment  — a  fabulous 
mansion... swimming  pool  built  to  her 
own  profile... seiTants... a  new  name, 
Chandra  Lure  . . .  and  her  initial  role 
opposite  the  big  number-one  box  office 
attraction.  Red  Flagg! 

As  a  star  on  the  rise.  Mary  must  be 
seen  in  public  with  Racey  Wilde,  Nip 
Tuck,  and  other  wolves  in  wolves’ 
clothes  .  .  .  live  in  a  fantastic  world  of 
greats  and  near  greats,  talent  scouts, 
press  agents,  directors,  producers,  and 


movie  magnates ...  be  a  Cinderella  girl 
with  slips  and  slippers  spun  out  of 
platinum  glass! 

Will  the  sweet,  small-town  Mary 
Perkins  be  able  and  willing  to  make  the 
grade  from  legitimate  art  to  leg  art? 

The  new  episode  lifts  Hollywood's 
silk  curtain,  is  audacious  and  authentic 
...and  will  add  thousands  of  fans  to  the 
already  large  following  of  “On  Stage.” 
A  natural  circulation  stimulant,  with 
strong  promotional  possibilities! 

Your  readers  will  enjoy  seeing  a  lot 
of  Mary  Perkins!  If  you  have  missed 
signing  up,  phone,  wire,  or  write  now, 
for  proofs  and  prices  of 


0000000000000000  01 

o 


DTiDf^ 


fD'i 


o  o  o  o  o 


Lec»^\- 


o  oooooooo 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 


220  East  42nd  St.,  New  York ..  .Tribune  Tower,  Chicago 
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Cultivating  a  rich  field 
calls  for 

DEPTH  OF  PENETRATION 


Unless  you  are  using  THE  CHRISTIAN 
SCIENCE  MONITOR  as  a  regular  part  of 
your  advertising  program,  you  are  very 
likely  doing  little  more  than  scratching 
the  surface  of  the  important  MONITOR 
market.  This  great  international  daily 
newspaper  commands  the  respect  and 
retains  the  loyalty  of  its  readers  because 
of  fairness  and  accuracy  of  its  world 
reporting  and  because  of  the  reliability 
of  its  advertising. 

The  MONITOR  has  the  depth  of  penetra¬ 
tion  that  gets  beneath  the  surface  interest 
of  its  readers  —  down  to  where  the  sales 
action  really  starts. 

Your  business  will  profit  from  a  program 
of  planned  MONITOR  advertising.  We  shall 
gladly  submit  a  tailor-made  proposal  at 
your  request.  THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston  15, 
Massachusetts. 


Christian 
Science  . 
Monitor 


News,  Advertising,  Readenhip 
Devoted  to  Building  a , 

Better  Civilization 


Branch  Offices 
NEW  YORK:  588  Fifth  Aven^ 
CHICAGO:  333  N.  Michigan  Avenne 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.  163/4  Strand 
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WHEN  HE  WAS  A  CUB  seven  years  ago,  Clark  Johnston, 
now  political  reporter,  Waterbury  (Conn.)  Republican, 
began  to  buy  books  on  journalism  to  further  his  knowledge  of 
newspaper  work.  He  has  collected  a  library  of  500  books  per¬ 
taining  to  our  craft  at  an  investment  of  $2,000,  an  average 
weekly  expenditure  of  more  than  $5.  He  has  read  each  book 
and  has  profited  from  each.  He  began  the  library  with  George 
F.  Mott’s  “New  Survey  of  Journalism.”  His  favorite  history  is 
Meyer  Berger’s  “History  of  the  New  York  Times”  his  favorite 
autobiography  is  that  of  0.  K.  Bovard,  formerly  managing  editor 
of  the  St.  Louis  Post-Dispatch,  and  his  favorite  miscellaneous 
volume  is  “The  Lost  Art  of  Profanity,”  by  Burges  Johnson.  The 
discerning  young  reader-collector  has  found  a  local  angle  in 
many  volumes.  For  example  many  episodes  of  newspaper  expe¬ 
riences  in  Waterbury  are  in  “Fat  Man  in  a  Phone  Booth,”  by 
Niver  Beaman,  former  city  editor  of  the  Waterbury  American 
and  ex-reporter  for  the  Republican.  “The  Crusade  in  Waterbury,” 
an  article  by  Clifford  E.  Hall,  former  Waterbury  newspaperman, 
is  included  in  a  volume  edited  by  Frank  Luther  Mott.  Waterbury 
also  is  referred  to  in  “Nothing  Sacred  On  Sunday,”  by  Emile 
C.  Schurmacher,  “Some  Days  Were  Happy,”  by  Louis  Sobol, 
and  “Journey  of  a  Johnny  Come  Lately,”  by  John  McLane  Clark. 


Columnists  Complaint 

You  never  know  what  savage  quip’ll 
Bring  of  applause  no  tiny  ripple, 

Or  what  small  unmalicious  jihe’ll 
Result  in  costly  suits  for  lihel. 

—Tom  Pease 

— ^When  General  Manager  J.  D.  Fitz,  Morganton  (N.  C.) 
News-Herald,  turned  in  a  story  about  a  civic  meeting  he  sug¬ 
gested  it  be  checked  for  spelling.  He  was  wise.  He  had  spelled 
his  own  name  “Fits.”  . . .  The  Oklahoma  City  Sunday  Oklahoman 
carries  a  column  on  records  by  John  Acord  III  under  title: 
“DISKords  with  ACORD.”  ...  Joe  Kaselow’s  advertising  news 
column  in  the  New  York  Herald  Tribune  reports  a  campaign 
for  the  Lifetime  Hell  Co.  .  .  .  Publisher  R.  W.  Hitchcock,  Rapid 
City  (S.  D.)  Journal  and  Hibbing  (Minn.)  Tribune,  was  honored 
with  a  70-pound  cake  on  his  90th  birthday. . . .  Mrs.  Zoe  Kincaid 
Brockman,  woman’s  page  editor,  Gastonia  (N.  C.)  Gazette,  for 
40  years,  has  a  second  volume  of  poetry  ready  for  publication. 
.  .  .  Harry  Barnard,  who  writes  the  “Liberal  at  Large”  column. 
Madison  (Wis.)  Capital  Times,  is  author  of  a  fourth  book,  “In¬ 
dependent  Man,  the  Life  of  Sen.  James  Couzens”  (Scribner’s). 

— Don  Iddon,  in  his  “From  New  York”  column  in  Worlds* 
Press  News  (London)  writes;  ‘‘So  many  American  columnists 
accept  free  trips  and  free  accommodations  that  everytime  a  new 
hotel  is  opened  or  big  flight  inaugurated  you  get  a  batch  of 
dispatches  which  read  like  advertisement  copy  and  all  with  the 
same  dateline  from  a  dozen  top  and  talented  American  newspaper 
writers.  This  is  bad!  The  big  British  newspapers  refuse  to  accept 
junkets  thrown  by  hotels  and  airlines.” 

Complete  Angle 

Our  fishing  editor 
Will  have  no  famine. 

Besides  the  lures  he  has 
A  can  of  salmon. 

—Fred  J.  Curran 

Wisconsin  State  Journal  (Madison) 


—Writes  Chuck  Cockelreas,  PR  Dept.,  Aluminum  Co.  of  Amer¬ 
ica,  Vancouver,  Wash.:  ‘‘If  you  have  any  2c  yen  notes  you  men¬ 
tioned  Aug.  2  I’ll  take  all  you  can  spare.  The  official  tourist  rate 
in  Japan  when  I  was  there  last  year  was  356  yen  to  the  dollar, 
or  roughly  between  two  and  three-tenths  of  a  cent  per  yen.  •  •  • 
Glen  Bayiess  Jr.,  11,  made  an  unprecedented  tour  behind  the 
scenes  at  the  White  House  and  was  thrilled  by  a  heart-to-heart 
talk  with  President  Eisenhower  for  Parade,  arranged  by  its  Wash¬ 
ington  correspondent,  Fred  Blumenthal.  Glen’s  dad  is  a  Washing¬ 
ton  reporter  for  Business  Week. 
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SYRACUSE  SUCCESS  STORY 


Early  this  year  a  group  of  community  leaders  set  out  to  raise  $6  million 
in  metropolitan  Syracuse  for  a  new  Community  Hospital.  Fund-raising 
experts  estimated  it  was  the  maximum  amount  that  could  be  raised  by 


voluntary  contributions  in  Syracuse.  Skeptics  said  it  just  couldn’t  be  done. 

Today,  the  Community  Hospital  Fund  has  more  than  STZ  million  in 
contributions.  It  is  the  largest  amount  ever  raised  in  a  single  hospital 
campaign  in  a  city  of  comparable  size. 

It  takes  a  variety  of  elements  to  make  a  great  market:  —  Population  . . . 
diversity  of  industry  .  .  .  stability  of  employment  .  .  .  spending  power 
.  .  .  strategic  location  .  .  .  and  people  with  heart.  Syracuse  has  all  the 
qualities  of  a  great  market.  It  is  the  shopping  center  of  one  of  the 
nation’s  foremost  growth  areas  ...  a  15-county  market  with  $2^^ 
billion  annual  spending  power. 


No  other  combination  of  media  reaches  the  15-county  Syracuse 
Market  as  effectively  and  as  economically  as  the  Syracuse  Newspapers. 


Represented  Nationally  by 
MOLONEY,  REGAN  &  SCHMITT 


the  SYRACU 


HERUD  JOURNAt  &  NERIID  IMERKAN 

Evening  Sunday 


Syracuse  is 

America’s  No.  1  Test  Market 


CIRCUUTION:  Combined  Daily  241,159 
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Sunday  Herald-American  205,658 


THE  POST-STANDARD 

Homing  &  Sunday 
Sunday  Post-Sfandard  109,060 


editorial 


Censorship  in  Indiana 

^  I  ^hf.  judge  in  Bloomington,  Indiana,  who  issued  an  order  restrain- 
ing  the  daily  Herald-Telephone  and  a  weekly  paf>er  from  pub¬ 
lishing  the  text  of  a  city  council  annexation  ordinance  is  indulging 
in  prior  restraint  of  publication  which  is  censorship  of  the  worst  sort. 

The  judge  might  have  been  legally  correct  if  he  had  confined  his 
order  to  restraining  city  officials  from  causing  the  ordinance  to  be 
jmblished  as  a  paid  advertisement.  Such  publication  is  required  for 
city  ordinances  by  Indiana  law  and  this  should  have  satisfied  the 
opponents  who  are  fighting  the  annexation. 

However,  E&P  has  been  informed  that  the  judge’s  order  included 
publication  of  the  ordinance  as  news  or  advertising.  This  is  outright 
censorship  of  the  news  and  is  illegal  and  unconstitutional. 

The  daily  and  weekly  newspaj^ers  there  have  the  support  of  news¬ 
papers  all  over  the  country  in  their  fight  against  the  court’s  prohibi¬ 
tion.  It  cannot  be  permitted  to  stand,  and  it  will  not  stand,  but  it 
must  be  struck  down  as  quickly  as  possible  as  an  example  of  censor- 
shij)  poweis  our  courts  do  not  possess. 


Teamsters  ’  Tactics 

"Decause  the  Charlotte  (N.  C.)  Obsewer  refused  to  recognize  it  as 
bargaining  representative  for  the  company’s  drivers,  the  Team¬ 
sters  Union  called  a  strike  Aug.  7.  The  union  did  not  bother  to  go 
through  the  usual  and  legal  methods  of  proving  that  it  represented 
the  drivers.  That  it  did  not  have  such  representation  is  proven  by 
the  union’s  lack  of  success  in  calling  men  from  their  jobs. 

\Ve  agree  with  the  Observer’s  general  manager,  J.  E.  Dowd,  that 
this  may  be  “a  forerunner  of  the  pressures  that  newspapers  every¬ 
where  may  expect  because  of  the  bad  press  Jimmy  Hoffa  and  his 
henchmen  have  been  receiving.”  W'^e  believe,  also,  that  the  teamsters 
recent  strike  against  the  Philadelphia  and  Camden  newspapers  was 
part  of  the  same  pattern. 

Newspapers  that  have  been  outspoken  in  their  criticism  of  Hoffa, 
other  teamster  leaders,  and  their  racketeering  tendencies  may  expect 
similar  treatment,  in  our  opinion.  It  will  not  have  any  effect  on  edi¬ 
torials  and  news  stories  in  the  future  any  more  than  it  has  in  the 
past  because  newspapers  will  continue  to  expose  racketeering  in 
unions  and  any  other  place  it  may  exist. 


MosS’Hennings  Bill  Signed 

"President  Eisenh'ower  has  signed  into  law  the  Moss-Hennings  Bill 
confining  use  of  the  federal  “housekeeping”  statute  to  the  physical 
custody  of  documents  and  prohibiting  its  use  as  an  excuse  for  sup¬ 
pression  of  news.  He  is  to  be  complimented  for  his  approval  of  this 
bill. 

This  is  the  first  step  in  the  drive  to  cut  away  the  growing  curtain 
of  secrecy  over  government  activities.  The  American  Society  of  News¬ 
paper  Editors  which  originally  sjxrtted  this  statute  as  a  reason  for 
secrecy  and  which,  therefore,  was  responsible  for  initiating  the  bill, 
has  its  eye  on  other  areas  that  need  similar  refinement  and  clarifica¬ 
tion.  We  anticipate  that  with  the  help  of  a  few  members  of  Congress, 
such  as  Representative  Moss  and  Senator  Hennings,  ASNE  will  make 
further  progress  in  this  direction  in  the  future. 
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Submit  yourselrea  therefore  to  Gad. 
Resist  the  devil  and  he  tcill  flee  from 
you. — James,  IF;  7. 
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letters 

RESPECT-RESPONSIBILITY 

I  had  thought  that  the  feeling  of  many 
public  officials  and  others  that  the  func¬ 
tion  of  the  press  is  simply  to  serve  as 
their  diligent  public  relations  agent,  might 
be  limited  to  small  towns  and  small  people. 

However,  in  an  article  in  the  August 
Harper’s,  William  S.  White  describes  the 
journalist’s  plight  in  Washington: 

“Many  politicians  —  nay,  most  —  have 
developed  an  illusion  that  the  function 
of  the  press  is  not  much  different  from 
that  of  a  press  agent.  .  .  .  Maybe  the 
press  is  partly  to  blame  for  the  fact  that 
some  politicians  generally  don’t  show  the 
respect  for  a  reporter’s  professional  re¬ 
sponsibilities  that  they  used  to  show.” 

The  “raison  d’etre”  for  this  diminished 
respect  can  be  attributed,  in  part,  to  the 
startling  absence  of  objectivity  in  the 
news  columns  of  many  papers,  to  the 
childishly  slanted  editorials  so  common  to¬ 
day,  to  the  editorial  policies  of  the  mass 
circulation  papers — pandering  to  whatever 
will  sell  more  papers  and  thus  permit  them 
to  increase  their  advertising  rates,  to  the 
craven  refusal  of  papers  to  comment  edi¬ 
torially  on  ultracontroversial  issues  and 
to  the  damnable  trend  of  papers  filling 
their  news  columns  with  free  publicity 
(submitted  by  PR  men  or  written  by 
suffering  reporters)  for  pet  organizations, 
individuals  and  advertisers. 

Respect  for  the  press’  responsibility  will 
only  return  when  the  press  (with  too  few 
exceptions)  once  again  begins  shouldering 
it. 

Richard  Kwartler 
Cortland,  N.  Y.  i 
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Headlines : 

Experiments  Not  Wholly  Unpleasant 
To  Engaged  Couple. — Lancaster  (Pa.) 
Intelligencer- Journal. 


2  Burned  in  Explosion  On  Boat  Being 
Repaired. — Buffalo  (N.  Y.)  Courier-Ex¬ 
press. 

• 

Seal  To  Testify  At  Hearing  On  Sea¬ 
way  Tolls. — Newport  News  (Va.)  Daily 
Press. 


Small  Plants  To  Hear  Expei’t. — Los 
Angeles  (Calif.)  Herald-Express. 

• 

Noted  Surgeons  To  Talk  Chop  On 
Channel  3. — Philadelphia  (Pa.)  Inquirer. 

• 

Man  Kills  Wife,  Shoots  Himself  In 
Triangle.  —  Santa  Barbara  (Calif.) 
^ews-Press. 

CARTOON  IDEA  OF  THE  WEEK 


MR.  PHILADELPHIA 

Your  story  “Rookie  Cops  Indoctrinated 
By  Reporters”  does  a  fine  job  of  report¬ 
ing  on  the  program  set  up  by  Charlie 
Higgins  and  Abe  Rosen. 

But  —  in  referring  to  Abe  as  simply 
“now  in  the  City  Representative’s  office,” 
you  are  slighting  one  of  the  ablest  muni¬ 
cipal  public  relations  executives  in  the 
United  States.  . 

Abe  S.  Rosen  is  the  Deputy  City  Rep¬ 
resentative  —  and,  for  all  practical  pur¬ 
poses,  Philadelphia’s  public  relations  ex¬ 
ecutive  director.  Abe  has  set  up  a  de¬ 
partment  which  we  Philadelphia  p.r.  men 
would  be  proud  to  have  in  any  agency  or 
corporation.  Abe  has  transferred  a  minor 
governmental  section  (and  refuge  for 
hacks)  into  a  proud  team  of  experienced 
professionals.  Today,  you  have  to  pass  a 
tough  Civil  Service  exam  to  get  into  Abe’s 
department.  If  you’re  expected  to  do  a 
job,  Abe  sees  that  you  do  it.  As  a  result 
of  Abe's  ability  and  leadership,  newsmen 
throughout  the  nation  today  respect  the 
“City  of  Philadelphia”  releasehead. 

Abe  Rosen  has  brought  honor  to  the 
public  relations  business  in  Philadelphia 
— ■  let’s  not  dismiss  him  as  “now  in  the 
City  Representative’s  office”! 

Larry  Newman 

Public  Relations  Dept., 

Bauer  and  Tripp,  Advertising, 
Philadelphia,  Pa. 


CURE — DON’T  KILL! 

Any  newsman  with  an  interest  in  his 
profession  is  alarmed  and  saddened  by 
the  recent  spate  of  newspaper  and  wire 
service  mergers  and  suspensions.  Editor 
&  Publisher  also  has  rightly  viewed  with 
alarm  each  successive  merger. 

However,  it  is  to  be  hoped  that  E&P, 
which  could  well  lie  called  the  voice  of 
American  journalism,  might  use  its  edi¬ 
torial  column  for  more  constructive  sug¬ 
gestions  than  the  habitual  “many  of  those 
deprived  of  their  livelihood  could  be  of 
valuable  service  elsewhere  in  the  news¬ 
paper  field.” 

If  the  trend  continues,  there  soon  will 
be  no  “elsewhere”  to  go  in  the  newspaper 
field. 

Let  me  state  quickly  that  I  have  no 
solution  in  my  pocket  and  don’t  expect 
anyone  else  to  pull  one  out  of  a  hat. 

Nevertheless,  those  who  have  the  best 
interests  of  journalism  at  heart,  and  are 
in  positions  of  influence  in  the  field,  should 
immediately  launch  a  purposeful  investi¬ 
gation  into  the  problem,  and  E&P  should 
rouse  them  to  their  duty. 

The  trend  toward  consolidation  may  be 
caused  by  economics  but  the  trend  must 
and  can  be  reversed,  since  economic  con¬ 
ditions  are  man-made. 

It  is  a  simple  fact  that  from  the  jour¬ 
nalistic,  if  not  the  business,  point  of  view, 
there  were  too  few  rather  than  too  many 
papers  even  before  the  wholesale  sus¬ 
pensions  and  mergers  of  recent  years  and 
weeks. 

The  short-sighted  publishers  who  are 
killing  and  merging  papers  are  taking  the 
quick  and  easy  way  out  instead  of  at¬ 
tempting  to  correct  the  combination  of 
causes  that  has  brought  about  loss  in 
revenue. 

The  blindness  of  many  owners  and  ex¬ 
ecutives  is  brought  home  in  the  “help- 
wanted”  columns  of  your  magazine,  where 
some  papers  actually  list  “one  paper”  or 
“non-competitive  city”  as  an  attraction  for 
newsmen!  How  indescribably  sad! 

And  experience  proves  it  is  equally  true 
that  the  absence  of  competition  will  eventu¬ 
ally  sap  a  paper's  vigor  until  it  resembles 
more  an  entertainment  magazine  or  a  club 
newsletter  than  a  newspaper. 

When  this  happens,  not  only  are  the 
indispensable  functions  of  journalism  de¬ 
feated,  but  revenue  losses  are  sure  to  fol¬ 
low.  A  good  paper,  like  any  other  good 
product,  will  be  profitable.  If  a  publisher 
feels  he  has  a  good  newspaper,  and  yet  is 
losing  money,  the  answer  must  lie  some¬ 
where  within  his  operating  policy.  The 
patient,  which  in  a  newspaper’s  case  has 
a  soul,  history  and  personality  just  like  a 
person,  must  be  cured  instead  of  elimi¬ 
nated. 

Let  the  leaders  of  the  field  stop  letting 
economic  conditions  run  away  with  them, 
take  the  situation  in  hand  and  turn  Ameri¬ 
can  journalism  into  its  natural  and  pro¬ 
ductive  competitive  course  and  out  of  the 
alien,  enervating  and  dishonorable  mold  of 
monopoly. 

A  Working  Newspaperman 
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“Now  we 
know  the 
incomparable 
selling 
power  of 
The  NewYorkTimes" 


That’s  the  hard-headed  judgment  of  Florida  busi¬ 
nessman  Leon  Garfield.  It  is  based  on  tens  of  thou¬ 
sands  of  dollars  worth  of  business  he  is  racking  up 
from  one  advertisement  in  The  New  York  Times. 

Mr.  Garfield  is  director  of  the  Castaways  Resort- 
Motel,  Miami  Beach.  It  occupies  ten  acres  of  ocean- 
front,  has  304  rooms,  three  swimming  pools,  a 
private  marina  and  fishing  pier. 

A  page  advertisement  for  Castaways  ran  exclu¬ 
sively  in  The  New  York  Times  on  Sunday,  Jan.  19. 

“Within  30  days  this  advertisement  in  The  Times 
produced  1,671  coupon  returns  and  164  phone 
calls,”  says  Mr.  Garfield.  “They  canfe  from  35 
states,  Washington,  D.C.,  Canada,  Hawaii,  Sweden. 

“Within  that  same  period  we  received  82  definite 
reservations  accompanied  by  cash  deposits.  Since 
the  minimum  expenditure  is  approximately  $200, 
we  can  depend  on  $16,400  business  from  these  first 

reservations  alone. 

« 

"Now  we  know  the  incomparable  selling  power  of 
The  New  York  Times.” 

Can  you  use  this  “incomparable  selling  power”  in 
your  own  business?  Then  get  the  facts  now  about 
The  New  York  Times.  Find  out  why  smart,  experi¬ 
enced,  successful  advertisers  have  made  it  the 
leading  advertising  medium  in  the  world’s  first 
market  for  39  years. 


GET  UNDER  THIS  ONE  I 
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ANG  Constitutional  Changes 

j  •  ^  *4  I  San  Jose,  Calil 

Win  bweepinff  Acceptance  tion  delegates  were  only  par 

i  C_^  X  tially  successful  in  rescue  effort 


New  Boost  In  Union  Allocation; 
Locals  To  Establish  Own  Funds 


By  Campbell  Watson 

San  Jose,  Calif. 
Dual  defense  fund  moves  won 
jweeping  acceptance  in  an 
American  Newspaper  Guild  con¬ 
vention  which  voted  approval  of 
the  entire  program  submitted 
by  its  international  executive 
board. 

The  delegates  approved  a 
leparate  defense  fund  for  each 
local.  The  key  action  of  this 
new  plan  was  passed  with  a  tu¬ 
multuous  voice  vote. 

A  boost  of  the  union-wide  al¬ 
location  for  defense  also  was 
voted.  The  increase  of  five  per¬ 
cent  monthly  per  capita  will  be¬ 
come  effective  next  Jan.  1. 

A  move  to  reduce  the  five 
per  cent  proposed  allocation  of 
gross  local  income  was  defeated 
without  a  roll  call  in  the  debate 
on  the  defense  fund  projects. 

These  proposals  of  the  finance 
committee  later  were  accepted 
^th  little  challenge  in  voting 
on  similar  changes  advanced  by 
the  constitution  committee. 

Dues  Plan  Voted 

Constitutional  changes  in¬ 
cluded  the  imposition  of  a  ANG 
model  dues  schedule  on  all  lo- 
0^8-  A  move  to  defer  applica- 
Uon  of  these  provisions  pending 
further  study  failed  to  receive 
•ufficient  seconds  to  authorize 
8  roll  call  request. 

The  model  schedule  includes  a 
minimum  payment  by  any  mem- 
“r  of  $1.50  per  month.  A  $10 
monthly  maximum  is  imposed 
on  locals. 

Audits  Ordered 

The  constitution  changes  voted 
^  the  convention’s  closing  day 
'  •hpulated  that  each  local  shall 
*8tablish  its  own  defense  fund 
wi^ive  with  it^jirst  fiscal  year 
?**“iiiing  on  or  after  next 
i  Jan.  1. 


The  changes  also  included 
provisions  for  adequate  financial 
records,  regular  audits  and  for 
the  bonding  of  local  officers  and 
employes. 

Another  constitutional  revision 
authorizes  local  units  to  enter 
chain-wide  negotiations.  This 
was  recommended  by  the  collec¬ 
tive  bargaining  committee  and 
the  Hearst  chain  council. 

The  plan  for  local  defense 
funds  now  authorized  envisions 
a  build  up  of  funds  to  a  point 
where  each  member  has  con¬ 
tributed  $100.  This  represents  a 
potential  of  $3,000,000  as  the 
guild  now  reports  a  membership 
of  30,000. 

This  accumulation  will  be  at 
the  rate  of  around  $50,000  an¬ 
nually  in  the  legally  separate 
funds  of  each  union  unit,  it  was 
pointed  out  in  floor  discussions. 

Present  Funds 

The  boost  in  union-wide  de¬ 
fense  allocation  is  designed  to 
amplify  an  international  de¬ 
fense  fund  which  totalled  $312,- 


099  as  of  April  30.  The  general 
fund  surplus,  which  had  been  in 
the  red  two  years  previous,  was 
then  $14,215  and  the  inclusive 
“real  net  worth”  of  the  guild 
was  estimated  at  $325,607.  The 
next  year’s  budget  was  set  at 
$433,670. 

In  debating  the  local  defense 
fund,  the  convention  rejected  by 
nearly  two  to  one  a  move  to  de¬ 
lay  authorization  pending  a 
study.  This  provided  the  con¬ 
vention’s  only  roll  call.  Adher¬ 
ents  of  the  early  establishment 
of  local  defense  funds  polled 
263  7/10  to  135  3/10  votes  for 
those  seeking  delayed  action. 

Defense  funds  may  be  used  for 
battles  against  such  political 
moves  as  right-to-work  cam¬ 
paigns  as  well  as  in  strikes, 
lockouts  and  in  aid  to  other 
unions,  speakers  told  the  con¬ 
vention. 

The  debate  flared  briefly,  with 
one  speaker  decrying  the  lack 
of  understanding  on  the  part  of 
“those  whom  we  demand  $200 
weekly  pay  in  negotiations  on 
the  grounds  of  your  inability  to 
deal  with  words.” 

Organizing  Bar 

A  previous  convention’s  inter¬ 
pretation  bars  the  use  of  a  de¬ 
fense  fund  for  organizing  pur¬ 
poses,  William  J.  Farson,  execu¬ 


San  Jose,  Calif. 

Two  newspaper  guild  conven¬ 
tion  delegates  were  only  par¬ 
tially  successful  in  rescue  efforts 
here,  police  records  show. 

Floyd  Hallembeck  of  Garden 
Grove,  Calif.,  pushed  a  woman 
to  safety  as  a  speeding  car  bore 
down  on  four  persons  crossing 
a  street  here.  Bill  Jones,  Denver 
(Colo.)  Rocky  Mountain  News, 
failed  to  pull  a  man  to  safety 
and  James  H.  Beckman,  a  sales¬ 
man,  was  fatally  injured  when 
tossed  120  feet. 


A  publisher  welcomes  American  Newspaper  Guild  convention  leaders 
to  his  city.  Loft  to  right  ere  Joseph  B.  Bidder,  publisher,  Son  Jose 
(Celif.)  Mercury-A/ews;  William  J.  Farson,  guild  executive  vice  presi¬ 
dent;  Joseph  Collis.  guild  president;  Bon  Phillips,  president  of  the  Sen 
Jose  guild,  convention  host  unit. 
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tive  vicepresident,  reported  at 
one  point  in  the  debate. 

When  a  reduced  percentage 
figure  was  urged  for  local  de¬ 
fense,  M.  Michael  Potoker,  sec¬ 
retary  -  treasurer,  New  York 
guild,  declared:  “It  is  incumbent 
on  us  to  raise  funds  to  a  point 
where  the  publishers  will  not 
face  us  with  a  lockout.” 

In  his  report,  Mr.  Potoker 
said  the  NYG  had  a  $280,000 
local  defense  fund  and  used 
22%%  of  its  local  dues  for  that 
purpose.  During  the  engravers 
strike  in  New  York  the  local 
spent  $26,000  in  11  days,  he 
added. 

Benefits  Raised 

Increased  strike  benefits  were 
included  in  the  finance  commit¬ 
tee’s  program  which  won  adop¬ 
tion.  The  report  said  that  “the 
convention  adopts  the  principle 
of  more  effective  control  of  local 
audits  and  record-keeping,  as 
proposed  in  the  officer’s  report.” 
Final  passage  was  by  a  unani¬ 
mous  vote.  One  clause  cancelled 
out  a  $9,827  loan  to  the  Boston 
guild. 

The  defense  fund  moves  were 
against  a  backdrop  of  reports 
reflecting  concern  over  consoli¬ 
dation  moves  as  shown  by  the 
sales  in  Cincinnati  and  New 
Orleans  and  the  merger  of  INS 
into  UP. 

“In  these  days  .  .  there  is  more 
urgent  need  than  ever  before 
for  intensive  organizing  effort,” 
the  organizing  committee  report 
adopted  by  the  convention  said. 

This  report  urged  the  AFL- 
CIO  “to  expedite  transfer  to 
the  guild  of  federally-chartered 
{Continued  on  page  48) 
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Hoffa  Fails  to  Halt 
Charlotte  Observer 


Charlotte,  N.  C.  company  had  received  of  any 
A  token  picket  line  remained  organizing  intent. 

Aug.  12  at  the  truck  entrance 


partment.  Applicants  also  were  rTVf  r  A  A  H  C  IV ol 
given  medical  examinations  and  X  V  il.  xl.U.o  i  lUl 
special  tests  for  state-required 
chauffeurs’  licenses.  Ten  drivers 
were  immediately  employed,  and 
others  were  placed  on  a  stand¬ 
by  basis  and  some  placed  on  the 
regular  payroll  later. 

From  Friday  through  Sunday 

Washington 
More  than  80  newspapers  it 
and  all  advertising  departments  southern  states  which  sponsors 


Tax  Free, 
Says  Kefauvei 


at  tiie  tiuca  «.txaat;t=  “General  Manager  J.  E.  Dowd  department 

of  the  Observer  Transportation  of  the  Observer  replied  by  letter  j 

Co.  But  the  sudden  stnke  called  as  fc^ows:  volunteered^o*  help  as  platform  paid  space  for  a  message  u?- 

against  the  company  Aug.  7  by  We  have  received  your  tele-  rid^  with  drivers  ing  Congress  to  enact  legisls- 

T^msters  I^al  No.  71  was  gram  of  Aug.  4,  in  which  you  their  regular  night  runs.  The  tion  wanted  by  TVA  will 
failing  to  interrupt  delivery  of  claim  that  you  represent  our  ir,  onoV,  denied  Federal  tax  deduction 


It  nf  ,  «  ^  I  T  J  -  I  extra  rider  was  placed  in  each  denied  Federal  tax  deduction 

the  Charlotte  Observer  through-  employes  and  in  which  you  ask  precautionary  meas-  covering  the  cost  of  the  adver- 

out  the  two  Carolinas.  us  to  recognize  and  deal  with  ^  '  tising  campaign  if  Senator  Estes 

The  Observer  Transportation  y°"yY''our;eauest  is  herebv  re-  City  police  stood  by  under  Kefauver  has  his  way, 

f  corporation  ,  eq  y  Kefauver  was  responsi 

and  ICC  franchised  hauls  „^.V  4.1  ..  iohn  to  nrevent  anv  violence  ble  for  inquiry  by  the  Interna! 

thp  Charlntl,p  Oh‘?prvpr  and  P'pn-  Other  than  a  conversation  JO**"  ro  prevent  any  violence,  o  •  i.-  v.  uj 

the  L.narlo^  UDse^er  and  gen  ,  „ ,  Hare-ett  of  the  abusive  language,  or  interfer-  Revenue  Service  which  resulted 

eral  commodities.  It  was  struck  oetween  11.0  nargett  01  tne  »  »  »  in  dpnvincr  thp  nrivatp  dowpt 

m,  j  •  1.4  c  _i.i  u  i  Tpam'stiirs  Union  and  T  fl  ence  With  the  exit  or  entrance  m  aenying  tne  private  power 
Thursday  night  shortly  before  Cnion  and  J  G.  individuals  and  vehicles  Pa-  advocates  a  tax  deduction  off- 

thp  first  edition  went  to  nress  Ward,  general  manager  of  the  inaiviauais  ana  venicies.  ra  y  »  .  . ,  •  j 

first  edition  went  to  press.  Transportation  Com-  trol  cars  of  the  city  and  county  setting  the  costs  of  their  adver- 

pany,  this  exchange  of  mes-  police  departments  escorted  tising  effort  to  convince  to- 

sages  was  the  extent  of  com-  trucks  as  they  left  the  loading  ^ess  that  public  power  projecte 

munication  between  the  com-  terminal,  and  highway  patrol  do  no^  serve  the  national  wel- 


Outside  Volunteers 


Delivery  of  newspapers  the 

first  night  of  the  strike  was  ^^d  the  union  nrior  to^^e  oars  of  both  North  and  South  fare.  The  privately-owned  com- 

almost  100%  complete,  though  ggi.i.ijj_  ^  ^  nicket  lines  All  Carolina  picked  them  up  at  the  paniescontendedtheoutlayrep- 

thmacrlffl!rpffplts  n/nnn  sI^V  “^her  departments  of  the’  Ob-  county  line  and  followed  them  resen^  a  business  expense^ 
Srr^d  including  unionized  de-  o"  their  route.  Local  police  in  signed  to  protect  their  invest¬ 

ing  and  supervisory  employes  of  p^rtments  were  functionine'  in  the  larger  cities  and  towns  ment. 
the  transportation  company  and  the  usual  fashion  throughout  the  Carolinas  also 

the  assistance  of  Observer  em-  .  coonerated 

ployes.  The  force  of  available  ®  ^  ®  ^  ®  cooperated, 

truck  drivers  were  augmented  Thursday,  Observer  officials  did 

rttksTouM  makTt^^^^  2  PuperS  Sigtl 

was  .ailed  because  "He.ee  this  ;otice.  We  esb 
the  Observer  Transportation  y®"''  'understanding  and  fore- 
Company  refused  the  Teamsters  ^a^ance  during  this  intolerable 
Union  request  to  be  recognized  ' 

as  the  representative  of  the  “We  look  on  the  strike  as  a 


Richard  Wallace,  administra¬ 
tive  assistant  to  Senator  K^ 
fauver,  said  his  chief  was  fa¬ 
miliar  with  the  public  power 
advertisements  which  have  been 
running  and  considers  they  are 
clearly  “for  the  promotion  of 
legislation.”  The  Senator  has 
The  Buffalo  (N.  Y.)  Evening  not  referred  the  new  ads  to  the 
News,  effective  Oct.  4,  and  the  Internal  Revenue  Service.  He 
Omaha  World-Herald,  effective  was  quoted  as  saying  he  is  cer- 
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company’s  employes.  forerunner  of  the  pressures  that  Oct.  26,  will  start  distributing  tain  the  participating  newspa- 

A  statement  accompanying  newspapers  everywhere  may  ex-  “T/as  Weefc”,  the  Sunday  Maga-  pers  are  fully  aware  that  an  ad- 
the  news  story  on  the  strike  Pf'^t  because  of  the  bad  press  zine.  The  additions  bring  the  vertisement  of  this  nature  is  not 
in  Friday  morning’s  paper  told  Jinimy  Hoffa  and  his  henchmen  number  of  distributing  newspa-  ^  deductible  business  expense, 
readers  that  “if  this  copy  of  nave  been  receiving.  The  Ob-  pers  to  39,  with  a  total  circula-  In  February  1957,  Senator 

your  Charlotte  Observer  was  server  has  always  been  proud  tion  of  12,514,795.  Kefauver  wrote  to  IRS  Com- 

late  today,  it’s  the  fault  of  the  relations  with  organized  The  fact  that  the  Buffalo  missioner  Russell  C.  Harring- 

local  branch  of  Jimmy  Hoffa’s  jsnor,  but  it  does  not  want  to  News  had  signed  a  contract  ^n,  enclosing  copies  of  adver- 
racket-ridden  Teamsters  Union.”  ^ny  relationship  with  so  with  United  Newspapers  Maga-  tisements  sponsored  by  Ameri- 

The  statement,  signed  by  J.  disreputable  a  union  as  the  zine  Corp.,  New  York,  had  been  ca’s  Independent  Electric  Light 
E.  Dowd,  general  manager  of  Teamsters.  previously  announced.  “This  a^d  Power  Company.  The  tax 

the  Obseiwer,  continued:  “With  “Observer  Transportation  Week”  will  become  a  part  of  an  collector  replied  that,  to  be  de- 
no  advance  notice  whatsoever.  Company  sent  telegrams  to  all  enlarged  week-end  edition,  ac-  ductible,  advertising  expenses 
virtually  all  Negro  drivers  of  employes  who  failed  to  report  cording  to  Alfred  Kirchhofer,  ”*ust  be  ordinary  and  neceswry 
the  Observer  Transportation  f®'"  <futy,  notifying  them  that  editor.  The  edition  will  also  in-  bear  “a  reasonable  relation- 
Company  were  pulled  off  the  job  failed  to  report  for  work  elude  a  color  comic  section.  The  ship  to  the  business  activities  in 

Thursday  night  by  Teamster  o®  schedule  Friday  they  would  newspaper’s  own  Saturday  which  the  enterprise  is  en- 
officials.  Some  of  the  white  driv-  replaced.”  magazine  will  be  continued,  Mr.  gaged.”  Harrington  caused  field 

All  but  six  of  the  37  over-  Kirchhofer  said.  audits  to  be  made  and  he  n- 

the-road  drivers  had  returned  “This  Week”  was  started  in  ported  to  the  Tennessee  Sena¬ 
te  work  Monday.  The  six  were  February  1935,  with  21  news-  tor: 

“In  the  opinion  of  the  com-  ^®Pjaced.  All  but  10  of  the  33  papers.  Gross  revenue  the  first  “The  results  of  this  stu^ 
pany,  this  strike  was  at  worst  P'^tform  workers  and  in-town  year  was  $1,229,943  as  com-  have  been  carefully  analy^ 
illegal;  at  best,  it  was  highly  were  back  at  work.  pared  with  1957  when  it  reached  and  it  has  been  held  that  the 

irresponsible,  and  utterly  typi-  Meantime,  on  Monday,  the  $39,214,610.  For  the  first  six  contributions  paid  by  the  pjr 
cal  of  the  tactics  of  Hoffa-led  striking  Teamsters  filed  charges  months  of  1958  the  revenue  ticipating  electric  companiM  for 
unions  in  other  cities  exposed  unfair  labor  practices  against  from  advertising  amounted  to  the  advertisements  mentioned  do 
by  recent  Congressional  invest!-  transportation  company.  $22,183,126  as  compared  to  not  constitute  allowable  deduc- 
gations.  Drivers  Hired  $20,654,454  in  1957,  a  gain  of  tions.” 

“On  Monday,  of  this  week,  the  7.4  percent.  The  newspaper-sponsored  copy 

Observer  received  a  telegram  Friday  momingr’s  paper  also  A  new  advertising  rate  card  urges  the  House  of  Represenw- 
from  the  Teamsters  Union  carried  a  front  page  box  ad-  will  become  effective  Jan.  4,  tives  to  endorse  Senate  actio 
which  claimed  that  the  union  vertising  for  truck  drivers.  Dur-  1959.  Then  the  rate  for  one-  authorizing  the  Tennessee  VU* 
represented  employes  of  the  Ob-  ing  that  day  about  60  applicants  time  four-colorpage  will  be  ley  Authority  to  issue 
server  Transportation  Company,  were  interviewed  and  screened  $47,860  as  compared  with  the  bonds  to  finance  new  generatiW 
“This  was  the  first  notice  the  by  the  Observer  personnel  de-  current  rate  of  ^3,140.  plants. 
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the  country  correspondent 


State  Editors  Lack  Pattern 
In  Their  ‘Stringer’  Systems 

Questionnaire  Brings  Out  Some 
Points  on  Training  and  Payment 


By  Donald  K.  Ross 

Ami.  Prof.,  College  of  Journalism,  Marquette  University 


How  do  I  train  persons  who 
have  only  a  passing  interest  and 
little  ability  in  journalism  to 
recognize  the  important  com¬ 
munity  news,  to  gather  full 
facts  and  to  report  those 
facts  in  good  form  and  in  suf¬ 
ficient  time  to  meet  the  dead¬ 
lines  of  a  daily  or  weekly  news¬ 
paper. 

This  is  a  question  facing 
many  state  or  county  editors 
on  dailies  as  well  as  the  weekly 
publishers — a  problem  which  is 
difficult  to  solve  completely  but 
which  is  approached  in  various 
ways  by  many  professional 
journalists  charged  with  the  re¬ 
sponsibility  of  training  “coun¬ 
try”  correspondents. 

Content  of  Questionnaire 

What  journalists  are  doing 
in  their  training  programs  was 
the  object  of  a  survey  com¬ 
pleted  this  year  by  Marquette 
University.  Questionnaires  were 
sent  to  all  dailies  in  Wisconsin 
and  to  publishers  of  weeklies 
having  circulations  over  2,000. 

Questionnaire  content  in¬ 
cluded  : 

What  are  the  major  flaws  of 
wrrespondents  and  what  is  be¬ 
ing  done  to  correct  these  flaws; 
bow  to  stimulate  correspondents 
to  search  for  feature  mate¬ 
rials: 

how  picture  coverage  of  the 
trade  area  is  best  achieved; 

amount  and  method  of  pay¬ 
ment; 

finding  and  firing  of  corres¬ 
pondents  ; 

who  makes  a  good  correspond¬ 
ent  and  why; 

censorship  at  the  source  and 
bow  handled; 

what  is  done  to  make  a  cor¬ 
respondent  feel  that  he  is  a 
definite  part  of  the  newspaper. 

The  40  per  cent  return  in  the 
™rvey  was  supplemented 
through  personal  interviews  at 
three  of  the  key  dailies  in  the 
Btate. 

Problems  have  been  alleviated 
•omewhat  on  the  two  metropoli¬ 


tans,  the  Milwaukee  Journal  and 
the  Milwaukee  Sentinel,  because 
the  main-line  correspondents  of 
these  newspapers  are  trained 
journalists  who  are  working  on 
other  newspapers  and  for  tele¬ 
vision  and  radio  stations 
throughout  the  state.  The  ma¬ 
jor  difficulty  in  working  with 
these  newsmen  is  to  train  them 
on  a  statewide  significance  basis 
rather  than  on  news  keyed  to 
the  community  trade  area. 

State  Editor’s  Guide 

Richard  Leonard,  state  editor 
of  the  Journal,  uses  a  number  of 
approaches  to  training.  In¬ 
cluded  is  a  general  10  by  15 
letterpress  sheet,  printed  on  both 
sides,  called  “The  Correspond¬ 
ent.”  Revised  periodically,  “The 
Correspondent”  is  sent  out  to 
all  correspondents  and  acts  as 
the  medium  to  introduce  state 
desk  personnel  and  to  tell  how 
state  news  is  processed;  in¬ 
structs  on  the  “musts”  of  news 
story  types ;  cites  features  which 
the  Journal  has  used  and  gives 
tips  for  further  effort  in  both 
the  feature  and  photography 
fields;  gives  elementary  instruc¬ 
tion  in  photography;  explains 
newspaper  departments  and 


type  of  news  needed;  and  an¬ 
alyzes  news  sources  which  are 
important  to  the  communities. 

Supplementing  “The  Corre¬ 
spondent,”  is  the  “Little  Mil¬ 
waukee  Journal,”  a  house  publi¬ 
cation.  When  it  contains  infor¬ 
mation  pertinent  to  the  cor¬ 
respondent,  copies  are  mailed 
to  them.  One  issue  had  a  fea¬ 
ture  which  was  supported  by 
photographs  and  traced  a  story 
through  the  newspaper  to  the 
printed  page. 

Working  from  a  future  book, 
Mr.  Leonard  also  uses  telephone 
and  letters  in  directing  corre¬ 
spondents  on  specific  assign¬ 
ments,  giving  definite  and  de¬ 
tailed  instructions  on  such 
stories  as  elections.  Letters  are 
used  to  correct  chronic  mis¬ 
takes,  and  directions  for  cover¬ 
ing  spot  news  breaks  are  given 
over  the  telephone. 

As  in  the  case  of  other  dailies 
covered  in  the  survey,  amateur 
“news  hounds”  help  the  Jour¬ 
nal  photographically  in  areas 
not  immediate  to  Milwaukee. 
The  home  staff  covers  nearby 
counties.  Non-staffers  are  paid 
by  assigniment  and  on  a  usable 
picture  basis. 

No  Set  Payments 

There  are  no  set  payments  to 
Journal  correspondents  for 
written  material.  General 
guides  are  length  of  the  story, 
size  of  the  headline  and  time 
and  effort  expended  on  the 
story.  Leonard  has  worked  out 
a  flexible  bonus  system  and  pays 


a  tip  fee  ranging  from  $1  to  $10. 

When  there  is  censorship  or 
when  distasteful  news  breaks  in 
a  community,  the  Journal  cor^ 
respondents  are  asked  merely  to 
report  the  instance;  the  tip  is 
then  followed  by  a  regular 
staffer  so  that  the  correspond¬ 
ent  may  maintain  a  comfortable 
position  in  his  community. 

Journal  correspondents  do  not 
receive  bylines.  Correspondents 
take  plant  tours  on  their  own 
initiative.  Photo  credits  are 
given.  The  deserving  receive 
Christmas  gifts. 

Dennis  Thisted,  Sentinel  state 
editor,  faces  the  same  problem 
of  training  correspondents  to 
recognize  news  of  state-wide 
impact.  And,  while  he  said  his 
correspondents  do  well  on  rou¬ 
tine  stories,  they  do  not  recog¬ 
nize  “off  beat”  material.  His 
correspondents  also  find  it  hard 
to  break  through  news  barriers 
because  they  lack  the  immediate 
force  of  the  newspaper  in  .back 
of  them.  He  also  steps  in  to 
take  pressure  off  correspondents 
on  “hot”  stories,  as  do  all  of  the 
dailies  replying  to  the  ques¬ 
tionnaire. 

Sentinel  correspondents  also 
are  paid  on  a  sliding  scale  of 
values.  Pictures  used  bring  a 
minimum  of  $5,  plus  credit  line. 
Some  of  the  correspondents 
have  a  guaranteed  salary,  but 
this  is  not  the  rule.  The  Sentinel 
pays  more  than  usual  rates  for 
feature  materials  and  also  pays 
for  story  tips.  Bylines  are  rare¬ 
ly  given.  There  are  no  parties 
or  gifts  for  correspondents. 

Under  Official  Restraints 

Charles  E.  Edwards,  Racine 
Journal-Times  county  editor, 
finds  that  his  “stringers”  are 
weak  on  law  enforcement  stories 
because  they  don’t  have  a  steady 
diet  of  crime  news,  are  often 

(Continued  on  page  51) 
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Sporh  wrifsrs,  drawn  up  in  All-Amsrican  football  formation,  probably  know  what  to  do  with  that  watar- 
melon  thay're  using  for  a  football.  Thsy  wars  in  Chicago  for  a  confaranca  with  Notra  Dama's  football  coach, 
Tarry  Brannan,  quartarbacking  tha  taam,  second  from  left  in  tha  raar.  Othars  ara:  LE-Jim  Mullan,  Chicago 
Sun-Timet;  LT-Jarry  Liska,  Associatad  Prass;  LG-Bucky  Waltars,  Son  Francisco  4Calif.)  News;  RE-Dick  Young, 
A/aw  York  News;  (back  row)  LHB-Lao  Fischar,  Chicago  American;  QB-Tarry  Brannan,  Notra  Dama;  RHB>Bob 
Stavans,  Son  Francisco  Chronicle;  FB-Moosa  Krausa,  Notra  Dama  ai^latic  diractor. 
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ITU  Begins 
Session  Under 
New  Leaders 

San  Francisco 

Delegates  of  the  International 
Typographical  Association 
gathered  this  weekend  for  pre¬ 
liminaries  of  a  convention  which 
will  continue  all  of  next  week, 

Elmer  Brown,  in  office  for 
just  a  month,  presides  over  his 
first  convention  along  with  two 
other  newcomers,  John  J.  Pilch 
and  A.  (Sandy)  Bevis,  first  and 
second  vicepresidents. 

Others  on  the  executive  coun¬ 
cil  are  Joseph  Bailey,  third  vice- 
president  for  a  decade,  and  Don 
Hurd,  secretary-treasurer  for 
a  dozen  years. 

Mr.  Brown,  a  second  vice- 
president  from  1944  to  1949, 
succeeded  Woodruff  Randolph, 
for  30  years  a  member  of  the 
board.  Mr.  Randolph  advanced 
to  the  presidency  from  the 
secretary-treasuryship  in  1944 
end  remained  in  office  until  his 
retirement  last  month. 

Positive  Policy  Told 

The  election  has  brought  new 
officers  but  the  revised  ITU 
leadership  can  be  expected  to 
follow  what  the  Typographical 
Journal  has  described  as  a 
“positive  policy.”  The  union’s 
publication  reported  that  the 
election  returns  “stressed  a  con¬ 
tinuation  of  the  policy  of  nego¬ 
tiating  from  strength.” 

The  new  president  is  a  former 
president  of  the  “Big  Six”  New 
York  local  with  more  than  7,700 
members.  Mr.  Pilch  is  from  the 
Chicago  local,  second  largest  but 
only  half  New  York  in  size, 
while  the  other  new  vicepresi¬ 
dent,  Mr.  Bevis,  is  from  Van¬ 
couver,  B.  C. 

Sessions  will  set  policies  for 
a  membership  that  now  totals 
103,643  joume3mien  and  6,808 
apprentice  members.  This  is  a 
gain  of  1,907  journeymen  and 
176  apprentices  from  last  year’s 
total. 

The  union,  which  held  its 
first  convention  in  1850,  re¬ 
ported  assets  of  $10,758,123.77 
at  the  close  of  the  last  fiscal 
year.  This  May  20  accounting 
showed  defense  and  strike  funds 
totalling  $5,914,284,  a  $3,151,- 
686  pension  fund  and  a  $1,000,- 
000  mortuary  fund. 

Defense  Report 

Most  of  the  defense  and 
strike  funds  are  in  the  ITU 
special  defense  fund  which  has 
a  balance  of  $4,925,757,  the  an- 
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nual  report  of  the  secretary- 
treasurer  shows. 

This  special  fund  balance  in¬ 
cludes  $4,150,000  in  notes  from 
Unitypo,  Inc.,  $50,000  in  Uni¬ 
typo  s^k  and  $100,000  on 
Labor’s  Daily,  Inc.,  stock,  the 
report  notes. 

Assets  of  Unitypo  at  year 
end,  last  Dec.  31,  were  $4,248,- 
680  and  notes  payable  to  ITU 
were  $4,168,363,  it  was  reported 
in  another  section  of  this  report. 

Unitypo  income  for  the  year 
was  $150,836  and  expenditures 
were  $189,993  for  an  operating 
loss  of  $39,157. 

Unitypo  Assets 

Assets  of  Unitypo,  Inc.,  con¬ 
sist  of  real  estate,  printing  ma¬ 
chinery  leased  and  in  storage, 
inventories  of  supplies,  corpor¬ 
ate  stocks,  notes,  accounts  re¬ 
ceivable  and  cash  in  banks,  the 
report  added. 

Labor’s  Daily  showed  a  net 
operating  loss  of  $152,051  for 
the  fiscal  year  which  ended  last 
April  30,  the  report  said.  The 
paper  was  discontinued  last 
March  28. 

Before  the  convention  were 
reports  of  union  gains  since 
1944,  when  Mr.  Randolph  be¬ 
came  president.  These  include: 
journeymen  members,  80,335  to 
103,641 ;  weekly  wage  scales, 
$51.99  to  $112;  average  annual 
earnings  per  member,  $2,659  to 
$6,181. 

Today  52%  of  the  contracts 
specify  work  weeks  of  37%  to 
40  hours  against  less  than  14% 
in  1944.  Nearly  12%  of  estab¬ 
lished  scales  are  under  37% 
hours. 

Pension  List  Grows 

ITU  pensioners  have  gone 
from  6,648  to  10,820  and  mort¬ 
uary  benefits  last  year  reached 
a  new  high  at  1,877. 

Thirteen  strikes  involving 
1,032  members  and  nine  lockouts 
affecting  1,811  were  reported 
for  the  12  months  which  ended 
May  20.  Eleven  disputes  were 
unsettled  at  that  time. 

Recent  local  activities  include 
the  surrender  of  the  Bend,  Ore., 
charter  last  May. 

• 

Medical  Articles 

Cleveland 
A  series  of  articles  by  Jose¬ 
phine  Roberston,  medical  writer 
of  the  Cleveland  Plain  Dealer, 
who  is  en  route  around  the 
world  with  a  medical  mission, 
are  to  be  inserted  in  the  Con- 
grressional  Record  upon  the  rec¬ 
ommendation  of  Congressman 
Frances  P.  Bolton  of  Cleveland. 
Mrs.  Bolton  described  the  mis¬ 
sion  to  the  House  of  Representa¬ 
tives. 


Farm  Editors 
Form  Group 

Sheboygan,  Wis. 

With  the  adoption  of  a  con¬ 
stitution  at  their  last  meeting 
Wisconsin’s  daily  newspaper 
farm  editors  have  organized  into 
a  group  called  the  Wisconsin 
Agricultural  Writers  Associa¬ 
tion  (WAWA). 

Charter  membership  is  open 
until  the  annual  meeting  during 
Farm  and  Home  Week  at  the 
University  of  Wisconsin  in 
Madison  next  Febi-uary.  Mem¬ 
bership  is  open  only  to  daily 
paper  personnel  devoting  part 
or  all  of  their  time  to  farm 
writing. 

Elected  temporary  president 
until  the  February  meeting  is 
Gene  Divine,  Sheboygan  Press 
farm  editor.  Robert  Bjorkland, 
Wisconsin  State  Journal  farm 
columnist  and  a  director  of  the 
national  farm  writers,  is  vice- 
president.  Ray  Pagel,  Green 
Bay  Press  Gazette  farm  editor, 
is  secretary-treasurer. 

Purpose  of  the  group  is  to 
develope  news  stories  not  other¬ 
wise  available  and  to  cooper¬ 
ate  in  coverage  of  the  rural 
scene  in  Wisconsin. 

At  the  last  meeting  a  group 
of  eight  farm  editors  had  an 
exclusive  tour  of  the  new  Uni¬ 
versity  of  Wisconsin  experi¬ 
mental  farm  at  Arlington,  Wis., 
in  its  first  public  showing.  Total 
circulation  of  the  stories  that 
resulted  was  in  excess  of  400,- 
000. 

WAWA  membership  is  ex¬ 
pected  to  reach  about  15  farm 
writers  representing  a  Wiscon¬ 
sin  circulation  of  more  than 
800,000.  Instrumental  in  help¬ 
ing  the  group  organize  was 
Bryant  Kearl,  UW  ag  college 
editor. 

WAWA  will  meet  in  Septem¬ 
ber  at  the  Wisconsin  Feeder 
Pig  Co-op  at  Francis  Creek  for 
exclusive  stories  and  pictures  on 
the  latest  developments  in  the 
feeder  pig  business  in  the  state. 
• 

Speer  Leaves  O&O 
For  Magazine  Spot 

Richard  A.  Speer,  formerly 
with  O’Mara  &  Ormsbee,  Inc., 
has  joined  McCall’s  sales  staff 
covering  the  Detroit  territory, 
William  B.  Carr,  advertising 
director,  announced  this  week. 
Mr.  Speer  will  operate  out  of 
McCall’s  new  Detroit  office. 

Associated  with  O’Mara  & 
Ormsbee,  Inc.,  publishers’  rep¬ 
resentatives,  Mr.  Speer  was 
previously  with  Dodge  Division, 
Chrysler  Corp.,  as  assistant  to 
the  advertising  manager. 

EDITOR  8C  PU 


AlaskaHonors 
Hearst  for  His 
Papers’  Help 

Anchorage,  Alaska 

Publisher  William  Randolph 
Hearst  Jr.  was  honored  at  a 
testimonial  dinner  given  by 
Operation  Statehood  for  the 
support  given  by  Hearst  news¬ 
papers  to  the  Alaska  statehood 
movement. 

Mr.  Hearst  was  accompanied 
on  a  trip  to  Alaska  by  Bob  Con- 
sidine,  for  many  years  a  Hearst 
star  reporter  and  now  one  of 
the  most  widely  read  columnists 
in  the  nation. 

Mr.  Hearst  pledged  the  sup¬ 
port  of  the  Hearst  newspaper 
group  for  the  new  state. 

Contributing  Measure 

An  editorial  campaign  in  the 
Hearst  newspapers  the  last  10 
days  of  the  statehood  debate  in 
the  U.  S.  Senate  has  been 
credited  as  a  contributing 
measure  to  the  final  success. 

A  pro-statehood  policy,  Mr. 
Hearst  said,  was  adopted  by  the 
large  newspaper  group  when  it 
was  directed  by  his  father,  the 
late  William  Randolph  Hearst 

“Pop  set  the  way,”  he  said, 
“and  it  seemed  logical  to  me.  1 
believed  in  it  early  in  the  game." 
He  said  the  Hearst  newspapers 
were  pro-statehood  prior  to 
World  War  II. 

The  master  of  ceremonies  for 
the  Hearst  dinner  was  Robert 
B.  Atwood,  Anchorage  Times 
publisher  and  chairman  of  the 
Alaska  Statehood  Committee. 
Mr.  Hearst  was  presented  a 
certificate  of  appreciation  by 
Oliver  Riggs,  Operation  State¬ 
hood  president. 

Required  Reading 

South  Burlington,  Vt 

A  Vermont  Congressional 
candidate,  once  a  newspaper 
advertising  salesman,  thinks 
newspapers  should  be  required 
reading  in  Vermont  high 
schools.  George  M.  Abbott  of 
South  Burlington,  a  former  ad 
salesman  for  the  Burlington 
Daily  News,  said,  “Nowhere 
else  in  the  world  could  a  youngs 
ter  gain  better  knowledge  of  his 
state  affairs  and  their  relation 
to  the  world  in  which  we  live- 
All  Vermont  high  schools  should 
subscribe  to  state  newspapers 
and  offer  them  as  texts  in  » 
course  in  journalism  and  cur¬ 
rent  events,  Mr.  Abbott  believes. 
He  seeks  the  Republican  nomin¬ 
ation  to  Congress. 
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Mr.  Knowbiz  of  Showbiz 
Pet  Name  for  Sinnott 

By  Guy  Livingston 


Boston 

New  England  club  owners  and 
record  distributors  call  Associ¬ 
ated  Press  columnist  Dick  Sin¬ 
nott  the  “Mr.  Know  Business  of 
Show  Business”  —  and  newspa¬ 
per  editors  in  the  six  state  area 
appear  to  agree. 

Mr.  Sinnott,  a  30 -year- old 
newsman  working  out  of  AP’s 
Boston  bureau,  treats  New  Eng¬ 
landers  to  the  “inside”  of  show 
business  with  amazing,  grati¬ 
fying  results. 

Editors  throughout  the  region 
have  discovered  their  readers 
are  just  as  interested  in  hap¬ 
penings  on  the  New  England 
entertainment  scene  as  they  are 
in  the  latest  chit-chat  from  New 
York  or  Hollywood. 

‘MusP  in  40  Papers 

Result:  More  than  40  New 
England  newspapers  have  made 
his  articles  a  “must,”  making  his 
column  one  of  the  most  widely 
read  in  New  England. 

Dick  uses  the  whole  of  New 
England  for  his  coverage  of  the 
theatrical  field.  He  interviews 
the  “big  name”  singers,  comedi¬ 
ans  and  band  leaders,  praises  or 
raps  musical  recordings,  reviews 
books  with  a  New  England  fla¬ 
vor  and  continually  gives  his 
readers  the  story  behind  the 
story  of  show  biz. 

His  insight  into  what  makes 
the  entertainment  world  tick, 
backed  by  a  sound  knowledge  of 
what  he  writes,  adds  up  to  pleas¬ 
ant  reading  for  young  and  old 
!  alike. 

Many  of  his  columns  have 
been  notable;  all  have  been  writ¬ 
ten  in  a  style  all  of  his  own, 
which  fellow  newsmen  have 
dubbed  “Sinnerama.” 

Recently  when  he  interviewed 
jazz  trumpeter  Louis  Arm- 
(  strong,  “Satchmo”  put  the  blast 
on  rock  ’n’  roll.  Sinnott  quoted 
him  verbatim  and  then  turned 
around  and  got  no  less  a  figure 
than  Arthur  Fiedler,  conductor 
of  the  Boston  Symphony  POPS 
Orchestra  to  defend  “r  ’n’  r.” 
The  contrast  in  columns  added 
to  a  bellyful  of  laughs. 

People  and  Predictions 

In  1952  Dick  cautioned  about 
®  young  pianist  appearing  at 
the  Hotel  Fensgate  in  Boston. 

II  in  afraid  this  toothy  gent  is 
ping  to  be  around  a  long  time,” 
he  wrote. 

[  He  was  right:  The  pianist  was 
t  *®claimed  by  the  nation  two 
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years  later  when  he  shortened 
his  name  to  just  plain  Liberace. 

Dick  said  calypso  would  be¬ 
come  the  rage  in  New  England. 
He  predicted  it  would  flourish 
for  three  months,  then  fade.  It 
lasted  four  months. 

Sinnott  was  the  first  columnist 
to  “discover”  society  band  leader 
Lester  Lanin.  After  Lanin  had 
recorded  a  long  playing  album 
of  debutante  and  Ivy  League 
hits,  Dick  said  Lanin  would  be 
the  hottest  thing  to  hit  New 
England  dance  band  stands. 
Lanin  toured  the  region  three 
months  later  and  broke  house 
records  all  over  New  England. 

Dick’s  best  known  story  con¬ 
cerns  singer  Julius  LaRosa,  who 
appeared  in  Boston  several  days 
after  Arthur  Godfrey  fired  him 
for  “lack  of  humility.” 

Sinnott  told  of  the  oohing  and 
aahing  that  went  on  inside  the 
Metropolitan  Theatre  and  fol¬ 
lowed  it  up  with  an  on-the- 
scene  report  of  the  riot  that 
occurred  outside  when  Julius 
poked  his  head  out  the  stage 
door. 

His  story  concluded:  “Up 
front  a  junior  miss  planted  her¬ 
self  three  feet  away  from  La- 
Rose.  She  said  nothing.  She 
just  stood  there  and  stared — 
with  a  pair  of  binoculars.” 

In  1955  Dick  predicted  a 
young  girl  from  Japan  soon 
would  rock  the  world  of  jazz. 
The  girl  was  Toshiko  Akiyoshi 
who  today  is  considered  one  of 
jazz’s  top  flight  pianists. 

Off  Juke  Box  Route 

Sinnott’s  sound  foundation  of 
show  business  is  no  accident.  At 
16  he  had  a  route  of  22  juke 
boxes  in  Greater  Boston.  Among 
the  juke  box  spots  was  an  18- 
stool  tavern  in  South  Boston 
and  a  diner  on  the  South  Shore. 

The  tavern  grew  like  Topsy 
and  is  now  one  of  the  largest 
night  clubs  in  the  world — Blin- 
strub’s  Village — and  owner 
Stanley  Blinstrub  saves  some  of 
his  best  stories  for  Dick,  whom 
he  describes  as  “one  of  the 
nicest  reporters  in  the  business.” 

The  diner  owner  moved  into 
larger  quarters.  He  was  John 
Carzi,  operator  of  Hugo  Kim¬ 
ball’s  in  Cohassett,  Mass.,  one 
of  New  England’s  largest  sea 
food  restaurants.  John  and  Dick 
still  are  fast  friends  and  John 
is  quick  to  relay  to  the  AP 
anecdotes  from  show  folk  who 
flock  to  his  spot. 

Through  the  years  Dick  has 

for  August  16,  1958 


Dick  Sinnoft 


built  up  a  large  group  of  friends 
in  show  business.  Many  of  them 
he  met  when,  at  17,  he  became 
assistant  manager  of  one  of  the 
old  M&P  theatre  chain’s  finest 
theatres.  The  group  includes 
Vaughn  Monroe,  Duke  Elling¬ 
ton,  Dorothy  Collins,  the  Four 
Aces,  Les  Paul,  Patti  Page  and 
Pat  Boone. 

Boone  still  chuckles  when  he 
recalls  how  Dick  asked  him  for 
seven  autographed  pictures. 
“Each  of  my  seven  sisters-in- 
law  think  you’re  the  greatest,” 
Dick  hastily  explained. 

A  Navy  vet  who  earned  a 
Purple  Heart  at  Iwo  Jimo,  Sin¬ 
nott  went  to  college  for  seven 
years,  working  nights  and  at¬ 
tending  morning  college  courses. 
He  holds  an  associate  degree  in 
business  administration  and  a 
bachelor  and  master’s  degree  in 
Psychology,  plus  the  male  short¬ 
hand  record  at  a  Boston  business 
college.  At  Curry  College  in 
Milton,  Mass.,  he  was  graduated 
magna  cum  laude  and  elected 
to  “Who’s  Who  In  American 
Colleges  and  Universities.”  The 
father  of  two  young  sons,  the 
youngest  bom  last  Christmas 
Day,  Sinnott  is  one  of  the  happi¬ 
est  newsmen  in  Boston. 

“I’m  glad  I’m  not  still  in  the 
juke  box  business,”  he  smiles. 
“That  ‘rock  ’n’  roll’  would  have 
had  me  in  a  strait-jacket  by 
now.” 

• 

Home  Forums  on  TV 

Chicago 

As  a  public  service,  the  Chi¬ 
cago  Daily  News  will  sponsor 
three  Home  Forums  on  WTTW, 
Chicago’s  educational  TV  sta¬ 
tion,  Sept.  3,  10  and  17.  Albert 
Jedlicka,  Daily  News  real  estate 
editor,  will  moderate  the  series 
which  is  part  of  the  Daily  News 
program  to  provide  added  in¬ 
terest  in  National  Home  Week, 
Sept.  16-14,  and  the  paper’s 
National  Home  Week  section 
scheduled  for  Sept.  12. 


Chicago  News 
To  Publish 
New  Magazine 

Chicago 

“Weekend,”  described  as  an 
entirely  new  idea  in  a  locally- 
edited  n^agazine,  will  be  intro¬ 
duced  by  the  Chicago  Daily 
News  Saturday,  Sept.  6.  The 
new  magazine  will  appear  each 
Saturday  with  the  Triple  Streak 
Daily  News,  along  with  its  color 
comics  and  This  Week  maga¬ 
zine  —  a  Saturday  weekend  pa¬ 
per  selling  for  12  cents. 

It  is  designed  to  show  read¬ 
ers  what  they  can  do  on  the 
weekend,  according  to  Basil  L. 
Walters,  executive  editor,  who 
commented  on  the  editorial  con¬ 
cept  as  follows: 

Something  to  Do 

“The  Daily  News  has  created 
‘Weekend’  to  meet  the  growing 
need  of  Chicago’s  millions  to 
make  use  of  the  leisure  the  five- 
day  week  has  brought  them.  Its 
editors  have  designed  it  into  a 
package  from  which  everybody 
in  the  family,  from  Susie  to 
Grandpa,  can  extract  ‘some¬ 
thing  to  do.’ 

“Primarily  the  magazine  will 
deal  with  the  leisure-time  in¬ 
terests  of  Chicagoans  on  Satur¬ 
day  and  Sunday.  But  it  will  also 
contain  reading  for  the  week¬ 
end — about  people,  their  health, 
their  money,  their  personal  prob¬ 
lems  —  and  there  will  be  a 
chuckle  or  two.” 

Replaces  Roto 

The  magazine  will  be  printed 
in  rotogravure,  with  a  four- 
color  cover,  and  will  carry  a 
minimum  of  16  pages  each  week. 
Weekend  replaces  the  present 
Roto  magazine  of  the  Daily 
News.  However,  rates  and  me¬ 
chanical  requirements  will  be 
the  same  as  before.  Weekend 
will  be  in  competition  with  three 
other  locally-edited  Sunday  roto 
supplements,  namely,  the  Chi¬ 
cago  Tribune’s  Sunday  Maga¬ 
zine,  Chicago  American’s  Pic¬ 
torial  Living  and  the  Chicago 
Sun-Times’  Midwest  magazine. 
The  Daily  News  does  not  pub¬ 
lish  on  Sundays. 

Published  under  the  editorial 
direction  of  Tom  Collins,  some 
of  Weekend’s  features  will  in¬ 
clude  theater  and  music  list¬ 
ings,  special  shows,  Lucia  Lewis 
on  travel,  Robert  Van  Tress  on 
gardens,  Don  Henahan  on  music, 
a  joke  page,  conventions,  out¬ 
door  cooking,  science  items,  Jim 
Lewis  on  automobiles  and  other 
features. 
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One-Newspaper  Town 
Isn’t  Real  Monopoly 


preservation  of  this  system  rests 

upon  the  people  who  make  news-  — iVl 01x1001 

Sues  the  ITU 


Alpine,  Texas 
Average  citizens  resent  mon¬ 
opoly  and  fail  to  realize  that  a 
newspaper  in  a  one-newspaper 
town  actually  does  not  have  a 
monopoly  of  the  advertising 
dollar  or  of  the  reader’s  time, 
Wendell  Bedichek,  assistant  di¬ 
rector  of  the  Texas  Research 
League,  declared. 

Mr.  Bedichek  spoke  here  at 
the  28th  annual  convention  of 
the  West  Texas  Press  Associa¬ 
tion.  Excerpts  from  his  speech; 


Inevitable  Trend 


“Trends  far  beyond  control  of 
any  one  segment  of  our  society 
or  economy  have  brought  about 
the  conditions  that  make  more 
and  more  one-newspaper  towns 
inevitable.  And  those  trends 
were  set  in  motion  principally 
by  the  very  people  who  scream 
loudest  against  the  monopolistic 
press.  People  do  not  stop  to 
consider  the  sensible  and  ob¬ 
vious  fact  that  newspaper 
owners  have  no  more  desire  to 
go  out  of  business  than  those  of 
any  other  business  or  industry. 

“But,  regardless  of  the  cause 
of  this  continuing  necessity  for 
the  merging  of  competing 
papers,  the  people  generally 
take  for  grant^  that  the  local 
paper  holds  a  monopoly,  even 
though  any  informed  person 
knows  that  it  is  anything  but 
a  monopoly;  that  the  competi¬ 
tion  for  the  advertising  dollar 
and  the  reader  is  rougher  and 
rougher.  These  economic  facts 
of  newspaper  life  mean  nothing 
to  the  typical  citizen.  All  he 
sees  in  the  newspaper  is  that  it 
is  just  that  — a  NEWSpaper; 
that  it  has  no  local  competition 
as  a  disseminator  of  printed 
news. 


nerability  of  the  town’s  only 
newspaper  to  a  chronic  public 
attitude  springing  from  this  re¬ 
sentment  of  an  apparent  mon¬ 
opoly.  When  a  story  appeared 
a  day  or  two  later  than  it  should 
have,  he  would  say  ‘you  wouldn’t 
fool  around  like  that  if  there 
was  another  newspaper  in  Big 
Spring’  (or  Abilene).  He  be¬ 
lieved  in  acting  like  you  have 
local  competition  even  if  you 
do  not. 

“I  believe  that  if  all  news¬ 
paper  people  acted  like  that 
from  day  to  day  in  all  of  their 
relationships  with  individuals 
and  groups,  much  of  the  indus¬ 
try’s  trouble  would  disappear. 

I  believe  that  is  the  only  sure 
antidote  for  this  instinctive 
tendency  to  a  negative  attitude 
toward  the  press.  (I  do  not  like 
to  call  it  good  public  relations; 
rather  good  personal  relations). 


papers.  They  are  merely  the 
stewards  of  freedom  of  the 
press  —  and  its  beneficiaries 
along  with  all  of  their  fellow 
citizens.  They  must  man  the 
front  line  of  defense  and  lead 
the  charge  against  its  enemies — 
internal  and  external;  and  the 
internal  ones  are  the  more 
deadly.” 


For  $100,000 


Bellows  Goes 
To  Miami  News 


Miami 

James  Bellows,  assistant  edi¬ 
tor,  Detroit  (Mich.)  Free  Press, 
on  Aug.  18  became  managing 
editor  of  the  Miami  News,  suc- 


Akron,  Ohio 
A  long  time  feud  between 
Reese  Highfield,  former  secre¬ 
tary-treasurer  of  Akron  Local 
International  Typographical 
Union  and  the  union  boiled  over 
again  when  Mr.  Highfield  moved 
to  tie  up  the  assets  of  the  ITU 
in  Akron  and  other  cities 
throughout  Ohio. 


Famous  Lawyer 


The  action  was  taken  in  con¬ 
nection  with  a  $100,000  suit 
brought  by  Mr.  Highfield 


Internal  Rot 


Run  Critical  Letters 


“Our  people  instinctively  re¬ 
sent  monopoly;  it  is  repugnant 
to  their  sense  of  fair  play.  It 
just  ain’t  fair.  (‘The  editor  can 
express  his  opinions  to  hundreds 
or  thousands  but  I  can’t.  Even 
if  he  prints  my  letter  to  him, 
he  can  always  have  the  last 
word.’)  Which  reminds  me  of 
my  old  Rule  No.  1 :  if  you  have 
two  letters  from  readers  one 
of  which  criticizes  the  newspa¬ 
per  or  the  editor,  and  you  have 
space  to  run  but  one,  always 
print  the  one  that  criticizes  the 
paper. 

The  late  Bernard  Hanks,  who 
gave  me  my  first  news  job,  was 
acutely  conscious  of  the  vul- 


“If  and  when  the  system 
under  which  we  live  is  destroyed 
the  cause  will  be  internal  rot, 
not  external  attack. 

“This  cynicism,  this  lack  of 
interest  in  government  by 
people  who  are  supposed  to  BE 
the  government,  is  the  most  in¬ 
sidious  infection  that  could  be¬ 
set  our  country  and  its  people. 
This  trend,  if  unchecked;  indeed, 
if  not  reversed,  can  have  but 
one  ultimate  result — destruction 
of  free,  representative  govern¬ 
ment. 

“To  the  degree  that  people 
are  informed  about  their 
government,  and  impressed  that 
the  active  interest  of  all  of 
them  is  essential  to  its  con¬ 
tinuing  existence,  to  that  de¬ 
gree  will  we  maintain  the  free¬ 
dom  to  operate  newspapers  as 
private  enterprises  that  will 
prosper  to  the  extent  that  they 
truly  serve  those  they  presume 
to  service,  for  their  well-being 
rests  upon  the  well-being  of  all 
of  our  people. 

“The  man  who  still  believes 
that  the  economic  and  social 
welfare  of  a  people  must  come 
from  their  spiritual  strength 
may  be  living  beyond  his  time, 
but  I  refuse  to  concede  that. 

“All  freedom-loving  people 
look  to  the  United  States  of 
America  as  pre-eminently  the 
leader  among  free  nations  pri¬ 
marily  because  of  the  ideals 
under  which  the  American 
people  have  lived;  the  system 
developed  on  the  foundation 
concepts  of  our  Constitution. 

“To  a  large  extent,  the 


ceeding  Hoke  Welch,  resigned  union.  He  charges 

the  union  expelled  him  in  viola- 
Welch  had  been  with  the  James  constitution.  Among 

the  assets  which  Highfield  tied 
William  C.  Baggs,  editor  of  ^  union-owned  equip- 

the  News,  denied  rumors  the  (Ohio)  Citi- 

News  will  be  sold  to  com-  p^bHca- 

peting  Miami  Herald.  Both  the  ^  year  ago  in  competition 
Detroit  Free  Press  and  the  Her-  ^Vews.  However 

aid  are  among  the  Knight  news¬ 
papers.  He  admitted  a  tough 
competitive  situation  but  said 
the  News  is  making  gains. 

“We  have  now  completed  the 


the  ITU  has  posted  $200,000 
bond  and  thus  freed  the  union’s 
Ohio  assets. 

At  the  same  time,  Akron  ITU 


we  nave  iiuw  euiiiuieteu  wic  ^  ,  j  T 

physical  shakedown  difficulties  officials  emp  oy 
if  moving  to  our  new  plant  last  Corrigan,  famous  Cleveland 
October,’’ said  Mr.  Bajgs.  “Our  ^ 

September  statement  will  show  ewise  am  ' 

a  substantial  improvement  in  Sheppard  murder  defen^  as 
Sunday  circulation  and  what  attorney  m  the  case.  Highfi^ 
you  might  call  an  optimistic  ‘^^arge^  the  INTL  consp.^ 

rloi.,  with  the  local  union  to  oust  him. 

*“No'"uSi:er“'li:aj„r  staff  He  says  he  seeks  the  n00,0» 

“orKrh.^’as  ^ 

eordinr^to  Mr.  Baggs,  althoagh  ^ 

a  numtar  o(  editorial  plans  for  «  connected  with  anion 
improving  the  newspaper  are  ,  ,  . 

already  in  work.  A  new  feature  mem  ers  ip. 
was  added  to  the  editorial  page, 
for  which  Mr.  Baggs  has  been 
doing  a  daily  column  for  the 
past  nine  years. 


Ad  Mats  Available 
On  TB  Color  Film 


Pi 

Si 


Three  Presses 

The  attachment  affidavit  filed 
in  common  pleas  court  has  seized 
the  Citizen’s  three  union  presses 
and  eight  type-setting  machines. 
Highfield’s  expulsion  came  on 
Aug.  8,  1950  and  he  said  it  was 
“actuated  through  malice  and 
had  reckless  disregard  for  the 
Local  offices  of  the  National  plaintiff’s  rights.”  His  battle 
Tuberculosis  Association  are  of-  with  the  INTL  dates  back  to  the 
fering  free  mats  to  newspapers  early  1940’s  when  he  became  a 
in  an  effort  to  promote  show-  member  of  a  faction  that  op- 
ings  of  the  educational  color  posed  former  ITU  President 
cartoon  film,  “Are  You  Posi-  Woodruff  Randolph.  Prior  to  his 
tive?”  before  local  community  expulsion,  he  was  called  to 
groups.  testify  before  the  National 

According  to  the  NTB,  each  Labor  Relations  Board  in  Chi- 
ad  is  based  on  a  sequence  of  the  cago.  He  had  been  a  member  of 
film  and  is  designed  to  stand  on  the  union  26  years, 
its  own  feet  and  carry  a  strong  The  Akron  Local  later  charged 
message  breaking  down  a  single  in  a  civil  suit  that  he  had  em- 
common  misconception.  bezzeled  $22,685.  After  six  years 

“It  was  decided,”  NTB  said,  of  litigation,  a  jury  found  for 
“that  local  newspapers  were  the  Highfield.  Highfield  continues 
strongest  medium  for  achieving  to  work  as  a  night-side  operator 
this  twofold  purpose.”  for  the  Akron  Beacon  Journal 
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Press  Fights  Judge’s 
Suppression  Order 


Bloomington,  Ind. 
The  Bloomington  Herald-Tele- 
phone,  an  afternoon  daily  news¬ 
paper,  has  fired  a  legal  counter¬ 
measure  at  an  Indiana  Circuit 
Court  judge  who  Aug.  6  clamped 
a  restraining  order  against  its 
publication  of  a  City  Council 
annexation  ordinance. 

The  city’s  annexation  attempt 
has  been  embroiled  in  court 
actions.  When  the  council  re¬ 
pealed  an  earlier  annexation 
ordinance  and  passed  a  second, 
anti-annex  petitioners  sought 
the  restraining  order. 

It  was  granted  by  Greene 
Circuit  Judge  Edwin  B.  Long 
of  Bloomfield  28  miles  from 
Bloomington,  enjoining  the  pub- 
liation  of  the  text  of  the  ordi¬ 
nance  by  both  the  Herald-Tele¬ 
phone  and  the  Bloomington 
Star-Courier,  a  weekly  publi¬ 
cation.  It  also  restrained  city 
officials  from  causing  the  ordi¬ 
nance  to  be  published,  which  is 
a  requirement  of  the  Indiana 
law  on  city  ordinances.  Attor¬ 
neys  for  objectors  said  the  writ 
was  intended  to  block  publica- 
tiwi  of  the  complete  ordinance 
as  either  news  or  advertising. 

The  Herald-Telephone’s  mo¬ 
tion  to  be  relieved  from  the  writ 
was  heard  in  oral  arguments 
Aug.  9  three  days  after  the 
order  was  issued.  Judge  Long 
took  the  motion  under  advise¬ 
ment,  and  had  not  ruled  on 
Aug.  12. 

The  Herald-Telephone  said 
^itorially:  “Every  minute  this 
judge  allows  this  unconstitu¬ 
tional  order  to  remain  on  the 
hooks  of  his  court,  an  attack  is 
being  compounded  on  the  prin¬ 
ciples  of  justice  and  freedom  as 
embodied  in  the  Constitution  of 
the  United  States.  Attorneys 
and  judges  must  be  forcefully 
reminded,  whenever  the  need 
arises,  that  laws  were  never  in¬ 
tended  to  be  devices  for  misuse, 
«wen  to  gain  proper  ends.  This 
i»  why  we  fight  this  order, 
rtriking  out  against  abridge¬ 
ment  of  our  constitutional 
|iffhts  by  a  judge  whose  duty 
>*  to  see  that  the  law  will  ever 
heep  us  free.” 

Bruce  B.  Temple,  general 
manager  of  the  Herald-Tele- 
Phone,  offered  this  explanation 

the  case: 

The  motivation  for  this  un¬ 
constitutional  restraining  order 
'*  a  simple  case  of  attorneys 
or  one  side  in  a  law  suit  over 
annexation  seeking  advantage 
o^er  their  opponents  by  resort- 
EDITOR  ac  PUBLISHER 


ing  to  illegal  restraint  on  a 
newspaper,  with  acquiescence  of 
a  judge.  This  newspaper  will 
not  be  gagged  by  prior  restraint 
on  the  content  of  its  columns, 
and  this  is  what  we  are  con¬ 
testing,  not  the  merits  of  an¬ 
nexation. 

Press  Helps 

“It  has  been  encouraging  to 
receive  many  offers  of  assist¬ 
ance  from  other  publishers.  The 
spontaneous  editorial  protests 
of  many  newspapei-s,  big  and 
small,  demonstrate  the  ready 
fortitude  with  which  editors,  in 
general,  defend  the  constitu¬ 
tional  freedom  of  the  press  in 
America. 

“The  day  must  never  dawn 
when  any  court  in  the  United 
States  is  permitted  to  take 
away  this  freedom.  Here  in  the 
grassroots  of  Monroe  County, 
Indiana,  we  are  waging  the  old 
fight  anew.  And  we  won’t  quit 
short  of  total  freedom  from 
this  judge’s  spurious  writ.” 

Among  other  newspapers  sup¬ 
porting  the  Herald-Telephone’s 
stand  was  the  Terre  Haute 
(Ind.)  Star,  which  editorially 
said,  “There  has  never  been 
such  usurption  of  power  by  a 
judge  since  the  adoption  of  the 
Constitution.”  The  Star  called 
upon  the  Indiana  Supreme 
Court,  on  its  own  initiative,  to 
investigate  the  case. 

The  Louisville  (Ky.)  Times 
said  it  was  “at  a  complete  loss 
to  understand  what  legal  ground 
a  circuit  court  judge  in  Indiana 
has  to  grant  such  a  restraining 
order.” 

An  Indianapolis  (Ind.)  Star 
editorial  called  the  judge’s  writ 
“a  direct  contradiction  of  basic 
American  philosophy”  and  “an 
example  of  government  by  men 
for  the  benefit  of  other  men.” 

Marsee  Cox,  editor  of  the 
Terre  Haute  Tribune,  tele¬ 
graphed  the  Herald-Telephone: 
“The  court  should  read  the  Con¬ 
stitution;  let  us  know  any  help 
we  can  render.” 

The  Shelbyville  (Ind.)  News 
called  the  Herald-Telephone 
stand  “A  good  blow  for  liberty 
of  the  free  press.” 

James  S.  Pope,  executive  edi¬ 
tor,  Louisville  (Ky.)  Courier- 
Journal,  urged  the  Bloomington 
newspaper  to  fight  vigorously 
against  the  restraining  order 
so  “once  and  for  all  judges 
will  be  convinced  that  they  can¬ 
not  tamper  with  the  constitu¬ 
tional  guarantees  of  freedom  of 
the  press.” 
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Joseph  J.  O'Shaughnessy 

Ad  Promotions 
At  Chicago  S-T 

Chicago 

Six  promotions  in  the  Chicago 
Sun-Times  advertising  depart¬ 
ment  were  announced  by  Gabe 
Joseph,  advertising  manager,  as 
follows : 

Joseph  J.  O’Shaughnessy,  for¬ 
merly  manager  of  the  resort  and 
travel  section,  named  manager 
of  the  classified  advertising  de¬ 
partment. 

Betty  Rollison,  formerly  in 
charge  of  hiring  and  training 
of  personnel  in  classified  phone 
room,  appointed  assistant  classi¬ 
fied  manager. 

Howell  I.  Jones,  previously 
advertising  service  manager, 
moved  up  to  assistant  to  the 
advertising  director. 

Others  promoted  were  Lester 
A.  Kraft  as  advertising  service 
manager;  Robert  J.  Cowhey  as 
resort  and  travel  manager;  and 
Robert  H.  Fadness  as  manager 
of  real  state  classified  display. 
• 

President  Signs 
Moss  Info  Bill 

Washington 

President  Eisenhower  signed 
the  Moss-Hennings  Bill  Tuesday 
confining  use  of  the  federal 
“housekeeping  statute”  of  1789 
to  physical  custody  of  public 
documents.  The  statute  has  been 
used  frequently  to  withhold  non- 
strategic  information.  Senate 
and  House  committees  found. 

The  President  issued  a  state¬ 
ment  explaining  that  the  bill 
will  not  interfere  with  policy¬ 
making  and  cannot  alter  the 
constitutional  right  of  the  Chief 
Executive  to  keep  appropriate 
papers  and  information  confi¬ 
dential. 


AFA  Report 
Analyzes 
Anti- Ad  Laws 


An  appeal  to  all  segments  of 
the  advertising  industry  for 
united  action  against  legislative 
attacks  oii  advertising  was  is¬ 
sued  this  week  by  the  Adver¬ 
tising  Federation  of  America. 

In  a  comprehensive  legislative 
report,  the  Federation  analyzed 
current  threats  to  restrict  and 
tax  advertising  and  voiced 
strong  protests  against  them. 

Two  proposals  by  the  Internal 
Revenue  Service  were  censured 
by  AFA.  Cooperative  adver¬ 
tising,  which  annually  accounts 
for  an  estimated  $2-billion  ex¬ 
penditure,  is  the  target  of  one 
of  the  IRS  proposals.  The  ruling 
affects  co-op  advertising  pro¬ 
grams  conducted  by  manufac¬ 
turers  of  consumer  goods  sub¬ 
ject  to  excise  taxes,  disallowing 
certain  costs  of  the  manufac¬ 
turer’s  co-op  ad  program  as 
“price  adjustments.” 

Recent  IRS  action  against  in¬ 
stitutional  advertising  as  an  al¬ 
lowable  expense  for  tax  pur¬ 
poses  also  comes  under  fire  from 
AFA. 

A  ‘Sleeper’ 

The  AFA  report  discussed 
the  Kennedy-Ives  Labor  Bill, 
which,  according  to  the  Federa¬ 
tion,  contains  a  “sleeper”  that 
“seeks  discriminatory  restric¬ 
tions  and  regulations  on  all 
management  relations  with  em¬ 
ployees.” 

Section  103  (a)  of  the  bill 
would  require  employers  to  file 
a  detailed  annual  report  of  ex¬ 
penditures  made  to  “influence 
or  affect  employees  in  the  exer¬ 
cise  of  the  rights  guaranteed  by 
Section  7  of  the  National  Labor 
Relations  Act”  when  such  ex¬ 
penditures  exceed  $5000  a  year. 

Literally  enforced,  such  a 
law  would  cause  most  employers 
to  avoid  taking  chances,  ac¬ 
cording  to  the  report.  “They 
would  not  know  what  or  when 
to  report.  Silence  and  inaction 
would  become  the  lesser  evil.” 

These  and  similar  legislative 
threats  are  “a  part  of  a  spiral¬ 
ing  trend  to  inflict  discrimina¬ 
tory  controls  on  the  advertising 
industry,”  the  report  says. 
“AFA  believes  that  these  at¬ 
tacks  can  be  beaten  only  by  a 
united,  organized  effort  on  be¬ 
half  of  all  advertising  interests 
— not  a  passive  effort,  but  a 
vigorous  educational  action 
aimed  to  produce  lasting  re¬ 
sults.” 


Mideast  News 
Costs  Press 
Fortune— UPI 


American  newsmen  covering 
the  Middle  East  crisis  are 
having  to  use  not  only  bravery 
and  ingenuity  but  large  sums 
of  money  to  keep  newspaper 
readers  at  home  abreast  of  the 
news,  United  Press  Interna¬ 
tional  points  out. 


A  dramatic  illustration:  Im¬ 
mediately  after  the  Iraqi  revo¬ 
lution,  Dan  Gilmore,  Rome  man¬ 
ager  for  UPI,  and  Dieter  Hespe, 
UPI  photographer  normally 
based  in  Frankfurt,  were 
ordered  to  Baghdad.  No  planes 
were  flying.  So  they  decided  to 
go  by  car  over  the  Syrian 
desert,  where  the  roads  are  like 
cow  tracks  and  bleached  bones 
of  fallen  animals  remind  one  of 
the  price  of  failure. 

They  went  by  taxi  from  Bei¬ 
rut  to  the  Syrian  border,  where 
their  driver  decided  it  would  be 
wiser  for  him  to  turn  back. 
They  then  hitched  a  ride  on  a 
potato  truck  to  Damascus  where 
they  found  a  cab  driver  willing 
to  drive  over  the  desert  to  Bagh¬ 
dad  for  $100  each. 

Gilmore  and  Hespe  quickly 
bought  up  some  water  jugs, 
filled  them  with  lemonade  and 
started  out.  By  the  time  they 
reached  Baghdad,  the  620-mile 
trip  from  Beirut  had  cost  a 
total  of  $272. 

But  their  troubles  had  just 
started.  There  was  a  strict 
censorship  on  news  dispatches 
filed  from  Baghdad.  Routine 
dispatches  were  transmitted  but 
with  delays  of  24  to  36  hours  in 
the  period  immediately  after  the 
revolt. 

Gilmore,  however,  was  casting 
about  for  some  way  to  reach 
the  outside  world  with  his  long, 
uncensored  account  of  the  revo¬ 
lution  as  he  had  painstakingly 
reconstructed  it  after  two  days 
of  careful  reporting  and  Hespe 
was  equally  eager  for  some  way 
—any  way— to  get  out  the  UPI 
photos  he  had  taken  or  bought. 

They  didn’t  know  it  at  the 
time  but  the  solution  was  being 
worked  out  620  miles  away  in 
Beirut  by  UPI  correspondents 
Larry  Collins  and  Anthony  J. 
Cavendish. 

After  days  of  secret  negotia¬ 
tions  and  use  of  cash  “gifts” 
spread  generously  where  they 
would  do  the  most  good,  they 
chartered  a  private  airplane  to 
make  a  single  trip  to  Baghdad 
and  back.  The  cost  of  this  opera¬ 
tion,  including  the  liberal 


Drinks  are  served  men  and  taxi  on  the  hot  sands  of  the  Syrian  desert. 
United  Press  International  correspondent  Daniel  F.  Gilmore  (center) 
and  UPI  staff  photographer  Dieter  Hespe  (right)  take  a  drink  from 
their  water  can  while  their  taxi  driver  checks  the  water  in  the  radiator 
during  a  600-mile  drive  across  the  desert. 


The  other  “hidden”  expema 
behind  their  stories  are  nuo. 
erous:  the  cost  of  flying  cor¬ 
respondents  to  Beirut  and  d 
housing  and  supporting  then 
there. 

It  all  backs  up  the  old  story 
that  getting  a  story  is  only  hall 
a  reporter’s  job.  Getting  it  “onf 
to  his  home  office  speedily  is  the 
vital — and  usually  far  more 
costly — other  half. 

Item  in  expense  account  of 
United  Press  Movietone  tele¬ 
vision  cameraman  Vittorio 
DellaValle,  just  back  from 
covering  the  Lebanese  rebellion; 
Ransom  to  Lebanese  rebels  to 
avoid  capture  at  Syrian  Leban¬ 
ese  frontier:  $20. 


“gifts,”  ran  to  $2,350,  but  be¬ 
cause  other  newsmen  went 
along,  the  UPI  share  was  $850. 

The  “UPI  Special”  thus  be¬ 
came  the  first  civilian  airplane 
to  land  at  Baghdad  Airport 
after  the  revolution.  It  returned 
to  Beirut  the  same  day,  carrying 
Gilmore’s  uncensored  dispatches 
and  Hespe’s  first  pictures. 

The  telegraph  circuits  be¬ 
tween  Beirut  and  London,  which 
is  the  main  relay  point  for  news 
bound  for  the  United  States, 
were  jammed  with  news  about 
the  Lebanese  insurrection.  So 
in  the  interests  of  speed,  Gil¬ 
more’s  dispatches  and  Hespe’s 
pictures  were  airfreighted  to 
Rome  on  the  first  available  com¬ 
mercial  airliner. 

From  Rome,  the  news  stories 
were  sent  to  London  over  the 
European  teletype  network  of 
the  UPI  and  went  from  London 
to  New  York  by  radioteletype 
working  at  60-words  per  minute. 
Hespe’s  pictures  were  radioed 
from  Rome  both  to  London  and 
New  York. 

Thus,  the  following  total  in¬ 
vestment  was  involved  when 
Gilmore’s  first  1,000-word  dis¬ 
patch  and  Hespe’s  first  picture 
from  Baghdad  appeared  on  the 
news  and  picture  wires  of  the 
UPI  in  the  United  States: 

Transport  from  home  base  to 
Baghdad  via  Beirut,  $764; 

Hotels  (one  night  in  Damas¬ 
cus  and  four  nights  in  Baghdad, 
until  charter  plane  arrived) 
$123; 

Charter  plane  to  bring  out 
news  and  pictures,  $850; 

Airfreight  charges  to  Rome, 
$95;  cost  of  radioing  one  picture 
to  New  York  and  London  $54.30 ; 
Total  $1800.00 

A  cost  accountant  would  point 
out  that  doesn’t  include  a  pro¬ 
portionate  cost  of  Gilmore’s 
and  Hespe’s  salary,  of  their  in¬ 
cidental  expenses  in  Baghdad, 
of  the  special  insurance  taken 


out  by  the  UPI  for  its  cor¬ 
respondents  in  troubled  areas, 
or  of  transmitting  the  news  dis¬ 
patches  from  Rome  to  New 
York. 

Few  news  stories  have  ever 
equalled  the  Lebanese  insur¬ 
rection  in  sustained  costs  to  the 


news  agencies. 

As  the  insurrection  grew  in 
gravity,  the  number  of  reporters 
in  Beirut  increased,  reaching 
the  flood  stage  when  American 
Marines  began  landing  on  July 
15.  And  as  the  number  went  up, 
telegraphic  services  between 
Beirut  and  the  outside  world 
began  to  break  down  under  the 
load. 

A  500-word  dispatch  from 
Beirut  to  London  at  the  regu¬ 
lar  “press”  rate  costs  $35.  But 
when  it  began  to  take  anywhere 
up  to  10  hours  for  a  dispatch 
to  be  delivered,  UPI  reporters 
— who  can’t  wait  that  long — 
began  to  use  urgent  press  and 
telephone. 

The  same  500-word  dispatch 
sent  by  “urgent  press”  costs 
$99. 

But  even  urgent  press  mes¬ 
sages  soon  began  taking  hours 
for  delivery,  leaving  the  tele¬ 
phone  as  the  best  way  out — 
at  a  cost  of  $3.40  per  minute  to 
London. 


Connections  on  such  long¬ 
distance  calls  are  frequently  so 
bad  that  it  can  and  does  take 
from  20  to  30  minutes — some¬ 
times  longer — for  a  correspond¬ 
ent  in  Beirut  to  shout  his  mes¬ 
sage  through  to  London,  Paris, 
Rome,  Zurich,  Frankfurt  or 
New  York.  Sometimes  it  takes 
a  series  of  calls  to  three  differ¬ 
ent  points  to  complete  a  single 
message. 

Cost  of  a  500-word  dispatch 
that  takes  only  20  minutes  to 
clear:  $68.  And  UPI  correspond¬ 
ents  in  Beirut  have  as  many  as 
a  dozen  dispatches  a  day. 


Plan  to  Control 


Billboards 


MEE 


Washington 

The  Department  of  Commerce 
is  preparing  public  announce¬ 
ment  of  a  plan  for  outdoor  ad¬ 
vertising  standards  to  be  fol¬ 
lowed  along  the  national  high¬ 
way  system  being  developed 
jointly  by  the  Federal  and  State 
Governments. 

Secretary  Sinclair  Weeks 
gave  a  senate  subcommittee  a 
partial  preview,  describing  a 
system  which  would  establish 
sites  off  the  main  highway  and 
cluster  signs  for  hotels,  stores 
and  other  available  services  in 
the  community  —  an  “informa 
tion  board”  type.  Electrically 
lighted  signs  would  be  pro¬ 
hibited.  In  the  less  crowded 
areas,  small  billboards  would  be 
permitted  at  spaced  intervals. 

Historical  and  scenic  areas 
would  be  kept  free  of  outdoor 
advertising,  but  directional  aids 
and  offerings  of  sale  or  leaM 
would  be  permitted  within  limi¬ 
tations. 

Federal  standards  may  be  ap¬ 
plicable  only  in  states  which 
enter  into  billboard  control 
agreements  in  return  for  a 
bonus  in  Federal  contributions 
toward  the  road  projects.  Where 
such  pacts  exist,  Washington 
would  increase  its  percentage  of 
the  highway  construction  pay¬ 
ment. 
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Scholarship  Tie 

Burlington,  Vt 
Two  high  school  seniors  have 
tied  for  the  Burlington  Fret 
Press  Junior  Independent  Mer¬ 
chant  scholarship  for  1958  for 
the  Burlington-Winooski  area. 
They  are  Wendell  E.  Carr  and 
William  L.  Germain,  both  17- 
They’ll  split  the  $250  newsboy 
scholarship. 
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‘Specialists’  Vital 
To  Media  Buying 


By  Philip  N.  Schuyler 

Still  not  sold  on  the  “all  media 
buyer”  is  Harry  Parnas,  media 
director,  Doyle  Dane  Bernbach, 
Inc. 

Mr.  Pamas  has  had  more  than 
30  years’  experience  in  media 
selection.  During  this  time  he 
has  helped  invest  some  $400,- 
§00,000  in  all  media,  of  which 
about  half  has  gone  to  newspa¬ 
pers. 

“I  have  long  toyed  with  the 
idea  of  going  to  an  all  media 
buying  set-up,”  he  said  this 
week.  “But  I’m  not  convinced 
that  the  move  is  in  the  best  in¬ 
terests  of  advertisers.  To  my 
mind,  specialists  in  different 
media  remain  a  most  vital  fac¬ 
tor  in  the  efficient  buying  of 
either  space  or  time. 

Media  Specialists 

“The  most  efficient  buyer 
knows  his  own  one  media  thor¬ 
oughly.  It  is  extremely  difficult, 

I  believe,  to  encompass  the  en¬ 
tire  complicated  field  of  mass 
communications. 

“Our  position  is  to  train  and 
develop  experts  in  the  different 
media,  from  whom  we  will 
choose  supervisors  who  will 
know  about  all  media. 

“While  I  believe  a  good 
knowledge  of  all  media  is  im¬ 
portant  to  people  in  a  super¬ 
visory  capacity,  I  still  believe 
we  live  in  an  age  of  specializa¬ 
tion.  Those  who  actually  recom- 
mend  and  buy  the  individual 
media  must  have  specialized 
training  in  the  buying  of  either 
space  or  time  and  not  try  to 
straddle  both  inadequately.” 

llluMrates  Point 

To  illustrate  his  point  that 
experts  are  needed,  Mr.  Parnas 
listed  a  few  of  the  things  a 
ouyer  must  know  about  the  dif¬ 
ferent  media  open  to  advertis¬ 
ers. 

“In  the  case  of  newspapers, 
tor  instance,”  he  explained,  “a 
buyer  should  make  it  his  busi¬ 
ness  to  find  out  all  he  can  about 
the  type  of  audience  reached; 
he  market  coverage;  the  suc- 
ews  the  paper  has  had  for  other 
Mvertisers,  and  especially  local 
edvertisers.  It  is  also  important 

editor  ac  publisher 


to  know  what  kind  of  coopera¬ 
tion  a  newspaper  will  give  to 
advertisers  in  the  foi’m  of  mer¬ 
chandising  help,  the  handling  of 
communications  in  general,  their 
interest  in  giving  advertisers 
good  position. 

“Some  new’spapers  are  much 
more  cooperative  than  others.  I 
do  not  mean  that  they  give 
things  away,  but  they  are  more 
helpful  in  the  common  aim  of 
making  the  advertising  they 
carry  profitable  for  the  com¬ 
pany  investing  in  the  space. 
With  other  necessary  factors 
equal,  or  close  to  equal,  the  ad¬ 
vertising  will  always  go  to  the 
paper  extending  cooperation.” 

The  more  than  30  Doyle  Dane 
Bernbach  clients  currently  in¬ 
vest  about  $20,000,000  a  year  in 
advertising.  Among  major  ad¬ 
vertisers  on  the  list  are  Schen- 
ley  Industries’  brands  Ancient 
Age  Bourbon,  James  E.  Pepper, 
and  Old  Stagg;  Chemstrand 
Corp.;  Polaroid  Corp.;  Northam 
Wan-en  Corp.,  makers  of  Cutex; 
Levy’s  Bread;  Ohrbach’s  retail 
store  in  New  York  City;  Thom 
McAn;  Gallo  Wines;  and  Venus 
Pen  and  Pencil. 


To  get  information  for  these 
and  other  advertisers,  the 
agency  maintains  its  own  re¬ 
search  department,  which  also 
handles  media  research.  The 
media  department,  however, 
works  closely  with  the  separate 
research  department  in  studies 
to  determine  which  media  will 
do  the  most  effective  job  in  rela¬ 
tion  to  markets  reached,  size  of 
space  and  frequency  of  inser¬ 
tion,  or  in  the  case  of  networks, 
the  best  available  time. 

To  keep  up  to  date  on  all 
media,  Mr.  Pamas  reads  as 
many  different  trade  papers  he 
can  on  the  train  as  he  com¬ 
mutes  between  Westport,  Conn., 
and  New  York,  a  round-trip  of 
100  miles  every  business  day. 

Another  important  source  of 
media  information  are  the  media 
representatives.  Mr.  Pamas 
likes  to  have  definite  appoint¬ 
ments  himself,  and  prefers  to 
funnel  calls  from  the  representa- 
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Harry  Parnas 

tives  to  those  specializing  in  the 
various  media. 

First  Step 

When  a  campaign  is  being 
planned  at  DDB,  the  first  step  is 
a  meeting  between  the  heads  of 
all  the  departments  of  the 
agency  involved.  After  goals 
have  been  determined  and  differ¬ 
ent  problems  solved,  the  larger 
meeting  breaks  down  into 
smaller  groups,  such  as  account 
executives  with  copy  and  art 
groups;  media  with  research; 
and  media  with  copy. 

Close  Contart 

“We  think  it  is  extremely  im- 
poi  tant  for  our  buyers  to  main¬ 
tain  close  contact  with  our 
clients,”  Mr.  Pamas  said.  “This 
contact  must  start  at  the  early 
stages  and  continue  through  the 
development  of  the  campaign 
and  after  placements  have  been 
made. 

“If  a  budget  does  not  prove 
to  be  sufficient  to  do  the  kind 
of  job  that  should  be  done,  a 
media  buyer  is  in  the  best  posi¬ 
tion  to  tell  exactly  how  much 
more  money  is  needed  to  accom¬ 
plish  desired  results,”  he  said. 

The  agency’s  media  depart¬ 
ment  is  currently  working  with 
research  in  an  effort  to  deter¬ 
mine  whether  newspapers  or 
spot  radio  will  give  a  particular 
client  more  for  its  money. 

Cxinrenlroles  F.fforl 

“We  are  not  only  counting 
heads,  but  trying  to  find  out 
which  will  do  the  best  selling 
job,”  Mr.  Parnas  told  E&P. 

“What  usually  determines  the 
kind  of  media  selected  is  the 
answer  to  the  question:  ‘Which 
will  do  the  most  effective  job 
of  selling?’ 

“When  we  decide  which  will 


be  the  primary  medium  in  any 
given  campaign,  we  like  to  go 
all-out  in  that  medium  with  the 
appropriation  we  have  available. 
If  it  is  newspapers,  for  instance, 
we  believe  in  doing  the  best 
possible  job  in  newspapers, 
rather  than  spreading  the 
budget  thin  over  several  differ¬ 
ent  media. 

“Newspapers  are  always  a 
primary  medium  for  introduc¬ 
ing  a  new  product.  It  is  a  well 
known  fact  that  people  look  to 
their  newspapers  for  what  is 
happening,  for  what  is  new,  not 
only  on  the  world  or  political 
scene,  but  also  what  is  new  in 
the  way  of  products  and  serv¬ 
ices. 

“At  the  same  time,  after  in¬ 
troductions,  newspapers  should 
be  continued  if  sufficient  funds 
are  available.  All  the  varied 
possibilities  in  a  newspaper 
should  be  considered,  the  Sun¬ 
day  supplements,  for  instance, 
and  ROP  color.” 

Giles  Color 

Mr.  Pamas  said  that  Schen- 
ley  has  had  good  success  with 
ROP  color.  He  also  noted  in  par¬ 
ticular  the  spot  color  advertise¬ 
ment  run  by  Fairmont  Foods 
for  its  strawberries,  which  fea¬ 
tured  strawberry-scente<l  ink. 

Mr.  Parnas  has  been  with 
DDB  for  the  past  three  and  a 
half  years.  He  directs  a  staff 
of  25  there.  The  space  buyers 
are  Stanley  Burger,  Ronald 
Friedwald,  Edwin  (“Bud”) 
Hyde,  and  John  Pansuti.  Time 
buyers  are  Jerry  Sachs,  Jeane 
Jaffe,  and  Otis  Hutchins.  Mr. 
Hyde  is  also  the  outdoor  buyer. 

Regan  as  Cherker 

Beginning  his  career  in  the 
checking  department  of  the  old 
Frank  Presbrey  Company,  Mr. 
Pamas  became  a  junior  print 
buyer  in  the  1920’s  and  a  full- 
fledged  buyer  before  1930.  In 
1936  he  was  named  media  direc¬ 
tor.  He  was  vicepresident  and 
media  director  of  Cecil  &  Pres¬ 
brey,  and  also  a  member  of  the 
executive  committee,  when  that 
agency  went  out  of  business  in 
1954. 

• 

Fowler  Joins  Burnett 

Leo  Burnett  Company,  Inc., 
announced  the  appointment  of 
W.  R.  (Ray)  Fowler  as  a  mar¬ 
keting  vicepresident.  Before 
joining  the  Burnett  organiza¬ 
tion,  Mr.  Fowler  was  senior 
'  vicepresident,  plans  board  chair¬ 
man  and  director  of  Needham, 
1  Louis  &  Brorby. 
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How  Sinclair  Helped 
Calm  Economic  Waters 


p  CK«  m  n  gsowiw;  mkhica 


distributors  to  go  out  on  the  own  inspiring  story  of  Ameri- 
pavements  and  make  a  record  ca’s  djmamic  growth.  The  green 

Inumber  of  calls.  pen  with  green  ink  symbolized 

The  idea  of  a  “growing  Amer-  “new  prosperity  .  .  .  more 
ica,”  stressed  so  often  in  the  ‘greenbacks’  and  higher  stand- 
Council’s  campaign,  was  made  ard  of  living  for  us  all.”  The 
specific  to  the  oil  industry.  In-  black  pen  pointed  out  that  “ac- 
/X  o  corporated  into  the  first  litera-  counts  are  going  to  be  in  the 
ture  prepared  was  a  basic  and  black!  Here’s  your  third  pen  . . . 
recognized  projection  of  petro-  in  black  ink!”  The  blue  pen  con- 
leum  demand  growth,  from  8,-  notes  that  the  “Future  is 
800,000  barrels  daily  in  1956  to  brighter  than  ever  ...  we  are 
14,300,000  barrels  daily  by  1966.  part  of  it.  The  blue  ink  in  your 
By  thus  focusing  salesmen’s  fourth  pen  tells  us  that  foi  the 
eyes  on  this  strong  probability  businessman  the  sky  is  no 
of  dramatic  future  growth,  Sin-  limit. 

clair  felt  it  had  requirement  “Of  course,  the  first  job,” 
No.  1 — restoration  of  confidence  L.  W.  Leath,  Sinclair’s  vice 
and  enthusiasm — solidly  built  president  and  general  sales 
into  the  program.  manager,  told  Editor  &  Pib- 

LISHER,  “was  to  introduce  the 
Blend  Confidence  campaign  to  all  Sinclair  divi- 

The  next  job  was  how  to  sions  and  then  to  our  smaller 
blend  this  confidence  into  the  sales  areas.  Mr.  Leath  placed 
program  to  compel  calls.  enough  importance  on  this 

This  was  accomplished  by  phase  of  implementing  the  pro- 
Jfcry  equipping  each  salesman  with  pram  to  personally  Wd  the 
mww'  ^  supply  of  desk  pen  sets  of  troupe  that  made  the  first  di- 
four  ball-point  pens,  one  red,  vision  presentation. 

^  green,  black  and  blue,  plus  a  ....  .  ,  u 

^  sturdy  foui'-slot  holder.  These 

O  pens  were  to  be  the  basis  of  “The  program  was  enthusi- 
lY  four  calls  by  each  Sinclair  astically  received  in  the  field,” 


¥»  DL  .Ditsi.  recognized  projection  oi  petro-  in  oiacK  uir.;  auc  u.uc  ijcm  cun- 

By  Robert  B.  McIntyre  from  8,-  notes  that  the  “Future  is 

800.000  barrels  daily  in  1956  to  brighter  than  ever  ...  we  are 

American  business  was  quick 
to  respond  to  the  Advertising 
Council’s  nationwide  non-parti¬ 
san  “Confidence  in  A  Growing 
America”  campaign  announced 
last  May  (E&P.  May  31,  page 
26). 

One  such  business  entity  was 
Sinclair  Oil  Corp. 

4-Month  Effort 

The  Council’s  campaign  was 
designed  to  underscoi'e  the  basic 
soundness  and  true  strength  of 
the  country’s  economy  through 

a  four-inonth  advertising  and  ip  EVE*  THERE  WAS  A  T1I«E  FOR  ()PnMIS«.irs  NOW  ^  supply  ol  desK  pen  sets  oi 
public  relations  program.  . . .  four  bail-point  pens,  one  red,  vision  presentation. 

Like  many  other  corporate  _ _  ^  green,  black  and  blue,  pj^s  a  Click  of  Heels 

executives,  P.  C.  Spencer,  Sin-  —  ~  sturdy  foui^slot  These 

Clair’s  chairman  of  the  board  —  ^  " 

and  chief  executive  officer,  lost  •  smct.iR  ref.n.nc  company  four  calls  by  each  Sinclair  astically  received  m  the  field, 

no  time  in  ^eeino-  tlint  Viis  or-ran  ,  ,  salesman  on  as  many  prospec-  he  added,  and  the  click  ol 

iYatier,  HiH  all  If  ^  "ewspapcrs  and  share  the  cost  tive  accounts  as  he  could  find  in  Sinclair’s  salesmen’s  heels  on 


Theme  A  ‘Natural’ 


iyation  HiH  all  If  /.milH  fr,  l,al«  — .-.v.  ...v-  tIVe  aCCOUntS  aS  ne  COUIQ  nno  m  oinciairs  »  nxxia  uii 

pour  oil  „u  the  uation’e  troubS  reTut')"' w“  ZSe  TT"* 

economic  waters.  •,  u,  T  r  ^  Each  pen  represented  an  his-  over  Sinclair  territory. 

available  to  everyone  of  these  Gnomic  event  in  the  “We  were  not  trying  to  ad- 

Theme  A  ‘Natural’  participants.  nation’s  growth.  The  story  of  vertise  oui-selves  out  of  a  re- 

Accordine-lv  Mr  Snencar  Delaney,  each  of  these  events  w'as  printed  cession.  But,  through  adver- 

tu^^  oj£  th!^  nrnblpm  n?  T  f"PP^t  briefly  on  a  small  colored  card  tising  and  sales  promotion,  we 

Sffin/  S^ncSfr’s  na^Trina  "^.^"^aiy  promotion  tools  to  back  ^.hich  was  keyed  to  the  color  of  worked  confidence  and  enthusi- 

r"  rftn' 

vertisine-  manairpr  wbn  im-  ^  ^  erusing.  discovery  of  oil;  green  for  the  organization,  and  we  had  ever\ 

mpdiatplv  ft...  example,  a  back  page  ad  development  of  the  first  practi-  opportunity  of  selling  ourselves 

fidence”  theme  as  a  “natural”  scheduled  for  Sinclair’s  ^al  steamboat;  black  for  the  in-  out  of  the  recession  by  an  old- 

adinnet  tn  the  satnratinn  cnef  fio*^se  Organ  distributed  vention  and  mass  production  of  fashioned,  door-bell  ringing, 

radio  eamnaiim  whieVi  he  customers  and  prospects.  The  the  motor  car;  and  blue  for  the  pavement-pounding,  hard-sell 

radio  rampaign  which  he  had  and  dealer  organization  first  airnlane  flicht  The  sales-  program  ” 

been  building  throughout  the  given  the  storv  of  the  com-  airpiane  nignr.  i  ne  sales  program. 

company’s  36-state  marketing  the  com-  man  presented  one  card  and  the  Apparently  that  view  is 

territory  during  the  past  two  ®  participation  through  its  appropriate  pen  during  each  of  shared  by  General  Foods’  Pres- 

years.  ^^gazine  Ad  reprints  his  four  calls.  On  his  first  call  ident  Charles  G.  Mortimer.  As 

“The  mecsno-e  ”  Mv  n  1  distributed  to  retailers  he  also  presented  the  pen  holder,  co-chairman  of  the  Advertising 

said  'LTfo  hfU^S  w  f"-^  for  posting  m  service  station  The  cards  and  the  pen  holder  Council’s  Industries  Advisorj’ 
said,  had  to  be  short  but  retoin  windows,  and  regular  customers  carried  the  Ad  Council’s  theme  Committee  he  stated,  “Many 
end”  raiaU^w^s  were  reminded  of  their  “Great  _“Your  Future  Is  Great  In  companies  are  making  substan- 

^Your  Future  Tr  A  Figure  through  use  of  an  in-  a  Growing  America.”  tial  contributions  to  the  Coun- 

Growing  America RemcmW  T  As  an  example,  the  red  card  cil’s  campaign  of  confidence. 

To  Drive  with  Care  and  Rnv  h  if*^  ’  /^fh^^  ^”f  described  how  discovery  of  the  I’ve  been  particularly  impressed 

sLlaTrt”  ^  5  "  point  Sinclair  first  oil  well  sparked  new  indus-  with  the  way  Sinclair  has  taken 

i  r  fi.  .  .  made  one  more  move  that  really  ^  ^^tent  never  dreamed  hold  of  our  theme  and  inte-  j 

Before  toe  campaign  is  ended  Put  the  theme  to  work.  ^  ^  over-all  > 

®  Effort  economic  necessity,  men  went  program.  . 

broad^(^st^”bv”l'S^"^d^*  laboratory  for  research  “The  Council’s  purpose  was 

tions  to  anmJ  rif •  Sinclair’s  and  testing  to  devise  better  to  convince  Americans  through  ’ 

some  cities.  marketing  department  had  rec-  fuels  and  lubricants  needed  for  advertising  and  public  relations 

Newspapers’  Poll  ognized  the  continuing  need  for  a  mechanized,  motorized  age  .  .  .  that  this  country  offers  a  poten- 

a  theme  around  which  could  be  to  keep  62,000,000  vehicles  tial  future  growth  that  cannot 
“Newspapers,”  Mr.  Delaney  built  a  tough,  shoe-leather  sell-  moving  on  the  highways  today,  be  matched  anywhere  in  the 
told  Editor  &  Publisher  this  ing  campaign.  Such  a  campaign  As  in  the  past,”  the  message  world. 

week,  “were  considered  a  ne^ed  tw’o  requisites:  1)  some-  continued,  “new  discoveries  will  “Sinclair  however  w'ent  one 

natural  follow-through  and  the  thing  to  restore  confidence  and  mean  a  great  many  new  jobs  in  .  ,  tVipv  extended 

most  effective  way  of  spreading  enthusiasm  to  a  marketing  completely  new  industries.  As  f,  ^  u  er.  y  > 

the  message  to  important  medi-  organization  that  was  facing  a  things  now  look,  red  ink,  sym-  campaign  out  of  m  i  > 

um-size  cities  and  small  towns  decline  in  its  commercial  busi-  bolized  by  this  pen,  is  passing  ^  person -to-perso 

was  through  Sinclair’s  widely  ness;  and  2)  a  theme  that  would  from  the  business  scene.  It  selling  basis, 

used  cooperative  advertising  lend  itself  to  a  program  that  signifies  our  confidence  in  busi-  “The  business  community  and 

plan.  More  than  1,564  Sinclair  would  compel  Sinclair  salesmen,  ness.”  the  nation  owe  them  a  hearty 

wholesalers  and  dealers  use  and  its  marketers,  jobbers  and  Each  card,  in  turn,  told  its  salute.” 
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Newspapers’  Poll 


What  single 
,  compact  market 
\  buys  MORE  than 
\  each  of 
\  36  entire  states 


I  It  s  The  Cleveland  | 
I  Plain  Dealer  Market  i 


You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 

T/ie  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES* 


Here^s  how  the 
Cleveland  Market 
sells  A'h 

billion  dollars 


COMMODITY 

CLEVEIAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAl 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Faod  Sales 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

Furniture,  Household  Api 

pliances  125,120 

104,022 

229,142 

fvSourcf,  Sales  Management  Survey  of  Buyinf(  Power,  May  10. 


^Akron,  Canton  and  Youngstown*s  Counties  art  not  included  in  above  Sales, 

^^presented  by  Cresmcr  &  iroodward,!nc»tNew  York,Chicago,  DetroittAtlanta,San  Francisco,  Los  Angeles,  Mcntber  oj  Metro  Sunday  Comics  and  Magazine  Networks 
editor  ac  PUBLISHER  for  August  16.  1958 


E&P 

CITATION 

For  Effective 
Newspaper 
Advertising 


WESTERN  NEW  YORK'S  GREAT  NEWSPAPER 


Failos,  art  director  on  the  ac¬ 
count. 


ADVERTISER  •  NEWSPAPER 


Ad  Gets  ‘Animation 
Into  Newspapers 


4  .Slogans 

Insertions  run  in  various 
sizes,  300,  400,  600  up  to  1500 
lines.  Kudner  ideamen  are  seek¬ 
ing  to  sell  Bourbon  as  a  drink 
as  well  as  Bellows  as  a  brand. 
To  this  end,  four  slogans  have 
been  created.  “There’s  nothing 
like  bourbon  and  no  bourbon 
like  Bellows;’’  “Bourbon  makes 
the  drink — Bellows  makes  it 
better;’’  “You  should  learn 
about  bourbon  from  Bellows;” 
and  “The  nicest  thing  you  can 
say  about  bourbon  is  Bellows.” 

Bellows  Club  Bourbon  has 
been  advertised  in  newspapers 
since  1934,  predominantly  in 
papers  since  1946,  and  exclu¬ 
sively  this  year.  The  adver¬ 
tising  appropriation  is  well 
over  $1,000,000. 


When  a  hand  come  plunging 
right  out  of  a  newspaper  page 
and  offers  you  a  cooling  spar¬ 
kling  glass  of  bourbon  and  soda 
— boy! — you’ve  got  animation. 

That’s  what  National  Distil¬ 
lers  Products  Company  is  get¬ 
ting  these  days  in  113 
newspapers  for  Bellows  Club 
Bou rbon. 

An  even  more  exciting  effect 
is  being  obtained  through  the 
use  of  ROP  spot  color  in  two 
I  papers,  the  Lox  Angeles  Times 
and  Herald-Express.  Their 
backgrounds  alternate  between 


jp  and  no 

t  bourboii 

i» 

l-lJdlDVVs! 


COLOR 

in  The  NEWS 


BEIXOWS' 


blue,  yellow  and  orange  to  make  first  three  months  this  year  has 
the  extended  hand  even  more  continued  through  the  second 
inviting.  quarter,  it  is  reported  by  A.  G. 

More  Cxilor  IWible  P***:®’ 

Brothers  &  Co.  Ltd. 

“We  hope  to  use  more  ROP  “No  substantial  Increase  in 
color  eventually,’’  Braddock  earnings  can  at  present  be  as- 
Greene,  assistant  director  of  sured  for  the  balance  of  the 
advertising  for  National  Distil-  year,’’  the  president  of  the 
lers  told  Editor  &  Publish^  newsprint  and  lumber  producer 
this  week.  “The  reaction  in  the  states. 

field  has  been  very  good  indeed.’’  At  the  company’s  annual 

Responsible  for  the  current  meeting  in  April  this  year,  H. 
campaign  placed  by  Kudner  J-  Symington,  chairman  of  the 
Agency,  Inc.,  is  Alynn  Shilling,  board,  said  there  has  been  a 
vicepresident  and  advertising  considerable  decline  in  the  firet 
director.  It  happens  that  most  quarter  of  1958.  This  he  said, 
of  the  newspaper  list,  and  was  common  to  all  companies  in 
Bellows  Club  Bourbon  is  in  the  industry, 
newspapers  exclusively,  don’t  view  of  the  overproduced 

take  color.  Most  of  the  adver-  situation,  the  large  inventories 
tising  is  running  in  the  east,  held  by  the  newspaper  compan- 
including  New  England,  Vir-  are  the  still  uncertain  situa- 
ginia.  West  Virginia,  New  tion  in  business  generally,"  said 
York,  New'  Jersey,  Pennsylva-  Mr.  Symington,  “I  think  we 
nia,  Alabama,  North  Carolina,  >«ust  look  forward  to  difficult 
Maryland.  Washineton.  D.  C..  times  for  some  time.’’ 


Full  color  advertising  in  four  color  process 
and  spot  color  with  one  or  two  colors  in  addi¬ 
tion  to  black  is  now  available  in  the  BUFFALO 
EVENING  NEWS. 

Five  new  presses  in  a  completely  new 
plant  will  position  up  to  eight  pages  in  color 
in  any  edition  and  assure  unexcelled  quality 
in  the  reproduaion.  An  extra  black  fountain 
permits  changes  in  news  columns  without 
altering  the  black  in  color  advertisements 
adjoining. 

The  NEWS  is  the  only  Buffalo  newspaper 
to  offer  all  three  . .  .  FULL  color  .  .  .  FULL 
coverage  .  .  .  FULL  six  days  per  week. 

Use  NEWS  color  advertising  to  improve 
your  sales  in  the  vital,  growing  Western  New 
York  market  of  over  1,600,000  people. 


Buffalo  Evening  News 


KELLY- SMITH  CO.  —  National  Representatives 


Llf  3  -t-iiL'lkf -Uflli?! 

ily^  J 

ADVERTISER  •  NEWSPAPER 


Chicago  Trib 
Issues  New 
Rate  Card 

Chicago 

The  Chicago  Tribune  has  re¬ 
leased  a  new  rate  card  covering 
all  advertising  available  at  gen¬ 
eral  display  advei'tising  rates. 

According  to  A.  W.  Dreier, 
general  display  advertising  man¬ 
ager  for  the  paper,  the  28-page 
booklet  has  been  revised  so  its 
content  and  fonnat  now  conform 
with  the  standard  form  of  news¬ 
paper  rate  card  recommended 
by  the  American  Association  of 
Advertising  Agencies. 

New  Discount  Rate 

The  major  rate  change  re¬ 
flected  in  the  new  card  is  the 
introduction  of  a  24%  discount 
rate  for  advertisers  using  50 
or  more  full-page  units  in  one 
year,  Mr.  Dreier  announced. 
Highest  discount  rate  previous¬ 
ly  offered  was  a  22%  reduction 
for  40-page  users;  this  rate  now 
can  be  earned  by  30-page  advei*- 
tisers. 


Revising  the  booklet  required 
consolidation  of  several  ad  cate¬ 
gories  formerly  covered  by  sepa- 
late  cards,  Mr.  Dreier  explained. 
Included  are  Sunday  Comics 
Feature  Magazine,  TV  Week, 
garden  advertising  in  the  Sun¬ 
day  Home  and  Garden  section, 
“Please  send  me”  mail  order  ad¬ 
vertising,  and  book  publisher’s 
advertising  in  the  Magazine  of 
Books  and  run-of-paper. 

20  Oassifleations 

Rates,  mechanical  specifica¬ 
tions  and  other  information 
about  the.se  and  all  other  classes 
of  general  display  advertising 
are  compiled  in  the  new  booklet, 
which  contains  detailed  informa¬ 
tion  on  ROP  color,  copy  testing, 
and  other  Tribune  space  avail¬ 
abilities,  Mr.  Dreier  said.  Infort 
mation  is  organized  according 
to  the  20  classifications  recom¬ 
mended  by  4-A. 

For  the  convenience  of  adver¬ 
tisers,  the  new  booklet  shows  net 
line  and  page  rates  at  all  dis¬ 
count  levels  for  run-of-paper 
color  and  black-and-white  adver¬ 
tising,  spelled  out  in  handy  chart 
form.  Also  charted  are  unit  costs 
for  all  discount  levels  of  comics, 
TV  week  and  Sunday  Magazine 
advertising. 


This  is  no  secret  .  .  .  We're  just  restating  what 

'*'"r“ay*-“Bysiness  is  quite  good  on 
the  Illinois  side  of  the  Quad-Cities.” 


For  six  consecutive  months,  January  through  June  1958,  ^ 
Rock  Island,  Moline  and  East  Moline  are  rated  as  “preferred  ‘ 
cities”  by  Sales  Management.  Retail  sales  here  are  above  the 
national  average.  Local  retailers  report  steady  buying — month 
after  month,  with  prosepets  for  the  rest  of  1958  even  better. 
Advertisers  who  seek  profitable  markets  can  find  one  here, 
well  worth  an  investment  in  advertising  space,  right  now. 
*Lecal  retailers,  Sales  Management 

The  "preferred  cities”  of  Rock  Island  •  Moline  •  East  Moline  are  on 
the  Illinois  side.  These  newspapers  cover  them — without  duplication. 

Th»  Quad-Cities'  Largest  Comblaed  Dally  Circaloflea 


THE  ROCK  ISLAND  ARGUS 


THE  MOLINE  DISPATCH 


NAr'ONA'  representatives  —  THE  ALLEN-KLAPP  CO. 


ADVERTISING  DIARY 


Optimism  prevails  among  ad 
agency  executives  as  season 
moves  toward  time  of  falling 
leaves.  Exec  veep  of  one  of  top 
10  firms  anticipates  billings  will 
be  ahead  5%  by  year’s  end, 
duplicating  advance  achieved 
during  first  six  months.  .  .  . 
Robert  Newell,  executive  vice- 
president,  Cunningham  &  Walsh, 
Inc.,  said:  “Fall  looks  good  to 


us.  We  had  two  minor  cutbacks 
in  appropriations  during  first 
part  of  year,  but  have  had  sev¬ 
eral  increases  from  other  clients 
that  more  than  makes  up  for 
it.”  .  .  .  Richard  Lockman,  ex¬ 
ecutive  vicepresident,  Emil  Mo¬ 
gul  Co.,  said:  “We  have  noted 
an  upswing  in  confidence  among 
the  19  clients  we  serve.  Adver¬ 
tising  budgets  will  be  higher 
during  balance  of  year  as  com¬ 
pared  to  same  period  last  year. 
Prevailing  feeling  among  clients 
is  that  country  can  look  forward 
to  good  business  in  period  ahead. 
This  feeling  is  reflected  in  a 
real  upsurge  in  promotional  ac¬ 
tivity  and  a  speed  up  in  devel¬ 
oping  plans  for  future.”  Walter 
Weir,  executive  vicepresident, 
Donohue  &  Coe,  sees  second  six 
months  well  ahead  of  the  first 
six.  ...  At  Kudner  Agency,  Inc. 
practically  all  budgets  in  1959 
will  be  higher  than  this  year. 

.  .  .  Charles  H.  Brower,  presi¬ 
dent,  Batten,  Barton,  Durstine 
&  Osborn,  Inc.,  said:  “I  feel 
that  things  look  bright  for  a 
good  last  six  months  as  far  as 
BBDO  is  concerned.  Our  esti¬ 
mates  of  total  business  are  up 
over  those  of  a  month  ago,  and 
the  increases  are  not  from  one 
or  two  clients,  but  from  many. 
I  would  not  be  so  rash  as  to 
say  that  the  recession  is  over. 
I  can  only  say  that  as  of  today 
things  look  much  better.” 

*  *  * 

Carstairs  fall  campaign  now 
being  scheduled  will  be  in  list 
of  200  newspapers  exclusively 
through  Dowd,  Redfield  &  John¬ 
stone,  Inc.,  New  York.  Same 
agency  coming  back  Sept.  8  with 


full  newspaper  pages  for  Al¬ 
italia  Air  Lines.  Fall  drive  tell¬ 
ing  about  business,  wdnter  re¬ 
sort  travel,  and  Christmas  in 
Rome  limited  to  seven  dailies, 
but  1959  budget  likely  to  be 
increased  as  new  offices  are 
opened. 

*  *  « 

Associated  Bulb  Growers  of 
Holland  will  resume  advertising 
again  right  after  Labor  Day, 
using  Sunday  newspapers  and 
garden  sections.  Schedule  is 
placed  by  Anderson  &  Cairns, 
Murray  Thomas,  media  director. 

*  *  « 

Increasing  importance  of  teen¬ 
agers  noted  Aug.  11  by  Harris¬ 
burg  (Pa.)  Patriot-News,  which 
sponsored  Youth  Festival.  Hope 
Bennett,  teen  editor.  Parade 
magazine,  was  luncheon  speaker. 
She  pointed  out  number  of  facts 
in  her  speech:  90%  all  teens  be¬ 
tween  14  and  17  attended  school 
in  this  country  last  year;  in 
Russia  50%  of  teens  left  school 
for  work;  25%  Americans  go 
on  to  college  after  high  school; 
South  Carolina  issues  auto  driv¬ 
ers  licenses  to  kids  14,  but  in¬ 
sists  they  take  out  extra  acci¬ 
dent  insurance  until  they  pass 
25,  although  state  marriage  laws 
call  girls  adult  at  18.  Said  Mrs. 
Bennett,  who  has  teen  age 
daughter : 

“Harry  Coggins,  of  the  Green¬ 
ville  (S.  C.)  News,  which  dis¬ 
tributes  Parade,  told  me  that  he 


was  practically  able  to  make 
up  the  difference  on  a  new  car 
with  the  insurance  he  saved 
when  his  wife,  who  incidentallji 
already  had  two  children  — 
turned  26.  A  dramatic,  but  hon¬ 
est  example  of  the  length  of 
adolescence  in  this  country  to¬ 
day.” 
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We’d  like  to  find  another  way  to  measure  a  newspaper 


Here  at  The  Times  we’ve  applied  all  the  methods 
we  know ...  all  the  yardsticks  we’ve  ever  heard  of. 

News  and  features?  Quality  of  audience?  Service 
to  its  community?  The  Times  has  led  in  these  depart¬ 
ments  for  more  than  75  years. 

Total  circulation?  The  Times  now  leads  the  next 
Los  Angeles  newspaper  by  128,000  on  weekdays, 
163,000  on  Sunday. 

Total  advertising  linage?  Total  retail  linage?  The 
Times  carries  as  much  as  the  other  three  metropolitan 


newspapers  combined. 

Department  store?  Classified?  Financial?  The 
Times  carries  more  than  the  other  three  newspapers 
combined. 

The  114  Media  Records  linage  classifications?  The 
Times  is  first  in  102  of  them. 

If  there  is  another  yardstick  media  buyers  use,  we’d 
like  to  hear  about  it. 

We’d  like  to  show  you  why  The  Times  should  be 
your  first  choice  in  Los  Angeles  no  matter  how  you 
measure  it. 


First  in  the  nation's  No.  2  market  Los  Angeles  Times 


Reprasantad  by  Crasmar  and  Woodward 
New  York,  Chicago,  Detroit. 
Atlanta  and  San  Francisco 


Editor  &,  publisher  for  August  16,  1958 


ADVERTISER  •  NEWSPAPER 


TV  Gets  More 
Of  Canadian 
Agency 

Montreal 

Television  received  a  largrer 
share  of  commissionable  billings 
of  Canadian  advertising  agen¬ 
cies  in  1957  than  in  1956,  con¬ 
tinuing  the  increases  of  the  pre¬ 
vious  two  years  but  in  smaller 
degree,  and  publications  and 
radio  again  had  somewhat 
smaller  shares,  according  to  an¬ 
nual  report  on  advertising 
agencies. 

Total  commissionable  billings 
(excluding  billings  for  market 
surveys  and  other  services  not 
commissionable)  by  113  agencies 
covered  in  the  1957  survey 
amounted  to  $222,025,288  in 


1957,  up  10%  over  $201,797,434 
reported  by  110  agencies  in 
1956.  Television  received  18.3% 
of  the  larger  1957  total  com¬ 
pared  to  16.6%  of  the  1956  total. 
These  compare  again  with  13.5% 
in  1955  and  5.5%  in  1954,  the 
first  year  for  which  separate 
figures  are  available  for  radio 
and  television.  Dollar  volumes 
for  commissionable  billings  have 
increased  each  of  these  years, 
the  1957  total  being  a  new  high 
figure. 

Dollar  volume  received  by 
publications  rose  in  1957,  but 
the  share  declined  to  51.6%  of 
the  total  from  52.6%  in  1956. 
These  proportions  compared 
with  53.3%  in  1955  and  56.4% 
in  1954.  The  share  received  by 
radio  was  fractionally  lower  in 
1957  at  10%  compared  to  10.3% 
the  previous  year,  after  declih- 
ing  earlier  from  11.9%  in  1955 
and  15.4%  in  1954.  There  was 
no  change  from  1956  to  1957  in 
the  share  of  “other  visual”  at 


4.4%.  Production,  artwork, 
printing,  etc.,  and  other  media  Nelli  Beverage 

-  accounting  for  the  remainder  Account  To  D’Arcy 

—  showed  small  declines.  ^ 

The  $2,500,000  Nehi  Corp. 


account,  i-esigned  last  week 
by  Compton  Advertising,  Inc., 
because  of  “disagreement  on 
basic  policy  decisions,”  has 
been  awarded  to  D’.4rcy  Ad¬ 
vertising  Co.,  New  York. 

D’Arcy  lost  the  $15,000,000 
Coca-Cola  account  to  McCann- 
Erickson,  Inc.,  in  1956  after 
handling  it  for  49  years. 


ANNOUNCEMENT 


The  Times-Picayune  Publish¬ 
ing  Company  has,  effective  July 

14,  1958,  accepted  the  offer  of 
The  Item  Company  to  sell  to  The 
Times-Picayune  Publishing  Com¬ 
pany  the  principal  operating  as¬ 
sets  of  The  Item  Company,  pub¬ 
lisher  of  The  New  Orleans  Item. 
The  consideration  was  the  sum 
of  $3,400,000  in  cash,  out  of 
which  sum  are  to  be  discharged 
any  mortgages  or  liens  on  the 
assets  sold.  Acceptance  of  this 
offer  by  The  Times-Picayune 
Publishing  Company  was  condi¬ 
tioned  upon  presentation  by  The 
Item  Company  of  the  full  facts 
and  circumstances  to  the  Anti¬ 
trust  Division  of  the  Department 
of  Justice.  That  Department  after 
such  presentation  has  acquiesced 
in  the  transaction  as  outlined. 

The  Times-Picayune  Publish¬ 
ing  Company  agrees  that  it  will 
at  any  time  prior  to  September 

15,  1958,  resell  all  of  said  assets 
acquired  by  it  from  The  Item 
Company  to  the  first  person,  firm 
or  corporation  who  will  agree  to 
purchase  such  assets  from  it  for 
the  sum  of  $3,400,000,  as  afore¬ 
said,  plus  expenses,  not  to  exceed 
$75,000.00,  incurred  by  The 
Times-Picayune  Publishing  Com¬ 
pany  in  connection  with  said 
acquisition  and  resale.  Such  sale 
by  the  Times-Picayune  Publish¬ 
ing  Company  shall  be  without 
warranty  of  any  kind,  even  for 
return  of  the  purchase  price,  but 
with  full  subrogation  and  substi¬ 
tution  in  and  to  its  rights  as  a 
purchaser. 

Commencing  September  15, 


1958,  The  Times-Picayune  Com¬ 
pany  will,  whether  its  offer  shall 
have  been  accepted  or  not,  for 
a  period  of  ten  (10)  years  there¬ 
after,  agree  not  to  utilize  a  unit 
or  compulsory  combination  rate 
on  general  display  advertising  in 
its  morning,  evening  or  Sunday 
publications,  except  in  the  event 
of  changed  conditions  of  such 
magnitude  as  to  constitute  a  sub¬ 
stantial  handicap  to  The  Times- 
Picayune  Publishing  Company, 
and  that  company  will  remain 
free  to  grant  reasonable  discounts 
on  such  advertising  voluntarily 
placed  in  combination  in  its 
morning,  evening  or  Sunday  pub¬ 
lications. 

Any  such  resale  must  be  con¬ 
summated  and  the  full  purchase 
price  paid  prior  to  September  15, 
1958,  otherwise.  The  Times- 
Picayune  Publishing  Company  is 
under  no  obligations  whatsoever 
with  respect  to  disposition  of  the 
assets  so  acquired  from  The 
Item  Company.  The  assets  in¬ 
volved,  and  the  purchase  agree¬ 
ment.  are  available  for  inspec¬ 
tion  by  any  bona  fide  prospective 
purchaser,  at  all  reasonable  times 
by  arrangement  with  The  Times- 
Picayune  Company,  615  North 
Street,  New  Orleans,  and  The 
Item  Company,  722  Union  Street, 
New  Orleans,  upon  deposit  with 
The  Times-Picayune  Publishing 
Company,  of  a  certified  or 
cashier’s  check  to  its  order  for 
$250,000  which  will  be  applied 
against  the  purchase  price,  or 
returned  if  the  purchase  is  not 
consummated. 


Of  the  U.  S.  radio  stations 
changing  their  minute  rates  in 
the  first  half  of  1958,  twice  as 
many  raised  rates  as  lowered 
them. 

According  to  the  latest  quar¬ 
terly  media  rate  change  study 
published  in  the  August  issue 
of  Media-scope  magazine,  252 
radio  stations  raised  their  min¬ 
ute  rates,  while  124  lowered - - - 

ST85%“^^"^*  ^  National  Newspaper 

Television  stations,  on  the  Color  A(ls  To  Be  Shown 
other  hand,  showed  fewer  re-  a  display  of  some  400  news- 
visions  of  spot  rates  during  the  paper  ads  in  both  spot  and  full 
first  six  months  than  in  the  first  representing  14  different 

half  of  1957.  Six  stations  re-  national  advertising  campaigns, 
duced  hourly  rates,  while  10  ^ni  be  a  highlight  of  the  3rd 
lowered  minute  rates.  Annual  Newspaper  ROP  Color 

Among  consumer  magazines.  Conference,  Sept.  15,  16  and 
three  out  of  four  magazines  with  17,  at  the  Waldorf-Astoria  Ho- 
circulations  in  excess  of  500,-  tel.  New  York. 

000  increased  their  rates  dur-  According  to  M.  J.  Butler, 
ing  the  first  half  of  1957.  For  business  manager,  Houston 
the  similar  period  this  year,  (Tex.)  Chronicle,  chairman  of 
only  about  half  increased  rates,  the  Newspaper  Advertising  Ex- 

Fewer  newspapers  revised  ecutives  Association’s  ROP 
their  one-time  flat  line  rates  dur-  Color  Committee  which  is  as- 
ing  the  first  six  months  of  this  sembling  the  exhibit,  the  ads 
year  than  last.  Among  papers  represent  a  variety  in  the  types 
with  more  than  100,000  circula-  of  campaigns  and  w'ere  selected 
tion,  one-third  increased  rates  at  random  by  the  Advertising 
this  year,  compared  with  one-  Checking  Bureau,  Chicago, 
half  last  year. 


Ford  Names  McMecliaii, 
Heath  To  Ad  Posts 


Mr.  Butler  said  that  tear 
sheets  of  the  same  national  ad 
for  14  different  campaigns  as 
printed  in  various  newspapers 
across  the  U.  S.  w'ill  show  “the 
tremendous  uniformity  of  print- 
Appointment  of  two  depart-  that  an  advertiser  receives 
mental  managers  in  advertising  .^^.ben  he  buys  newspaper  ROP 
and  sales  promotion  at  Ford  color.” 

Motor  Company  was  announced  , 

this  week  by  (Charles  F.  Moore 

Jr.,  vicepresident  —  public  rela-  Spaeth  to  Burnett 
tions  and  advertising. 

^  Chicago 

J.  B.  McMechan  has  been  ^  g  g  .„i„ed 

named  manager  of  the  institu-  ^  Company.  Inc.,  as 

tional  advertising  department  .  u'oiirxrcr’s 

Tj  TT  4.U  ii  u  account  executive  on  Kelloggs 
and  Mott  B.  Heath  has  been  ^  Tr.ii  r-  tViroP 

_ .  4.  J  „  ...  I  Corn  Flakes.  For  the  past  three 

appointed  manager  of  the  ad-  m  with 

.  1  4.-  years,  Mr.  Spaeth  has  been  with 

vertising  and  sales  promotion  tr  t:.  •  i  u  xvns 

,11  4.  J-  McCann-Erickson,  where  he  was 

department.  Both  will  report  di-  .  4.  ...,4.:„4.  nn 

senior  account  executive  on 


rectly  to  E.  E.  Rothman,  gen 
eral  advertising  and  sales  pro¬ 
motion  manager. 


Budd  Co.  Named 


Coca-Cola  bottler  advertising  ' 
and  promotion.  Previously,  he  | 


(  ADVERTISEMENT  J 


was  with  General  Mills,  first  as 
product  advertising  on  a  num¬ 
ber  of  brands,  and  later  as  vice- 
president,  advertising  manager 
Effective  Sept.  1,  John  Budd  and  member  of  the  operating 
Co.  will  be  national  advertising  committee  of  General  Mills  in 
representatives  for  the  Florence  Canada. 

(Ala.)  Times  and  the  Tri-Cities  • 

Daily. 

•  Daily  Changes  Reps 

Media  Chief  Name<l 

Ted  Pyrch,  formerly  on  the  service  of  John  W.  Cullen  Co. 
advertising  sales  staff  of  Cos-  as  national  advertising  repre- 
mopolitan  magazine,  has  been  sentatives.  The  daily  w'ill  b® 
appointed  media  director  of  represented  by  Julius  Mathews 
Moss  Associates,  New  York.  Special  Agency. 

EDITOR  at  PUBLISHER  for  August  16,  1958 


24 


Fuel  cost  per  ton  mile  is  down  18% 

since  1930.  To  move  a  ton  of  car  a  mile 
took  worth  of  fuel.  Modem  gasolines 
move  today’s  heavier  cars  a  ton-mile 
for  about  When  you  remember 
you  are  buying  performance,  gasoline 
costs  less  today  than  in  1930. 


The  taxes  on  a  tankful  of  gasoline 

would  buy  between  four  and  five  extra 
“tax-free”  gallons.  Combined  state  and 
federal  taxes,  which  help  pay  for  better 
roads,  add  about  90  to  the  price  of  every 
gallon  . . .  nearly  30%  of  your  gasoline 
dollar  buys  no  gasoline  at  all. 


In  spite  of  higher  operating  costs 

in  the  oil  industry,  gasoline  prices  have 
been  held  down  through  research  and 
intense  competition.  Since  1930  the 
price  of  gasoline  (excluding  taxes)  rose 
only  23%.  During  the  same  period  the 
general  cost  of  living  went  up  70%. 


STANDARD  OIL  COMPANY  OF  CALIFORNIA  plans  ahead  to  serve  you  better 
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Retailer  Support 


Up 


BoA  Sets- 
New  Agency 
Project 


supervising  chain  store  sales 
activity  in  all  Bureau  offices.  He 
was  previously  Central  chain 
store  sales  manager  in  the 
Bureau’s  Chicago  office.  Before 
joining  the  Bureau,  Mr.  Hildner 
was  with  the  advertising  de- 


Called  Crucial 


Retailer  support  for  nation¬ 
ally  advei-tised  products  paid 
off  in  spectacular  sales  increases 
at  Food  Fair  of  Michigan  stores 
during  1957,  according  to  Super 


dising,  research  and  business 


A  new'  development  in  the 
sales  operations  of  the  Bureau 
of  Advertising,  ANPA,  pro¬ 
viding  for  intensive  contact 
work  by  individual  members  of  development  departments, 
the  sales  staff  with  individual  , 

advertising  agencies,  was  an¬ 
nounced  this  w'eek  by  Robert  L. 

Moore,  vicepresident  and  gen¬ 
eral  sales  manager. 

Currently  in  the  “pilot”  stage, 
initial  steps  in  the  program  are 
being  developed  by  J.  Robert 
McLauchlen,  formerly  eastern 
sales  manager,  w'ho  has  been 
appointed  to  the  new  position 


partment  of  the  Chicago  THb-  Market  Merchandising.  Says  So¬ 
nne  for  14  years.  During  this 
period,  he  sold  classified,  retail 
and  general  advertising,  and 
also  served  in  the  merchan- 


seph  Kron,  general  operations 
head  of  the  27-store  Detroit 
chain:  Retailer  support  is  the 
crucial  factor  in  the  success  of 
any  national  brand  product. 

Food  Fair  sales  of  Del  Monte 
cream  style  com,  for  example, 
rose  more  than  6000%  over  nor¬ 
mal  during  wreekly  promotions. 
Sales  of  Eatmor  and  Ocean 
Spray  cranberry  sauce,  Niblets 
corn.  Jack  Frost  sugar.  Green 


agencies. 

Charles  M.  Hildner,  chain 
store  sales  manager,  has  been 
appointed  eastern  sales  mana- 


Scliiiaclig  Puls  Hard 
Sell  in  Ad  Dollars 

Grand  Rapids,  Micb. 

The  Schnadig  Corp.,  Chicago  Giant  peas  and  Franco- Ameri- 
furniture  manufacturer,  is  put-  can  spaghetti  all  spurted  more 
ting  “hard  sell”  into  its  adver-  than  3000%  when  the  chain 
tising  dollars  through  a  more  threw  its  promotional  support 
attractive  ad  allow'ance  plan,  behind  them, 
of  manager  of  agency  relations.  Joseph  F.  Zarish,  vicepresident  Promotion  of  a  nationally  ad- 
Mr.  McLauchlen  is  now  doing  in  charge  of  marketing,  told  yertised  item  at  Food  Fair  in- 
exploratory  work  on  the  proj-  members  of  the  Grand  Rapids  newspaper  advertising, 

ect  with  one  of  the  nation  s  top  Advertising  Club.  prominent  displays  in  the  stores, 

At  the  Summer  Furniture  and  often  a  price  reduction.  The 
Markets,  Schnadig  introduced  a  chain  features  up  to  30  products 
special  advertising  allowance  each  week  of  the  year,  in  a 
for  dealers  that  can  amount  to  merchandising  strategy  that 
ger  to  succeed  Mr.  McLauchlen.  as  much  as  10%  of  their  total  gives  full  support  to  national 
Pointing  out  that  a  somew’hat  purchases  when  they  buy  in  brands  and  virtually  excludes 
similar  agency-contact  system  quantities  amounting  to  $100,-  private  labels, 
has  been  employed  successfully  000  during  the  year.  Super  Market  Merchandising, 

but  to  a  limited  extent  in  some  When  a  dealer’s  shipments  which  will  publish  a  detailed 
Bureau  sales  offices  in  the  past,  hit  $10,000,  his  advertising  al-  analysis  of  Food  Fair’s  opera- 
Mr.  Moore  said  the  new  ap-  lowance  becomes  2%,  and  addi-  tions  in  September,  quotes  Mr. 
proach  is  an  integral  part  of  tional  allowances  are  given  so  Kron  as  saying,  “All  the  con- 
the  “total  selling”  program  re-  that  for  $100,000  the  dealer  gets  ^umer  advertisins'  and  nromo- 
cently  announced  by  Charles  T.  10%  for  advertising,  which  jr^n  Z  w^dAm  norheip 
Lipscomb  Jr.,  president.  must  be  used  in  local  media —  ,,  -  .  , 

j.  ,  ,  .  .  the  manufacturer  as  long  as  the 

newspapers,  radio  or  television  ,  , 

Closer  Ties  ..^Ve  feel  this  will  guarantee  retailer  support  is  not  there. ... 

“While  it  has  always  been  perpetuation  at  the  local  level  simple  truth  is  that  the 

one  of  our  primary  aims,”  said  of  the  name  we  spend  heavy  major  war  between  private 
Mr.  Moore,  “to  help  advertising  sums  of  money  on  nationally,”  brands  and  national  brands  is 
agencies  use  newspapers  with  explained  Mr.  Zarish.  being  fought  at  the  shelf.  .  .  •’ 


maximum  effectiveness,  this 
new  development  in  our  sales 
activity  will  make  it  possible  to 
work  much  more  closely  with 
them  than  in  the  past — to  the 
advantage  of  the  agencies,  their 
clients,  and  newspapers.” 

Mr.  McLauchlen,  who  joined 
the  Bureau  of  Advertising  in 
1935,  has  been  a  member  of  its 
sales  staff  since  1946.  In  1951  he 
became  a  sales  group  supervisor, 
specializing  in  the  appliance, 
alcoholic  beverage,  and  ga.soline 
and  oil  classifications.  While 
serving  in  the  latter  capacity 
he  directed  the  development  of 
liquor  market  surveys  which 
soon  became  standard  refer¬ 
ences  in  the  industry.  He  be¬ 
came  eastern  sales  manager  in 
December,  1954. 

His  successor,  Mr.  Hildner, 
has  been  manager  of  chain  store 
sales  for  the  past  two  years. 


A] 


At  a  board  meeting  of  Graphic  Art*  Industry,  Inc.,  management  eo^ 
suiting  service,  Minneapolis,  Minn.,  were  (left  to  right)  Frederick  u 
Schilplin,  president,  St.  Cloud  (Minn.)  Daily  Times  and  first  vie*  prj^ 
dent  of  Graphic  Arts  Industry,  Inc.;  James  A.  Martin,  president, 
saulniers  &  Co.,  Moline,  III.,  a  newly  elected  director  of  Graphic  Am 
Industry;  Clinton  E.  Johnston,  business  manager,  Beloit  (Wis.)  Doi'l 
News,  and  president  of  Graphic  Arts  Industry. 
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Fewer  Dailies  Up 
One-Time  Rates 


Chicago  j^g  bag-sewing  kit  combination 
Fewer  newspapers  revised  featured  in  a  full-color 

their  one-time  flat  line  national  Breeze  page  ad  appearing  in 
advertising  rates  during  the  the  Chicago  Tribune’s  Weekly 
first  six  months  of  this  year  Illustrated  Food  Guide  for 
than  last,  according  to  the  Aug.  8. 

latest  quarterly  media  rate  ^he  color  page  ad,  offering 
change  study  published  by  ^2.50  premium  for  $1.00 

Medta/scope  magazine.  ^  Breeze  box  top,  was  part 

Among  dailies  with  more  than  ^  Tribune  ROP 

100,000  circulation,  one  third  gQjQj.  which  Lever  Brothers 
increase  rates  this  year,  com-  j,^g 

pared  with  one  half  in  19o7.  years  to  back  up  its  regular 
^tes  themselves  are  still  Breeze  black-and-white  cam¬ 
rising.  According  to  Media/  paign  in  Chicago  newspapers 
Mope’s  Ad  Rate  Metere,  covei^  Sullivan,  Stauffer,  Colwell 

ing  the  month  of  June,  for  Bayles,  New  York), 
every  $100  invested  in  a  typical 
spot  television  schedule  in  June 
an  advertiser 
$103.30  to  duplicate  the  sched- 
ule  this  year.  For  each  $100 

spent  in  an  average  consumer  ABIP 

magazine  schedule  last  year,  |||^L 

the  cost  today  is  $108.77.  In  spot  ^  I V  F 

radio,  the  additional  cost  per 
$100  spent  is  $2.89.  A  typical 

schedule  in  business  publica-  ^ 

tions  cost  $108.96  for  each  $100  I  I 

spent  on  a  similar  schedule  last  I  ■ 

year.  Similarly,  a  schedule  in  BB  ^ 

daily  newspapers  costs  $3.99  ■Hj 

more  per  $100  spent  last  year.  |i»|  ■  A||#rT 


INTERNATIONAL  FLAVOR — J.  E.  Bachrich  (center),  general  manager, 
Daily  Journal  of  Caracas,  chats  with  Caroline  Stella,  J.  Walter  Thompson 
Co.  and  Seymour  Kagan,  Gotham-Vladimir  Advertising  Co.  Occasion 
was  luncheon  in  New  York  at  which  Mr.  Bachrich  briefed  eight  agencies 
on  newspaper  situation  in  Venezuela.  The  Journal  is  represented  by 
Joshua  B.  Powers  Inc. 


Formfit  Steps  Up 
Newspaper  Ads 

Chicago 

Switching  media  emphasis 
from  magazines  to  newspapers, 
Formfit  Company  is  increasing 
its  Fall  advertising  budget  by 
5%  (via  MacFarland  Aveyard 
&  Co.,  Chicago). 

Arthur  H.  Baum,  vicepresi¬ 
dent  in  charge  of  advertising 
and  public  relations  for  Form- 
fit,  said  two  Sunday  supple¬ 
ments,  Parade  and  This  Week, 
distributed  by  95  U.  S.  newspa¬ 
pers,  will  carry  two-color  Form- 
fit  ads.  Sixty-four  more  news¬ 
papers  will  carry  black  and 
white  ads.  In  Canada,  women 
will  be  wooed  by  Formfit  ads  in 
27  Canadian  newspapers.  In  ad¬ 
dition,  two-color  ads  are  sched¬ 
uled  for  14  national  magazines. 

Red  Apple  Theme 

Formfit’s  distinctive  red  ap¬ 
ple  theme,  launched  a  year  ago, 
will  continue  to  keynote  the  Fall 
campaign.  Special  plans  for  De¬ 
cember  holiday  ads 


The  FloricJa  Sold  Coast  has  over  $2 'A -billion 
in  annual  sales  .  .  .  1,350,000  population, 
increasing  at  the  rate  of  6500  per  month  . .  . 
plus  3,500,000  tourists  a  year. 

In  total  advertising  The  HERALD  is  second 
in  the  nation  (Media  Records) 


in  newspa- 
Pers  and  magazines  have  yet 
to  be  worked  out,  according  to  ^^B 
Mr.  Baum.  As  usual,  Formfit 
will  supply  retailers  with  news- 
paper  ad  mats  for  the  Fall 
back-to-school  promotion. 
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Chrysler  Establishes 
Simca  Sales  Group 

Detroit 

Formation  of  a  nation  wide 
sales  and  service  organization 
for  Simca  imported  cars  was 
announced  this  week  by  Byron 
Nichols,  group  vicepresident- 
automotive  sales,  Chrysler  Corp. 

The  move  follows  the  an¬ 
nouncement  last  week  that 


Real  Estate 
Linage  Up 
In  Chicago 


Chicago 

Chicago  builders  and  real 
estate  brokers  are  increasing 
Chrysler  is  buying  a  substantial  their  reliance  on  newspaper  ad- 
interest  in  Simca  and,  as  part  vertising  as  a  means  of  pre- 
of  a  world-wide  market  develop-  genting  their  homes  to  the  pub- 
ment  program,  is  becoming  sole  Furthermore,  use  of  display 
distributor  of  Simca  products  advertising  techniques  today  is 


IN  RETAIL  LINAGE  SWIM — Esther  Williams  signs  new  retail  ad  con¬ 
tract  between  Esther  Williams  Twin  Cities  Swimming  Pool  Co.  and  the 
Minneapolis  (Minn.)  Star  and  Tribune.  "We  intend  to  continue  using 
newspapers  as  a  mainstay  of  our  advertising  program,"  she  said.  Shown 
(left  to  right)  are:  James  H.  Speckmann  of  Miss  Williams'  firm;  Edwin 
H.  Ryan  of  ad  agency  bearing  his  name;  John  W.  Moffett,  Star  and 
Tribune  ad  director;  Robert  W,  Johnson  of  the  pool  firm;  and  William 
Retilaff,  Star  and  Tribune  account  rep. 


Ford^s  Donaldson 
Now  Ad  Consultant 

Ben  R.  Donaldson,  who  has 
completed  39  yeai'S  of  service 
with  Ford  Motor  Company,  will 
be  retained  as  an  advertising 
consultant,  it  was  announced 
this  week  by  Charles  F.  Mooi*e, 
Jr.,  vicepresident — public  rela¬ 
tions  and  advertising. 

Mr.  Donaldson’s  retirement  as 
an  executive  of  Ford  Motor 
Company  became  effective  Aug. 
1.  He  was  director  of  institu¬ 
tional  advertising  for  the  past 
four  years. 

Mr.  Donaldson  joined  Ford 
in  1919.  Shortly  after,  he  be¬ 
came  editor  of  all  Ford  plant 
publications.  He  handled  pro¬ 
grams  for  the  company’s  former 
radio  station,  WWI,  the  second 
commercial  station  operated  in 


the  U.  S.,  and  was  one  of  the 
nation’s  first  commercial  radio 
announcers. 

500,000  ^  ord  Project 

In  1927  Mr.  Donaldson  was 
made  responsible  for  Fordson 
tiactor  advertising  and  subse¬ 
quently  became  export  advertis¬ 
ing  manager.  After  10  years, 
during  which  he  traveled  exten¬ 
sively  abroad  in  that  capacity 
and  as  supervisor  of  Ford  truck 
advertising,  Mr.  Donaldson  di¬ 
rected  writing  of  the  history 
of  Ford  in  World  War  II — a 
project  of  more  than  500,000 
words. 

He  was  named  director  of  in¬ 
stitutional  advertising  in  1954 
after  nine  years  as  director  of 
the  office  of  advertising  and 
sales  promotion,  sales  and  ad¬ 
vertising  staff. 


in  the  U.  S. 

Field  sales  operations  for 
Simca  will  be  handled  by  the 
corporation’s  general  sales  of¬ 
fice  under  E.  C.  Quinn,  vicepresi¬ 
dent  and  general  sales  manager. 

Mr.  Quinn  announced  that 
David  R.  Crandall  has  been  ap¬ 
pointed  director  of  Simca  sales 
in  the  U.  S. 

Advertising  plans  for  Simca 
are  currently  being  developed 
under  the  direction  of  Richard 
E.  Forbes,  director-corporate 
advertising,  Mr.  Nichols  said. 

• 

Shoe  Supplement  Issued 
By  Natl  Shoe  Institute 

National  Shoe  Institute,  New 
York,  this  week  issued  its  Fall 
Fashion  Supplement  to  the  re¬ 
tail  ad  managers  of  newspapers 
throughout  the  U.  S.  The  sup- 


Everything  in  Baltimore 
revolves  around 


growing  at  a  much  faster  pace 
than  ever  before. 

This  was  revealed  in  an  an¬ 
alysis  of  reports  from  Media 
RMords,  Inc.,  newspaper  sta¬ 
tistical  service,  and  the  Chicago 
Classified  Advertising  Report, 
released  by  Arthur  B.  Olsen, 
manager  of  the  Tribune’s  clas¬ 
sified  display  advertising  divi¬ 
sion. 

During  the  first  six  months 
of  1958,  Mr.  Olsen  said,  “real 
estate  advertising  in  all  Chi¬ 

cago  newspapers  showed  a  10% 
to  15%  gain  over  the  same 
period  last  year.  A  total  of 

3,282,731  lines  of  this  adver¬ 
tising  was  published  in  Chi¬ 
cago’s  four  daily  newspapers 

between  Jan.  1  and  June  30, 
1958,  compared  with  2,878,205 
lines  during  the  first  six  months 
plement  is  in  two  parts;  one  1957,  he  revealed, 
dealing  with  women’s  fashions;  The  greatest  gains  were 
the  other  covering  back-to-  claimed  by  the  Tribune,  which 
school.  said  it  publishes  more  than 

According  to  NSI,  “retail  twice  as  much  real  estate  ad- 
shoe  men  are  ready  to  adver-  vertising  as  all  other  Chicago 
tise  if  newspapers  will  give  them  newspapers  combined.  While  the 
support.”  Tribune  showed  a  gain  of  241,- 

The  American  Family  Shoe  783  lines,  an  increase  of  84,207 
Wardrobe  Supplement  in  ad-  lines  was  registered  by  the  Sun- 


vance  of  Easter  “was  highly 
successful,”  NSI  noted  this 
week.  “About  300  newspapers 
utilized  the  editorial  material  to 
put  together  sections  that  also 
contained  retail  shoe  advertis¬ 
ing.  Many  of  the  newspapers  estate  advertising  has  been  the 
reported  gains  in  extra  shoe  dramatic  growth  of  display  ad- 
linage  ranging  from  2,000  to  vertising  during  this  period,” 


Times,  50,599  by  the  American 
and  27,937  by  the  News. 

90%  Increase 

“The  most  significant  aspect 
of  the  current  increase  in  real 


Mr.  Olsen  pointed  out.  “From 
393,164  lines  during  the  first 
half  of  1957,  real  estate  display 
advertising  in  Chicago  news¬ 
papers  climbed  to  748,107  lines 
during  the  first  six  months  of 
1958,  an  increase  of  90%.” 

Mr.  Olsen  emphasized  that 
the  current  increase  is  a  con- 


ivvni. 
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13,500  lines.” 

Gillette  To  Promote 
‘Series’  Deal  in  Comics 
Boston 

A  three-media  ad  campaign 
(radio-TV,  Sunday  newspaper 
comics)  in  September  and  Oc¬ 
tober  will  be  used  to  promote 
Gillette  Safety  Razor  Co.’s  1958  tinuation  of  the  long  term  trend 
World  Series  special.  of  builders  and  brokers  to  place 

Three  full  -  color,  one  -  third  increased  reliance  on  news- 
page  ads  (via  Maxon,  Inc.)  will  paper  advertising  as  a  sales  and 
run  in  comic  sections  of  223  promotional  tool. 

Sunday  newspapers  in  Septem- 
ber.  The  one-time  combined  cir- 

culation  of  these  newspapers  is  estate  advertising  m 

38,140,226.  with  estimated  read-  ca^o  dailies  has  increased 
ership  of  72,000,000.  more  than  50%,”  he  said. 
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Teletype 


*  Small  *'t”  with  all  of  these. 

Not  so  with  Teletype.  Teletype  is  a  trade¬ 
mark  and  needs  a  cap  "T”.  It  is  currently 
being  affixed  to  a  completely  new  line  of  100 
word-per-minute  equipment  manufactured 
only  by  .  .  . 

TELETYPE* 

CORPORATION 

SUBSIDIARY  OF  WtStitTI  EICCtTiC  COttlpOtty  INC. 


\ 
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FAIRCHILD 

news 


To  assure  maximum  coverage  of 
W  estern  Electronic  Show  and  &)n- 
ention  (Aug.  18-21)  for  ELEC¬ 
TRONIC  NEWS,  Fairchild’s  regu¬ 
lar  Los  .\ngeles  news  bureau  staff 
will  be  augmented  by  Nat  Snyder- 
man  from  New  York  and  Bob 
Henkel  from  San  Francisco  office. 
Publisher  Wade  Fairchild  and 
West  Coast  Director  Harry  Martin- 
dale  also  will  be  on  hand  to 
oversee  the  show  coverage. 

Fairchild  advertising  representa¬ 
tives  from  regional  offices  will  be 
in  New  York  late  this  month  to 
attend  annual  sales  staff  meetings 
of  WOMEN’S  WEAR  DAILY, 
scheduled  for  Aug.  22-23,  and 
DAILY  NEWS  RECORD,  Aug. 
25-26. 

Perkins  H.  Bailey,  executive  edi¬ 
tor  and  fashion  analyst  of  MEN’S 
WEAR  Magazine  and  contributor 
to  FOOTWE.\R  NEWS,  recently 
addressed  members  of  the  footwear 
trade  at  a  special  session  of  the 
Leather  Show  in  York.  He  spoke 
on  men’s  fashion  trends  for  spring, 
1959,  and  latest  developments  in 
European  men’s  shoes. 

Two  new  stringers  have  been 
added  to  the  Fairchild  network 
of  correspondents.  Bayne  Morley, 
who  is  also  business  editor  of  the 
Fort  Wayne  Journal-Gazette,  will 
represent  Fairchild  in  Fort  Wayne, 
Ind.  David  Martin  will  cover  news 
in  Everton,  .Ark.  Mr.  Martin  for¬ 
merly  worked  for  INS  in  Des 
Moines. 

MEN’S  WE.AR  Magazine  circu¬ 
lation  for  the  2nd  July  issue  was 
23,404;  this  includes  the  recently 
acquired  Hat  Life  circulation.  This 
figure  establishes  a  new  circulation 
record  for  MEiN’S  WE.AR,  highest 
level  in  70-year  history  of  the 
magazine. 

Bernard  Schreft  has  joined 
the  advertising  sales  staff  of 
WOMEN’S  WEAR  DAILY,  suc¬ 
ceeding  Sarah  Smith,  resigned. 
Mr.  Schreft  joined  WOMEN’S 
WEIAR  DAILY  in  March  1956  as 
a  reporter  and  since  November 
1957  has  been  covering  the  fur 
market. 

Barry  Miller  has  joined  the 
news  staff  of  ELECTRONIC 
NEWS.  He  was  previously  an  as¬ 
sociate  editor  of  EJectronics  Mag¬ 
azine  and  at  one  time  was  in¬ 
structor  in  microwave  radio  re¬ 
pair  at  the  Army  Signal  School 
of  Fort  Monmouth,  N.  J. 

FAIRCHILD 
Publications,  Inc. 

7  East  ISth  St.,  New  York,  N.  Y. 
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Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News.  Books. 
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Nixon  Denton,  retired  col¬ 
umnist  for  the  Cincinnati 
(Ohio)  Times-Star  about  a 
month  before  its  purchase  by 
the  Post — started  writing  his 
“Second  Thoughts’’  column  for 
Giddings,  an  exclusive  Cincin-  3 
nati  women’s  wear  store.  ^ 

*  ♦  ♦  ( 

G.  C.  Moshier,  sports  editor 
of  the  St.  Petersburg  (Fla.)  j 
Independent  34  years — to  PR  ^ 
director  of  the  St.  Petersburg  , 
Kennel  Club. 

♦  ♦  * 

Donald  B.  Miller,  publisher  c 
of  the  Berkshire  Eagle,  Pitts-  1 
field.  Mass. — married  to  Rhoda  t 
Hale  Rasmus.  £ 

♦  *  ♦ 

John  B.  McDanniel  Jr.,  busi-  - 
ness  manager  of  the  San  ' 
Antonio  (Tex.)  Express  and  * 
Neu's — to  enter  a  business  ven-  ^ 
ture  in  San  Antonio.  Tomme  C. 
Call,  editor  of  the  News  edi¬ 
torial  page — resigned.  He  is  ' 
also  state  president  of  Sigma  ' 
Delta  Chi. 

*  ♦  ♦ 

Joe  Bigham,  recent  Univer¬ 
sity  of  Oregon  graduate — new 
member  of  the  sports  staff  of 
the  Saletn  (Ore.)  Capital  Jour¬ 
nal. 

♦  4c  * 

Floyd  We.s  McMullen,  1957 
graduate  of  Willamette  Univei*- 
sity,  Salem,  Ore.,  and  graduate 
student  at  the  University  of 
Oregon — to  news  editor  of  the 
Beaverton  (Ore.)  Valley  News. 

♦  ♦  ♦ 

Walter  R.  Vernstrom, 
formerly  with  the  Bend  (Ore.) 
Bulletin  —  to  the  commercial 
printing  sales  staff  of  the  Port¬ 
land  (Ore.)  Daily  Journal  of 
Commerce. 

*  4c  4c 

Jim  Irvine,  for  seven  years  a 
reporter,  education  editor  and 
assistant  city  editor — managing 
editor  of  the  La  Grande  (Ore.) 
Evening  Observer,  replacing 
Steve  Loy,  resigned  to  enter 
public  relations  work. 

:1c  *  « 

Robert  G.  Swan,  formerly 
with  the  Portland  bureau  of 
UP,  then  for  six  years  with  the 
news  staff  of  the  Portland 
(Ore.)  Oregonian — to  establish 
a  public  relations  department 
for  Richfield  Oil  Corporation  in 
Portland. 

*  *  * 

Jim  Barshaw — to  the  Condon 
(Ore.)  Globe-Times. 

♦  ♦  ♦ 

E.  C.  Pressman,  with  the 
'  Eugene  (Ore.)  Register-Guard 
I  for  12  years — resigned  as  ad- 
'  vertising  director  to  enter  in- 
,  vestment  work.  He  will  be  as- 
j  sociated  with  Zilka,  Smither  & 

1  Co.,  Eugene. 


personal 


Jack  Warren,  recent  gradu¬ 
ate  of  Lewis  &  Clark  College — 
new  advertising  manager  of  the 
Canby  (Ore.)  Herald. 

*  *  * 

Doug  Neely,  advertising  di¬ 
rector  of  the  Colorado  Springs 
(Colo.)  Gazette  Telegraph — re¬ 
signed. 

dc  *  * 

S.  A.  Parker,  vicepresident 
of  the  Longview  News  Co., 
Longview,  Tex.  —  elevated  to 
the  newly  created  post  of  as¬ 
sociate  publisher.  R.  H.  McLeod 
— to  president  of  the  company. 
Mrs.  E.  L.  Lee,  for  many  years 
member  of  the  business  staff — 
to  secretary  and  treasurer  of 
the  company. 

♦  ♦  ♦ 

Hoyt  Wheeler,  formerly 
edited  the  Mason  County  News 
and  was  a  writer  for  the 
Ravenswood  (W.  Va.)  News — 
awarded  a  $3,000  scholarship 
to  the  University  of  Virginia 
Law  School. 


Duane  F.  Sodeman,  with  the 
Clinton  (Iowa)  Herald  31  years 
— now  production  manager. 

*  *  • 

Donald  Guckman,  formerly 
promotional  and  editorial  art 
director  of  International  News 
Service  —  to  art  director  of 
Graphics  Institute,  New  York. 

*  «  d> 

D.  F.  O’Connor— appointed 
manager  of  the  Toronto  office 
of  the  Montreal  (Que.)  La 
Patrie. 

«  d<  * 

Jack  Martin — from  Dallas 
(Tex.) Morning  News  copy  desk 
to  AP  bureau.  Little  Rock,  Ark. 

4e  *  4i 

Edsel  Newton,  formerly  Los 
Angeles  harbor  marine  ^itor, 
Long  Beach  (Calif.)  Press- 
Telegram  and  former  city  edi¬ 
tor,  Wilmington  (Del.)  Press- 
Journal — to  editorial  staff,  Los 
Angeles  (Calif.)  Daily-Journal, 
official  publication  of  Los  An¬ 
geles  and  Los  Angeles  County. 


_ _ 

1  iiiri  1  ,1^ 
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Royster  Kingsley 

Vermont  C.  Royster,  senior 
associate  editor  of  the  Wall 
Street  Journal  since  1951 — to 
editor,  succeeding  William  H. 
Grimes,  who  will  continue  to  be 
associated  with  Dow  Jones  & 
Co.,  and  the  Journal  as  vice- 
president  and  contributing  edi- 


Reed  For  Governor 

Parsons,  Kas. 

Clyde  M.  Reed  Jr.,  president, 
publisher  and  editor  of  the 
Parsons  Sun,  won  an  over¬ 
whelming  victory  Aug.  5  for  the 
Republican  nomination  for 
Governor  in  the  Kansas  pri¬ 
mary.  He  will  try  in  the  Novem¬ 
ber  election  to  thwart  the  bid  of 
Gov.  George  Docking,  Democrat, 
to  become  the  first  party  mem¬ 
ber  of  his  party  to  be  re-elected 
Governor  of  Kansas. 

*  *  « 

Arthur  Higgins,  managing 
editor,  Quincy  (Ill.)  Herald- 
Whig  —  appointed  to  member¬ 
ship  on  the  Illinois  Lincoln  Ses- 
quicentennial  Commission. 


Ralph  S.  Kingsley,  publisher 
of  the  Kenosha  (Wis.)  Evening 
News  —  observed  his  50th  year 
with  the  newspaper.  He  has  been 
publisher  of  the  23,000  circula¬ 
tion  daily  and  president  of  the 
Kenosha  News  Publishing  Co. 
since  1925.  He  came  to  the  paper 
in  1908  as  a  bookkeeper. 

*  «  * 

Lloyd  M.  Felmly,  editor  of 
the  Newark  (N.  J.)  Evening 
News — elected  president  of  the 
New  Jersey  State  Safety  Coun¬ 
cil. 

*  *  « 

Leonard  Lefkow,  formerly 
with  AP  at  Hong  Kong — to  the 
Louisville  (Ky.)  Times  as  gen¬ 
eral  assignment  reporter. 

*  *  * 

Al  Axelbank,  formerly  with 
the  Roanoke  (Va.)  World-News 
— to  the  Cincinnati  (Ohio)  En¬ 
quirer  as  reporter. 

*  *  * 

Saralena  Sherman,  for  sev¬ 
eral  years  with  the  Manhattan 
(Kas.)  Mercury — to  the  Topeka 
(Kas.)  Daily  Capital.  CovEY 
Bean,  from  the  Blackwell 
(Okla.)  Journal-Tribune  —  to 
the  Capital  police  beat.  Don 
Marker,  from  the  Hastings 
(Neb.)  Tribune — to  the  Capital 
courthouse  beat.  Clair  Cobb — 
to  the  Capital  copy  desk. 

*  *  * 

Fred  Jungman — from  circu¬ 
lation  department  of  the  Bur¬ 
lington  (Vt.)  Daily  News  to 
surgical  assistant  at  the  Mary 
Fletcher  Hospital,  Burlington. 

*  «  * 

R.  L.  Oliver,  formerly  with 
the  publicity  department.  Fort 
Worth,  Tex.,  Chamber  of  Com¬ 
merce  and  western  editor, 
lather  and  Shoes  magazine, 
Chicago  —  to  state  editor, 
Shreveport  (La.)  Journal. 
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Mildred  Brennan,  Davenport 
(Iowa)  Daily  Times  i-eporter — 
cited  for  “outstanding  journal¬ 
ism  in  forwarding  the  cause  of 
mental  health”  by  the  Scott 
County  Association  of  Mental 
Health. 

*  *  * 

John  O’Meara  —  to  the 
Davenport  (Iowa)  Morning 
Democrat  as  photographer-re- 
porter.  Jack  Adney — to  the  city 
staff.  Art  Serbo — to  the  sports 
department. 

*  *  « 

Roy  Justus,  editorial  car¬ 
toonist,  Minneapolis  (Minn.) 
Star — elected  president  of  the 
Association  of  American  Edi¬ 
torial  Cartoonists,  succeeding 
Dan  Dowling,  New  York  Her¬ 
ald  Tribune. 

*  *  « 

Paul  Fugleberg,  editor  of  the 
Sioux  Valley  News,  Canton, 
S.  D.  — to  the  editorial  staff, 
Chalfant  Press,  which  publishes 
weeklies  at  Bishop,  Independ¬ 
ence,  Lone  Pine  and  Bridgeport, 
Calif. 

♦  ♦  * 

Robert  W.  Edsall,  former 
sales  representative,  in  the 
Washington  (D.  C.)  Daily  News 
resort  and  travel  department — 
appointed  real  estate  advertis¬ 
ing  manager. 

*  *  * 

Jacob  E.  Boekkooi.  staff 
member  of  the  South  African 
press  Association — three  months 
gue.st  of  the  Lexington  (Ky.) 
Herald-Leader,  under  a  project 
sponsored  jointly  by  the  H-L 
and  the  Department  of  State. 

*  «  * 

Nancy  English — to  society 
editor,  Clarksville  (Tenn.) 
Leaf-Chronicle,  succeeding 
Mary  Dudley  McClendon,  re¬ 
signed. 

(Continued  on  page  32) 
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Pitching  from 
the  sidelines 


Recently,  the  owners  of  an  outstanding  daily 
newspaper  called  us  in  to  discuss  a  sale. 

They  gave  us  complete  financial  data,  and  we 
evaluated  the  property.  Later,  they  asked  us  to 
suggest  some  qualified  buyers. 

We  had  at  least  ten,  but  we  brought  four  to  the 
owners  for  conferences.  All  four  submitted  of' 
fers.  Management  made  its  selection.  The  prop' 
erty  was  sold — quickly  and  quietly  at  a  highly 
satisfactory  price. 

The  transfer  was  effected  with  no  disruption  to 
personnel,  basic  policy  or  community  relations. 

Negotiating  for  the  purchase  or  sale  of  news' 
papers  has  been  our  business  for  31  years.  This 
long  experience  has  earned  us  the  confidence 
that  so  many  publishing  executives  have  in  our 
organization. 


ALLEN  KANDER  AND  COMPANY 

Negotiators  for  the  Purchase  and  Sale 
of  Daily  Newspapers 

W.4SHI>GTON  1625  Eye  St.  NW  NAtional  8-1990 
NEW  YORK  60  East  42nfl  St.  ML  rray  Hill  7-4242 
CHICAGO  35  East  Wacker  Dr.  RAnrlolph  6-6760 
DENVER  1700  Broadway  AComa  2-3623 
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Personals 

(Continued  from  page  31) 


Reese  Amis,  editor  of  the 
Huntsville  (Ala.)  Times  for 
more  than  43  years — retired  on 
his  70th  birthday.  He  began  his 
newspaper  career  in  1915  on  the 
Columbia  (Tenn.)  Herald.  He  is 
succeeded  by  Will  C.  Mickle, 
managing  editor  for  the  past 
12  months.  Roy  M.  Buchanan 
— from  business  manager  to 
general  manager. 

*  * 

Hubert  H.  Strunk,  editor 
and  general  manager  of  the 
Ashland  (Pa.)  Daily  \etvs — 
elected  president  of  the  Schuyl¬ 
kill  County  Newspaper  Pub¬ 
lishers  Association,  succeeding 
the  late  Joseph  H.  Zerbey  III, 
of  Pottsville. 

*  4c  >|t 

Charles  Broderick,  editor 
and  advertising  manager.  Mount 
Morris  (Ill.)  Index  for  the  past 
five  years — to  managing  editor 

of  the  Galena  (N.  Y.)  Gazette 

and  Advertiser  and  Savanna 
Times  Journal. 

*  *  ♦ 

June  Faulds,  Elyria  (Ohio) 
Chronicle-Telegram — to  the  pub¬ 
licity  department,  Cleveland 
Community  Chest. 


/';/  greater 
los  angeles 

SELL  THEM 
WHERE 
THEY  LIVE! 


These  COPLEY  "Hometown” 
Newspapers  cover  and 
sell  the  Greater  Los  Angeles 
"Hometown”  Market  — 

ALHAMBRA  POST-ADVOCATE 
BURBANK  DAILY  REVIEW 
CULVER  CITY  EVENING  STAR-NEWS 
GLENDALE  NEWS-PRESS 
MONROVIA  NEWS-POST 
SOUTH  BAY  DAILY  BREEZE 
SAN  PEDRO  NEWS-PILOT 
VENICE  EVENING  VANGUARD 


“The  Ring  of  Truth" 

COPLEY 

NEWSPAPERS 

Served  by  the  COPLEY 
Washington  Bureau  and  the 
COPLEY  News  Service 

REPRESENTED  NATIONALLY  BY 
WEST-HOLLIDAY  CO.,  INC. 


Arthur  Krock,  noted  Washington 
writer  for  the  New  York  Times,  and 
Mrs.  Krock  are  ready  to  board  a 
Swissair  plane  for  a  month's  vaca¬ 
tion  in  Switzerland,  Italy,  Holland 
and  the  British  Isles. 


Archie  C.  Clarke,  president 
of  the  New  York  State  Circula¬ 
tion  Managers  Association  and 
city  circulation  manager,  Ro¬ 
chester  (N.  Y.)  Times-Union — 
promoted  to  assistant  CM. 

*  *  « 

Joel  Vance,  Montgomery 
(Ala.)  Journal  deskman — to  a 
similar  position  on  the  Mexico 
(Mo.)  Ledger.  He  is  succeeded 
by  Bob  Duke. 

• 

Honecker  Retires 
After  51-Year  Career 

Roy  C.  Honecker,  composing 
room  superintendent  of  the 
Rockford  (Ill.)  Morning  Star 
and  Register-Republic,  retired 
recently  after  38  years  as  a 
composing  room  supervisor  and 
51  years  as  a  printer. 

In  1943  he  became  composing 
room  foreman  for  that  newspa¬ 
per  and  two  years  ago  was  made 
composing  room  superintendent 
of  both  newspapers. 

E.  Kenneth  Todd,  publisher 
of  the  Rockford  newspapers,  an- 
j  nounced  the  appointment  of 
i  Haskell  Hall  Jr.,  as  assistant 
!  production  manager  for  both 
1  newspapers.  He  has  been  me- 
i  chanical  foreman  in  the  com- 
'  posing  room. 

• 

La  Nacion  Plans 
Plant  Expansion 

Chicago 

Plans  ai-e  on  the  drawing 
boards  for  a  new  building,  com¬ 
plete  with  new  Goss  Headliner 
:  color  presses,  according  to  Guil¬ 
lermo  Klappenbach,  technical  di¬ 
rector  of  La  Nacion,  daily  news¬ 
paper  in  Buenos  Aires,  Argen¬ 
tina,  who  was  here  on  a  visit. 

Accompanied  by  A.  J.  Krohn, 
vicepresident  of  Goss  Interna¬ 
tional,  Mr.  Klappenbach  toured 
Chicago  newspaper  plants  to 
study  plant  layout  and  equip¬ 
ment.  La  Nacion  has  been  us- 
;  ing  Goss  equipment  since  1919. 


Science  Studied 
By  N.E.  Editors 

Boston 

The  Massachusetts  Institute 
of  Technology  and  Harvard 
University  cooperated  to  help 
New  England  newspapers  im¬ 
prove  coverage  of  science  news. 
About  24  editors  and  reporters 
attended  a  two-day  symposium, 
which  the  Nieman  Foundation 
arranged  at  the  request  of  the 
New  England  Society  of  News¬ 
paper  Editors. 

The  purpose  was  to  provide 
background  information  which 
will  be  helpful  in  judging  the 
newsworthiness  of  future  de¬ 
velopments  in  science  and  com¬ 
menting  on  these  developments. 
Many  distinguished  members  of 
the  Havard  and  M.  I.  T.  facul¬ 
ties  described  work  in  their 
fields  and  participated  in  dis¬ 
cussions  with  the  newspapei’- 
men. 

Alton  G.  Blakeslee,  science 
editor.  Associated  Press,  spoke 
at  one  of  the  two  luncheons 
and  Earl  Ubell,  science  editor. 
New  York  Herald  Tribune, 
spoke  at  one  of  the  two  dinners. 

Louis  Lyons,  curator  of  the 
Nieman  Foundation,  was  the 
moderator  of  the  symposium. 
M.  I.  T.’s  part  of  the  program 
was  arranged  by  Volta  Torrey 
of  the  public  relations  staff  and 
Hai-vard’s  part  was  arranged 
by  William  Pinkerton  of  the 
Harvard  News  Bureau.  Clyde 
Hall  of  the  National  Science 
Foundation  attended  the  meet¬ 
ings  to  evaluate  this  experi¬ 
ment  in  assisting  the  news¬ 
papers  in  their  coverage  of 
science  news. 

Newspapers  represented  at 
the  meeting  were  the  Boston 
(Mass.)  Globe,  Boston  Herald, 
Boston  Traveler,  Boston  Record, 
Boston  American,  Providence 
(R.  I.)  Journal,  Providence 

Bulletin,  Hartford  (Conn.) 
Courant,  Hartford  Times, 
Bridgeport  (Conn.)  Post, 
Waterbury  (Conn.)  Republican 
American,  Portland  (Me.)  Press 
Herald,  Farmingham  (Mass.) 
News,  Haverhill  (Mass.)  Ga¬ 
zette,  Malden  (Mass.)  Evening 
News,  Newburyport  (Mass.) 
Daily  News,  Quincy  (Mass.) 
Patriot  Ledger,  Worcester 
(Mass.)  Telegram  and  Wor¬ 
cester  Gazette. 

• 

Forrest  Joins  Cullen 

Leland  F.  Forrest  has  been 
named  Chicago  manager  by 
John  W.  Cullen  Co.  Prior  to 
joining  Cullen  earlier  this  year, 
Mr.  Forrest  was  with  the  na¬ 
tional  and  classified  ad  depart¬ 
ments  of  the  Chicago  Sun-Times. 


Obituary 

Royal  W.  jimerson,  62,  po¬ 
litical  editor  of  the  San  Fran¬ 
cisco  (Calif.)  Examiner  for  15 
years;  Aug.  3.  He  retired  in 
1954  because  of  illness. 

*  * 

John  B.  Johnston,  79,  re¬ 
tired  supervisor  of  rotogravure 
printing  for  the  New  York 
Times;  Aug.  4.  He  served  the 
Times  for  39  years. 

♦  ♦  ♦ 

Don  C.  Orwig,  69,  editor  and 
publisher,  Napoleon  (Ohioi 
Northwest  News,  after  suffe/ 
ing  a  stroke;  Aug.  4.  He  was  a 
president  of  the  Buckeye  Press 
Association  and  a  trustee  of 
the  Ohio  Newspaper  Associa¬ 
tion. 

*  *  * 

Ray  F.  Murphy,  30,  Chicago 
(Ill.)  Tribune  reporter,  of  com¬ 
plications  caused  by  a  ruptured 
blood  vessel  in  the  brain;  Aug. 
4.  He  joined  the  Tribune  in  1944. 
«  «  « 

Joe  Wilkingson,  55,  general 
manager  of  the  Melbourne  Her¬ 
ald  Gravure  Co.,  and  a  director 
of  the  Melbourne  (Australia) 
Argus  and  the  Australasian, 
after  a  brief  illness,  of  a  brain 
tumor. 

*  * 

Ramon  Resa  Garbayo,  61, 
journalist,  president  of  the 
Sevilla  Press  Association,  and 
director  of  the  Hoja  Del  Lunes, 
Sevilla,  Spain,  after  a  long  ill¬ 
ness;  Aug.  2. 

*  *  * 

H.  Elliott  Stuckel.  69, 
former  Chicago,  St.  Louis, 
Philadelphia  and  New  York 
newspaperman,  later  engaged  in 
theatrical,  screen  and  radio 
publicity;  Aug.  8. 

♦  ♦  ♦ 

Edgar  T.  Rouzeau,  53,  one 
of  the  first  Negro  war  corre¬ 
spondents  and  a  former  reporter 
for  the  New  York  Herald  Trib¬ 
une,  of  a  heart  attack;  Aug.  9. 
He  was  also  correspondent  for 
the  Pittsburgh  (Pa.)  Courier. 
In  1950  he  became  vicepresident 
and  general  manager  of  the 
Oklahoma  Eagle  at  Tulsa. 

i|c  4e  4c 

William  S.  Coughlin,  57, 
dean  of  International  League 
baseball  writers  and  veteran 
sports  reporter  for  the  Buffalo 
(N.  Y.)  Courier-Express,  of 

cancer;  Aug.  7.  He  covered  the 
Buffalo  baseball  Bisons  for  39 
years. 

*  *  * 

Edgar  Fogrest  Wolfe,  84, 
sportswriter  and  cartoonist  for 
newspapers  in  Philadelphia, 
Pittsburgh  and  New  York;  Aug. 
8.  He  used  the  pen  name  “Jim 
Nasium,”  and  worked  almost  20 
years  for  the  Philadelphia  (Pa.) 
Inquirer. 
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THE  NEW  BOSTON  GLOBE 
PUTS  US  RIGHT  IN  THE  WINDOW! 


Hoe  is  proud  to  be  such  an  important  part  of  the  Boston  Globe’s  new 


plant,  in  its  12%  acre  site  overlooking  Dorchester  Bay.  The  spectacular 
276-foot  pressroom  has  a  giant  window  to  the  world  which  shows  oflF 
their  Hoe  presses  night  and  day.  It  contains  37  high  speed,  Hoe  Color 
Convertible  press  units,  capable  of  turning  out  288,000  48-page  papers 
per  hour.  They  are  now  printing  the  first  full  color  pages  in  any  metro¬ 
politan  New  England  newspaper. 

When  Mrs.  Matthew  Armstrong,  daughter  of  the  founder,  Gen.  Chas. 
H.  Taylor,  pushed  the  starting  button,  the  new  Hoe  press  units  got  up 
to  a  speed  of  55,000  papers  an  hour  even  before  she  released  her  finger! 

As  is  customary  with  Hoe,  press  units  for  the  Globe  were  delivered 
completely  assembled,  including  cylinders.  Functionally  modem,  engi¬ 
neered  for  the  future,  the  Globe  is  another  in  the  hundreds  of  America’s 
finest  newspapers  who  found  that  it  pays  to  get  in  touch  with  Hoe. 
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Mrs.  Armttrono,  daughitr  of  Boston 
Globo's  foundor,  pushes  control  to  stort 
Hoe  Color  Convertible  presses  ot  new 
Globe  plant. 


SCOJ/KS. 


910  East  138th  Straat. 
Naw  York  54,  N.Y. 


Salts  Offices:  NEW  YORK  •  BOSTON  •  CHICAGO 
DALLAS  •  MIAMI  •  SAN  FRANCISCO 


PHOTOGlL\PHY 

•  Color  Shots  of  Alaska 

•  Crandell  on  Cliches 

By  James  L.  Collings 

The  Washington  (D.  C.)  Post  conditioned.  There  are  certain 
aiid  Times  Herald  is  well  sup-  safe  and  sound  assignments  — 
plied  with  color  photos  of  ranging  from  cornerstone-lay- 
Alaska,  our  49th  state,  according  ings  to  zebras  in  the  zoo  —  at 
to  Hugh  Miller,  photo  chief.  which  the  elbows  of  picture  edi- 
“Shortlv  after  the  President  tors  twitch. 


signed  the  Alaska  bill,”  Hugh 
says,  “we  dispatched  a  photog¬ 
rapher,  Arthur  Ellis,  and  a  re¬ 
porter,  Warren  Unna,  there  for 
a  10-day  air  jaunt  during  which 
they  covered  more  than  10,000 
miles. 

“I  doubt  whether  any  state¬ 
side  sheet  has  ever  assigned  a 
photographer  to  our  farthest 
north  settlement  to  do  coloi’.” 
(Joe  Costa  reminds  us  he  shot 
Alaska  in  color  for  the  New 
York  Sunday  Mirror  magazine 
in  1950.) 

“We  have  ample  stuff  for  fu¬ 
ture  page  layouts  when  ratifica¬ 
tion  and  other  events  occur.  Art 
used  Ecktachrome  with  his 
Rollei  and  35  mm.  cameras.  As 
you’ll  notice  in  the  July  31  edi¬ 
tion,  we  ran  a  page-one  color 
shot  and  a  color  layout  (six 
shots)  on  page  20.” 

♦  •  * 

*Zebraic  Editing’’ 

Dick  Crandell,  former  picture 
editor  of  the  New  York  Herald 
Tribune  and  now  with  the  Trib’s 
Fresh  Air  Fund,  writes: 

“In  picture  editing  we  have 
a  type  of  thinking  I  call  ‘zebraic 
editing.’  Let  any  zoo  press  agent 
call  and  announce  with  bated 
breath  (what  the  devil  is  bated 
breath  anyhow!  Strike  it  out!) 
that  a  baby  zebra  has  been  born 
and  radio-equipped  photogra¬ 
phers  will  start  racing  toward 
the  scene  of  the  accouchement. 

“Picture  editors  get  zebra- 


United  Press 
International 


AROUND  THE  WORLD 

AROUND  THE  CLOCK 


“They  send  photogs.  The  pho- 
togs  take  the  same  tired  photo¬ 
graphic  cliches.  Tired  makeup 
editors  order  the  same  tired  en¬ 
graving,  showing  the  same 
mother  zebra,  the  same  little 
zebra  nuzzling  mother  and  the 
same  tired  caption  is  placed  art¬ 
fully  about  the  picture.  f  ' 

“Readers,  who  must  have  the 
intelligence  of  nonage,  are  in¬ 
formed  that  the  picture  shows 
a  baby  zebra  and  its  mother, 
and  that  they  are  at  this,  that 
or  other  zoo.  Further,  that  the 
zebra  was  born. 

“I  love  zebras.  They  are  good 
clean  black  and  white.  Yet  by 
what  news  standards  are  they 
printed?  Give  me  a  zebra  with 
polka  dots  or  stripes  running 
the  other  way  for  page  one. 
Give  me  an  albino  frog  for  page 
one. 

“A  Pulitzer  prize  ought  to  be 
awarded  to  the  first  editor,  who, 
when  a  zebra  birth  is  announced, 
gets  out  an  old  cut  and  runs  it 
in  the  paper.  No  one  would  know 
the  difference.  Readers  would 
care  less. 

“Let  us  have  a  picture  of  the 
papa  zebra  smoking  a  cigar,  at 
least. 

“Picture  cliches  are  helping 
to  reduce  the  number  of  daily 
newspapers  every  day,  both  by 
adding  to  costs  and  making  pa¬ 
pers  dull.  I  was  as  guilty  as 
the  next  guy  in  my  time,  yet  if 
this  stimulates  picture  editors 
into  re-examining  their  photo 
assignment  cliches  and  their 
caption  cliches  it  would  Jiave 
been  worth-while  typing.  '7' 

“Anyone  interested  in  making 
a  list  of  their  pet  photo  cliches?” 

Camera  Switch 

Marvin  Garrett  reports  in  the 
Scripps-Howard  house  maga¬ 
zine: 

“Fort  Worth  (Tex.)  Press 
photographers  have  retired  their 
old  workhorses  to  pasture.  Their 
4x5  cameras,  longtime  standard 
in  news  photography,  have  been 
mothballed  on  the  storeroom 
shelf. 

“Three  husky  lensmen,  with 
cameras  no  bigger  than  their 


Arthur  Ellis  and  Reporter  Warren  Unna  near  Anchorage,  Alaska. 


Texas-sized  hands,  are  snapping 
pictures  faster,  giving  editors 
better  selections  and  spending 
less  money  for  him. 

“The  switch  to  35  mm.  cam¬ 
eras  has  been  going  on  slowly 
for  about  three  years.  Smaller 
cameras  seemed  in  keeping  with 
the  tabloid-sized  Press. 

“Whether  it’s  atop  a  flagpole, 
at  a  ball  game  or  in  the  city 
council  chambers,  the  three  staff 
lensmen  —  Gene  Gordon,  Bob 
Bogen  and  Ken  Hardin  —  find 
the  versatile  35  a  suitable  tool.” 

CMNPA  Formed 

The  45  news  photographers 
of  Montreal,  Que.,  have  organ¬ 
ized  and  are  now  members  of 
the  City  of  Montreal  News  Pho¬ 
tographers  Association.  It’s  not 
a  union  group,  it  was  explained, 
but  rather  an  association  with 
much  the  same  purposes  as 
United  States  counterparts. 

• 

Newsman  Freed 

Jack  Saul,  United  Press  In¬ 
ternational  resident  correspond¬ 
ent  in  Baghdad,  Iraq,  was  re¬ 
leased  Aug.  8  after  four  days’ 
detention  by  the  new  regime. 
He  did  not  see  the  Associated 
Press  resident  correspondent, 
Farid  Oufi,  or  Reuters  resi¬ 
dent  correspondent,  Mahmoud 
Abdul  Karim,  who  were  arrested 
shortly  after  the  revolution  July 
14  and  have  not  been  released. 
• 

Critics  Honored 

Cleveland 
Three  Cleveland  drama  crit¬ 
ics,  Harlowe  Hoyt  and  Glenn 
Pullen,  both  of  the  Plain  Dealer, 
and  Stan  Anderson,  of  the  Press, 
have  been  awarded  trophies  by 
the  Northern  Ohio  Council  of 
Little  Theaters.  Honors  also 
wei-e  given  to  three  suburban 
papers,  the  Berea  News,  the 
Lake  County  News-Herald  and 
the  Brooklyn-Parma  News. 


‘Downtown  Week’ 
Plans  in  Works 

127  cities  in  37  states  and 
Canada  have  already  contacted 
National  Downtown  Week  head¬ 
quarters  in  New  York  about 
plans  to  participate  in  this  na¬ 
tion-wide  salute  to  downtown, 
Oct.  19-25. 

According  to  Laurence  Alex¬ 
ander,  executive  director  of  Na¬ 
tional  Downtown  Week,  busi¬ 
nessmen  from  coast  to  coast 
are  taking  this,  opportunity  to 
show  the  public  why  downtown 
is  best  for  shopping,  for  busi¬ 
ness  and  for  fun.  Downtown 
merchants  have  scheduled  dra¬ 
matic  sales.  There  will  be  in¬ 
numerable  special  events  rang¬ 
ing  from  photo  contests  and  bus 
tours  through  fashion  shows, 
celebrity  appearances,  big  prize 
contests,  etc. 

In  addition,  downtown  areas 
will  focus  attention  on  the  many 
improvements  they  are  making 
all  the  time.  They  will  highlight 
the  increases  in  downtown  park¬ 
ing,  the  impressive  slum  clear¬ 
ance  and  urban  revitalization 
programs,  the  modernization 
and  beautification  of  downtown 
mercantile  facilities,  the  exten¬ 
sive  construction  of  express¬ 
ways  and  the  many  other  im¬ 
provement  programs  into  which 
billions  of  dollars  are  being 
poured  each  year  to  give  down¬ 
town  its  new  rebirth  of  vital¬ 
ity. 

National  Downtown  Week  ac¬ 
tivities  are  being  coordinated 
through  headquarters  at  125 
East  23rd  Street,  New  York 
10,  N.  Y.  A  wide  variety  of  aids 
are  being  offered  local  down¬ 
town  groups  to  help  them  tie-in 
effectively  with  this  national 
event.  These  include  a  promo¬ 
tional  planner  and  display  ma¬ 
terials  carrying  the  official  sym¬ 
bol  and  slogans  of  National 
Downtown  Week. 
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NEWSPAPER  PUBLIC  RELATIONS  ...  No.  6 

Community  Service 
Most  Essential  in  PR 


By  Walter  A.  Brown 

Public  Relations  Director, 
Oakland  (Calif.)  Tribune 

The  line,  IN  COOPERATION 
WITH  THE  OAKLAND  TRIB¬ 
UNE,  has  appeared  in  connec¬ 
tion  with  almost  every  commun¬ 
ity  service  event  held  within 
the  area  where  this  newspaper 
circulates.  It  has  become  syn¬ 
onymous  with  the  success  of 
these  events  and  is  a  mark  of 
distinction,  assuring  expanded 
activities,  improved  attendance 
and  greater  response. 

In  my  opinion,  newspaper 
public  service  can  outdo  that  of 
any  other  media  because  it  is 
the  perfect  instrument  to  do  a 
public  seiwice  job.  It  has  the 
facilities  to  work  with  and  just 
naturally  carries  the  burden  of 
the  load  of  most  any  campaign, 
crusade  or  project  that  the 
community  wants  to  put  over. 

When  you  throw  a  news¬ 
paper’s  resources  behind  a  com¬ 
munity  project,  you  prove  the 
outstanding  seiwice  that  a  news¬ 


paper  pei-forms  and  its  selling 
power. 

The  policy  in  back  of  the  line, 
IN  COOPERATION  WITH 
THE  OAKLAND  TRIBUNE, 
has  been  developed  over  the 
years  as  the  result  of  this  news¬ 
paper’s  continual  emphasis  on 
public  service  and  its  recogni¬ 
tion  that  this  service  is  just  as 
important  as  the  dissemination 
of  news. 

Public  service  is  essential  to 
any  good  newspaper  public  re¬ 
lations  program  and  the  growth 
of  the  promotion  function  to 
public  relations  stature  has 
been  the  result  of  a  recognition 
of  this  fact.  Actually,  there  is 
no  dividing  line  between  public 
relations  and  promotion.  Sales 
promotion  is  still  a  very  import¬ 
ant  part  of  the  Public  Relations 
Department  although  emphasis 
is  now  being  placed  on  public 
service  programs  rather  than 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 


INVESTIGATIONS  AND  REPORTS 


PLANS  AND  SPECIFICATIONS 


PLANT  REARRANGEMENT 


PLANT  EXTENSION 


NEW  PLANT 


CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


•  The  newspaper  Public  Rela- 

tions  Department  should  be  rep- 
resented  in  every  facet  of  com- 
munity  life.  By  being  active  on 
various  boards  and  committees 
jM-i  which  are  seiwing  the  commun- 

B  ity  such  as  civic  organizations, 

boys’  clubs,  hospitals,  recreation 
departments,  school  depart- 
ments,  etc.,  the  Public  Rela- 
tions  Department  is  alerted  to 
~  s  the  many  opportunities  for 

A  service,  many  of  which  might 

otherwise  be  overlooked. 

'  Newspaper  public  relations 

itself  is  nothing  new  and  is 
^H|||  actually  simply  public  service. 
The  thing  that  new  and  en- 
couraging,  however,  is  that  more 
more  newspapers  are  con- 
mHilH  iMHHI  centrating  their  efforts  along 

these  lines  and  making  the 
Walter  A.  Brown  public  more  cognizant  of  the 

great  job  that  newspapers  are 

flash-in-the-pan  promotions  and 


gimmicks.  In  years  past,  news-  j  rk  n  c  j 

papers  have  been  prone  to  pro-  Fooci  Dollar  Study 
mote  activities  far  removed  Completed  by  Paper 
from  their  primary  function 
which  is  the  dissemination  of  _ 


Charleston,  W.  Va. 
Seventy  six  of  the  250  food 
’  '  markets  in  the  Charleston  City 

Any  newspaper  man  will  ^one  get  95%  of  the  food 
recognize  the  point  I  am  trying 

to  make;  namely  that  news-  .^ducing  center, 
papers  are  not  staffed  to  con-  '  ?  , 

duct  promotional  events  such  as  study  of  the  share  of  the 

gigantic  stage  productions  and  dollar  has  just  Wn  com- 

the  like,  and  can  waste  much  Pitted  by  William  E.  Grore, 
time  and  effort  in  trying  to  do  manager  of  marketing  for  the 
so.  They  are  perfectly  organ-  Newspaper  Agency  Corp.,  pnb- 
ized  to  sell  these  events  but  lister  of  the  Charleston  Gazette, 


they  should  not  get  involved  in 
the  actual  mechanics  necessary 
to  their  promotion  with  all  the 
ramifications  involved. 

Drive  Home  the  Message 

At  the  Oakland  Tribune,  in¬ 
stitutional  promotional  activi- 


the  Daily  Mail  and  the  Sunday 
Gazette-Mail. 

Kroger,  with  11  stores,  has 
the  lion’s  share  of  the  market. 
Its  45%  is  far  ahead  of  the  20% 
obtained  by  A&P  with  four 
stores.  A  regional  chain  with 
four  stores  in  the  City  Zone, 


ties  are  also  carried  on  by  the  Evans  Grocery  Co.,  has  14%. 
Public  Relations  Department.  ^®P  independents  have 


Public  relations  embraces  both  of  the  market, 

community  relations  and  sales  ^  * 

development  of  the  newspaper.  Goss  Sets  Up  New 

The  job  that  n^ds  to  be  done  Information  Plan 
by  newspapers  in  developing  a 
better  public  relations  program 

is  to  concentrate  more  of  their  The  creation  of  a  ' 
activities  on  community  serv-  cations  center  to  cc 


Chicago 

The  creation  of  a  communi¬ 
cations  center  to  co-ordinate 


ice  and  continually  drive  home  company  functions  in  the  areas 
the  message  that  no  other  media  of  advertising,  technical  litera- 
can  do  a  better  public  service  ture,  publicity,  and  employee 
job.  In  this  way,  they  are  publications  was  announced  here 
strengrthening  their  public  re-  W  Robert  C.  Corlett,  president, 
lations  program,  and  I  believe  the  (loss  Company,  a  division 
that  a  good  public  relations  pro-  of  Miehle-Goss-Dexter,  Inc. 


gram  is  the  best  way  to  sell  Otis  Beeman,  formerly  of 
newspapers.  Young  &  Rubicam  and  a  com 

To  illustrate,  I  refer  to  activi-  munications  consultant,  will  di 
ties  such  as  learn-to-swim  cam-  I'oot  the  center, 
paigns,  child  educational  pro-  Three  men  have  been  ap- 
gi-ams  against  the  danger  of  pointed  to  staff  key  posts  in  the 

strangers  (as  previously  re-  center.  Stanley  J.  Walicki  haa 

ferred  to),  lawn  clinics,  doll  been  named  advertising  mans* 
shows,  spelling  contests  in  con-  ger;  Vincent  A.  Potenza^ 
nection  with  the  schools,  and  in  technical  editor;  and  Raymoli 
fact,  any  program  that  is  com-  G.  Monaco  will  take  over  as  edi- 
munity-wide  and  dedicated  to  tor  of  the  Goss  Press,  employe* 
community  betterment.  magazine. 
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EASTERN  COLORTYPE  CORPORATION 
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Jell-0 


Chiffon  Pie . . .  newest  dessert  wonder 


_ 

.  PViiffnn  Pie  in  mere  minutes 

Make  glamorous  Chittw  r 

•’V  v* 


MOOREMACK  ANNOU^ 

TWO  SUPERB  LUXURY  ^INER^O  SOU^  ^ 


FULL 

COLOR 

“Hi-Fidelity”  Color  for  your 
Daily  Newspaper  Advertising 

You  know  it’s  possible— you’ve  seen  it  done!  You’ve 
felt  the  impact  of  the  brilliant,  full-page,  full-color 
advertisements  on  coated  paper  for 
.  . .  Jell-O  diiffon  Pie 

Moore-McCormack  Lines  . , . 
created  by  our  client.  Young  &  Rubicam,  Inc.  These 
advertisements  appeared  in  daily  editions  of  Los  An¬ 
geles  Examiner,  Detroit  News,  New  York  World 
Telegram  and  Sun,  Philadelphia  Inquirer,  and  were 
produced  by  our  process. 

This  color  process  is  now  available  in  I-  and 
2-page  units  to  other  advertisers  and  their  agencies, 
and  brings  to  them  for  the  first  time  these  important 
advantages : 

FULL  COLOR  when  you  want  it — on  week  days 
when  the  stores  are  open. 

FULL  COLOR  where  you  want  it— you  contract  for 
space  only  in  the  papers  and  the  markets  you  want. 

FULL  COLOR  of  magazine  quality — to  put  your 
co-op  dollar  to  work  to  make  your  campaign  pay  off 
where  the  sales  are  made— in  the  local  markets! 

HERE’S  HOW  YOU  DO  IT: 

1.  Contract  with  your  newspaper 
for  the  space. 

2.  Then  we  do  the  rest.  Your 
Production  Department  turns 
over  art  work  and  copy.OnO.K. 
of  proofs,  we  supply  pre-printed 
rolls  to  the  newspapers  you  have 
selected. 

The  cost?— less  than  the  postage 
for  a  mail  campaign— less  than 
you'd  think ! 


LEIGHTON  ASSOCIATES,  INC. 

Division  of 

EASTERN  COLORTYPE  CORP. 

9  Brighton  Road,  Clifton,  N.  J. 

Telephone:  OXford  7-9700  in  New  York  City 
PRescott  7-3400  in  t'lew  Jersey 


DESIGNER’S 

CLINIC 

Special  design  tech¬ 
niques  are  available 
for  making  the  most 
of  this  '"fluid**  adver¬ 
tising  medium.  Have 
your  creative  people 
get  in  touch  with  us! 


Magee  Buys 
Advertiser 

Santa  Maria,  Calif. 

Purchase  of  the  weekly  Santa 
Maria  Advertiner  by  the  Santa 
Maria  Times  was  announced  by 
Times  publisher  Bob  Magee  and 
Advertiser  publisher  Elwin  E. 
Mussell. 

The  Times  will  discontinue 
its  commercial  printing,  which 
was  purchased  by  the  Adver¬ 
tiser. 

Mr.  Musell,  publisher  of  the 
Advertiser  since  1930,  said  his 
firm  will  change  its  name  to 
Santa  Maria  Printers  and  Sta¬ 
tionery. 

The  Advertiser  will  be  assim¬ 
ilated  with  the  Times  Valley 
News,  the  Times’  weekly 


Mr.  Hocking  o.stablishod  the 
Courier  in  1913.  It  has  an  aver¬ 
age  of  24  to  30  pages  and  a  paid 
circulation  of  4,400,  one  of  the 
largest  weeklies  in  the  West. 

Mr.  Burges  was  production 
manager  of  the  Chester  (Pa.) 
Times.  Associated  with  him  in 
the  purchase  are  Robert  S. 
Howard,  publisher  of  the 
Chester  Times  and  William  B. 
Sweetland,  publisher  of  the 
Knlispell  Daily  Inter  Lake. 

Sale  was  negotiated  by  the 
Dial  Agency,  Detroit  newspaper 
bi-oker. 

*  *  * 

H.  O.  Dendurent,  publisher  of 
the  Wamego  (Kas.)  Weekly 
Times,  purchase<l  the  Wamego 
W’eekly  Reporter  from  the 
family  of  the  late  K.  K.  Doyle. 
Mr.  Dendurent  plans  to  com¬ 
bine  the  two  weeklies  under  the 


Newspaper  Serviee  Co. 
Interest  Is  Sold 

Cleveland,  Tenn. 

R.  H.  Fackelman,  Cleveland, 
bought  the  50%  interest  of  B. 
Carmage  Walls,  Guntersville, 
Ala.,  in  Newspaper  Seiwice 
Company,  Inc. 

The  transfer  was  part  of  a 
sales  exchange  of  holdings 
which  saw  Mr.  Fackelman  ac¬ 
quire  the  interest  of  Mr.  Walls 
in  the  Jennings  (La.)  Daily 
Xeics  and  other  smaller  inter¬ 
ests  in  Alabama  and  Texas.  At 
the  same  time  he  sold  to  Mr. 
Walls  and  R.  H.  Haskell  Jr., 
Martinsville,  Va.,  his  interests 
in  the  Sanford  (Fla.)  Herald, 
which  he  had  held  jointly  with 
them.  Mr.  Fackelman  also  an- 


inteiests  in  the  Valley  Daily 
Times-Neu's,  West  Point,  Ga., 
and  Lanett,  Ala.,  to  Phil  Buch- 
heit  of  Spartanburg,  S.  C. 

Soulhem  Publishing  Field 

Newspaper  Service  Company 
was  created  in  1952  by  Mr. 
Walls,  Mr.  Fackelman  and  Bar¬ 
ney  Wiggins  to  provide  sales, 
management  consultant  and  aj)- 
praisal  seiwices  for  the  South¬ 
ern  publishing  field.  The  interest 
of  Mr.  Wiggins,  former  South 
Carolina  publisher,  was  pur¬ 
chased  in  1953  by  the  other  two. 
Following  the  transfer,  Mr. 
Walls  resigned  as  an  officer  of 
the  company  but  said  that  he 
would  be  available  for  counsel. 
Robert  D.  Miller,  Louisiana 
newspaperman,  was  elected  di- 


I  shopper.  name  of  the  Wamego  Times.  nounced  sale  of  his  personal  rector  and  vicepresident. 

John  Kish,  advertising  direc¬ 
tor  of  the  Advertiser,  will  join 
the  Times  ad  staff  which  will 
handle  advertising  for  both  the 
Times  and  the  Advertiser. 

*  *  * 

Additional  recent  transactions 
in  the  newspaper  field: 

Berea,  Ohio 
Publisher  Carl  E.  Winter  of 
the  Berea  News  has  announced 
he  has  purchased  two  other 
weeklies,  the  Liberty  (Mo.) 

Tribune  and  the  Liberty  Ad¬ 
vance.  Liberty  is  a  suburb  of 

Kansas  City. 

*  *  * 

St.  Francis,  Kas. 

The  St.  Francis  Herald  and 
the  Bird  City  Times  have  been 
brought  under  the  ownership 
of  a  new  partnership  known  as 
the  Hale  Publishing  Company. 

Members  of  the  partnership 
*re  John  F.  Hale,  publisher  of 
the  Clyde  Republican;  Fred  and 
Arden  K.  Hale,  publishers  of 
the  Atwood  Citizen-Patriot; 

Richard  L.  Hale,  former  pub¬ 
lisher  of  the  Bii’d  City  Times; 

*nd  Gary  D.  Hale,  presently  em¬ 
ployed  by  the  C-P. 

Mr.  and  Mrs.  Richard  L.  Hale 
of  Bird  City,  will  move  to  St. 

Francis  and  assume  editorial 
•nd  management  responsibilities 
for  the  St.  Francis  Herald. 

The  St.  Francis  Herald  has 
been  published  by  G.  F.  Inga- 
®ells  since  1944. 

*  *  * 

The  Vineland  (N.  J.)  Times 
Journal  recently  purchased  the 
Weekly  Hammonton  (N.  J.) 

News. 

*  «  * 

G1.ASGOW,  Mont. 

T'  Mocking,  owner  and  pub- 
isher  of  the  Glasgow  Courier 
45  years,  sold  his  newspaper 
property  to  Harold  R.  Burges 
Chester,  Pa.  He  retains  the 
ofnce  supply  business  previously 
operated  in  connection  with  the 
newspaper. 
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ALABAMA 

announces  effecfive  Sepf ember  Isf, 
19S8,  the  appointment  of 

The  John  BUDD  Company 

OS  national  advertising 
representatives  with  offices  in 

New  York,  Chicago,  Detroit,  Atlanta 
Dallas,  San  Francisco,  Los  Angeles 
Orleans,  Seattle 


Return  prepaid  envelopes  at  Tjc  month  subscriptions,  and  167— 
per  envelope — $780.00,  renewal  13  month  suWripticns  for  a 
letters — $3500.00,  postage  on  total  of  575  new  subscriptions, 
windowed  envelopes  at  l%c —  February  1958  produced  210 — 1 
$586.00,  cost  of  windowed  en-  month  subscriptions,  75—4 
velopes — $190.00,  business  reply  month  subscriptions,  53—7 
envelopes  —  $240.00,  labor  in  month  subscriptions,  and  106— 
sending  these  notices  $2,000  per  13  month  subscriptions  for  a 
year,  for  a  total  cost  of  $7300.00.  total  of  444  new  subscriptions. 
We  receive  about  15,600  re-  To  summarize  the  success  of 
newals  through  the  mail  in  one  this  special  mailing  I  will  use 
year  and  5,000  over  the  counter  for  comparative  purpose  our 
and  through  the  regular  mail  mail  circulation  as  of  August  1, 
channels.  This  46c  per  order  1955  through  March  31,  1958. 
excludes,  mail  room  cost,  trans-  Our  mail  circulation  Aug.  1, 
portation,  2nd  class  postage  or  1955  before  we  used  this  mail- 
newsprint  costs.  ing  was  10,220,  August  1956 — 

11,025,  August  1957—11,564 
Special  Promotions:  and  March  31,  1958 — 12,321. 

We  first  stai-ted  our  mail  nro-  ^ 

We  first  star^  our  mail  pro  jg.g  through  March  15,  1958 

motions  with  a  letter  to  the  non-  subscriber^.  We 

subscriber  giving  hiin  a  outline  ’ 

or  a  summary  of  what  our  news-  f,  ,  4.  ^  i,  * 

.  j  .  the  large  amount  of  short  term 

paper  contained.  We  were  not  ,  . 

[00  successful  the  first  years  in  subscriptions  our  percentage 
T  iiT-  1  4.1.  gain  in  circulation  is  quite 

our  direct  selling.  I  think  the  f  ^ 

mQin  raacon  wac  fhaf  ® 


CIRCULATION 


Direct  Mail  Results 
In  Farm  Subscripti< 


This  report  on  “Selling  Farm  dress  on  the  business  reply  en- 
Circulation  by  Direct  Mail”  was  velope  was  sufficient  for  an 
made  by  Willard  Tomashek,  address  to  the  renewal. 

CM,  Eau  Claire  (Wis.)  Leader  1944  -wg  added  a  15  day 

and  Telegram,  at  a  recent  circu-  notice  and  also  a  final  copy 
lation  clinic:  notice  wrapped  in  a  single 

In  January  1943,  the  same  notifying  the  subscriber 

date  we  discontinued  our  solici-  ^j^^t  this  would  be  his  final 

tors,  we  raised  our  mail  rate  gQpy_  This  was  very  successful 

from  $4.00  to  $5.00  per  y^r.  g^.jU  ^jjjg  great 

Our  ABC  mail  figure  at  that  success.  We  now  send  3  notices 
time  was  10,218  and  one  year  expiration,  15  days,  30 

later  our  mail  circulation  showed  j^ys,  and  45  days  after  expira- 
a  gain  of  358.  In  1946  we  raised  .  ^jjg  3Q  after  expiration 
our  mail  rate  from  $5.00  to  asks  the  subscriber  the  reason 

$6.00  and  showed  a  gain  of  232  j^g  j^j^g  rg^gwed  his  paper, 

mail  subscribers.  In  January  ^g  pgrsonalize  this  letter*  as 
1948  we  raised  our  rate  from  much  as  possible  and  have  re- 
$6.00  to  $7.00  a  year,  and  one  ggjygd  many  good  ideas  from  it. 
year  later  we  showed  a  loss  of  -^g  fiave  discontinued  putting 

87  mail  subscriptions.  Again  in  ^jjg  money  envelope  in  the  re- 

January  1952  we  raised  our  newal  series,  cutting  somewhat 
rate  $2.00  a  year  from  $7.00  to  ^j^g  gxpgnse  of  the  mailing. 

$9.00  a  year.  A  year  later  our  subscriptions  are  killed 

loss  was  1120  mail  subscriptions,  daily  on  the  expiration  date, 
a  real  jolt  to  our  mail  circula¬ 
tion.  Since  1952  our  mail  rate  50  Returns  A  Day 

has  remained  at  $9.00  a  year. 

We  average  about  50  returns 
Renewal  Procedure  on  our  renewals  a  day.  These 

^  ,  ,  come  through  on  our  business 

On  our  renewal  procedure  we  j  g^vglopes.  The  mail  is 
started  by  sending  two  notices  ^  the  amount  of  each 

before  expiration,  one  30  days  recorded  on  the  busi- 

before  expii-ation  and  the  other  envelope.  A  tape  is 

5  days  ^fore.  In  the  notices  we  the  cash  and  also  on  the  a  radius  of  60  miles  of  our  city 

included  a  money  envelope,  a  envelopes.  These  two  balance  and  for  the  first  time  in  our 
renewal  letter,  order  blank,  that  amount  is  entered  on  direct  mail  selling,  we  drew  over 

magazine  circular,  and  a  busi-  thg  cash  book  for  that  day  as  2%  new  business.  On  our  first 

ness  reply  envelope.  The  address  gji-culation.  The  envelope  mailing  we  received  548  new 

of  the  renewal  was  stamped  on  tapg  is  filed  with  the  envelopes  subscribers  and  122  renewals, 

the  back  of  the  business  reply  that  day’s  business.  This  We  followed  with  the  same 
envelope  from  the  original  sten-  eliminates  individual  entrees  on  mailing  in  November  of  1955 

cil,  and  gave  us  the  h/story  of  t)ook  for  that  days  and  received  533  new  subscrip- 

the  renewal  when  mailed  back  business.  tions  and  118  renewals.  Our 

to  us.  We  printed  in  large  reupwal  ctuh-  February  mailing  in  1956  re¬ 
letters  on  each  renewal  letter  ^  fT  V  * f  turned  522  new  subscriptions 

that  “NO  SOLICITOR  WOULD  runs  a  litUe  better  ^33  renewals.  A  new  sub- 

CALL.”  We  used  a  6%  than  46c  per  older.  The  break-  scription  was  classed  as  new 

windowed  envelope  so  the  ad-  down  on  this  cost  is  as  follows:  gjjjy  jt  had  expired  over  30 

I  ■HI  days.  We  sent  the  identical 

mailing  in  1956  and  each  mail- 
ing  again  drew  over  2%.  In 
1957  we  again  mailed  the  same 
piece  same  results  came 

up 

3  Months  Mailing 

To  give  you  some  idea  of  how 


NEWSPAPER  PLANTS 


NEW  PLANTS  •  MODERNIZATIONS  •  EXTENSIONS 

r  LOCKWOOD  GREENE 

I  i  X  ‘  ENGINEERS -ARCHITECTS 

^EW  YORK- 17,  N.  Y.  hOSTON  U,  MASS.  SPARTANBURG,  S.  C, 
Ro*l  42nd  Streat  316  Siwort  Straa)  Montgomary  Bldg. 


Turner  Turnpike  (Okie.) . . .  Proof  of  Economy:  Asphalt  paving  saved  $14,000 
per  mile  .  .  .  over  $11,161,120  in  all  .  .  .  on  this  rugged  Interstate  Highway. 
With  savings  like  this,  your  State  could  have  more  money  for  local  roads. 


GREAT 

HIGHWAYS 


The  New  Jersey  Turnpike... Proof  of  Strength:  Take  a  tip  from  the  world’s 
most  heavily  traveled  toll  road.  Paved  the  modern  Asphalt  way,  it  carries  peak 
loads  of  130,000  vehicles  per  day,  20%  trucks.  That’s  stand-out  ruggedness! 


GREAT 

REASONS 

for  paving 
your  new 
Interstate 
roads  the 
heavy-duty 
ASPHALT 


New  Hampshire  Turnpike ...  Proof  of  Maintenance  Savings:  It  cost  only 
$36.07, per  year,  per  mile  to  maintain  this  smooth-driving  heavy-duty  Asphalt- 
paved  highway.  Asphalt  pavement  is  easier  and  faster  to  maintain,  too. 


THE  ASPHALT  INSTITUTE 

Aiip/iaft  Institute  Building, 
College  l*nrk,  Maryland 


New  Baldock  Freeway,  Oregon...  Proof  of  Weather-Resistance:  This  heavy- 
duty  Asphalt  highway  is  rugged,  resilient,  weather-resistant.  Asphalt  paving 
seals  out  damaging  moisture,  stands  up  under  heavy  i^ns,  resists  erosion. 


S  Garden  State  Parkway  (N.J.)... Proof  of  Safety:  Has  the  finest  safety  record 
of  any  toll  road  in  U.  S.  ( ’56  fatality  rate :  less  than  one  quarter  of  the  national 
average.)  Get  the  safety  of  Asphalt  paving  on  your  Interstate  Highways. 

Editor  a:  publisher  for  August  16,  1958 


Ribbons  ol  velvet  smoothness.. 
ASPHALT- paved  Interstate  Highways 
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PROMOTION 


Want  Ad  Promotion 
Ads  Make  ’Em  Laugh 


By  T.  S.  Irvin 

If  you  encounter  someone  in 
San  Francisco  these  days  who 
is  reading  a  newspaper  and 
laughing  out  loud,  he’s  prob¬ 
ably  reading  the  San  Francisco 
(Calif.)  Chronicle,  and  most 
likely  the  page  advertising 
Chronicle  want  ads. 

Phelps  Dewey,  the  Chronicle’s 
promotion  director,  is  making 
wonderful  use  of  humor  in 
these  pages.  For  example: 

Here’s  a  page  headlined,  “If 
you’re  looking  for  a  job  .  .  .” 
Over  the  caption  “because  your 
boss  doesn’t  understand  you”  is 
a  picture  of  an  olde-time  knight 
heaving  at  an  opponent  with 
an  olde-time  battle  axe,  the 
kind  you  wield,  not  the  kind  to 
whom  husbands  yield. 

Over  the  caption  “because  the 
commuting  problem  is  getting 
you  down”  is  a  photo  of  an  old- 
time  Western  stagecoach.  Over 
the  caption  “because  you’re 
temporarily  ‘at  liberty’  and 
could  use  some  extra  cash”  is 
a  photo  of  a  skid  row  character, 
complete  with  rum  bottle. 

The  pay-oflF  is  in  the  caption 
“Chronicle  want  ad  users  al¬ 
ways  get  what  they  want!”  This 
appears  under  a  photo  of  a 
whiskex’ed  old  gold  miner  with 
a  pan  full  of  nuggets. 

The  other  ads  in  the  cam¬ 
paign  are  equally  as  funny. 
There  is  nothing  subtle  about 
them,  just  as  there  is  nothing 
subtle  about  classified  ads.  The 
pictures  are  funny.  The  cap¬ 
tions  make  them  appear  even 


AUSTRALIA'S 


funnier.  Together  they  produce 
chuckles  and  a  few  belly-laughs. 

Now  that  in  itself  is  a  noble 
objective,  and  too  often  humor 
in  advertising  produces  that  and 
little  else.  But  these  ads,  Mr. 
Dewey  informs,  are  “the  most 
successful  promotion  we  have 
ever  conducted  for  classified.” 

“The  first  day  one  of  these 
ads  ran,”  he  says,  “we  experi¬ 
enced  the  greatest  voluntary  re¬ 
sponse  in  the  history  of  the 
paper.  We  plan  to  continue  the 
campaign  as  long  as  the  phones 
keep  ringing.” 

Eating  Crow 

Harry  Rosen,  vicepresident. 
New  York  Post,  appears  to  have 
caught  me  with  my  contests 
down.  This  is  by  way  of  eating 
crow. 

Some  weeks  ago,  taking  off  on 
contests,  I  laid  into  one  the  Post 
has  just  completed.  This  was 
among  advertising  people,  who 
were  supposed  to  guess  the 
dollar  results  produced  by  12 
ads  run  in  the  Post  by  12 
different  merchants. 

Mr.  Rosen  knocks  down  my 
opinion  that  people  are  fed  up 
with  contests — based  on  recent 
conversations  with  advertisers 
and  agency  people — with  the 
results  of  the  Post’s  contest, 
which  produced  “well  over  1,000 
entries.” 

“We  had  three  main  objec¬ 
tives,”  Mr.  Rosen  points  out. 
“One,  to  focus  attention  on  the 
productivity  of  newspaper  ad¬ 
vertising  generally;  two,  to 
highlight  Post  productivity; 
and  three,  to  discuss  the  various 
advertising  techniques  employed 
in  the  12  ads  selected,  thereby 


affording  the  advertiser  a  better 
understanding  of  resultful  ad¬ 
vertising  in  the  Post. 

“We  believe  all  three  were 
achieved.  Our  salesmen  had  two 
opportunities  to  call  on  the  ad¬ 
vertisers,  first  to  discuss  his 
enti-y  and  then  to  explain  the 
results.  We  know  these  discus¬ 
sions  and  the  advertiser’s  enter¬ 
ing  the  contest  stimulated 
thinking  about  newspaper  ad¬ 
vertising  in  general  and  the 
Post  in  particular.” 

A  folder  put  out  by  the  Post 
sums  up  the  contest  results  and 
names  the  winners.  The  12  ads, 
which  cost  $7,398,  produced 
dollar  sales  totaling  $187,314. 
The  winner  guessed  $2  less  than 
this.  There  were  113  winners 
who  shared  prizes  running  from 
$500  for  first  prize  to  $5. 

I  must  agree  with  Mr.  Rosen 
that  “there  are  contests  and 
contests.”  He  doesn’t  like  cir¬ 
culation  contests.  I  don’t  like 
crow. 

In  the  Bag 

“Meet  me  in  Detroit”  is  the 
invitation  extended  by  the 
Detroit  (Mich.)  Nnvs  in  a 
mailing  of  a  recent  issue  of  its 
Sunday  pictorial  magazine  de¬ 
voted  to  Detroit’s  new  civic 
center,  now  building,  and  Cobb 
Hall,  also  still  building,  with 
which  Detroit  expects  to  make  a 
bid  to  be  America’s  convention 
center. 

New  York  Journal- American 
scored  human  interest  when 
seven-year-old  Kevin  Mahoney 
won  one  of  its  “Tell  me  why?” 
contests.  He  won  with  the  ques¬ 
tion,  “Why  is  milk  pasteurized?” 
But  he  won  human  interest  w’ith 
his  dream,  revealed  to  a  re¬ 
porter,  to  be  a  railroad  conduc¬ 
tor.  'The  New  York  Central 
granted  the  kid’s  wish  for  a  day, 
making  him  the  youngest  con¬ 
ductor  in  the  road’s  history. 

“Buying  Clouds  Burst  when 
you  advertise  in  the  St.  Cloud 
(Minn.)  Daily  Times”  is  the 
caption  on  a  market  data  folder. 
You’ll  forgive  Charlie  Cole  of 
the  John  Budd  Co.,  newspaper 
representatives,  the  pun  when 
you  see  how  much  market  dope 
he  has  shoehorned  into  this 
folder. 

Los  Angeles  (Calif.)  Times 
steps  into  the  growing  sports 
car  interest  with  sponsorship 
of  the  U.  S.  Grand  Prix,  to  be 
run  Oct.  11-12  at  the  Riverside 
(Calif.)  International  Raceway. 
Prizes  will  total  $12,500.  Event 
will  benefit  the  paper’s  chari¬ 
ties. 

New  York  Mirror  uses  a 
clever  pull-out  self-mailer  to 
give  the  impression  of  a  roll  of 
figure  tape  being  pulled  out  of 
I  an  adding  machine.  Idea  is  that 
1  the  Mirror  is  “pulling  away”  in 
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front  of  other  New  York  news¬ 
papers  in  new  home  advertising. 

Washington  (D.  C.)  Post  and 
Times  Herald  has  mailed  a 
series  of  folders  showing  its 
effectiveness  in  carrying  public 
relations  messages  to  the  (])on- 
gress.  Makes  important  use  of 
a  quote  from  Time  magazine. 
Has  anyone  ever  figured  out  why 
newspapers  get  such  a  charge 
out  of  anything  nice  Time  says 
about  them? 

Appleton  (Wis.)  Post-Cres¬ 
cent  out  with  its  11th  annual 
Consumer  Buying  Habit  Study. 
This  is  another  excellent  volume 
in  an  excellent  series,  news¬ 
worthy  because  it  is  such  a  fine 
job  done  by  a  relatively  small 
newspaper.  The  Post-Crescent 
circulation  is  only  about  36,000. 

National  Bible  Week  this  year 
occurs  Oct.  20-26.  Material 
available  from  Laymen’s  Na¬ 
tional  Committee,  165  West  46 
St.,  New  York  36. 


Furniture  Festival 
Promotion  Popular 

Chicago 

Last  year’s  record  of  more 
than  500  “Home  Fashion  Time” 
special  newspaper  sections  will 
be  exceeded  by  a  comfortable 
margin  during  this  year’s 
Furniture  Fashion  Festival, 
Sept.  26  through  Oct.  5. 

Virginia  Pegram,  executive 
director.  Home  Furnishings  In¬ 
dustry  Committee,  sponsor  of 
the  Furniture  Festival,  told 
Editor  &  Publisher  that  ad¬ 
vance  inquiries  from  news¬ 
papers  indicated  that  nearly 
1,000  special  home  furnishings 
supplements  will  be  published 
during  the  event. 

Inquiries  received  were  in 
response  to  special  announce¬ 
ments  of  the  Festival  promotion 
carried  in  more  than  25  regional 
press  association  bulletins. 
Three  thousand  daily  and 
weekly  newspapers  have  re¬ 
ceived  Furniture  Fashion  News, 
a  six-page  “newspaper”  pub¬ 
lished  by  HFIC.  It  contains 
more  than  40  photographs  of 
room  settings,  available  to 
papers  in  glossies  or  mats,  plus 
editorial  features  and  a  layout 
for  a  full-page  co-operative  ad 
or  cover  Lr  the  supplement. 
The  promotion  is  built  around 
local  furniture  dealer  participa¬ 
tion. 


Swim  to  Live 

Honolulu 

A  record  class  of  183  men  and 
women  turned  out  this  week  for 
the  start  of  the  third  annual 
Honolulu  Advertiser-Red  Cross 
“Swim  to  Live”  program. 
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eral  Laws  on  manning  for  the  requirements  apply  to  ‘any 
.  automatic  Autoplate  and  Shaver  similar  machines.’  Exclusive  rec- 

and  double  automatic  Autoplate  ognition  of  those  laws  requires 
Chicago  to  add  specific  manning  tables  observance  of  the  manning  re- 
“any  similar  machines,”  quirements  for  present  equip¬ 
ment  and  also  for  any  and  all 
future  innovations. 

“In  the  battle  against  the 
ever-increasing  costs  of  produc- 


AffencY  orows  Publishers  were  warned  on 

O  against  permitting  union  con-  stated  Mr.  Dale,  who  added: 

Qonc  clauses  which  require  over-  Unilateral  Prerogatives 

Udllo  kJUJJolUj  manning  of  new  automatic  “Where  manning  has  been 

stereotyping  equipment  designed  retained  as  the  unilateral  pre- 

Chung  J ae  Ho,  president  of  to  decrease  production  costs,  in  rogative  of  management,  pub-  tion,  newspapers  must  not  dis- 
the  Donghwa  News  Agency  of  a  letter  released  by  George  N.  Ushers  should  experience  no  sipate  through  unwise  union 
Korea,  visiting  the  United  Dale,  chairman  of  the  ANPA  great  difficulty  in  resisting  in-  agreements  the  benefits  of  me- 
States  for  a  first-hand  look  at  Special  Standing  Committee.  creased  manning  demands  either  chanicdl  progress,  nor  unwitting- 
how  American  news  is  handled.  Referring  to  new  stereo  equip-  for  existing  equipment — Pony  ly  accept  union  laws  which  may 
told  E'&P  of  the  growth  of  the  ^ent  like  the  Wood  Ultramatic  Autoplate,  single  or  double  automatically  give  the  union 
service.  Autoplate,  Mr.  Dale  pointed  automatic,  single  or  double  control  of  manning. 

In  a  statement  he  said:  that  potential  savings  will  not  Junior — or  for  the  new  Ultra-  “This  warning  is  sent  to  all 

“The  Donghwa  News  Agency,  occur  unless  union  manning  matic  if  it  is  utilized.  Manning  ANPA  members  because  the 
or  Donghwa  Tongshin-Sa  (in  proposals  are  rejected.  At  its  problems  are  increased  by  the  same  reasoning  applies  to  over- 
Korean),  was  founded  as  a  joint  1957  convention,  the  Stereo-  new  amendments  to  IS&EU  manning  of  equipment  outside 
stock  company  in  1956,  with  an  typers  Union  amended  its  Gen-  laws  which  make  old  manning  the  stereotype  department.” 
initial  capital  of  100,000,000 
hwan  (equivalent  to  $200,000) 
with  the  aim  of  creating  a  self- 
supporting,  free,  and  independ¬ 
ent  news  service  in  Korea. 

“The  Donghwa  News  Agency 
concluded  contracts  on  April  1, 

1956  with  the  Associated  Press, 
the  biggest  news  service  in  the 
United  States,  and  with  the 
Agence  France-Presse  of  France 
on  September  15  the  same  year. 

“During  the  period  of  April 
to  September  1956,  the  Donghwa 
News  Agency  purchased  $80,000 
worth  of  wire-reception  equip¬ 
ment  and  facsimile  systems,  and 
it  officially  started  operations  in 
September  1956.  In  June  1957 
the  Donghwa  bought  a  new 
building  valued  at  70,000,000 
hwan  (approximately  $140,000) 
and  completed  moving  into  it  in 
September  the  same  year.  The 
facsimile  systems,  heretofore 
unheard  of  in  Korea,  are  pres¬ 
ently  being  installed,  and  will 
start  operating  this  September. 

“Although  the  Donghwa  News 
Agency  has  never  benefited 
from  any  kind  of  outside  sub¬ 
sidy,  its  volume  of  business  has 
grown  steadily. 

“The  Donghwa  played  a  vital 
role  towards  the  progress  of  the 
Korean  press  field  in  terms  of 
free  competition,  thereby  pro¬ 
viding  speedy,  unbiased  and  ac¬ 
curate  reporting.  The  Donghwa 
is  convinced  that  it  has  accom¬ 
plished  pioneering  achievements 
for  public  service  in  Korea. 


If  your  clipping  files  are  jammed  .  .  .  and 
becoming  more  crowded  every  day  . . .  you’ll 
find  the  answer  in  Micra-Clip.  Because  this  new, 
advanced  method  of  handling  background 
material  cuts  storage  space  up  to  96%  .  .  .  puts 
clippings  at  your  finger-tips  fast,  in  permanent, 
easy-to-use  form.  And  at  less  cost  than  you  ever 
thought  possible! 

Stop  expensive  and  often  inaccurate  weeding. 
Have  100%  of  the  material  in  the  files.  Just  send 
us  your  congested,  and  often  inactive  files.  We 
take  over  the  complete  job  . .  .  and  rush  micro 
prints  (shown  at  left)  back  to  you  in  the  SAME 
SIZE  jacket.  This  enables  you  to  use  the  cabinets 
you  already  have,  and  interfile  the  Micro-Clip 
cards  with  your  regular  data. 

Micro-Clip  is  now  in  use  at  the  Louisville 
Courier-Journal,  Minneapolis  Star  and  Tribune, 
Cleveland  Press,  Washington  Post  and  others. 

We’d  like  to  tell  you  more.  Write  us  . . . 


SYNDICATES 


•  King’s  Dr.  Jordan 

•  Stevenson  Series 


By  James  L.  Collings 

King  features  Syndicate  has 
signed  a  prominent  physician  to 
write  a  daily  “Health  and  Hap¬ 
piness”  column,  for  release 
Oct.  6.  She  is  Dr.  Sara  M. 
Jordan,  co-founder  of  Boston’s 
Lahey  Clinic. 

An  expert  on  digestive  dis¬ 
eases,  Dr.  Jordan  has  treated 
many  well-known  personalities, 
including  Westbrook  Pegler. 
Live  moderately,  she  tells  ner 
patients.  If  you’re  over  50,  take 
a  “nip  and  a  nap,”  as  she  once 
said  to  the  members  of  the 
Newspaper  Advertising  Execu¬ 
tive  Association. 

The  good  doctor  didn’t  start 
her  career  until  she  was  almost 
40.  After  graduation  from  Rad- 
cliffe  College  (Phi  Beta  Kappa), 
she  wanted  to  study  medicine 
but  was  blocked  by  her  father, 
Patrick  Murray,  an  Irish  emi¬ 
grant,  who  believed  the  pro¬ 
fession  was  “too  hard  for  a 
woman.” 

So  she  went  to  the  Univer¬ 
sity  of  Munich  for  her  Ph.  D. 
(summa  cum  laude).  While 
there  she  married  a  German 
law  student,  Sebastian  Jordan. 
This  marriage  ended  in  divorce 
and  Dr.  Jordan  is  now  married 
to  Penfield  Mower,  an  invest¬ 
ment  banker. 

In  1918  she  entered  Tufts 
Medical  School.  It  was  just  be¬ 
fore  her  33rd  birthday.  After 
her  internship  she  joined  Dr. 
Frank  Lahey  and  two  other 
doctors  and  they  organized  the 
clinic. 

*  *  « 

Stevenson  Series 

It  was  Aug.  5  in  Moscow. 
Nikita  Khrushchev  had  just 
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returned  from  Peiping.  The 
world  situation  looked  more 
ominous  than  usual  because  the 
Russian  premier  had  just  dis¬ 
carded  his  own  summit  pro¬ 
posals. 

In  such  an  atmosphere, 
Khrushchev  broke  off  growling 
long  enough  to  invite  Adlai 
Stevenson  to  his  headquarters. 
The  gentlemen  talked  for  2% 
hours  through  an  interpreter. 
Later  Mr.  Stevenson  told  re¬ 
porters  he  was  “distressed”  by  ' 
the  gloomy  turn  of  events. 

“The  next  day,”  says  Don 
Allen,  North  American  News¬ 
paper  Alliance  editor,  ‘Steven¬ 
son  wired  us  that  he  would 
write  six  to  ten  articles  about 
his  tour  of  the  Soviet  Union, 
the  first  two  dealing  with  his 
lengthy  inteiwiew  with  Khrush¬ 
chev  to  be  rushed  for  an  early 
distribution  and  the  remainder 
to  be  written  later  this  month. 

“NANA  had  been  waiting  for 
this  message.  When  Stevenson 
left  for  Europe  in  July  he  had 
said  that  he  would  consent  to 
write  a  series  if  he  felt  he  had 
something  important  to  say. 

“In  the  weeks  that  followed, 
Stevenson,  his  son  John  Fell 
(armed  with  a  Leica  to  snap 
photos  for  Magnum)  and  aide 
Bill  Blair  had  ranged  from 
Siberia  to  Uzbekstan,  probing 
into  districts  rarely  open  to 
western  visitors.  He  talked  with 
such  top  communists  as  wily 
Anastas  I.  Mikoyan,  minister 
of  trade,  and  with  humble 
families  he  met  on  the  farms 
and  in  the  streets. 

*  *  * 

Doubleday  Featiu'e 

Doubleday  Syndicate  an¬ 
nounced  this  week  its  syndica¬ 
tion  of  “The  Exploding  Metres 
olis”  by  the  editors  of  Fortune. 
It  will  be  published  by  Double¬ 
day  in  book  form  on  Oct.  1,  and 
the  release  date  for  syndication 
is  Oct.  2.  There  are  14  instal¬ 
ments. 

• 

On  Crashed  Plane 

Among  passengers  aboard  a 
downed  KLM  (Royal  Dutch 
Airlines)  plane  130  miles  west 
of  the  Irish  coast  Aug.  14  were 
Keith  Miller,  28,  a  sports  writer 
for  the  Freeport  (Ill.)  Journal 
Standard,  and  his  bride  of  a 
year. 


BoA  Brochure 
To  Tell  ‘Auto 
Buy’  Success 

Ninety  three  percent  of  214 
Chambers  of  Commerce  through¬ 
out  the  U.  S.  have  termed  the 
“Auto  Buy  Now”  drives  of  last 
spring  successful  in  their  areas, 
according  to  a  20-page  brochure 
to  be  released  Aug.  25  by  the 
Bureau  of  Advertising,  ANPA. 

Earlier  figures  released 
showed  the  campaign  to  sell  both 
new  and  used  cars  85%  success¬ 
ful. 

The  Bureau  brochure,  to  be 
distributed  to  advertisers  and 
p.  -  I  ■  ad  agencies,  will  show  that  of 

r.  _  324  newspapers  participating  in 

the  campaign,  135  reported  lin- 

Pllllf'ZA'P  I  T’llGlf  increases  up  to  58.9%  on 
1  U.IILZjC/1  X  1  LIOL  copy  and  32.9%  in- 

, ,  crease  on  us^  car  ads  over  a 


L  und  Ruling 

Special  Survey 

Made  bv  Judge  ,  Entitled  “Report  on  What 

J  O  Actually  Happened  During  the 

A  newspaper  trust  fund  left  -ii 

by  the  late  Joseph  Pulitzer,  ^  f 

founder  of  the  St.  Louis  (Mo.)  contain  for  the  first  time  results 
Post-Dispatch  and  the  New  suiwey  conduct^ 

Forfc  World  was  ordered  divided 

among  13  male  descendents  by  &  Co.  The  study  will  show  that 
Surrogate  James  A.  Cox  in  New  »  sample  of  51  markets,  new 
--  -  car  registrations  for  Februar>’ 


York  Aug.  6. 


Judge  Cox  allocated  one-tenth  March,  the  months  preced- 
of  the  trust  to  each  of  eight  Buy,”  were  61,613. 

grandsons;  another  tenth  to  be  Earing  the  “Auto  Buy  months 
divided  between  two  sons  of  a 

granddaughter;  the  remaining  registrations  in  the  same  51 
tenth  to  be  shared  by  three  ^  ’  * 

sons  of  another  granddaughter.  of  26.03%. 

Those  awarded  a  tenth  each  New  car  registrations  for  the 
were  Ralph  and  Seward  Pulit-  entire  U.  S.,  according  to  Polk, 


Those  awarded  a  tenth  each  New  car  registrations  for  tne 
were  Ralph  and  Seward  Pulit-  entire  U.  S.,  according  to  Polk, 
zer,  sons  of  the  late  Ralph  were  734,081  during  February 
Pulitzer;  Joseph  Pulitzer  III,  and  March  and  841,739  in  April 
editor  and  publisher  of  the  P-D  and  May,  a  14.7%  increase, 
and  Michael  E.  Pultizer,  of  the  “Individual  markets  recorded 
news  staff  of  the  Louisville  registration  gains  as  high  as 
(Ky.)  Courier-Journal,  sons  of  88%,  120%  and  140%,”  the 
the  late  Joseph  Pulitzer,  Bureau  brochure  will  state, 
former  P-D  editor  and  pub-  “Part  of  the  April-May  gains 
lisher;  Adrian  P.  Moore  of  New  can  be  attributed  to  the  usual 
York  and  David  E.  Moore  of  spring  increase.  It  should  be 
Rye,  N.  Y.,  sons  of  Mrs.  Edith  remembered,  however,  that  this 
Pulitzer  Moore;  Herbert  Pulit-  very  time  was  the  low  point  of 
zer  Jr.,  Fort  Pierce,  Fla.,  son  the  ‘recession’.” 
of  the  late  Herbert  Pulitzer, 
last  of  the  sons  who  died  last  • 

year;  Edward  G.  Elmslie,  son  of 
Mrs.  Constance  Pulitzer  Elmslie  Cartoonist  Dead 
of  New  York.  CHICAGO 

Dividing  a  tenth  share  are  Jack  (k)le,  43,  creator  of  the 


of  New  York.  CHICAGO 

Dividing  a  tenth  share  are  Jack  (k)le,  43,  creator  of  the 
Thomas  R.  Quesada,  9  years  old,  Chicago  Sun-Times  syndicate 
and  Peter  W.  Quesada,  7,  of  comic  strip  “Betsy  and  Me,” 
Washington,  D.  C.  They  are  was  found  shot  through  the 
sons  of  Mrs.  Kate  Davis  Ques-  head  Aug.  13  in  his  auto  on  a 
ada,  a  daughter  of  Joseph  Pulit-  road  near  Crystal  Lake,  Ill- 
zer  Jr.,  and  Lt.  Gen.  Elwood  Police  found  Mr.  Ck)le  in  the 
R.  Quesada,  U.  S.  Air  Force  front  seat,  a  .22  caliber  rifle 
(Ret.)  special  assistant  for  across  his  body  and  a  suicide 
{Continued  on  page  64)  note  beside  him. 
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Announcing  another  great  feature  from  KING 


The  medical 

column  that 
is  destined 

to  be  one  of 
America’s  most 

widely  quoted 
t  and  discussed 


newspaper 

features 


by  Dr.  Sara  M.  Jordan 


co-founder  of  Boston’s  famed  Laliey  Clinic 


I  a  j 

Ill. 


Now  your  readers  can  afford  “the  most 

famous  woman  doctor  in  the  world”— the  specialist 

Sir  Anthony  Eden  crossed  the  Atlantic 

to  consult.  And  the  writings  of  Dr.  Jordan  —  / 

who  has  won  international  fame  * 

/ 

as  head  of  the  Lahey  Clinic’s  Department 
of  Gastroenterology  —  sparkle  / 

with  such  medical  maxims  as:  | 

I 

“Etery  businessman  over  50  should  have  \ 

a  daily  nip  and  a  nap  —  a  j^elaxing  highball 
before  dinner  and  a  short  nap  after  lunch** 

\ 

*'Quit  being  a  heller  and  become  a  what-the-heller.** 

FIRST  RELEASE:  Monday,  October  6th. 

To  he  distributed  6  times  a  week  in  mimeograph  form. 


/  \\  ire  collect  for  s 

sample  columns  and  terms.  \ 

F.  J.  Nicht,  General  Sales  Manager  \ 
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Press  Rules 
For  Russian 
Visitors  Hit 


Chapel  Hill,  N.  C. 

Pete  Ivey,  director  of  the 
News  Bureau  at  the  University 
of  North  Carolina,  has  protested 
the  rules  on  “press  relations” 
recently  distributed  by  the 
American  sponsors  of  10  tour¬ 
ing  Russian  students  who  visited 
Chapel  Hill. 

In  a  mimeographed  statement 
he  outlined  difficulties  caused  by 
two  sets  of  rules  sent  out  by 
the  Council  of  Student  Travel, 
179  Broadway,  New  York  City. 
One  sent  to  the  local  committ^ 
said:  “They  (the  Russians)  are 
adamant  about  not  wanting  any 
press  representatives  show  up 
save  at  the  scheduled  inter¬ 
views.  They  want  to  have  any 
questions  for  either  TV  or  radio 
submitted  in  advance.” 


from 


Another  memorandum 
the  same  source  said: 

“The  following  points  must  be 
clearly  understood : 

“1.  The  agreement  between 
the  Council  on  Student  Travel 
and  the  Soviet  Youth  Commit¬ 


tee  states  that  the  Soviets  are 
willing  to  talk  to  the  press  only 
on  certain  specified  occasions, 
which  must  be  arranged  in  ad¬ 
vance.  (For  example,  a  half  an 
hour  after  dinner  at  their  resi¬ 
dence).  There  are  no  exceptions 
to  this  rule. 

“2.  The  press  must  never  ac¬ 
company  the  Soviets  during 
their  activities,  even  if  they  say 
they  do  not  intend  to  ask  ques¬ 
tions.  If  members  of  the  press 
arrive,  arrange  the  occasion 
upon  which  they  may  talk  to 
the  group. 

“3.  Photogi-aphers  may  take 
pictures  of  the  Soviets  on  the 
street  if  permission  is  first 
asked.  Photographers  are  not 
welcome  during  the  group’s 
activities,  but  they  may  be 
willing  to  pose  for  pictures  be¬ 
fore  or  after  the  activity. 

“4.  Television  and  radio  inter¬ 
views  are  time-consuming  and 
difficult  to  arrange  from  every 
standpoint.  It  is  recommended 
that  they  be  avoided.  If  one 
should  take  place,  however,  be 
sure  to  find  out  the  exact  time 
it  is  to  be  presented  as  the  group 
are  always  eager  to  see  or  hear 
themselves.” 


Ban  On  Talk  With 
Russians  Protested 


Story  Cut  Out 
For  Murder  Jury 


South  Bend,  Ind. 
Jack  Powers,  managing  edi- 


Kerrville,  Texas 
The  Kerrville  Times  wrote  a 


bit  ot  journalism  hlotor,  whm 


tested  to  Secretopr  of  Agrirul-  ^  specially  edited 

ture  Benson  and  to  the  freedom  rl  _ 5 _ 4.1,^  . _ 


ture  r>enson  aiiu  to  uie  ireeuoiii  r  - 
of  information  committees  of 

the  Associated  Press  Manapng  ‘^“‘benne 


Editors  Association  and  of  the 


Davis  Henders  murder  trial. 
District  Judge  Jim  Weather- 


American  Society  of  Newspaper  ^^ed  the  project,  and  the 

Editors  because  a  federal  _ :j.j  au.  _ v_ 


Hiditors  because  a  leaeral 

worker  kent  renorters  and  provided  the  papers  by 

•  simply  taking  out  the  trial 
photographers  from  11  touring  ^ 

ussians.  ^  where  the  story  had  been.  This 

A  guide,  Jordan  Levin  of  the  -^^s  easy  since  a  flatbed  press 
Department  of  Agriculture  Re-  jg  used, 
search  Service,  told  the  news- 


Jurors  were  so  grateful  for 
men  there  was  no  time  for  an  ^he  papers  that  they  auto¬ 
interview  or  pictures  when  the  graphed  a  copy  of  the  first  one 
Russians  were  taken  through  gave  it  to  the  Judge,  who 
the  Benton  Harbor,  Mich.,  personally  delivered  it  to  the 
wholesale  fruit  market,  which  paper’s  publisher,  G.  Rankin 
claims  to  be  the  world’s  largest  Starkey,  in  the  courtroom, 
non-citrus,  open  air  fmiit  mar-  After  the  seven-day  trial  was 
ket.  A  reporter  from  Tass,  o^gr,  many  of  the  jurors  ex- 
Russian  news  service,  asked  the  pressed  their  appreciation  per- 
reporters  why  Mr.  Levin  would  sonally.  It  was  learned  that  the 
not  cooperate  with  them.  papers  were  all  they  had  to 

-  read  during  their  long  lock-up. 

The  idea  of  pulling  the  trial 


Mr.  Ivey  suggests  “that  be¬ 
fore  we  receive  another  group 
of  Russian  students  in  our 
American  universities  that  the 
sponsoring  American  agencies 
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first  consult  with  representa 
tives  of  the  press,  radio,  and  stories  was  conceived  by  Editor 
TV  in  New  York  to  draw  up  a  Orlan  Jones,  and  executed  after 
set  of  regulations — clear  and  enthusiastic  okay  on  the  part 
specific  but  in  accord  with  the  Carroll  Abbott,  assistant  to 
principles  of  the  free  press  and  tfi©  publisher, 
free  access  to  information.  It  is  • 

a  plain  outrage  and  an  insult 
to  the  American  press  to  agree  Ist  Anniversary 
to  any  such  policy  as  that  sent  Qn  Room  Contest 
out  by  the  Council  on  Student 

Travel.”  Chicago 

•  The  Chicago  Daily  News  and 

„  .  *01  more  than  50  furniture  stores 

Keoiprocity  oongnt  have  announced  “Room  Beauti- 

Washington  ful  Anniversary  Days”  for 
The  State  Department  has  Sept.  18-28. 
delivered  a  note  to  the  Soviet  On  Thursday,  Sept.  18,  the 
Embassy  in  respect  to  acceler-  News  will  publish  a  special 
ated  issuance  of  press  releases  Room  Beautiful  Anniversary  is- 
here  to  congressman  and  other  sue  to  inaugurate  the  event 
officials  as  well  as  the  press  and  Each  of  the  Daily  News  zones 
asking  whether  it  is  intended  that  day.  North,  South  and 
that  the  same  freedom  will  be  V^est,  will  announce  a  winner 
extended  to  the  United  States  of  a  $100  award  .  .  .  given  to 
Embassy  in  Moscow.  The  Soviet  the  family  in  the  area  which 
was  assured  the  United  States  has  done  the  best  job  of  beauti- 
favors  full  dissemination  of  in-  fying  a  room  through  a  Room 
formation,  but  insists  on  recip-  Beautiful  member  store. 

rocal  treatment.  mu  •  will 

^  The  anniversary  issue  win 

rkixr  •  1  T»  feature  a  full-color  front  page, 

IJlucifll  raper  and  special  articles  and  pictures 

Pittsburg  Kas.  purpose  of  the  Room 

The  Pittsburg  Sun  has  been  Beautiful  plan.  ^  ^ 

designated  as  the  official  paper  Room  Beautiful  was  initiated 
of  nearby  Cherokee  which  was  last  September  to  help  Chi- 
left  without  a  newspaper  when  cago-area  families  have  more 
the  Cherokee  (Kas.)  Sentinel  attractive  homes.  The  member 
suspended  publication.  The  Sen-  stores  cooperate  with  the  Daily 
tinel  was  run  for  nearly  half  News  by  helping  readers  plan 
a  century  by  Harry  Price,  who  their  room  decoration,  as  well 
died  recently.  Upon  Price’s  as  helping  them  select  merchan- 
death,  Ralph  Coffelt  took  over  disc  for  their  projects, 
the  management  but  he  reported  Beautiful  pages  are  featurw 
expenses  were  mounting  too  every  Thursday  throughout  the 
rapidly  and  income  shrinking.  year  in  the  News’  zone  pages- 
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MWSPAPER  LAW 


Oreficon  Court  Affirms  Kcpm, . 

O  “The  dealers  have  valuable 

^  I  I  •  I  1  X'X  I  contracts  with  the  Journal,  in 

Lontract  with  Dealers 

and  invested  substantial  sums 
By  Albert  Woodruff  Gray  of  money.  The  union  threatens 

to  call  out  the  employees  of  the 

Decree  in  an  action  by  whole-  on  the  left  and  right  volley  and  Journal  on  strike  unless  the 
sale  newspaper  dealers,  enjoin-  thunder  against  it.  It  seeks  in  Journal  terminates  its  legiti- 
ing  the  publisher  of  the  Port-  substance  a  declaratory  judg-  business  relations  with 

land  Oregon  Journal  and  a  ment  defining  its  position  with  these  wholesale  distributors  and 
labor  union  from  a  breach  of  these  former  employees  on  one  dealers  against 

contract  and  strike  threats  by  side  and  with  the  union  on  the  ^heir  will  as  einploy^s. 

the  union,  was  affirmed  recently  other.  '  t  ^ 

L  _ V.,.  Strike,  the  Journal  informs  the 


peddle  its  products  from  door- 
to-door  by  its  own  employees. 


By  Albert  Woodruff  Gray 


by  the  Supreme  Court  of  that  “The  case  is  complicated  by 


union  that  it  will  yield  to  duress 


state. (324  Pac.2d  449)  the  fact  that  the  dispute  be-  tg^j^ate  performance 

The  Journal  Publishing  Com-  tween  the  Journal  and  the  union  ,  Journal  of  the  Journal’s 

pany  and  the  Portland  News-  was  submitted  to  arbitration  to  commitments  under  the  whole- 
paper  Guild,  as  employee  rep-  which  the  employees  were  not  agreements.  The  pub- 

resentative,  made  a  collective  parties  and  the  award  was  without  interest  in 

bargaining  contract  on  Nov.  30,  rendered  favoring  the  union.  ^  procedure.  A  bargain, 

1951.  In  the  Fall  of  1952  “buyer-  “Neither  the  arbitrators  nor  making  or  performance  of 
seller  contracts”  were  made  by  the  Guild  or  employer  can  which  involves  breach  of  a  con- 
the  Journal  with  69  of  its  em-  sweep  aside  as  immaterial  the  tract  with  a  third  person,  is 
ployees.  Under  these  agreements  fact  that  these  former  em-  illegal.” 
the  Journal  sold  its  newspapers  ployees  were  independent  con-  • 

to  these  men  for  resale  to  retail  tractors,”  the  court  said.  “It  „  p,  - 

dealers  and  carrier  boys.  is  one  of  the  traditional  and  Lnange  tor 

With  the  execution  of  these  fundamental  rights  of  manage-  Sunday  Paper  Opposed 
wholesale  contracts  each  of  ment  to  decide  for  itself  whether  East  St  Louis  Ill 

these  69  employees  tendered  his  to  perform  its  functions  by  em- 

resignation  from  the  job  he  had  ployees  or  independent  con-  di  ^^s  gone  on  record  as  oppos- 
he  d  with  the  Journal  under  the  tracts.  changing  the  name  of  the 

collective  bargaining  agree-  In  its  conclusion  sustaining  Eas^  Horn’s  Journal,  claim- 

ments.  Several  months  later  the  the  injunction  against  the  Guild,  jj^g  change  is  detrimental 

Guild  protested  that  these  deal-  the  court  said:  intorpat*!  nf  thp  ritv  and 

er  contracts  were  but  scraps  of  «Our  holding  is  that  the  con-  that  the  paper  has  thereby  lost 
pajwr  as  they  were  in  conflict  tract  made  with  the  former  em-  its  “distinction”, 
mth  the  bargaining  agreements  ployees  herein  was  not  incon-  The  Aug.  3  issue  of  the  news- 
be^een  the  Guild  and  the  Jour-  sistent  with  the  collective  bar-  paper  bore  the  masthead :  St. 

gaining  agreement  and  did  not  Clair-Madison  Counties  Sunday 
Later  an  arbitration  award  involve  any  unfair  labor  prac-  Journal.  Week-day  issues  of  the 

was  made  denying  the  right  of  tice.  If  the  Journal  under  the  paper  are  still  designated  as 

the  Journal  to  make  the  buyer-  collective  bargaining  agreement  the  East  St.  Louis  Journal, 
seller  contracts.  When  the  Jour-  was  free  to  contract  with  these  East  St.  Louis  is  in  St.  Clair 
nal  refused  to  accept  this  award,  wholesale  dealers,  the  same  con-  County,  but  a  large  percentage 
a  resolution  adopted  by  the  elusion  is  even  more  clear  when  of  the  Sunday  circulation  is  in 
Portland  Guild  authorize  the  considered  from  the  standpoint  adjoining  Madison  County  which 
executive  committee  to  call  a  of  the  dealers.  The  collective  has  no  Sunday  newspaper  of 

strike  of  all  members  at  the  bargaining  agreement  in  its  es-  its  own.  The  Journal  is  a  mem- 

Joumal.  sential  nature  relates  to  the  ber  of  the  Lindsay-Schaub  group 

Suit  was  brought  to  restrain  terms  and  conditions  of  em-  of  Decatur,  Ill. 
the  Journal  from  breaking  the  ployment.  • 


contracts. 


Independent  Contractors 


“The  dealers  were  not  bar-  R.  J.  Amis  Retires 
gaining  concerning  terms  and  r,  j  r* 

conditions  of  emplo3mient.  They  Lnds  4^-year  Lareer 


Mr.  Amis  began  his  news-  E*^**®***®^ 


The  agreements  had  stipu-  Pun)os.ng  to  terminate  Huntsville,  Ala. 

lated  “The  dealer  net  nr,  employment  and  ask-  Reese  T.  Amis,  editor  of  the 

emnlovee  ef  tLo  i  Journal  to  terminate  it  Huntsville  Times  for  more  than 

an^nd^e?  A  and  to  create  a  new  status,  that  27  years,  ended  a  43-year  career 

independent  contractor  oper-  of  independent  contractor.  in  Southern  journalism  by  re- 

ri  f-  A  seller  “The  collective  agrreement  tiring  on  his  70th  birthday  re- 

eiationship.  The  dealer  shall  considered  as  a  whole  demon-  cently. 

he  personally  responsible  for  strates  that  its  purview  is  Mr.  Amis  began  his  news- 
and  pay  all  persons  assisting  limited  to  those  who  are  em-  paper  career  in  1915  on  the 
him  in  the  distribution  of  news-  ployees,  which  these  dealers  Columbus  (Tenn.)  Herald. 
papers  and  in  the  collection  of  were  not.  .  .  .  The  unions  had  ^  succeeded  by  Will 

no  more  right  to  insist  that  the  p*  editor  of 

the^^situT"^  Journal  sho^d  refrain  from  ^onths'l^Ek.y  m!  sJehaSS,  el^ 

we  situation,  said,  “The  Jour-  selling  its  product  wholesale  to  ^^ted  from  business  manager  to 
nai.  like  the  Light  Brigade,  independent  contractors  than  it  general  manager,  will  direct 
^des  between  the  opposing  would  to  demand  that  a  cash  business  and  operating  func- 
'orces,  whose  veritable  cannon  and  carry  butcher  shop  should  tions  of  the  newspaper. 
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$37,092  Tax  Recovery 
Sought  by  Paper 

Honolulu 

The  Honolulu  Advertiser  filed 
suit  in  Circuit  Court  for  re¬ 
covery  of  $37,092  in  teiritorial 
taxes. 

The  Advertiser  maintains  it 
should  be  taxed  at  the  1% 
manufacturer’s  tax  rate  instead 
of  the  gross  income  rate 

assessed  by  the  Territorial  Tax 
Office. 

The  $37,092,  representing  the 
difference  between  the  two 
rates,  was  paid  involuntarily 
and  under  duress,  the  suit  says. 

According  to  the  paper,  it  is 
“in  the  business  of  publishing 
a  daily  newspaper  which  in¬ 
volves  utilization  of  huge  me¬ 
chanical  presses  and  other  ma¬ 
chinery,  extensive  manual  labor 
and  large  quantities  of  raw 
materials.  This  constitutes  man¬ 
ufacturing.” 

Durham  (N.C.)  Herald 
Answers  Libel  Suit 

Durham,  N.  C. 

In  a  Superior  Ckiurt  answer, 
the  Durham  Herald  Co.,  Inc., 
has  denied  allegations  in  a 
$500,000  libel  suit  initiated  sev¬ 
eral  months  ago  by  J.  S.  Hop¬ 
kins,  a  drive-in  operator. 

Mr.  Hopkins  sued  the  paper 
in  connection  with  articles  con¬ 
cerning  an  early  morning  visit 
to  the  drive-in  on  Feb.  9  by  a 
N.  C.  beer  inspector  and  sheriff’s 
deputies. 

In  its  answer  the  newspaper 
said  its  information  was  volun¬ 
teered  by  the  beer  inspector,  and 
the  reporter  verified  his  written 
article  with  the  inspector  before 
it  was  printed.  (The  State  ABC 
Board  later  suspended  Mr.  Hop¬ 
kins’  beer  license  as  result  of 
the  inspection,  which  the  news¬ 
paper  reported.) 

The  answer  said  the  articles, 
published  in  an  honest  effort  to 
report  correctly  the  findings  of 
the  officers,  were  true  to  the 
best  of  the  paper’s  knowledge 
and  belief.  The  company  denied 
statements  in  the  articles  were 
,  libelous,  false,  malicious  and 
defamatory,  but  on  the  contrary 
were  substantially  true  in  all 
respects. 


Los  Angeles 
The  Los  Angeles  Reporter, 
one  of  the  Waxman  publica¬ 
tions,  on  Aug.  6  devoted  its  en¬ 
tire  front  page  to  editorials  and 
editorial  page  features.  It  was 
the  second  time  the  experiment 
had  been  tried.  “They  loved  it 
last  time — and  this  time,”  said 
A1  S.  Waxman,  editor-publisher. 


Guild 

{Continued  from  page  9) 

unions  within  the  ANG  jurisdic¬ 
tion.”  There  are  95  locals.  Five 
were  lost  to  the  wire  service 
local’s  formation.  One  was 
formed  at  Peoria,  Ill.,  and 
Jamestown,  N.  Y.  surrendered 
its  charter. 

The  credentials  committee  re¬ 
ported  220  delegates  and  four 
alternates  were  accredited  here. 

Militancy  Cains 

Increased  militancy  during  the 
past  year  was  reported  by  the 
collective  bargaining  commit¬ 
tee.  It  observed  that  “mergers 
and  pending  mergers  .  .  should 
serve  as  a  warning  to  all  locals 
to  improve  job  security  pro¬ 
visions.” 

“We  urge  particularly  that 
contracts  require  that  publish¬ 
ers  prove  necessity  in  cases  of 
proposed  economy  dismissals 
and  that  such  dismissals,  if 
proven  necessary,  must  be  in 
order  of  seniority,”  the  conven¬ 
tion-approved  report  said. 

In  pointing  to  the  “new  de¬ 
parture  in  the  field”  as  estab¬ 
lished  in  St.  Louis  where  a 
“service  fee”  was  imposed  on 
“free  riders,”  the  report  warned 
that  this  is  not  a  substitute  plan 
for  a  guild  shop. 

In  states  where  the  guild  shop 
is  illegal,  it  suggested,  similar 
clauses  providing  non-members 
pay  the  equivalent  of  the  guild 
dues  to  the  union  should  be  pro¬ 
posed. 

Eubanks  Protests 

Samuel  B.  Eubanks,  executive 
secretary,  SFONG,  made  an  in¬ 
formal  protest  against  the  re¬ 
port’s  claim  that  short-term 
contracts  had  worked  out  to 
greater  guild  advantage  than 
had  long-term  agreements. 

His  suggestions  included  de¬ 
velopments  among  employes 
who  handle  newspaper  color  and 
declared  the  guild  has  no  “ra¬ 
tional  wage  structures  on  com¬ 
mercial  employes.” 

As  to  hours  and  work-weeks, 
Mr.  Eubanks  said  the  question 
might  be  raised  as  to  whether 
the  union  position  was  “com¬ 
pletely  sound.”  He  suggested 
that  the  ANG  should  “fit  the 
realities  and  better  serv’e  its 
own  members”  as  some  mem¬ 
bers  feel  their  positions  do  not 
fit  reduced  hours. 

Stands  on  Labor 

“Creeping  is  for  infants.”  Mr. 
Eubanks  suggested  in  advocat¬ 
ing  sweeping  goals  that  include 
$10,000  in  yearly  pay  for  key 
people  now  instead  of  creeping 
advances  yearly. 


The  guild,  by  resolution,  ex¬ 
pressed  recognition  of  the  ne¬ 
cessity  for  the  labor  movement 
to  clear  its  ranks  of  racketeers. 
Its  proposals  included  a  code  of 
ethics  for  the  labor  press. 

Restrictions  imposed  by  the 
AFL-CIO  president  on  May  27 
are  so  general  that  it  is  possible 
these  will  result  in  forcing  many 
ethical  labor  publications  out  of 
business,  it  stated.  The  ANG  re¬ 
quested  suspension  of  this  di¬ 
rective  pending  further  study 
of  the  issue. 

The  financial  report  as  ap¬ 
proved  empowered  the  guild 
board  to  use  not  less  than  $10,- 
000  for  guild  defense  in  states 
where  right-to-work  legislation 
is  an  issue.  A  separate  report 
adopted  by  the  ANG  declared 
this  move  threatens  the  entire 
trade  union  movement. 

Guild  cooperation  in  fights 
against  “RTW”  was  urged  at 
local  and  regional  labor  levels 
as  well  as  through  the  ANG. 
A  separate  resolution  assailed 
this  move  for  tending  to  create 
disunity.  It  declared  labor’s  foes 
will  spend  millions  on  behalf 
of  the  California  move  alone. 

Several  resolutions  on  labor 
and  political  action  were 
adopted.  The  convention  also 
voted  a  special  report  urging  an 
expanded  education  plan  for 
guildsmen  but  struck  a  proposal 
that  the  ANG  send  a  candidate 
to  the  Harvard  Labor  School. 

Free  Press  Stand 

Increased  efforts  in  the  free 
press  fight  in  the  face  of  a  trend 
toward  denying  free  access  to 
local  and  national  governmental 
information  was  among  recom¬ 
mendations  approved  by  the 
convention. 

Special  convention  speakers 
included  Einar  Mohr,  newly- 
named  president,  Western  Con¬ 
ference  of  Teamsters,  who  said 
he  could  see  no  justification  for 
the  belief  that  the  guild  or  any 
other  union  would  be  contami¬ 
nated  by  teamster  help  in  a 
strike. 

There  are  two  sides  to  every 
dispute  if  not  three — “yours, 
mine  and  the  right  side” — Mr. 
Mohr  suggested.  A  convention 
resolution  expressed  apprecia¬ 
tion  for  teamster  support  in  the 
Philadelphia  strike. 

The  convention-adopted  col¬ 
lective  bargaining  agreement 
instructed  the  lEB  to  act  in 
four  fields.  Continuing  studies 
of  health  and  welfare  benefits 
were  emphasized.  Income  loss  of 
the  Wire  Service  guild  from  the 
INS-INP  sale  was  $560  monthly 
for  the  first  two  months  after 
the  union  with  UP,  a  report 
available  at  the  convention 
showed. 


Guild  Mobilizes 
On  Moss  Appeal 


San  Jose,  Calif. 

Complete  mobilization  of  all 
arms  of  the  press  to  assist  in 
unbarring  governmental  doors 
on  public  information  was  asked 
by  Rep.  John  E.  Moss  in  ad¬ 
dressing  the  newspaper  guild’s 
closing  convention  session. 

Simultaneously  he  outlined 
new  campaign  plans  of  the 
House  subcommittee  of  govern¬ 
ment  information  which  has  just 
completed  its  report  on  the  sup¬ 
pression  of  information  by  gov¬ 
ernment  agencies. 

A  quest  for  a  clear  statement 
of  the  intent  of  Congress  in 
establishing  early  measures  used 
to  suppress  public  information 
is  now  proposed.  Congressman 
Moss  said. 

With  the  report  on  the  “house¬ 
keeping”  law  of  1877  now  com¬ 
pleted,  action  on  the  adminis¬ 
tration  of  the  procedures  code 
probably  will  be  next  step,  he 
advised. 

“Only  the  concerted  efforts  of 
all  forces,  working  together 
with  full  understanding  of  the  fered  newsmen  by  the  Congp’ess- 
scope  and  seriousness  of  the  man: 


cnore  to  keep  Congressman 
Moss  informed,”  he  emphasized. 

The  guild,  which  earlier  had 
adopted  a  resolution  urging 
President  Eisenhower  to  sign 
the  bill  denying  Federal  de¬ 
partments  the  shield  of  blanket 
authority  restricting  access  to 
public  records  and  documents, 
responded  immediately  with  a 
new  resolution. 

“We  hope  there  will  be  more 
action  to  knock  down  the  barrier 
thrust  up  between  the  people 
and  their  government,  and  we 
pledge  our  support  in  this  fight 
for  the  rights  of  a  free  people 
and  a  free  press,”  the  new  reso¬ 
lution  said. 

The  affirmation  reiterated  the 
guild  interest  in  the  fight  at  the 
Washington  level,  commended 
Rep.  Moss  for  his  achievements 
to  date,  and  expressed  apprecia¬ 
tion  for  his  trip  to  the  con¬ 
vention. 

Strategy  Mapped 
Here  is  the  battle-plan  of- 


problem,  will  make  available  the 
the  basic  government  informa¬ 
tion  required  by  a  people  who 
are  their  own  governors,”  Rep. 

Moss  declared. 

Forces  Listed 

These  forces  now  include  edi¬ 
torial  and  broadcasting  associa¬ 
tions,  reporters  on  the  news 
beats  throughout  the  nation  and 
Congressional  committees  as 
well  as  Federal  laws  designed  to 
provide  access  to  information, 
he  observed. 

Toward  effective  participation 
by  newsmen,  the  information 
subcommittee  chief  urged  news¬ 
men  in  the  field  to  supply  re¬ 
ports  on  withheld  information 
and  listed  specifics  which  would 
help  the  Congressional  group. 

“I  just  wish  at  the  precise 
moment  of  a  crisis  someone 
would  telegraph  the  committee,” 
he  declared.  “I’d  like  very  much 
to  get  into  a  case  at  just  that 
time.” 

Joseph  F.  Collis,  ANG  presi¬ 
dent,  passed  on  the  mobilization 
bid  as  soon  as  the  prolonged 
standing  ovation  given  the  con¬ 
vention’s  guest  speaker  sub¬ 
sided. 

Collis  Replies 

“This  is  a  challenge  which  I  been  presented  to  Dr.  Ruth  A. 
think  we  should  accept,”  de-  Haas,  president  of  the  Danbury 
dared  the  veteran  now  in  his  Teachers  College  for  her  con- 
twelfth  year  as  guild  leader.  tributions  to  the  community  and 

“You  have  been  assigned  a  to  education. 
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“I  would  like  to  suggest  a 
procedure  which  might  open  the 
public  records  next  time  you  are 
refused  by  a  Federal  official. 

“If  possible,  put  your  request 
in  writing,  and  demand  an  an¬ 
swer  in  writing.  Ask  not  only 
for  the  government  facts  you 
need  but  also  for  an  explana¬ 
tion  of  any  refusal  of  informa¬ 
tion — ask  for  the  legal  author¬ 
ity  to  deny  you  access  to  that 
information. 

“We  have  discovered  that 
many  Federal  officials  say  ‘no’ 
easily  but  find  it  impossible  to 
put  their  denial  in  writing  and 
support  it  with  a  logical  reason 
and  legal  authority. 

“You  might  also  mention  that 
you  think  the  subcommittee 
might  be  interested,”  Rep.  Moss 
said  in  elaboration  of  his  pre¬ 
pared  text.  “Each  agency  claims 
all  its  information  is  readily 
available  when  questioned  on 
the  witness  stand.  I’ve  had  an 
agency  making  such  a  claim  re¬ 
fuse  me  the  information  five 
minutes  later,”  he  reported. 

• 

Civic  Award 

Danbury,  Conn. 

The  Danbury  News-Times 
Civic  Achievement  Award  has 
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^1  •  "Wr  1  1  right  with  him,”  the  emergency  and  unavailable 

tMIT^  W/  T'f^r^K  I  said,  indicating  a  grimy  to  a  reporter.  But  half  a  mile 

W  A  CyvyJX.  V  figure  in  sun-tans  and  a  bright  away,  the  wives  and  children  of 

life  jacket,  “it’s  O.K.  with  me.”  Navy  men  were  at  home  in 
1 V T*  I  1  T  T.^  ^  1  A  ^  J  Warrant  Officer  Leonard  D.  their  cottages  on  the  base,  and 

iLlJ.  L_J  nOIIldcll  ./i-lCl  Curl  commanded  a  rescue  boat  many  of  them  had  phones. 

from  the  U.  S.  S.  Salamonie,  a  Navy  families  at  Fort  Adams 
Navy  tanker.  He  had  the  say-so  opened  their  doors  to  countless 
By  Warren  Kornberg  about  who  rode  in  his  boat  and  harried  requests  for  the  use  of 

.  .  X  j  a  phone,  the  difference  between 

Fall  River,  Mass,  with  a  speed  that  startl^  a  Hanson  and  me  the  only  news-  ^  story  and  a  lost  chance.  One 
I  covered  the  Aug.  T  ship  mere  civilian.  A  base  cop  did  it.  men  able  to  report  the  struggle  memorable  lady  topped  the  offer 

collision  in  Naragansett  Bay  Coooeration  aboard  the  Gulf  oil  as  boats  and  ^ith  ©ne  of  a  cold  can  of  beer, 

from  the  steaming  deck  of  one  men  continued  to  fight  the  sear-  be  gulped  while  dictating,  and 

of  the  flame-gutted  tankers.  Inside  the  base  from  the  gate,  ing  heat  that  separated  res-  ^  ham  sandwich  to  fill  the  void 

less  than  two  hours  after  a  to  the  pier-head  where  the  oper-  cuers  from  victims.  There  was  between  editions, 

flash  fire  swept  it  clean  of  16  ation  was  focused,  and  beyond,  just  his  nod — there  were  no  .  n  •  1  •  f  r 

lives.  I  could  never  have  done  the  cooperation  with  reporters  channels  to  be  gone  through.  ,,  ° 

it  without  the  unofficial  Navy-  was  extreme.  It  was  another  sailor.  Fire-  v  T®,’ 


By  Warren  Kornberg 


small  girl,  caring  for 


The  pier  itself  resembled  a 
more  normal  unloading  opera- 


llTCa.  i  x-uitux  11,;. Cl  lltt.c  Mvriic  COUpci » LIUII  wini  icpuixcia  Cliaillicis  IXI  UC  SUIIC  llliviuf:;!!.  _ 

it  without  the  unofficial  Navy —  was  extreme.  It  was  another  sailor.  Fire-  smaller  S’®  » 

a  virtual  underground  of  not-  ^he  pier  itself  resembled  a  fighter  Michael  R.  Bross  of  ^gsi^at^the  pLne^Lsurinrher 
quite  authorized  cooperation.  ^g^e  normal  unloading  opera-  Erie,  Pa.,  who  unwittingly  wf  black  police  dog-Vtector 
It  was  the  same  underground  tion,  except  for  the  fact  that  saved  us  from  being  stranded  thft ’evervth^ne  realfv^was  all 
of  harassed  but  understanding  instead  of  cargo  flats  and  vans,  aboard,  watching  deadlines  go  j.jj.bt_something  neither  she 
rescue  workers  and  anxious  litters  and  ambulances  awaited  hy-  Bross  got  in  the  way  of  one  ,  g  ^  warilv 

Navy  families  whose  coopera-  their  loads.  The  dead  lay,  gro-  of  the  streams  of  water  being  x  bin?  the  do?  auite  believed 
tion  with  newsmen  generally  tesque  in  their  blanket-shrouds,  pumped  into  the  Gulfoil’s  after  , 

«  _ -  -  _  ~  _  _ _ _ A. _ A.— _ 1 _ _  ; _ 1 _ 1? _  VMAW  rlAAklWA 


facilitated  the  speed,  accuracy  waiting  their  turn 


compartments  where  nine  bodies  The  editors  may  decide  at 


and  color  that  marked  the  press  North  of  Fort  Adams  at  luter  found.  The  force  of  their  next  conclave  who  was 

reports  of  this  maritime  dis-  Island  a  million  gallons  stream  slammed  him  against  first  on  the  scene,  which  wire 

aster  r  r  i  r  oLq..,  n/Miriwi  ^  steaming  bulkhead  and  he  was  service  covered  more  fully  and 

.1  „ . . . .  1^“'  52  removed  to  shore  with  a  head  what  medium  was  most  effec 


This  Navy  rates  a  “Thank  smoke  and  fire  into  the  slowly  .  .  ,  ..  .  „  x.^  tx 

To  the  west  arouud  "o  went  alou.. 

I  have  no  reason  to  believe  a  point,  the  empty  tanker  Gul-  Phone  Problem  of  the  newsmen  who  renorted 

that  my  experience  was  other  foil  was  burning  itself  out.  1  Gulf"l-G"aham  dLster  will 

an  tvnical  Many  of  its  crewmen  were  ^**0  joo  oi  gening  me  siory  ...  a:  •  ,  xt 

missing  and  its  after  compart-  in  presented  a  new  problem,  go  to  the  unofficial  Navy— men. 

Rescue  Teams  ments  and  engine  room  were  There  was  simply  not  a  phone  wives,  children  and  dogs,  with- 

still  too  hot  to  approach.  Around  within  reach  which  was  not  a  out  whom  the  story  might  not 

When  the  tankers  Gulf  oil  and  both  rescue  craft  the  fire-tugs  Navy  phone,  restricted  during  have  been  what  it  was. 


than  typical. 


Rescue  Teams 


S.  E.  Graham  collided,  exploded  nuzzled  like  terriers,  pouring 
and  burned  at  tbe  entrance  to  ^ater  into  the  burning  holds, 
the  harbor  of  Newport,  R.  I.,  in  The  Gulfoil  fire  could  be  fought 

the  early  morning  fog,  rescue  from  the  deck  as  well.  All  of 

workers  and  newsmen  were  fbe  Graham  remained  too  hot  to 
mobilized  for  their  respective  touch  until  noon,  five  hours 
jobs  from  Boston  south.  Sur-  after  the  crash. 

vivors  of  the  tragedy  can  be  q  ^be  nier  was  an  ensign- 

grateful  for  the  fact  that  the  -  x  ^  an  ensign 

X  11  X  X-  xL  X  flyer  who  repeatedly  refused  to 

death  toll  was  not  higher  to  5,.  -jxxj 

^  give  his  name.  He  said  he  had  no 

particular  assignment,  and  oc- 


XT^ _  ry  i.  %  A  j  Kive  nis  imiiie.  ne  aum  iie  iiau  iiu 

Navy  Coast  Guard,  Army  and  particular  assignment,  and  oc- 
Air  Corps  rescue  teams  as  well  bimself  with  collating 
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as  civilian  and  volunteer  units  distributing  information, 

which  responded  all  over  South-  ..  relaved  to  him  from 
...ton,  N.W  to  hun™;;; 

The  news  reporters  and  fgr  facts.  In  the  early  hours  of 
cameramen  who  were  there,  tbe  story  he  was  virtually  the 
from  as  broad  an  area,  should  only  source  of  statistics  and 
reserve  their  gratitude  for  the  names  on  the  scene.  His  count 
Navy  men  and  Navy  families  proved  to  be  remarkably  ac- 
who  made  their  job  possible.  curate. 

Within  minutes  of  the  ex¬ 
plosion,  the  Fort  Adams  Naval  Lnknown  Ensign 

Station  in  Newport,  from  which  pgr  a  reporter  working  alone 
rescue  operations  were  con-  and  stuck  with  whatever  point 
imted,  w’as  efficiently  going  be  chose  to  cover,  the  unknoivn 
about  ito  business  of  lifting  ensign  was  invaluable, 
the  seamen  from  Information  from  tbe  ships 

fire-fighting  crews"  slowed  to  a  repetitive  trickle,  a 

_  .  ^  lieutenant  of  Shore  Patrol  in 

ourists  and  sight-seers  were  charge  of  the  pier  made  his 
tumed  away  at  the  gate.  Base  contribution.  He  is  Lt.  (sg)  W. 
amilies  stoyed  home,  and  kept  R.  Flynn.  He  made  no  objection 
Ex-  when  Providence  (R.  I.)  Jottr- 
^  ed  congestion  was  a  missing  nal-B\illetin  photographer  Ed- 

ward  C.  Hanson  and  I  tried  to 
When  it  was  discovered  that  hitch  a  ride  with  a  Navy  boat 
newsmen  were  being  stopped  at  carrying  fire  fighters,  medical 
the  gate  by  the  anti-curious  corpsmen  and  equipment  back 
order,  that  edict  was  modified  to  the  burning  ships. 
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CLASSIFIED  CLINIC 


Mrs.  Frank  Heck,  of  Taren- 

turn  says  Valley  News  want  National  Ad  Rales 
ads  make  it  easier  for  her  ^ppjy  |q  Vote  Lists 
to  shop  for  she  is  able  to  irr  j 


want  ads  help  to  see,  locate  advisory  ruling  was  made 

lost  or  valuable  articles.  ^  Geneva 

fid  County  official  who  charged  the 

CAM  Zamaria  says,  “Each  ad  weekly  Geneva  Reaper  charged 
runs  one  day  only  and  all  65  cents  per  column  inch  for 
start  with  the  full  name  of  publishing  the  county’s  poll 
the  reader.  We  feel  the  full  list,  although,  under  the  law,  a 
value  of  this  type  of  pro-  county  can  pay  no  more  than 
motion  will  be  realized  over  two  cents  per  word  for  the  first 
a  jieriod  of  time  after  the  insertion  and  one  and  one-half 
readers  become  aware  of  cents  a  word  for  each  subse- 
new  names  appearing  each  quent  insertion, 
day  and  begin  watching  The  attorney-general  ruled 
for  names  of  their  acquaint-  that  the  law  also  provides  that 
ances.”  when  any  matter  is  required  to 

A  booklet  entitled  “Informa-  be  published  in  tabular  form, 


Trr^orr,'r,ot,\r^i  P  A  Me  TshTp' Se  is  Ibie  S  Apply lo Vole Uste 

lrriagrin3.llV6  L></ViVlS  find  most  anything  she  Montgomery,  Al^a. 

wants  in  the  want  ads.  Alabama  Atty.  Gen.  John 

^  I  I  Patterson  ruled  that  newspapers 

bpark  Buying  Cycles  Gamot  of  sa^er  " 

^  J  O  J  likes  the  way  Valley  News  publishing  voting  lists. 

Bv  Daniel  L.  Lionel  ^ki^  The  advisory  ruling  was  made 

CAM,  New  York  Herald  Tribune  ,  ®  at  the  request  of  a  Geneva 

and  County  official  who  charged  the 

In  its  highly  regarded  Yellow  Page  device  currently  CAM  Zamari^a  says  “Each  ad  weekly  Genera  Reaper  charged 

monthly  review,  the  Federal  Re-  used  by  a  number  of  news-  per  column  me  for 

serve  Bank  of  Chicago  notes  papers.  CAM  Zamai'ia  has  filled  stert  with  the  full  riame  of  publishing  the  county  s  poll 
that  “Whatever  the  speed  of  a  page  with  one  inch  boxes,  reader.  We  feel  the  full  list,  although,  under  the  law,  a 

the  recovery,  most  business  men  each  set  uniformly  in  type  (no  value  of  this  type  of  pro-  county  can  pay  no  more  than 

expect  to  face  intensely  com-  cuts)  with  a  simple  border.  The  motion  will  be  realized  oyer  two  cents  per  word  for  the  first 

petitive  markets  for  a  long  time  first  line  describes  the  product  ^  period  of  time  after  the  insertion  and  one  and  one-half 

to  come.”  Because  of  the  large  or  service  and  the  ads  appear  readers  become  aware  of  cents  a  word  for  each  subse¬ 
amount  of  idle  cr.pital  and  in  alphabetical  order  starting  names  appearing  each  quent  insertion, 

savings  in  the  hands  of  corpora-  with  “Air  Conditioning”  and  watching  Tbe  attorney-general  ruled 

tions  and  individuals,  however,  winding  up  with  “Watch  Re-  uames  of  their  acquaint-  that  the  law  also  provides  that 

the  bank  goes  on  to  point  out  pairing.”  Headed,  “Yellow  Di-  when  any  matter  is  required  to 

that  the  degree  of  success  indi-  rectory  of  Sales-Service,”  the  A  booklet  entitled  “Informa-  be  published  in  tebul^  « 

vidual  business  organizations  impressive  page  appears  each  tion  Concerning  National  News-  the  rate  to  be  charged  shall 

will  enjoy  is  largely  dependent  Thursday.  It  was  sold  at  the  paper  Classified  Advertising”  not  exceed  the  nationally  pub- 

upon  the  effectiveness  of  their  open  rate,  plus  color  on  a  26  has  been  published  by  the  Na-  bshed  rate, 

own  production  and  sales  ef-  time  basis.  We’re  sure  Bob  will  tional  Newspaper  Classified  Ad-  Poll  lists  fall  within  this  cate- 

forts.  send  a  tear  sheet  to  Interested  vertising  Network,  Inc.  and  dis-  gory  and  for  this  reason,  na- 


day  and  begin  watching 
for  names  of  their  acquaint¬ 
ances.” 

A  booklet  entitled  “Informa- 


In  other  words,  sailing  CAMs. 


tional  Newspaper  Classified  Ad-  Poll  lists  fall  within  this  cate- 
vertising  Network,  Inc.  and  dis-  ffory  and  for  this  reason,  na- 
tributed  to  media  executives  of  tional  advertising  rates  apply. 


ae-ainst  the  economic  winds  is  CAM  Zamaria  is  currently  leading  advertising  agencies.  In 
entirely  feasible  in  today’s  P-moting  classified  by  using  a  foreword  readers  are  told  that  ^ 

economy  providing  the  skipper  testimonials  ^t  in  straight  type  The  Purpose  of  this  ^k  is  to  national  Classified  ad- 

piles  on  plenty  of  sail  and  knows  in  his  “special  notices”  classi-  acquaint  you  with  the  sales-  ^  ^ 


testimonials  set  in  straight  type  the  f'urpose  ot  this  book  is  to 
in  his  “special  notices”  classi-  acquaint  you  with  the  sales- 
fication.  The  testimonials  are  inducing  potential  of  news- 


a  thing  or  two  about  tacking,  ncation.  i  he  testimonials  are  magnifies  the  power  of  millions 

Too  many  of  our  classified  ac-  ?ft  like  regular  classified  ads.  Papei  classified  advertising.  ^  brand  image 

counts  prefer  to  toss  out  their  example:  For  national  advertisers,  the  through  national  advertising, 

anchor,  draw  in  their  sails  and  mnimnimninniwiiimiiiiiiitiiiwiiiiMBiiiMi^^  During  the  weeks  a  family 

await  a  favorable  breeze.  That  ^  ^  w  reading  the  classified  pages 

many  such  ships  are  foundering  daSSlfWU  8  Ouarter-CenturV  CluO  a  home  or  apartment,  it  is 

under  such  conditions  is  quite  •'  ^  “'  a  genuine  prospect  for  such  co- 

evident.  Another  in  a  series  of  j 

sketches  of  veterans  who  were 
Spark  Accounts  honored  by  ANCAM  with  spe- 


under  such  conditions  is  quite 
evident. 


Spark  Accounts  honored  by  ANCAM  with  spe¬ 
lt  remains  for  imaginative  certificates.  It  tells  how 

CAMS  like  Bill  Gibb  of  the  tiny  ^bey  got  into  classified  and  what 
Key  West  (Fla.)  Citizen  to  ^bem  stay.  Today’s  sub¬ 
spark  accounts  into  action  and  WAYNE  MOORES, 

start  the  buying  cycle.  Ap-  classified  advertising  manager, 
parently  CAM  Gibb  didn’t  like  ^be  Charlotte  (N.  C.)  Observer. 


the  rather  adolescent  pun  “You 
Auto  Buy  Now”  which  has  be- 


In  June,  1922,  I  moved  back 


come  somewhat  threadbare  so  to  Huntington,  W.  Va.  from 
he  adopted  a  new  sales  phrase  Pittsburgh.  At  about  the  same 
based  on  the  letters  A.I.D.  and  time,  the  Basil  L.  Smith  Sys- 
ran  the  heading  “Auto-Buy  In-  tern  of  classified  advertising 
ducement  Days”  over  his  used  was  installing  its  service  on  the 
car  pages.  He  sold  a  flock  of  Huntington  Herald-Dispatch. 
ads  based  on  this  theme  on  a  The  newspaper’s  advertising  di- 
Thursday,  Friday  and  Sunday  rector  was  a  friend  of  ray 
basis,  accounting  for  better  than  father,  and  he  asked  him  if  he 
a  page  of  autos  each  day.  Bill  had  a  son  available  to  work  on 
reports  that  copy  and  layouts  the  paper.  I  applied  for  the  job, 
came  from  a  mat  service  while  and  was  hired  as  classified 
he  and  his  lads  adapted  them  to  manager  (one  other  person  in 
their  individual  advertisers’  re-  the  department). 


is  reading  the  classified  pages 
for  a  home  or  apartment,  it  is 
a  genuine  prospect  for  such  co¬ 
related  items  as  insurance,  ap¬ 
pliances,  home  furnishings, 
garden  equipment,  paints,  etc.” 

Copies  of  the  booklet,  which 
is  the  first  in  a  series,  are 
available  from  the  National 
Newspaper  Classified  Adver¬ 
tising  Network,  Inc.,  221  West 
57th  Street,  New  York  9,  New 
York,  without  charge. 


Contracts  Pending 


Chicago 

Petitions  were  pending  this 
week,  seeking  Federal  Court 
permission  to  complete  two  ad¬ 
ditional  contracts  —  one  with 
the  U.  S.  Air  Force  for  spare 
parts  in  connection  with  a  pre¬ 
vious  contract,  the  other  a  gra- 

,  -  -  -  ,  -  -  ,  .  -  -j  ,  "/!  j  pbic  arts  contract  with  Du  Pont 

came  from  a  mat  service  while  and  was  hired  as  classified  ^  ^  by  Cline  Electric  Manufactur- 

he  and  his  lads  adapted  them  to  manager  (one  other  person  in  jng  Cq  ^  operating  under 

their  individual  advertisers’  re-  the  department).  thing  I  know  of.  Classified  has  receivership.  Court  approval 

quirements.  The  imposing  dis-  I  left  the  paper  in  1926  to  been  good  to  me  and  good  for  bring  to  six  the  number 

play  of  good  values  resulted  in  join  Basil  Smith  System,  and  me.  The  tremendous  growth  of  contracts  to  be  fulfilled,  in¬ 

reports  of  very  good  weekend  served  two  years  in  the  field  this  particular  form  of  adver-  during  several  for  newspaper 
business  from  the  advertisers,  servicing  client  newspapers  and  tising,  with  its  attendant  re-  press  drives.  Referee  Lawrence 
So,  that’s  one  way  of  sailing  one  year  in  the  Philadelphia  suit-power,  has  been  a  contin-  jyiiUej.  bas  notified  creditors  of 
against  menacing  economic  office.  In  1929,  I  came  to  the  uous  source  of  inspiration.  The  ^be  Cline  Company  that  a  hear- 
winds.  Charlotte  Observer  as  classified  expansion  of  The  Observer’s  be  held  here  Aug.  18 

Bob  Zamaria,  CAM,  the  Hianager.  cla^ifi^  department  from  a  relative  to  completion  of  re- 

Tarentum  (Pa.)  Valley  Daily  ^  have  stayed  in  Classified  be-  staff  of  four  to  thq  present  32  organization  under  Chapter  XI 
News  sends  along  another  sales  c^'^se  I  like  it  better  than  any-  has  been  most  interesting.  ^be  Federal  Bankruptcy  Act. 

building  idea  based  on  the  (E&P,  Aug.  9,  page  13). 
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^Stringer’ 

(Continued  from  page  11) 


collared  by  officials  and  told  not  than  he  will  for  gossip. 


40  correspondents,  mostly  up  with  coverage  which  is  here  again  depending  on  news 
housewives,  stress  the  personal  better  than  usual,  she  receives  value,  promptness  and  trouble, 
(gossip)  items  to  the  exclusion  from  $1  to  $10  more,  the  amount  Thus  we  rate  a  story  “A”  or 
of  news.  He  attempts  to  beat  depending  on  the  story.  “B” — the  A  rates  at  triple 

this  problem  by  paying  10  cents  The  57  correspondents  work-  column  inch  credit  and  B  at 
more  per  column  inch  for  news  ing  for  Leeward  Lee,  state  edi-  double  credit.  In  other  words. 


tor  of  the  LaCrosse  Tribune,  7%  cents,  15  cents  and  25  cents 


to  release  news  and  are  sub-  Divine  uses  poor  copy  in  have  educations  comparable  to  per  column  inch.” 

jected  to  faked  news  stories  by  direct  training  by  returning  the  those  mentioned  before,  al-  Regarding  parties,  Mr.  Lee 

those  who  intend  to  use  the  edited  stories  to  the  correspond-  though  he  has  four  or  five  who  said  the  LaCrosse  paper  doubts 


press  for  a  purpose. 


ents  to  show  them  what  hap-  are  as  “nearly  professional  as  their  value  because  “other  than 


All  of  Racine’s  correspondents  pened  to  the  origrinal  and  why.  any  can  be.”  Nearly  all  news  having  a  nice  time  and  getting 

are  housewives,  most  of  them  Besides  having  the  corres-  submissions  must  be  rewritten,  to  know  your  writers  a  little 

having  eighth  grade  educations,  pondent  who  withholds  stories  and  Mr.  Lee  said,  “Few  of  better,  we  can  see  little  value  in 

A  few  went  to  Normal  schools,  until  a  competing  paper  has  them  (correspondents)  recog-  such  events.” 


one  was  a  teacher  and  one  has  published  the  items,  Mr.  Divine  nize  a  news  break  when  it  hap 
studied  journalism  at  a  uni-  finds  that  some  of  the  corres-  pens  on  their  doorstep.” 
versity  extension.  pondents  will  tip  off  the  com-  Mr.  Lee  attempts  to  trail 


Lack  of  Initiative 
Besides  problems  already 


versity  extension.  pondents  will  tip  off  the  com-  Mr.  Lee  attempts  to  train  Resides  problems  already 

Other  fiaws,  Mr.  Edwards  petition  to  features  on  which  correspondents  through  general  mentioned,  Chet  Szymczak, 

said,  are  failure  to  recognize  he  is  working.  And  Mr.  Divine  instructional  letters  but  finds  county  editor  of  the  Waukesha 

news,  disregard  of  deadlines  dislikes  having  correspondents  that  they  do  little  good  because  Daily  Freeman,  is  concerned 

and  poor  writing.  He  has  only  working  for  him  who  are  vrork-  only  the  better  correspondents  about  lack  of  individual  initia- 

five  out  of  17  who  can  organize  ing  for  others,  as  most  editors  pay  attention  to  the  directives,  part  of  his  corre- 

a  news  story  fairly  well  and  do.  But  he  finds  that  he  has  The  subject  of  news  sources  gpondents.  He  finds  they  do  not 
nrefers  that  the  “non-writers”  some  and  can’t  do  much  about  and  features  is  harped  on  in  news  on  certain  topics 


give  him  the  facts  for  the  story  it,  either  because  of  a  lack  of  letters,  particularly  in  the  sum-  unless  they  are  requested  to  do 

rather  than  attempting  to  write  qualified,  interested  replace-  mer  when  other  community  news  so  or  else  they  send  in  stories 

it  ments  or  because  correspond-  falls  off.  Feature  story  tips  .^jien  they  see  similar 

Mr.  Edwards’  aim  is  to  de-  to  Mr.  Lee’s  atten-  writings  printed  from  another 

crease  the  number  of  corres-  so  long  that  he  doesn’t  want  to  tion  are  referred  to  correspond-  correspondent, 
pondents  and  to  increase  the  ^  circulation  loss  by  firing  ents.  Szymczak  has  developed 

coverage  area  for  the  better  The  best  correspondents,  in  ^  general  suggestion  sheet 

ones.  He  has  self-recriminations  Teachers’  Wives  covering  such  basic  points  as 

when  trying  to  force  coverage  tarn 

from  some  of  the  old  timers  Mr.  Divine  finds  that  type 

who  are  “enjoying  tenure.”  One  teachers’  wives  are  good  cor-  havi 


when  trying  to  force  coverage  taries  or  office  workers  who  can  identification  in  the  news, 

from  some  of  the  old  timers  Mr.  Divine  finds  that  type.  ‘There  is  a  drawback  to  abiding  by  confidences,  when  to 

who  are  “enjoying  tenure.”  One  teachers’  wives  are  good  cor-  having  teachers  as^  correspond-  telephone  rather  than  use  the 

of  these  is  a  correspondent  who  respondents  because  “teachers’  ents,  he  said.  They  move  mails,  deadlines,  use  of  opinions 

is  85,  drives  a  Model  T  and  has  pay  rates  are  low  enough  to  around,  but  for  four  or  five  ^jjg  news  and  basic  news 
narrowed  interests  due  to  age.  make  a  part  time  job  attractive  years  you  might  have  a  g<^  sources.  “I  attempted  a  regular 


is  85,  drives  a  Model  T  and  has 
narrowed  interests  due  to  age. 


He  met  the  problem,  for  a  time  to  teachers’  wives.  In  addition,  one.  Perhaps  a  niore  reliable  fomm,  going  over  newspaper 
at  least,  by  covering  some  of  they  generally  have  a  college  source  is  the  courthouse  or  city  g^yjg  ^nd  leads,  but  it  proved  a 
her  stories  himself,  failing  to  education  which  helps,  and  their  hall,  any  intelligent  courthouse  bust,”  he  said.  “We  had  about 
give  her  credit  for  them  and  husbands  are  in  contact  daily  worker,  or  in  a  smaller  com-  ^  balf  dozen  meetings;  we 
then  answering  the  complaints  with  a  prime  news  source — the  munity,  a  village  clerk.’  toured  the  plant ;  correspondents 

when  they  came.  local  high  school.”  Mr.  Lee’s  pa3mient  plan  is  as  were  shown  what  happens  to 

Other  than  personal  calls,  Mr.  ®®’^^  follows:  “The  base  rate  is  7%  their  news  and  how  it  is  placed 


Edwards  uses  a  university’  cor-  Personals  and  all  stale  cents  per  column  inch  for  copy;  in  the  paper.  After  all  the  meet- 

respondents  training  booklet  riews  and  25  for  good  news  re-  $1  to  $3  for  pictures,  the  amount  ings,  the  same  errors  appeared 
clips  and  mimeoeranhs  helnfnl  ceived  within  48  hours  after  the  depending  on  news  value,  in  their  columns.” 


clips  and  mimeographs  helpful  ®®*^®°  "O"’*®  ®“®^ 

stories  and  hints  to  correspond-  ®'^®"*-  correspondents  re 


promptness  and  the  trouble  and  if  two  Waukesha  correspond¬ 


ents  found  in  trade  publications  ceive  a  bonus  of  $1  for  each  expense  to  which  the  photogra-  ents  are  wrangling  over  the 

supplies  the  correspondents  with  Picture  tip  used  by  the  paper,  pher  went.  For  spot  news,  we  game  story,  Mr.  Szymczak  set- 

style  books,  writes  letters  con-  When  a  correspondent  comes  have  a  sliding  scale  of  bonuses,  ties  the  quarrel  by  telling  them 

stantly  and  uses  the  telephone  that  the  home  staff  will  cover 

- -  .  ...  ^^be  event.  Correspondents  are 

paid  for  stories  written  by  the 
regular  staffers  which  are  found 
in  their  area.  They  receive  10 
cents  an  inch,  and  $5  cash  prizes 
are  given  for  best  stories  each 
month,  never  to  the  same  cor¬ 
respondent  two  months  in  suc¬ 
cession,  however.  Correspond¬ 
ents  are  paid  for  picture,  fea¬ 
ture  and  spot  news  tips,  with 
the  spot  news  bonus  ranging 
from  $5  to  $3.  Correspondents 
average  about  $3  to  $10  per 
week  on  the  10  cents  an  inch 
basis.  Three  of  them  make  about 
$50  each  month,  with  the  ma¬ 
jority  earning  $10  to  $15. 

Mr.  Szymczak  searches  out 

major  area  stories  once  or  retired  teachers,  ministers  and 

twice  weekly  a  practice  fol-  RAZOR'S  EDGE — When  Evenharp,  Inc.,  announced  $4,000,000  ad  persons  in  city  village  or  town 

lowed  bv  noTi’mofmn/^iUan  campaign  for  Eversharp-Shicic  Injector  Raior*  and  Blades  (E4P,  Aug.  2,  governments  to  be  correspond- 

liesanswerineX  ™-!^^^^^  paoe  16)  it  did  so  with  sharp  pres,  party  in  New  York.  Shown  ^„tg.  He  said  “Many  corre- 

*^®  0U®®tionnair®.  right)  are:  El  e  Kofler,  pub  icity  director,  Compton  Advertising,  Inc.;  ar-a  n* 

George  Divine  of  the  Sheboy-  Farrell,  columnisi  for  the  New  York  World-Telegram  &  Sun;  and  ^Pondents  feel  they  are  part  of 

y  n  Fresa  is  perturbed  when  his  Warren  Schloat,  associafe  creative  director,  Compton.  (Continwea  on  page  52) 


stantly  and  uses  the  telephone 
to  correct  spot  news  troubles 
among  his  correspondents. 

Per  Inch  and  Bonus 

The  Journal-Times  pays  20 
cents  a  column  inch  to  corres¬ 
pondents.  A  bonus  for  “best 
^respondent  of  the  month”  has 
been  dropped  because  it  always 
Went  to  the  same  correspond¬ 
ents.  Correspondents  receive  $1 
extra  for  a  feature  where  a 
^ture  is  used.  Personals  have 
^n  cut.  Photo  coverage  is 
handled  by  regular  staffers. 

Racine  correspondents  are 
pven  a  picnic  once  a  year.  Some 
of  them  take  plant  tours.  Cor¬ 
respondents’  bylines  appear  on 
^jor  area  stories  once  or 
twice  weekly,  a  practice  fol- 
owed  by  non-metropolitan  dai¬ 
lies  answering  the  questionnaire. 

George  Divine  of  the  Sheboy- 
Oo,n  Press  is  perturbed  when  his 
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‘Stringer’ 

{Continued  from  page  51) 


the  paper  and  especially  in  their 
own  community  are  proud  of 
that  fact.  We  give  bylines  on 
every  column.  We  have  plant 
tours  occasionally.” 

Handbook 

State  Editor  Don  L.  Johnson 
of  -Eau  Claire’s  two  dailies,  the 
Leader  and  the  Daily  Telegram, 
has  worked  out  a  mimeographed 
handbook,  uses  news  letters, 
personal  visits  and  the  tele¬ 
phone  in  training  his  48  cor¬ 
respondents.  He  has  wedding 
and  obituary  blanks  which  point 
out  needed  information  to  the 
correspondents  and  save  time 
in  the  writing  process. 

Eau  Claire  has  a  working 
agreement  with  professional 
photographers  in  the  area,  and 
if  correspondents  take  their  own 
pictures,  they  are  paid  on  ac¬ 
ceptance  at  the  same  rate  as  the 
pros — $3  plus  expenses. 

Mr.  Johnson  pays  his  corre¬ 
spondents  10  cents  an  inch, 
counting  headlines.  Personals 
are  not  accepted.  In  addition, 
the  papers  pay  $5  for  each  story 
hitting  the  front  page.  Election 
bonuses  are  paid,  and  news  tips 
and  exceptional  coverage  are  re¬ 
warded.  For  example,  $20  was 
given  for  coverage  of  a  large 
fire  by  a  correspondent. 

Eau  Claire  has  exceptional 
co-operation  from  independent 
sources.  Law  enforcement  of¬ 
ficers  are  regular  picture  and 
story  tipsters  as  are  some  pub¬ 
lic  officials.  The  two  dailies  also 
work  closely  with  weekly 


papers.  Many  weekly  editors 
call  in  a  news  story  regardless 
of  their  own  deadlines.  In  re¬ 
turn,  Eau  Claire  furnishes  them 
with  cuts  which  the  dailies  have 
run,  if  the  weeklies  ask  for 
them,  or  sends  them  out  auto¬ 
matically  if  they  know  the 
weekly  editors  would  be  inter¬ 
ested. 

Over  20  weekly  editors  are  en¬ 
tertained  yearly  at  a  party  and 
take  tours  of  Eau  Claire.  Mr. 
Johnson  said,  “We  don’t  worry 
unduly  about  ‘scooping’  one  an¬ 
other.  Sometimes  on  a  good 
yarn,  we’ll  work  it  together  and 
break  it  together.  Several  of 
our  correspondents  work  in 
weekly  offices.  One  editor  sends 
us  his  proofs  for  the  top  stories 
going  into  the  paper  that  week. 
His  paper  is  thriving.  Because 
we  work  together,  we  both  are 
doing  a  better  job.  We  like  the 
weeklies.  We  don’t  try  to  freeze 
them  out  by  carrying  the  locals 
and  personals  which  more 
properly  belong  in  a  weekly 
paper.  We  want  them  to  prosper 
and  grow.  There’s  plenty  of 
room  for  both  of  us.” 

Small  Payments 

An  anonymous  Wisconsin 
daily  has  105  correspondents 
covering  a  16-county  area.  Its 
idea  is  to  give  continuous  cover¬ 
age  of  all  communities  in  the 
trade  area  rather  than  to  rely 
on  county  seat  correspondents 
for  coverage  of  the  entire 
county.  The  disadvantage  of  the 
system,  according  to  the  editor, 
is  that  payments  to  correspond¬ 
ents  must  remain  small  because 
of  their  number.  This  means 
that  correspondents  are  hard  to 
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find  also  and  that  their  work 
cannot  be  critized  too  harshly. 

Payment  by  this  daily  is  five 
cents  an  inch  for  routine  ma¬ 
terial,  with  the  rate  higher  for 
better  stories,  prompt  calls  and 
for  stories  which  make  the  front 
page.  Features  are  paid  for  by 
the  inch,  including  space  taken 
by  pictures,  plus  a  bonus  for  the 
pictures  themselves. 

This  publisher  holds  an  an¬ 
nual  conference  for  correspond¬ 
ents  at  the  best  restaurant  in 
town  and  spares  no  expense  to 
see  that  the  party  is  a  good  one. 
“We  have  a  good  turnout  each 
year,  and  those  who  come  are 
impressed  and  gratified,”  the 
editor  said. 

Problems  Of  Weekly 

Although  they  have  fewer 
correspondents,  weekly  news¬ 
papers  have  the  same  training 
difficulties.  Oliver  R.  Witte  of 
Mauston,  publisher  of  the 
Juneau  County  Chronicle  and 
the  Mauston  Star,  believes  the 
weekly  cannot  afford  to  pay  15 
to  25  correspondents  by  the 
inch.  He  has  three  correspond¬ 
ents  covering  his  trade  area. 
One  of  them  covers  planned 
news  routes,  rapping  on  doors 
along  every  road  in  the  county 
at  least  once  a  year.  Besides 
writing  news  stories,  she  turns 
out  a  column  each  week.  She  is 
paid  six  cents  a  mile  plus  $1  an 
hour  in  addition  to  commissions 
on  new  subscriptions  and  in¬ 
surance  policies.  Another  of  the 
correspondents  is  a  muscular 
dystrophy  victim  who  has  been 
equipped  with  a  motorized 
wheel  chair  with  funds  raised 
by  the  newspapers. 

At  Burlington,  William 
Branen,  editor  of  the  weekly 
Standard-Press,  has  cut  his  cor¬ 
respondents  from  21  to  7  and 
put  one  lady  on  a  full  time 
basis.  The  full  time  correspond¬ 
ent  covers  14  communities  on 
planned  news  runs.  The  paper 
pays  10  cents  an  inch  for  ma¬ 
terial.  The  full  time  correspond¬ 
ent  is  paid  $35  weekly  plus 
eight  cents  a  mile  for  car  ex¬ 
pense. 

Harland  Everson  of  the 
Edgerton  Reporter  finds  that 
the  main  flaw  in  his  correspond¬ 
ents  is  that  they  report  only  the 
activities  of  a  close  circle  of 
friends.  His  payments  are  seven 
cents  per  column  inch.  There 
are  free  materials,  free  sub¬ 
scriptions,  Christmas  gifts  and 
commission  of  $1  for  each  new 
subscription.  He  intends  to  add 
banquets  and  plant  tours  as 
part  of  his  training  program. 

Chan  Harris  of  the  Door 
County  Advocate  inserts  light 
editorial  notes  in  the  corre¬ 
spondents’  columns  to  help  train 
them,  and  he  has  a  column  of 
his  own  called  the  Correspond- 

EDITOR  &  PU 


ents’  Corner  in  which  he  gives 
lessons  in  grammar  and  on 
other  subjects,  again  very 
gently.  The  Advocate  urges  cor¬ 
respondents  and  the  public  to 
bring  in  rolls  of  film.  The  paper 
processes  them  and  replaces  the 
rolls. 

Community  Spirit 

Pay  rates  by  the  Advocate 
range  from  six  to  10  cents  an 
inch,  the  lower  amount  being 
for  average  handwritten  copy 
and  the  top  for  typed  copy  and 
better  news  stories. 

The  Clark  County  Press  edit¬ 
ed  by  Robert  Harvey,  reports 
that  correspondents  object  to 
the  time  required  to  cover  a 
beat,  and  they  feel  that  pay¬ 
ments  are  insufficient.  Harvey 
said,  “I  look  upon  their  com¬ 
plaint  as  a  just  one.  We  do  not, 
and  cannot  afford  to,  pay  them 
what  they  would  get  working 
on  a  time  basis  elsewhere.  We 
have  to  appeal  to  their  sense  of 
community  spirit.” 

A  number  of  the  questionnaire 
answers  indicated  that  the  dif¬ 
ficult  job  of  training  corre¬ 
spondents  is  made  harder  be¬ 
cause  state  desks  are  under¬ 
manned,  thereby  making  a  full, 
efficient  training  program  im¬ 
probable  in  most  instances.  One 
respondent  was  emphatic  in  say¬ 
ing  that  the  farm  and  state 
desks  should  be  separated,  since 
each  is  a  full  time  news  division 
in  its  own  right.  Another  be¬ 
lieved  that  publishers  were  not 
too  concerned  about  better  trade 
area  news,  indicating  that  they 
were  not  noting  sufficiently  that 
much  of  their  circulation  was  in 
the  rural  area  and  that  reader 
interest  of  this  news  was  not 
confined  to  the  rural  area  alone. 
• 

Introduces  House  Bill 
For  Children’s  Day 

Chicago 

National  Children’s  Day  took 
a  step  forward  when  U.  S.  Rep. 
Marguerite  Stitt  Church  intro¬ 
duced  a  resolution  in  Congress 
seeking  to  designate  the  fourth 
Sunday  of  June  as  the  occasion 
for  such  an  observance. 

Congresswoman  Church’s  ac¬ 
tion  followed  a  front  page  story 
in  the  Peacock  Newspapers, 
quoting  a  13-year-old  Lake 
Zurich  lad  who  expressed  the 
idea  of  “why  don’t  we  have  a 
Children’s  Day,  just  for  children 
like  me  and  all  the  other  kids.” 

At  the  time,  the  editor  of  the 
Peacock  community  newspapers 
in  the  Chicago  area,  published 
a  note,  stating:  “We,  too,  be¬ 
lieve  it  would  make  millions  of 
kids  happy  if  publishers  all  over 
the  nation  would  lend  assistance 
in  making  Children’s  Day  a  na¬ 
tional  reality.” 

BLISHER  for  August  16,  1958 


E 

Ii 

F 


A 
tor 
a  n 
mei 
edil 
Tin 

I 

sipi 

mui 

stai 

dus 

195 

wit! 

A 
sati 
ty’s 
She 
Thi 
to  1 

WOl 

I 

bon 

nec 

be 

woi 

his 

tioi 

26,1 

alnr 

TOt 

1 

tor 

in 

(T( 

ind 

wai 

pop 

the 

ing 

Coi 

the 

pai 

“th 

Pai 

peo 

esti 

edi 

yov 

on 

plo 

the 

By 

cor 

we 

cor 

ind 

Pu 

fri 

an( 

the 


vir 

sor 

wa 


Bl 


32 


Calif.  Dailies 
In  Court  Fight 
Over  Names 


Editor  Brings 
Industry  into 
Farming  Area 

By  William  T.  Miles 


Orange,  Calif. 
The  Orange  Daily  News  has 
filed  a  demurrer  and  answer  in 
Orange  County  Superior  Court 
contesting  the  petition  of  Angus 
M.  Tierney  for  establishment 
of  his  newspaper  in  neighboring 
Garden  Grove  as  a  newspaper 
of  general  circulation  under  the 
name  of  the  Daily  News. 

Filing  of  the  contest  of 
Charles  0.  Voigt,  publisher  of 
the  Orange  Daily  News,  cul¬ 
minates  months  of  negotiation 
in  an  effort  to  prevent  the 
Garden  Grove  newspaper  from 
infringing  upon  the  established 
trade  name  of  the  Orange  pub¬ 
lication. 

Mr.  Voigt  explained  that  the 
Orange  newspaper  for  more 
than  60  years  has  been  common¬ 
ly  known  in  Orange  county  and 
referred  to  as  the  Daily  News. 
In  recent  months,  the  Garden 
Grove  publication,  operating 
under  the  name  of  the  Garden 
Separate  reports  on  a  new  Grove  News  commenced  using 
contract  with  the  Toronto  Daily  the  name  the  Daily  News. 
Star  for  a  two-year  term  to  In  addition  to  filing  the  con- 
end  Nov.  30,  1959,  for  850  em-  test  opposing  granting  of  Mr. 
ployes  represented  by  the  To-  Tierney's  petition,  Mr.  Voigt 
ronto  Newspaper  Guild,  were  stated  that  he  has  instructed 
handed  in  by  the  three-man  con-  his  attorney,  Samuel  Hurwitz 
ciliation  board  appointed  by  the  of  Orange,  to  file  a  complaint  to 
Ontario  government.  enjoin  Mr.  Tierney  from  in- 

Chairman  Judge  J.  C.  Ander-  fringing  upon  “Voigt’s  right  to 
son  recommended  a  3%  wage  use  the  established  name  of  the 
boost  across  the  board  and  a  Daily  News  exclusively  in 
retroactive  payment  of  $100  to  Orange  County  and  damages 
all  employes.  for  damage  being  caused  by  the 

„  _  -  enfringement.” 

No  Wage  Increase  The  demurrer  and  answer  to 

Hon.  C.  P.  McTague,  Toronto  the  Garden  Grove  petition  al- 
Star  nominee  on  the  board,  rec-  leges  that  the  Garden  Grove 
ommended  no  increase  in  wages  publication  has  not  met  the  re¬ 
in  view  of  drop  in  circulation,  quirements  for  adjudication  as 
the  recession  and  the  fact  that  a  legal  newspaper  as  established 
the  Toronto  Star  will  continue  by  the  California  legislature, 
automatic  wage  increases  in  the  Such  adjudication  by  a  Superior 
new  contract  period  which  alone  Court  is  necessary,  it  was  ex¬ 
will  cost  $100,000.  plained,  before  a  newspaper 

Douglas  Hamilton,  Guild  can  legally  print  court  and 
nominee,  recommended  two  4%  other  legal  notices, 
increases,  one  as  of  Sept.  1,  The  Orange  Daily  News  or 
1957,  and  the  second  as  of  Sept,  the  Daily  News,  as  it  is  com- 
Havana  1,  1958.  The  Guild  had  origin-  monly  called,  was  established 
The  American-owned  Havana  ally  asked  for  a  20%  increase.  50  years  ago  by  Justus  Creamer, 
Post,  Cuba’s  only  English  Ian-  Mr.  Hamilton  stated  that  the  former  president  of  the  Cali- 
guage  daily  newspaper,  was  at-  paper  could  not  make  a  new  con-  fomia  Newspaper  Publishers 
tacked  by  a  group  of  youths  tract  without  a  general  wage  in-  Association,  and  the  late 

since  the  last  had  been  William  0.  Hart.  It  has  won 
numerous  newspaper  awards 
and  always  has  been  considered 
an  outstanding  small-town  daily 
newspaper. 

Washington  The  Garden  Grove  newspaper 
went  daily  on  July  1,  1966, 
shortly  after  being  acquired  by 
in  width  of  duty-free  the  owners  of  the  Vancouver 
newsprint  from  15  to  13  inches.  (B.  C.)  Sun. 


Editor  Harden  looks  at  his  trophy  collection. 
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to  500  of  his  county’s  men  and  president.  This  council  s  pur-  p  .i.  . 

women,  and  it  is  going  strong.  Poses  were  to  secure  industry  C^ciliation  Board 
Tn  ;«H.,=tvv  n  Although  the  General  Shoe  Offers  3  Reports 

To  secure  this  industry  a  Corp.  plant,  is  the  largest  in- 
bond  issue  of  $400,000  was  jus^ry  brought  into  Fulton, 
necessary  and  the  people  had  to  other  smaller  factories  have  lo¬ 
be  convinced  that  this  was  a  ^ated  in  the  county, 
worthwhile  project.  Pushed  by  ^s  a  journalist  Mr.  Harden 
his  newspaper,  with  a  circula-  .^on  five  first  place  awards 
nr  ^  county  of  for  general  excellence  given  by 

26,000,  the  issue  pas^d  with  ^^e  Mississippi  Press  Associa- 
almost  a  99  per  cent  favorable  fjon  addition  to  one  first 

place  award  for  service  to  agri- 
Twelve  years  ago  when  Edi-  culture,  one  first  place  for  best 
tor  Harden  took  over  the  paper  use  of  photographs  and  several 
in  Fulton,  leaving  the  Jacl^on  first,  second  and  third  place 
(Tenn.)  Sun  there  was  little  awards  for  advertising, 
industry  in  the  county  which  When  his  community  became 
was  attempting  to  support  its  threatened  with  the  recession  as 
population  from  the  farm.  Since  the  rest  of  the  nation,  Mr. 
the  county  was  not  a  rich  farm-  Harden  ran  ads  in  his  paper 
ing  area  as  other  Mississippi  urging  the  people  to  continue  to 
Counties,  Mr.  Harden  realiz^  buy  and  operate  to  keep  the 
the  problem  and  began  his  cam-  money  circulating, 
paign  to  obtain  industry,  saying  His  theory  as  he  states  it  is 
“the  main  purpose  of  a  news-  “to  keep  the  people  buying  in 
P*per  is  to  help  raise  the  their  own  town  so  the  money 
people’s  standard  of  living.”  will  return  to  the  spenders.” 

Soon  a  junior  college  was  Harden  is  the  associate 

fistablished  here  to  offer  higher  s^^itor. 
education  to  the  county’s  • 

youth.  With  strong  editorials  „  i  i 

on  the  need  of  additional  em-  Havana  Post  Attacked 
ployment  Mr.  Harden  enlisted 
tte  help  of  interested  citizens. 

By  1952  three  manufacturing 
companies  employing  women 
were  operating  within  the  _  _  o-—,' 

^  aimed  with  bricks  and  stones,  crease, 

Pnlfn  ^  ^  locate  at  Windows  and  furniture  on  the  Sept.  1,  1956. 

Harden  and  his  second  fioor  were  broken  but  • 

Lr/'r,  xew,prin.  wwth 

e  new  industry  could  operate.  “Yankees  Get  Out  of  Yateras,” 

people  became  con-  referring  to  U.  S.  Marines  who  The  Senate  has  approved,  sub- 
^ced  of  the  firey  editor’s  rea-  guard  the  Yateras  River  water  ject  to  House  concurrence,  a  re- 
•®*>ing,  a  development  council  supply  of  the  U.  S.  Naval  Base  duction 
organized  with  Mr.  Harden 

editor  Oc  publisher 
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Pulitzer 

{Continued  from  page  44) 

aviation  to  President  Eisen¬ 
hower. 

The  remaining  tenth  was  di¬ 
rected  divided  among  the  three 
sons  of  Mrs.  Cynthia  E.  Weir, 
a  daughter  of  Mrs.  Elmslie. 
They  are  William  E.  Weir,  8; 
Gordon  C.  W’eir,  17,  and  James 
R.  Weir,  15,  of  Cleveland 
Heights,  Ohio. 

The  Newspaper  Trust  con¬ 
sists  of  the  stock  of  the  Pulit¬ 
zer  Publishing  Co.,  which  pub¬ 
lishes  the  P-D,  and  assets  of 
the  Press  Publishing  Co.,  de¬ 
rived  from  sale  of  the  World  in 
1931.  Trustees  of  the  fund  have 
been  Joseph  Pultizer  III  and 
Charles  J.  Hentschell,  P-D  vice- 
president  and  business  manager. 

Seward  Webb  Pulitzer,  of 
Ausable  Forks,  N.  Y.,  had  con¬ 
tended  in  a  petition  filed  with 
the  court  that  only  he  and  his 
brother,  Ralph  Pulitzer  Jr.,  a 
Manhasset,  Long  Island,  N.  Y. 
automobile  dealer,  were  entitled 
to  share  in  the  principal  of  the 
fund.  Ralph  Pulitzer  did  not 
join  in  his  brother’s  petition. 

The  petition  contended  that, 
under  the  terms  of  a  codicil  of 
the  grandfather’s  will,  the  trust 
assets  should  be  divided  between 
the  surviving  male  grand¬ 
children  at  the  time  of  Mr. 
Pultizer’s  death  in  1911,  and 
that  he  and  Ralph  Pulitzer  were 
the  only  survivors  in  that  cate¬ 
gory. 

Judge  Cox  held,  however,  that 
this  contention  was  based  on  a 
“strained  and  unrealistic  read¬ 
ing  of  a  limited  number  of 
words”  in  the  codicil,  without 
due  regard  for  the  full  context. 
• 

Crusading  Editor 
Succumbs  At  74 

Joliet,  Ill. 

William  R.  McCabe,  74,  edi¬ 
tor  &  publisher  of  the  Joliet 
Spectator  and  partner  of  the 
missing  Amelia  (Molly)  Zelko 
in  operation  of  the  weekly 
paper,  died  Aug.  13. 

Mr.  McCabe  had  been  in  poor 
health  since  he  was  severely 
beaten  by  hoodlums  in  1948.  For 
the  past  year  he  was  concerned 
over  the  mysterious  disappear¬ 
ance  of  his  associate.  Miss 
Zelko,  secretary-treasurer  of  the 
Spectator,  who  vanished  last 
Sept.  25. 

Mr.  McCabe  purchased  the 
weekly  paper  in  1946.  His  mili¬ 
tant  editorial  stand  resulted  in 
threatening  phone  calls.  The 
plate  glass  windows  of  his  office 
were  broken  three  times  and  he 
was  severely  beaten  once. 
Earlier,  in  1938,  a  Will  County 
Deputy  Sheriff  beat  him  on  the 


street  in  protest  against  an  edi¬ 
torial. 

As  a  young  man,  Mr.  McCabe 
worked  on  newspapers  in  Illi¬ 
nois  and  in  Milwaukee,  Wis.  He 
studied  law  and  was  admitted 
to  the  bar  in  1916,  having  pre¬ 
viously  served  in  the  Illinois 


General  Assembly.  He  is  sur¬ 
vived  by  his  widow,  Ada,  and 
five  daughters.  TVo  of  the 
daughters,  Mrs.  Jean  Oliver 
and  Mrs.  Mary  Lou  Lowery, 
have  directed  the  newspaper’s 
operation  since  Miss  Zelko’s  dis¬ 
appearance. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 
_ ISetcspaper  Brokers _ 

THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker" 
15  Waverly,  Detroit.  Mich.  TO.  5-5864. 
IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person- 
aiity  end  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 

Box  192 _ Mt.  Pleasant,  Mich. 

OUR  CONCERN  is  equally  great  for 
the  buyer  as  for  the  seller.  We  place 
our  clients  where  they  can  be  both 
successful  and  happy.  GABBERT  & 
HANCOCK,  3709B  Arlington  Ave., 

Riverside,  California. _ 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 
MAY  BRO’raERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 

_ and  sold  without  publicity. _ 

IF  YOU  would  sell  your  newspaper  we 
can  save  you  the  bother  of  negotia¬ 
tions,  advise  on  tax  advantages  and 
help  in  setting  up  your  own  estate. 
Newspaper  Service  Co.,  601  Ga.  Savings 
Bank  Bldg.,  Atlanta,  Ga.  _ 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
Calif.  Day  or  Nite  Phone:  EIX  1-5238. 
★  ★  LET  US  help  you  find  a  sound 
property  in  the  West.  Stypes,  Rountree 
&  Co.,  625  Market  Street,  San  Fran¬ 
cisco  6,  California.  _ 

CONFIDEIN’nAL  INPORMA’nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 
SALES^URCHASEIS  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C. 

Newspaper  Appraisers _ 

NEIWSPAPEHt  VALUATIONS 
Tax  and  all  other  purposes 
Over  145  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 

_ Publications  For  Sale _ 

EXCLUSIVE  CALIFORNIA  weekly  In 
cool,  rural  coastal  area.  Adequate 
plant,  good  growth  factor,  gross 
$65,000  for  *58.  Price  $55,000  with 
$20,000  down.  Joseph  A.  Snyder, 
Broker,  12163  West  Washington  Blvd., 
Los  Angeles  66,  California. _ 

MONTHLY  trade  publication  serving 
southern  states,  1957  gross  $49,000, 
very  reasonable,  terms.  Owner  con¬ 
centrating  in  another  field.  Box  3316, 
Elditor  &  Publisher. 

WILL  SELL  or  consider  lease.  ENilly 
quipped  Southeastern  weekly.  Eistal^ 
lished  business. 

Sumter  County  Journal 
York,  Alabcuna 

NEW  YORK  STATE  WEEKLY  with¬ 
in  2  hours  drive  city;  expanding  area 
beautiful  location ;  $25,000  gross, 

$10,000  down.  All  replies  answered. 
Box  3432,  Eklitor  &  Publisher. 

SPLENDID  PROPER’TY  in  southeast¬ 
ern  Pennsylvania.  Grosses  about  $50,- 
000  annually.  Ekiuipment  very  com¬ 
plete.  Building  with  8  room  apart¬ 
ment  included  in  package.  $10,000  will 
handle.  T.  Eklward  Johnson,  Broker, 
Newfield,  New  York. 


4NNOUNCEMENT.>< 

Publications  For  Sale 

IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  us 
first!  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  &  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

_ Hollywood  28,  California _ 

FINE  WEEKLY  on  Florida  Coast. 
Doing  $76,000  year.  Will  treble  in  6 
years.  Price  of  control  $50,000  with 
$30,000  cash.  Write  Box  3527,  Editor 
&  Publisher. 

NEBRASKA  COUNTY  SEAT  WEEK¬ 
LY — Unopposed.  Price  $37,000  with 
$20,000  down  in  cash.  Bailey-Krehbiel, 

Box  88.  Norton.  Ks. _ _ 

★★★PACTFIC  N'OR’THWEST.  TVo  ex¬ 
clusive  county  seat  weeklies.  Adjacent 
counties.  Real  opportunity  at  $45,000 
for  both.  $15,000  down.  Stypes,  Roun¬ 
tree  &  Co.,  625  Market  St.,  San  Fran- 
cisco  6,  California. _ 

WESTTIRN  COLORADO  OFFSET 
WEEKLY,  exclusive  in  fast-developing 
area  with  wonderful  climate.  Good 
shop  help  will  stay.  Paper  grossing 
over  $30,000 ;  $12,000  down  payment. 
Box  3618,  Editor  &  Publisher. 

Business  Opportunities _ 

OWN  YOUR  OWN  BUSINESS 
FOR  SALE:  Press  Qipping  Service  in 
booming  Southwest,  37  years  old,  sub¬ 
stantial  clientele,  in  capital  city,  one 
of  largest  In  the  Southwest,  Owner 
would  retire.  Box  8316,  Eiditor  &  Pub- 
llsher. _ 

ITALY 

Details  of  Italy’s  Comprehensive 
Technical  Press 
full  information  on  : — 
i(  Circulations  and  Leadership 

★  Advertising  Rates 

★  Language  Problems  and  Technical 
■ik  Copy  Requirements 

Advertising  Schedules  for 
Italy  Prepared 
available  from 

Publishing  &  Distributing  Co.  Ltd., 

177,  Regent  Street^  London,  WH^ _ 

WANT  TO  REINT — Commercial  en¬ 
graving  piant  with  latest  equipment 
wants  space  with  daily  newspaper  or 
publishing  house.  Prefer  Texas  area. 
Box  3515,  Editor  &  Publisher. 

NEWSPAPER  SERVICES 

Promotion 

QUALITY  EIDITORIAL  and  advertising 
strips  individuaiiy  created  for  your 
promotional  purposes.  Box  2922,  Elditor 
&  Publisher, 

_ Press  Engineers _ 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Elxpert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
56-69  EYankfort  Street 
New  York  38,  N.  Y. 
_ BArelay  7-9775 _ 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  OTHER  FLA’TBED  WEBS. 
WE  MOVE  AND  ERECT  ANYWHERE 
Box  355,  Lyndhurst,  N,  J, 
PHONE  GEaiEVA  8-3744 


MACHINERY  and  SUPPUES 
_ Contpleto  Plants _ 

SEWERAL  COMPLETE  Newspaper 
Plants,  suitable  for  weeklies  or  small 
dailies.  Also  individual  pieces.  Write 
us  about  your  requirements.  Financing 
availabie.  MIDWEST  MATRIX  4 
MACHINERY  MART,  Inc.,  633  Ply- 
mouth  Ct.,  Chicago  6,  Illinois. 

Composing  Room 

THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles— $84.60  to  $97.60,  fob  Elkin. 
Write  for  literature.  L.  &  B.  Sales 
Company,  113  West  Market  Street, 

Elkin.  North  Carolina. _ _ 

20  FONTS,  1.200  mats  Intertype  8  pt 
regal  1712  with  bold.  $85.00.  Loudon- 
ville  Times,  Loudonville,  Ohio. 

_ Newsprint _ 

NEWSPRINT 

BUYING  —  SELLING 

BUNGE  PULP  &  PAPER  CO. 

45  W.  45  St.,  N.Y.  36.  JU  2-4830;  2-6178 
NEIWSPRTot  —  All  Sizes. 
BEIHRENS  PULP  £  PAPER  CO. 

70  E.  45  St.,  N.  Y.,  N.  Y. 

_ Press  Room _ 

8  PAGE  FLATBED  PRESSES 

DUPLEX,  Model  E 
Located:  MONONGAHELA.  PA. 

3  DUPLEX.  Model  AB 
Located:  SANFORD,  N.  C. 

SUFFERN,  N.  Y. 
WOODLAND,  CALIF. 

GOSS  COMET 
Located:  DONORA,  PA. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.  Y.  17— OX  7-4590 
NEW  COLE  Q’UARTERFOLDER 
PORTABLE,  adaptable  all  types  rotary 
presses.  Time  and  money  saver, 

OKLAHOMA  CITY  MACHINE  WORKS 
1633  West  Main,  Oklahoma  City,  OUa 
_ Re  6-8841 _ _ 

HOE  24-PAGE  PRESS 

STRAIGHTLINE  8  deck,  $  PlaU  wida 
Singlewidth  22%*  cub-off.  Csenpld; 
stereotype  Including  Mat  Rollsr  aw 
Sta-Hl  mat  former.  Available  now. 

GEORGE  C.  OXFORD 

Box  90S  Boise,  Idaho 


Advertising  Rates 

CLASSIFIED 

Line  Rotes  Each  Consccstive 
Insertion 

SITUATIONS  WANTED  (Payable  witb 
order)  4  times  @  50c  per  line  web 
insertion;  3  times  @  55c;  2  @ 

1  @  65c.  Add  20c  for  Box  Serocb 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  foro* 
by  sending  self-addressed  8c  staopes 
envelope  to  E&P  Classified  Dept 
ALL  OTHER  CLASSIFICATIWS; 
4  times  @  95e  per  line  each  inswdio". 
3  times  @  $1.00;  2  times  @ 

1  @  $1.10.  3  line  minimum.  Add  ZOC 
for  Box  Service. 

$1.00  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wndnosdoy,  4  .$.«• 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  a 
Publisher  reserves  the  right  to  edit  all 
copy. 

DISPLAY  RATES 

Agate  1  6  13  26  M 

Lines  Time  Times  Times  Times  Tim" 
564  $510  $430  $405  $370  $3^ 

282  290  240  228  210  1?0 

141  165  140  128  123  U® 

70  105  95  84  72  66 

35  62  54  48  45  « 

Editor  &  Publisher 

1700  Timos  Towor  N.  T.  3*.  N.  Y. 
Phono  BRyont  9-3052 


EDITOR  at  PUBLISHER  for  August  16,  195« 
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_ Wanted  to  Buy _ 
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AVAILABLE  IMMEDIATELY 
and  priced  for  quick  disposition. 

7  UNIT  GOSS— 223/4" 

Bigfa  Speed-Low  Constructed  Arch 
lyp*  Units.  Doable  Folder  with  Bal- 
loan  Formers  and  C-H  Conveyor. 
Clin*  S  Ann  Reels  and  Tensions, 
Trackage  and  Turntables. 

Located :  DETROIT  FRKB  PRESS. 


6  UNIT  SCOTT— 23-9/16" 
t  Doable  Folders  with  C-H  Conveyors, 
2  AC  Drives,  Portable  Color  Fountains, 
on  Sidietructure  with  Roll  Arm  Brack¬ 
ets 

Located:  KNOXVILLE  (TENN.) 
JOURNAL. 


6  UNIT  SCOTT— 223/4" 

Doable  Folder  with  C-H  Conveyor,  Ex¬ 
tra  Color  Fountain,  3  Arm  Reels  and 
Aatomatie  Tensions.  Trackage  and 
Turntables. 

COMPLETE  STERBO-7  ton  Kemp  Pot. 
Doable  Junior  Vacuum  Autoplates, 
Auto-shaver,  Router,  Stahl  Master. 
Located:  DETROIT. 


3  UNIT  HOE— 223/4" 

Steel  Cylinder-Roller  Beaidng  Units, 
Doable  Folder,  End  Feed  with  Jones 
Automatic  Tensions,  AC  Drive 
Located:  PERTH  AMBOY  (N.  J.) 
NEWS. 


3  UNIT  SCOTT— 23-9/16" 

1  Unit  Reversible  with  2  extra  Color 
Cooples.  Double  Folder,  ^d  Feed,  AC 
Drive. 

Located:  PORTSMOXTTH  (Va.)  STAR 

Goss  Quad  Straight-line — 2 1 'A" 
H/S2  page  4  Deck-Single  Width,  AC 
Drive.  Compensators  for  Color.  Stereo. 


AVAILABLE  NOW 


4  UNIT  GOSS 

22%"  CUT-OFF 

32-64  PAGE,  Arch  Typo  Units,  Double 
Folder,  Balloon  Formers,  Color  Hump 
with  Angle  Bars,  Reverse  Unit,  6 
Portable  Color  Fountains,  AC  Drive, 
End  Feed  with  Semi-Automatic  Ten¬ 
sions,  Motorized  Hoists,  C-H  Con¬ 
veyor. 

Located;  SAN  BERNARDINO 
(CAUF.)  SITN, 


DUPLEX  TUBULARS 

16-PAGE.  2  to  1,  No.  226,  22%"  cut¬ 
off,  30  H.P.  GE  drive,  portable  ink 
fountain,  metal  pot  and  pump,  com¬ 
plete  stereo. 

24-PAGE.  2  to  1,  No.  254,  22%"  cut¬ 
off,  60  H.P.  GE  drive,  balloon  former, 
2  i>ortable  ink  fountains,  metal  pot  and 
pump,  complete  stei^. 

Located:  POMONA  (CALIF.)  PROG¬ 
RESS  BULLETIN. 

WILL  dismantle,  truck  with  our  own 
equipment  and  erect  complete  in  your 
plant. 


LOYAL  S.  DIXON  CO.  NEWSPAPER 
11164  Saticoy  St.  PRESS 

Sun  Valley,  Calif.  ERECTORS 

POplar  5-0610 


WOOD  (X)LOR  PLATE  Pre-register¬ 
ing  machine  for  22%"  cut-off  equipi>ed 
with  AC  motor,  excellent  condition. 
W.  L.  Swartz,  Lancaster  Newspapers, 
Inc.,  Lancaster,  Pennsylvania. 

BOSTON  GLO“BE 
HOE  PRESSES 
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Located:  NmVPORT  NEWS.  VA. 


BEN  SHULMAN  ASSOCIATES 

»  E.  42  St.  N.Y.  17— OX  7-4590 
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MODEL  E  DUPLEX  PRESS.  Ser.  No. 
1649.  Finest  8-page  flat  bed  press  avail¬ 
able  anywhere.  Manufactured  1942. 
Modernized  and  restored  to  like  new 
mdition  by  Goss  in  1952.  Cline-West- 
mgbouse  V-belt  drive  with  var,  spd. 
controls,  24  chases,  rubber  rollers 
throughout.  Will  sell  installed  with 
our  guarantee  of  new  press  perform- 
tne*.  Available  now.  Inland  Newspaper 
^ly  Co..  422  W.  8th.  Kansas  Qty 
6,  Missouri. 


16-PAGE  TUBULAR 


Oomplete  with  all  equipment,  mat 
■wler,  router,  Sta-Hi  former,  chases. 
Me. 


GEORGE  C.  OXFORD 

903  Boise,  Idaho 


AVAILABLE.  8  page  Duplex 
^  fed  flat  bed  press.  Model  B..  No. 

,  law.  In  good  condition.  Complete  vrith 
“otor.  chases,  spindles,  etc.  $12,- 
•  Si,.®?’'  Door.  Easily  removed.  Poet 
miishers,  Inc.,  618  Merrill  Ave., 
^g_Pnrk,  jll^  Call  Rockford  7-7422. 

GOSS^  units,  folder,  balloon, 
drive,  good  oondi- 
ggP:_  Citizen-News.  Hollywood,  Cal 
MSS  32-Page  and  two  plate  wide  preas. 
rS!?*"  *0  %  “"D  %  page  folder, 

tgorge  C.  Oxford  Box  903  Boise,  Idaho 


$15,000  BUYS 
48  Pq.  Hoe  Press 

MVE  and  starting  motors,  control 
®nnel,  pair  of  folders,  conveyor.  Avail' 
imm^iately.  Contact  PhUlp  H 

jtpung,  Dnrotch.  York,  Pa. 


2*%".  end 

^brMkets  AC  drive.  SCOTT  6  unit 
Wew  folder  23  9/16*  substructure  Jones 
AC  motor  drive.  GOSS  4  unit 
dril!  t*"'  “'or  AC  motor 

GriflSths  Co.  Inc.,  416  Lex 
iBgjgn  Ave..  New  York  17,  N.  Y. 


1958 


i 


MOTOR  DRIVES  of  25.  40, 
o  ’  I®®  M  R-  A.C.  G^orgi 

Oxford.  Box  903,  Boise,  Idaho. 


2— OCTUPLE  Presses  (1937-1932) 

2 — DOUBLE  Sextuple  Presses 
1— OCTUPLE  Press 
ALL  Steel  Cylinder,  Roller  Bearing 
Units  with  Hoe  Patent  Ink  Pumiw, 
Double  Fblders  with  C-H  Conveyors, 
3  Arm  Reels  with  Automatic  Tensions. 
Portable  Color  Fountains. 


PRICED  FOR  QUICK  SALE 
ONE  YEAR  FOR  REMOVAL 


BEN  SHULMAN  ASSOCIATES 

60  B.  42  St.  N.  Y.  17— OX  7-4690 


PAPER  REEt£: 

TWO-HOB  Pull  Speed  Paster  reels, 
Several  Cline  reels.  George  C.  Oxford, 
Box  90S,  Boise,  Idaho. 


Stereotype 


CURVED  ROUTERS,  curved  easting 
equipment,  metal  pots,  Sta-Hi  ma¬ 
chines.  George  C.  Oxford,  Box  908, 
Boise,  Idaho. 

WOOD 


COLOR  PLATE 
PRE-REGISTER  MACHINE 
22%”— AC— Like  new. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  New  York.  N.  Y. 


KEMP  7,000  Lb.  metal  pot  wtth  car¬ 
buretor,  complete  as  us^  like  new. 
George  C.  Oxford,  Box  908,  Boise, 
Idaho. 


OFFER  STEREOTYPE  melting  equip¬ 
ment  at  bargain  price.  Kemp  gas  burn¬ 
ers  and  all  safeties  for  immersion 
heating.  Daily  Independent,  Monessen, 
Pennsylvania. 


Wanted  to  Bur 


NEWSPAPER  PRESSES 
OOMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.Y.  17— OX  7-4690 


GOSS  or  DUPLEX  flatbed,  Ludiows, 
Linos,  Plants.  Tompkins  Equipment 
Co.,  712  S.  Clark,  Chicago  6,  IlL _ 


WANTED:  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works, 
323  N.  4th  St.,  Phila.  6,  Pa. 


editor  &  PUBLISHER  for  August  16,  1958 


WILL  Buy  for  Cash.  Complete  Plants 
also  Individual  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRINTOR.\FT  REPRESENTATIVES 
277  Broadway.  New  York  7,  N.  Y. 
PORTABLE  ink  fountain  for  use  ob 
Goss  Straightline  Rotary  Press.  Also 
SU-Hi  for  22%  Cut  Off.  Write  or 
Phone  Daily  Banner,  Cambridge.  Md. 
WANTEID :  Hoe  Stereotype  plate  fin¬ 
isher,  with  water  cooler,  22%*  cutoff. 
Most  be  in  good  condition.  Box  3819, 

Editor  A  Publisher. _ 

WANTED:  Paper  roll  ends  for  floor 
fed  double  width  press,  rolls  each  end. 
Also  Pony  Auto  Plate,  for  16*  plate. 
Ekirl  Lscure,  802  Webster  St.,  Traverse 

City,  Michigan. _ 

WANTED 

USEH)  CAPCO  Color  fountain. 
Write  Box  3325,  Editor  4b  Publisher 
WANTED.  Duplex  Folder  .  .  .  late 
model  with  %  fold  attachment.  Give 
full  details.  Syracuse  Color  Press, 
Inc.,  1914  Book  Bldg.,  Detroit  26, 
Michigan. 

NEWSPAPER  FOLDER,  21%"  cutoff, 
single  or  double.  California  Rotograv¬ 
ure  2833  East  11  St.,  Los  Angeles. 
TOP  PRICK  for  Plants  Anywhere  1 
GENERAL  PRINTING  EQUIPMENT 
5708  N.  W.  2nd  Ave.,  Mi^i^  37,_  Fla^ 
22%-inch  cutoff,  standard,  hand  plate 
casting  box  or  could  use  post  to  Hoe 
casting  box.  Brazosport  Facts,  Free¬ 
port,  Texas. 


HELP  WANTED 

Administrative 


ASSISTANT,  to  handle  and  promote 
Jr.  Dealers  and  part  time  advisors  on 
an  Evening  Daily  of  a  Morning  and 
Evening  Cbmbinatlon  in  the  Padfle 
North  West.  (Jirculation  of  17,000 
Evening. 

PLEASE  state  qualifleations,  refer- 
encee  and  salary  desired.  Box  8232, 
Editor  &  Publisher. _ 


LABOUR  RELATIONS 

EXPANDING  ASSOCIATION  requires 
man  to  handle  labour  negotiations, 
contract  administration.  grievances, 
etc.  Applicants  must  have  experience 
with  and  good  knowledge  of  all  phases 
of  newspaper  operations — medianieal, 
editorial,  bu-siness,  other  services.  Lo¬ 
cation  is  in  large  city  in  Eastern 
Canada  where  houdng,  social  and  cul¬ 
tural  opportunities  are  ideal. 

PLEASE  send  personal  history,  full 
particulars  of  your  work  in  this  Held 
together  with  price  tag  and  references 
to  Box  3224,  Editor  &  PubliMier. 


GENERAL  MANAGER 

$10,000  salary  plus  bonus.  Weekly 
newspaper,  long  established.  Ea.st  Coast 
City.  Free  distribution,  saturation  cov¬ 
erage.  Applicants  must  be  strong  on 
advertising  promotion.  Box  3538,  Edi¬ 
tor  &  Publisher. 


WANTBD  PUBLISHER  and  general 
manager  for  good  Florida  weekly.  Must 
know  weekly  operation.  Be  a  good  ad¬ 
vertising  man.  Will  make  generous 
arrangement  with  responsible  person. 
Write  Box  3539,  Editor  4b  Publisher. 

Circulation 


CIRCULATION  MANAGER  wanted 
for  daily  and  Sunday  in  the  area 
100,000  circulation.  Situation  non¬ 
competitive  but  we  do  not  want  a 
non-producer.  All  replies  confidential. 
Box  2900,  E^tor  4b  Publisher. 

_ Classified  Advertising _ 

PHONE  ROOM  SUPERVISOR 
Male  Or  Female 

IF  YOU  are  aggressive  and  want 
to  make  money,  here  is  an  ex¬ 
cellent  opportunity  for  the  right 
person.  You  must  be  able  to  in¬ 
stitute  an  effective  sales  train¬ 
ing  program  and  handle  complete 
phone  room  operation  of  14  sales 
people  on  daily  newspaper  with 
over  100,000  circulation,  located 
in  Chart  Area  2.  Write  Box  3436. 
Editor  4b  Publisher,  giving  full 
resume  as  to  experience,  salary 
and  availability. 


GROWING  San  Francisco  Bay  Area 
daily  needs  experienced  ad  display  rM^ 
reeentative  who  takes  pride  in  his 
layouts,  copy  and  in  servicing  his  a<v 
counts.  Modem  plant,  great  area,  good 
future.  Send  resume,  sample  layouts  or 
teftr  sheets  to  Box  3S27  •  £ditor  « 
Publisher. 


ADVERTISING  DIRECTOR  for  16,000 
circulation  Western  daily.  Bbccellent 
position  for  ambitious  man  with  good 
background  and  qualifications.  Write 
complete  details,  including  experience 
and  expected  earnings.  Box  3403,  Edi¬ 
tor  A  Publisher, 


DISPLAY  ADVERTISING  SALES¬ 
MAN,  three  to  four  years  experience. 
Good  on  ad  layout  and  copy  writing. 
Nineteen  thousand  afternoon  daily. 
Chart  Area  6.  Good  working  condi¬ 
tions.  Fast  growing  community.  Full 
details  in  first  letter.  Write  Box 
3429,  Editor  ft  Pubiisher.  _ 


DISPLAY  SPACE  SALESMAN  — 
Guaranteed  minimum  salapr,  plus 
commission.  Knowledge  of  circulation 
can  help  increase  income.  Publisher. 
Ocean  County  Citizen,  Lakewood, 
New  Jersey. 


LIVE  WIRE 

ADVERTISING  MANAGER 


for  aggrressive  6  day  evening  daily 
with  hard-hitting  young  staff.  Friend¬ 
ly  southern  town,  city  zone  14,500. 
Circulation  tripled  in  the  six  year* 
of  our  ownership.  Must  bo  experi¬ 
enced  and  be  able  to  sell,  prepare  lay¬ 
outs  and  to  lead  and  coordinate  work 
of  advertising  department.  Excellent 
salary  and  commission  plan.  Send 
complete  resume  and  Income  expecta¬ 
tions  to  H.  M.  Rankin,  Publisher 
Daily  Tifton  (Georgia)  Gazette.  _ 


ADVERTISING  ACCOUNT  MAN  for 
100.000  plus  circulation,  afternoon 
and  Sunday  daily.  Will  consider  recent 
Journalism  graduate  or  two  or  three 
years’  experience  on  smaller  paiMr. 
Salary  plus  commission  and  bonus  plan 
I  and  other  benefits.  Write  Perronnel 
I  Department.  South  Bend  Tribune, 

I  South  Bend  26,  Indiana. _ 

AGGRESSIVE  DAILY  in  town  of 
25,000  has  excellent  job  for  experience 
sxiace  salesman.  Start  at  $100  per  week. 
lUght  man  will  be  No.  1  on_  staff  in 
training  for  Assistant  Advertising  Mm- 
;  ager.  Many  fringe  benefit#.  Send  full 
confidential  letter  of  application  to  se- 
cure  interview.  Chart  Area  9.  Box 
3508,  Editor  ft  Publisher. 


CALIFORNIA  DAILY  that  publishes 
a  top-rated  air  base  weekly.  12  to  20 
pages,  full  size,  needs  experienced_  man 
to  take  complete  charge  of  advertising. 
Rich  market,  good  opportunity  for  right 
man.  Write  J.  P.  Hughes,  Sun-Star, 
Merced,  California.  _ 


DISPLAY  AD  SALESMAN.  Retail  Ex¬ 
perience.  Large  community  and  su^ 
urban  chain  operation.  Chart  Area  6. 
Salary  commensurate  with  ability  Our 
staff  knows  of  this  ad.  Box  3525,  Editor 


DISPLAY  ADVERTISING  salesi^n 
wanted  for  southern  afternoon  daily, 
!  Chart  Area  6.  Permanent  for  right 
man.  Salary  and  commission.  Give 
,  full  details.  Write  Laurel  Leader  Call, 
Laurel,  Mississippi. 


DISPLAY  ADVERTISING  SALES¬ 
MAN  wanted  for  13,000  daily  in  city 
of  20.000.  Must  bo  competent  in  selling 
and  layout.  Outstanding  working  con¬ 
ditions  in  modern  air  conditioned  plant. 
Immediate  opening.  Exceptionally  good 
starting  salary  with  merit  raises.  Write 
Box  3632,  Editor  ft  Publisher. 


EXPERIENCED  AD  MANAGER  for 
weekly  in  Chart  Area  2.  Prerequisite 
is  an  appetite  for  hard  work.  Help  on 
specials  and  promotions  from  another 
staff  man  who  doubles  on  printing 
sales.  If  you  have  the  gumption  and 
the  ability  to  build  almost  from  scratch, 
we’ll  make  it  well  worth  your  while. 
Starting  salary  $125  per  week  plus 
liberal  bonus  on  increased  business. 
Car  essential.  Write  stating  full  par¬ 
ticulars  including  references  to  Box 
3537,  Editor  ft  Publisher, 
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HELP  WANTED 


Edit»riml 


HELP  WANTED 


Editorial 


HELP  WANTED 


Photography 


INSTRUCTION 


Classified  Advertising 


YOUNG  AGGRESSIVE  reporter,  fea-  I  EXPERIENCED  REPORTER  for  re-  EXPERIENCED  NEWS  PHOTOGRA- 

ture  writer,  1-2  years  experience,  for  sponsible  position  covering  town  of  PHER,  dark  room  ability  required.  NOW — it’s  up  to  318  newspapers  thst 

live,  reeort-city  daily.  Ability  to  learn  25,000  for  morning  newspaper  southern  Militai^  service  requirement  must  be  have  enrolled  students  in  the  20  leoM 

camera,  makeup,  ^nd  details,  salary  New  England.  Must  have  initiative  and  completed.  Age  26-35.  For  Southern  Howard  Parish  Course  in  ClassiSeil 

minimum,  writing  samples,  William  N,  boundless  energy.  Liberal  vacation  and  PM  daily,  30,000  circulation,  coastal  Advertising, 

Roesgen,  Burlington  (Vermont)  Daily  insurance  job  benefits.  Friendly  com-  area.  New  Plant,  non-union.  Send  de- 

News.  munity.  Send  biography,  references,  tails  of  training  and  experience  to  One  big  reason  it's  a  smart  plan  for 

-  sample  work  and  salary  requirements.  J.  W.  Jackson,  American  Press,  Lake  new.'qrapers  .  .  .  their  salespeople  nt 


YOUNG  WOMAN  JOURNALIST 


Box  3541,  Editor  &  Publisher 


Charles,  La. 


top  notch  training  AT  HOME  and  6)i 


!  FEMALE  REPORTER  and  general  EXPERIENCED  PHOTOGRAPHER 
J-GRAD  or  equivalent,  wanted  by  I  staff  member  for  national  award  win-  needed  as  half-time  laboratory  assist-  .I,”®*  “S?  *"  • 

award-winning  afternoon  daily  to  write  i  ning  weekly.  College  town,  outstand-  ant,  beginning  late  September,  while  TCtter  job  and  m^es  tnem  worth  more 
social  news  and  features  for  women  I  ing  cultural  advantages.  Send  full  taking  undergraduate  or_  graduate  pro-  tneir  newspapers, 
and  families.  General  news  training  resume  first  letter  to  News-Tribune,  gram;  $1170  for  academic  year.  Se^ool  nir  .......ii! 


of  Journalism,  University  of  Iowa, 


supervision,  lihei^  pay  schedule,  merit  GENERAL  ASSIGNMENT  REPORTER  Iowa  City. _ 

~nd?t:ion8.“*p"i^*Jf  pro^ro^'^^  ®  Promotion— Public  Relations 


hdpful,  not  essential:  hifirhest  Quality  Oberlin.  CWiio.  of  Journalism,  University  of  Iowa. 

GENBRAfASSiGNMENT  REPORTER  I"--.  Cl.,. _  K  .tSS,'*.n3  r.’JSjT 

^^nkfilcMs  Tiiinnia  TrktiT>Tiai  Publisher^i _ _ _ _  ^  rs ^ naiues  ...  or  if  you  d  rather,  nell 

- ^ ^ -  IMMEDIATE  opening  at  top  Chart  PUBLIC  RELATIONS  send  descriptive  brochure  and  regultr 

inR  MAPKin’  o„o!i  Area  2  afternoon  daily  for  experienced,  A<;«^KTAMT  enrollment  forms.  The  tab  is  jnit  it 

JOB  MARKET  letter,  wi^  list  of  avail-  ^ll-round  reporter  to  head  suburban  AoololAINI  bucks  apiece,  and  when  your  people 

“p-n  Ci“  e^loyment  i2,000  population  city.  Must  have  finished  the  course,  if  you  don't 

Birch  Pei^nnel,  small  towns,  be  hustler,  be  able  AGE  26  to  35,  for  business  as.sociation  feel  it  was  one  of  the  bit  investment. 

AH  J*..  MfiiliAOn.  f  Ahlcftfl’’o.  Illmma.  ..  » _  _  ^  v  _ *.*.1.  j* _ •.a-.i  ^o  at _ _  ...  aa.aI 


congenial  s^ff,  best  working  3  years  newspaper  experience, 

conditions.  Ple^t,  prosperous  one-  j  d^ily  Box  3536,  Editor  & 

paper  community.  Write  resume  to  p,,Kiiat,or 

Kankakee,  Illinois  Journal.  _ _  I : - ; - ; — ; - 7^ — : 

- -  IMMEDIATE  opening  at  top  Chart 

\r A T? If i;*p  i^ffAw  nvifU  iioA  AsraSi  Atcu  2  afternoon  doily  for  experienced, 

f2^  letter,  wite  list  of  avail-  ^ll-round  reporter  to  head  suburban 

bureau  in  A  population  city.  Must 


PUBLIC  RELATIONS 
ASSISTANT 


59  E.  Madison,  Chicago,  Illinois. 


to  handle  all  beats.  Camera  experience  (Washington,  D.C.)  with  diversified  of  the  year — let  us  know,  and  well 


COMBINATION  sports-newsman  for  useful.  Send  complete  resume.  Ek>x  program  including  press  relations,  pub-  send  you  a  bushel  of  fresh  Florid, 


daily  noted  for  top  coverage.  Good  3500,  Editor  &  Publisher 


lications,  college  level  training  pro-  oranges  1 


future  for  able,  industrious  and  expe-  f  Tvn'WTRn'~xnrwqMTrM  ^bYnation  Krams,  and  various  public  mformation  ^  . 

nenced  person.  (3all  or  write  Don  E.  j-iiv  Give  Projects.  Flair  for  writing  and  fa-  Do  yourself  a  favor.  Check  this  lo- 

Beattie,  Editor,  Ashland  Times-Ga-  anH  s^aiarv  wMted'  Mor-  “lil'hrity  witb  business  finance  de-  portant  newspaper  executive's  aid  to- 


tette,  Ashland,  Ohio.  Telephone  31581. 

EDITOR-MANAGER 


Aoioway  roTonfoA  Mnr-  DiuianLy  wiui  Duaineas  nnance  ae-  poruj 

Sing_Aui^r^nd_Juj^n,_Coio^.  SS^i'pt 

NEWSMAN— desirable  opening  on  prize  career  prospects.  Send  resume  to  Box 

—  T11in/\ia  /loilv  fnr  V»P.  ojoo  _ 0_  _ 


_  .  .  _  _ _ _  SCHOOL  DIVISION  OF 

New  York  publishing  firm  seeks  editor  winning  northern  Illinois  daily  for  ver-  3402,  Editor  &  Publisher.  I-IOXA/APD  PARKW 

to  direct  and  expand  established  trade  satile  man  with  camera  know-how.  Fine  rjTj^ri  DAICIMA -  ^ L T.V 

and  financial  weekly  in  Colorado.  Ex-  opportunity  for  a  young  hustler  with  1  UINL)  K^\IoIIn(^  ASSOCIATES,  INOORPORA'^EP 

cellent  growth  possibilities  for  both  journalism  diploma  or_  equivalent  ex-  MEN  experienced  in  newspaper  report-  ,  .  ,  _ 

paper  and  right  man.  Industrial  re-  perience.  Liberal  startmg  pay,  merit  jng,  public  relations  or  fund  raising.  Clarified  Advertising  Development 

porting,  and  administrative  exiierience  raisM,  secure  future.  Conwnial,  p^  Opportunity  in  principal  hospital  fund  Services  For  Newspapers  Since  1938 

essential.  Write  stating  salary  re-  fessional  staff,  finest  working  condi-  raising  concern.  Applicants  over  45  ......  .  .  „  ...  .....  „ 

quirements.  Replies  confidential.  Box  tions  and  leadership.  Pleas^t,  growing  considered.  Send  resume  to  Box  3505,  >  2900  N.  W.  79th  St.,  Miami  47,  Fiorina 

3421,  Editor  &  Publisher.  one-paper  city  of  20,000.  Write  back-  Editor  and  Publisher.  PLaza  4-5591 

Ti*YPin>TT!*xr/'*T!'^^  A  T  gTouiid  and  cxpcridicc,  with  faw 

clippings,  to  Box  3506,  Editor  &  Salesmen  ; 

5^"'  Publisher.  _  _  1  CI'TITAT'iraiVfi  WSNTFn 


Classified  Advertising  Development 
Services  For  Newspapers  Since  1938 


template  staff  expansion  in  near  fu-  StTK-mr p  A  rhvb - PPPORTFR — 

ture  will  create  these  openings.  Lively  "  lybjFORTLK  for 

afternoon  paper,  city  of  30.000  in  100,000  Sund^  magazine.  Chart  Area 

Chart  Area  4,  invites  applications.  6.  Box  3535,  Editor  &  Publisher. _ 

Box  3406,  Editor  &  Publisher. 

f^^rinT^eraiS^Twfn!  PIONEERING  NEWS  EDITOR 

Area'’rT^o  to^A^STyea^e^ier^c?  ENERG^C.  ne^.  editor  t® 

Real  opportunity.  Pleasant  ^wing  ^tstanding  m  Milwaukw, 

community.  Complete  resume  and  sal-  Wi^nsin  s  finert  subur^.  Wi^ ability 
ary  requirements  in  first  letter.  Write  **** 

Box  3430,  Editor  &  ^blisher.  salary,  all  benefits  and  assured  future. 

GENERAL  RI^OR’rER  for  daily  h!"r^^MURPHY 


WANTED 
SIDELINE  SALESMAN 

now  contacting  newspapers, 
to  represent 

Rubber  Band  Manufacturer, 


PLaza  4-5591 

SITUATIONS  WANTED 

_ Administrative _ 

WORRIED  ABOUT  inereasiag  Iskor 
demands  and  lessened  profitsT  Ibm 
let  this  ssosoned,  top-flight  gsnersl 
manager  help  yon.  Educated  is  Isw 
and  skilled  In  negotiating,  with  sU- 


Attractive  commission  arrangement,  round  general  management  expsritnM 
WRITE  In  medium  and  large  eitiee.  Knows  bow 

BOX  3300,  Editor  &  Publisher  to  cut  comers  and  obtain  maximim  tf- 
giving  territory  covered,  etc.  fleiency  during  unsettled  economie  pe 

_  _  _ _ riod.  Go  anywhere,  immediately  svsil- 

NEW  CIRCULA’n()N  SUPPLY  HOUSE  ?.*>'*•  R*P>y  Box  3209,  Editor  *  P*- 


n-iisruKiiuK  lor  oaiiy  h  R  MURPHY  y - w,. 

newspaper,  limited  experienced  de-  NORiH  SHORE  PUBLISHING  CO.  experienced  live  wire  assistant. 

sired  or  recent  J-errad.  Stort  imvn*.  oei4  rbnL-iaw«j  Phoiies  correspondciiccs  ftnd  travel  calls  1 


sir^  or  r^ent  J-grad.  Start  imme-  3514  North  Oakland  Avenue 

^atoly.  ^1  or  write  Dot  E.  Beattie,  Milwaukee  11,  Wisconsin  _ 

f^iephone®31Mi:  ’  ^imes-Gazette.  gPdRTS  EDITOR  for  New  Jersey 

weekly.  Some  general  reporting.  No 


currt;BiJuiiutJiic«s  »nu  travel  cans  i  .  -  .  .  ,  ,  _  nwwcTvrwefi 

necessary.  Top  salary  and  bonus.  Relo-  £^^4r  **ava?i^RIF 
cate.  Box  3531,  Editor  &  Publisher.  MANAGER  AVAI^BLE.  Sesi^ 

- -  newspaper  business  builder,  cspsbMi  oi 

SALESMEN  NEEDED  |  inspiring  all  departments  and 


HAVE  O'PENING  for  energetic,  quali-  1  experimee  necessary.  Call  Dan  Clay.  Part-time  salesmen  wanted  to  deal  with  Ing  profits.  Educated  in  law,  espeei^J 

VfMinrw  wrwmnws  .J*A _ .0  I  ...  wmcs.olr1ie  rv AnrenowSAWa  Iw.  all  *Ua  .1.111^.1  t..  l.a...li:w«M  anil  IeMT 


tied  young  woman  to  assist  editor  of  Toms  River  8-3414. 
woman’s  page.  Must  be  college  gradu-  5^ii-P^irfiT'roR~ 


weekly  newspapers  in  all  parts  of  the  1  skilled  In  personnel  handling  and  1,1« 
-7—  country.  Give  qualifications.  All  re-  1  negotiations.  Practical  experisnes  i* 
lor  oe-i-i  c-ju.-  ..  .J _ _ ud 


B  page.  OTUSI  oe  college  gradu-  S^ii-p^irfvi'mR  mith  .vru-ricne.  for  voumry.  uive  quaiincavions.  Ail  re-  1  negouaiions.  rracucai  oxperiwiw  “ 
ate.  or  have  equivalent  in  exjierience.  j  P*'®®  confidential.  Box  3533,  Editor  &  !  advertising,  editorial,  circulation, 

Contact  Managing  Editor.  Kenosha  Publisher.  i  business  management.  UndenUnd. 

Ev^^^News.  Kenosha.  Wisconsin.  Sun-Demrro^P^^^  >»ow  to  get  cooperrtion  in 


Contact  Managing  Mitor,  Kenosha 

t;^tonV  Sun:DemOTrat,  Paducah,  ^y. _ 

Si  .S'S “Si  's;Aa?-5Sf  eSji.’Ss 

n^Mnr^ne  32156. _  Kemper,  Alliance,  Nebras- 

SPORTS-WIRB  EDITOR,  small  city  ka.  Daily  Times-Herald. 
daily.  Open  September  1.  Some  gen- 

era!  nws.  camera,  car  helpful.  Bryan,  Free  Lance 

Ohio,  Times.  — 


_ Free  Lance _ 

WANTED— Young  womaYi  for  Sl  FREE  LANCERS!  Sell  your  photos  to 
round  reporting  on  5-day  daily  Sen-  house  organ  market.  4,000 

tember  1.  Send  biography,  sample  company  magazines  buy.  Payment 
work,  salary  requirements.  DAILY  ^com  $10  to  $100  for  single  pmturas 
GAZETTE.  Rocky  Ford,  CVilorado.  und  captions.  Free  information.  Gebbie 

BEGINNINcTREPORTmT  male  or  fe^  Pictures,  161  W.  48th,  N.Y.C. 

male,  for  permanent  p<Miti<m.  ^me 
experience  desirable.  No  drinkers.  Good 

opportumty  for  willing  wOTker.  Write  I  MECHANICAL  PRODUCTION  SUP- 

BRINTENDENT  is  desired  by  well- 
Morning  Times,  known  newspaper  of  sultetantial  size. 


IN.STRUCTION 

_ Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


reducing  them.  Available  now.  Suit¬ 
ing  salary  in  keeping  with  newipsptf 
and  opportunity.  Box  3303,  Editor  ■ 
Publisher. 

EXPERIENCED  BOOKKEEPER  thm 
trial  balance,  statements  and  taxes. 
Box  3424,  Editor  &  Publisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Frankfort,  Indiana, 


_ Knowledge  of  equipment  and  proco- 


CAPABLE  YOUNG  REPORTER  for  dures  in  all  mechanical  departments  is 
general  news  coverage  on  newspaper  essential.  This  is  an  unusual  oppor- 
with  4600  circulation.  Excellent  pay.  tunity  for  a  man  whose  experience 
Hospital  and  surgical  insurance.  Life  and  record  qualify  him  for  pr^uction 
insurance.  Ideal  working  conditions  in  resjionsibilities  with  large  volume 
modem  equipped  and  air-conditioned  newspaper.  Replies  confidential.  Write 
plant.  Write  details  to  Evening  News-  all  pertinent  information  Box  3304, 
Banner,  Bluffton,  Indiana,  Roger  Ekiitor  &  Publisher. _ _ 


Swaim.  Publisher. 


COMBINATION  FLOOR  and  ad  op- 


CREATTVE  WRITER  for  preparation  e™tor  southern  daily,  30,000  circula- 
of  folders,  booklets,  other  p-o-p  mat^  ahop,  new  plant,  air  cot- 

riaJ,  mailers,  house  organs.  Manufac-  ditioned,  retirement  profiram.  Write 
turer  nationally  known  in  its  field,  lo-  details  of  education  and  experience. 

cated  in  pleasant  midwest  community  Box  3405,  Editor  &_Publisher. _ _ 

of  11,000,  is  expanding  promotion  pro-  MECHANICAL  SUPERINTENDENT 
gram.  If  you  are  under  30,  looking  for  progressive,  medium-sized  Northern 
for  opportunity  to  grow  with  a  pro-  California  daily.  Must  have  full  knowl- 
gressive  company,  write  in  full,  ^nd  edge  of  back  shop  and  understand  ad 
samples  (all  will  be  returned).  STATT  mark-up.  Write  Box  3427.  Editor  & 
SALARY  REQUIREMENTS,  ^x  3530,  Publisher.  Give  full  details  regarding 
Editor  &  Publisher.  age,  background  and  exjierience. 

56 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 

LOCATION  without  IDENTIFICATION  _ | 

EDITOR  &.  PUBLISHER  for  August  16,  195* 


8  ISg51ll-g5E 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Circulatimn 


NEED  A 

CIRCULATION  MANAGER 


SITUATIONS  WANTED 


Editmriml 


SITUATIONS  WANTED 


Editorial 


ALL-AROUND  weekly-daily  adminis-  NEED  A  YOUNG  WOMAN — 27,  ■ingria,  wanta  SHARP  writer,  reporter,  editor,  covers 

trative  ne'wrapaperman._  Former  pub-  CIRCULATION  MANAGER  position  handling  routine  local  news  politics,  business,  cops  on  smugr  dixie 

liiher  weeklies,  daily,  job  shop  owner.  Arrant  for  immediate  interview  with  items  or  subordinate  position  in  worn-  daily,  wants  good  paper.  Box  3S12, 

litbo  and  letterpress.  Do  equally  well  capable  young  circulation  manager  who  en’s  department,  ihcparienced  with  Editor  &  Publisher. _ 

front,  back.  Strong  on  ma^gement,  has  earned  invaluable  reputation  in  obits,  hospital  notes,  and  all  phases  SMALL  CITY  PREFERRED.  EMitoriat 

production.  Excellent  affiliations,  ref-  circulation  work  on  both  small  and  of  women's  department  work.  Now  writing,  page  make-up,  reporting,  fea- 

erences.  Full  charge.  Want  Chart  Area  medium  size  pai>ers.  Desires  position  employed  but  desire  change.  Top  ref-  ture  writing  copy  reading  head ‘writ- 

12.  Box  3417,  Editor  L  Publisher.  on  10,000  to  15,000  class.  Late  20’s,  erences.  Prefer  Chart  Area  $  or  4  but  fng,  university  education.  Also  respon- 

ambitknis,  energetic  and  aggressive,  will  consider  anywhere.  Box  8306,  gihle  experience  in  magazine  editing. 


12.  Box  3417,  Editor  t  Publisher.  |  on  10,000  to  15,000  class.  Late  20’s,  erences.  Prefer  Ohi 

ambitious,  energetic  and  aggressive,  will  consider  anj 
I  HAVE  10  years,  advertising,  business  Prefer  western  states,  will  consWer  Editor  A  Publisher. 


publishing.  Stability  of  position  more 


manager,  6-day  daily;  year  as  man-  3425,  Editor  FINANCIAL  EDITOR,  lively  readable  important  than  salary.  Great 


sger,  paper-owned  radio  station.  Solid  &  Publisher. 


pages,  big  city  daily.  Broad  experienca.  sonal  tragedy  necessitates  chang^. 


growth  record  in  both.  Knowledge,  all  CIRCULATION  MANAGER,  Home  De-  Paper  bring  sold.  Box  3407,  Editor  References.  Unattached.  William  D 


phases,  newspaper,  management.  Im-  livery  and  Promotion  specialist  desires  A  Publisher, 


Pardridfre*  c/o  Pfanstihlhl,  7501  Alfred 


ble  i^rsonall^^married,  34,  child.  |  ehanere  to  small  or  medium  daily  Chart  hX^  TYPEWRITER~WILL  TRAVEL  I  Silver  Spring,  Maryland. 

ft'^^blisher^'  ^une  graduate  (BA-Joumalism),  col-  I  YOUNG  WOMAN,  journalist-photog- 


Tell  all.  I’ll  reciprocate.  Box  3404,  I  &  ^blisher. 
Editor  &  Publisher.  1 - 


lege  edi^,  (b<Ah  sports  and  gen^),  rapher  ABJ,  6  years  experience,  editing 
prefers  Cmart  Area  2,^  but  .  .  .  I^mft  employee  magazine,  st>eech  writing. 
Exempt.  Box  3422,  Editor  &  Pubh«er.  newspaper — will  travel  or  relocate.  Re- 


/viuPZTTnsrr  VTrwcPAPim  tutam  ProducUve  years  Exempt.  Box  3422,  Editor  t  PubliAer.  newspaper— will  travel  or  relocate.  : 

COMPKi'EOT  NEWSPAP^  MA^  ^100, MO  ABC  Morning  and  Evenmg  ^j^n,  B.  J.  '56,  U.  of  Missouri,  mar-  ply  Box  3501,  Editor  &  Publisher, 
age  40,  desires  position  as  busing  Daily.  Experienced  in  all  phases.  Box  .  .  ’  ,  wants  renortinir  fno 

Aw  MAftAf-Ql  manoirAr  1ft  ♦rt  ift  ftftft  «ci£  M.  T>..wi:wkA«.  wanw  repoiTing  \no 


8516,  Editor  A  Publisher. 

Clag$ified  Advertiaing 


or  general  manager,  10  to  40,000  cir- 
eriation.  Thorough  knowledge  all  de¬ 
partments  with  emphasis  on  circula¬ 
tion,  labor  and  costs.  12  years  one _ _  .  „  " — _  ' 

company.  Personal  reasons  for  change.  CLASSIFIED  MANAGER.  Coanpetitiv 
Prefer  chart  Area  11  or  12  but  will  market.  20  y^  j^vertising  Mpen 
consider  all  others.  Please  write  details  ence.  Box  8423,  Editor  &  Publisher. 


wrurpho?!’  fl«‘tu«.  d«k  young  woman,  lin^ist, .  ^^ca? 

Work  on  California,  southern  Missouri 
or  Illinois  daily.  Knows  press  photo 


CLA^IFI^  MANAGER,  Competitiv;  Ta^r^'^or^^^i^^iSsla-r^ 

11  or  12  but  will  York.  Would  also  insider  poaition  of 


in  first  letter  to  Box  8522,  Editor  & 
Publisher. 


_ Correapondanta  accurate.  Taut  editing,  trim  heads, 

LONDON  OOKRBSPONDENT.  Top  w 

fwt  “  copy  _cditOT  on  dail^  w 


NOTHING  SUCCEEDS  flight  BritlA  politic*!  wporUr.  Bast  M 

LIKE  SUCCESS  .  .  .  eoWucts  GoveiW^t  and^e  Palace.  r^‘®Kii.>.rr  ^  ^ 

Fill  that  top  post  with  a  successful  Offers  services.  Reply  Box  8210,  Editor  *  - 

top  man.  32  years  old— married.  17  ft  Publisher.  AGGRESSIA^  reporter,  sharp  feature 


-  a  Translator  B;x8T2r  BdilSrAkbl 

SEASONED  DESKMAN.  Fast,  inform-  lisher. 


litatruetora 


UNUSUAL  combination  available  for 
journalism  faculty.  API  seminarian. 


yean  of  work,  experience  and  study, 
last  four  years  general  manager  and 
managing  editor  of  large  bi-weekly. 


Diaplav  Advertiaing 


AGGRESSIATE  reporter,  sharp  feature  Now  city  editor  100,000  daily.  10  years 
writer  on  19,000  daily  ,^**'1*  tough  solid  editorial  exiierience.  Journeyman 


metropolitan  job.  Fluent  French,  Span 
ish.  Box  3510,  Editor  ft  Publisher, 


SoUd  working  knowledge  of  every  DESKMAN— Chart  Areas  1.  2.  Expe- 

phase  Md  department  mcluding  me-  ™  rience:  much  top  drawer  dally  news, 

chMical.  AcOTunUnt—^nter— writer-  feature  copy:  limited  desk  work.  Last 


ITU  printer.  Degree.  Write  to  Box 
832$,  Editor  ft  Itoblisher. 


Mechanical 


editor — administrator.  NO  BULL  .  .  . 

I  check  out.  Would  consider  a  produc-  where.  31.  married,  Ui 
tion  post.  Box  3518,  Editor  ft  Publisher,  wuri-  Write  Box  8208, 

lisher. 


5^Sr'3lT^r«niSnf!l7,:  PRESSROOM  MACHINIST  13  years 

wmri.  -  Write  Box  8208,  Editor  ft  Pub-  | 


Editor  ft  Publisher. 


TO  PUBLISHER 
OR  OWNER 
CONSIDERING 
RETIREMENT 


ment.  Not  afraid  of  work.  Will  go  ai 
where.  Box  3412,  Editor  &  Polish 

Netcapaper  Repreaentativea 


with  dally  of  200,000  or  more.  DESKMAN-REPORTER.  7  years  on  - jT - - - 

on  request.  Box  3419,  Editor  ft  Pub-  weeklies.  PIO.  Vet.  32.  Single.  Netcapaper  RepreaenI 

. . . . car.  BA,  some  law.  education.  $110  — — 

ADVERTISING  MANAGER,  15  years  week.  Prefer  small  daily,  weekly  Mid-  A'TTENTION: 
advertising  experience,  10  years  as  ad  west.  John  Boyer,  1230  4th,  North  MPWQPAPPR 

Tnanflcr^r.  'Trkrt  rbArfrbrfnnnr^  rffbrfVbrd.  Til  4>_A9SQ  I  t  t  V  V  O I  /  \  i  C  lx 


advertising  experience.  10  years  as  ad  west.  John  Boyer,  1230  4th,  North 

manager.  Top  performance  record.  Brook.  Til.  CRestwood  2-0288. _ 

if  EDITOR.REPORTER.  35.  six  years  on 
JLmilT  man  3507  ^Mitor  weekly,  all  phases.  Professional  writer. 

^PubliThTr’.  ^  “  Exciting  talent  Seeks  jop  ^  ^kly. 


REPRESENTATIVES 


medium  daily.  Box  3502,  Editor  ft  Pub-  _  _  _ _  _ 

I  I^VE  two  decades  of  newspaper  . -ivTO'TKjiMr-  cat  wcMAMArim  _  man  Advertisfn^  De^ee.  seeks 

experience  in  preparation  for  the  op-  --H  EXPERIENCED  REPORTER,  seeks  posiUon  with  New  York  Rep- 

portunity  I  now  seek.  Grew  up  on  me-  ■^?®  general  assignment,  features  spot,  city  resenUtivs.  Available  for  New 

dium  daily  where  ten  teenage  years  Advertising  Director  or  Manager.  11  50,000-100.000,  Chart  Area  2.  City  York  City  interview  week  of 

iw  spent  M  carri®r,  mail®r.  <»py  boy,  Mall,  police,  sports  writing,  editing  B«Utor 

reporter.  Military  service  *n<l  AB  from  non  background.  Available  September  1.  *  Publisher. 

^®"  University  were  followed  by  ?"  Box  3503.  Editor  ft  Publisher.  _ _ 

ten  more  vears  of  ^irhlcb  I.^OKing  for  a  nc^^spapar  Vv it-h  a  fii—  ——  w— 

led  to  present  poet  as  ne^  executive  Replies  Confidential.  Box  3520,  EXPrai^CED  r^rUr.  yo«njr.  _ Phatagraphy 

on  one  of  America’s  top  five  news-  Editor  &  Publisher. _  ^  *■ 

Editorial  _  _  _  _  __ 

liri°^e?i'ger"c’Mc  Te^Vh^^r^^:  LIVeTwIRE  sports  editor  seeks  port 

munity  relaUons  my  forte.  whUlchrir.  Wants  to  roll  Into  w’-.w  i!L  ‘a'®*’.! 

nrCTRr  •*  -Au  -A  A  writing  job  in  Southwest.  Reply  Box  producer.^x  3534^  Effitor  ft  Publisl^.  hurnr.  want  permanent  si^.  Avai^lo 


YOUNG  newspaper  space  salea- 
man  Advertising  Degree,  seeks 
position  with  New  York  Rep¬ 
resentative.  Available  for  New 
York  City  interview  week  of 
August  25th.  Box  3414,  Editor 
ft  Publisher. 

_ Photography 


keen  intuition,  on  Medium  daily,  multi- 

experienced  news  PHOTOGRA- 


job.  Box  3511,  Editor  ft  Publisher. 


PHER  medium  and  small  dailies.  Havo 
own  equiiiment,  car,  journalism  grad. 


riFCTPir  _ •  *  -ii.  j  wnung  joD  in  ooucnwesi 

^  respei^  j217.  Editor  ft  Publisher, 

piiDUsher  or  owner  who  is  considering  -  --  — — - 


fluent  in  French,  Spanish.  News-  ‘“/Ume.  Box  3420,  Editor  ft  Pub- 
writer,  26.  covering  city,  county,  state  Usher. _ 


retir^ent  and  will  give  me  an  optioS  REPORTER.  DePauw  ^  24,  6  JSts  Chart  Area  9  wknte  k*  - i - - i - T 

rilS:te^i;LTv!*’wT;t^‘‘or‘*S^  cST-  ^^’e5U6p.oooupdaiiV.^  350?.  Need  a  Photographer? 


while  I  will  run  him  a  first-rate  news-  Editor  ft  Publisher 

room  while  he  instructs  me  in  the  busi-  ••**>  Jerry  Shackelford,  5614  Whaeloek  ^oil»ner. - ^ - 

ness  side.  »“  Fort  Wayne.  Indiana.  Trinity—  MANAGING  EDITOR 

1683.  OR  City  Editor’s  poi 


The  National  Press  Photographer,  As- 


OR  City  Editor’s  poet  want^  on  after-  *oc.  Job  Placement  Bureau,  as  a  serv- 
noon  dailv  of  10,000  or  larger,  prefer-  I**  to  iU  members  and  to  proepectiv* 


AIMING  for  medium  daily  field.  ACCURA’TE  copyreader.  34.  on  metro-  "w**' i*^**rn,  'a’******  employers  "mrintains”  a  **00?StoEN* 

Have  sizeable  sum  to  invest  at  once  poliUn  daily,  available  because  of  ?‘>'y  Ar^  8  or  9.  I^rpt^  Wm  mmntriM  a  CWNra^ 

m®".  option_i8  merger.  Ten  yea«’  comprehensive  «-  I^V'^neg*  Wtorri^’'.  B^  SStoTEaitor  Stlll-’IW, .  FlI^N^  iUl. 


marri^,  family.  Box 
3S29.  Editor  ft  Publisher. _ 

Artiata  -  Cartooniata _ 

.  CARTOONIST 


S^^*!:1®®aC  “®^’  ft  Publisher.  I  jiort  witn  own  equipment.  No  Feea- 

Editor_ft  Publisher. -  MATTnvATTV  tTMrrwM  T,«wirr^ — a2  Write,  wire  or  telephone — 

DESKMAN,  copy-wire-news  editor,  30.  N^O^ALL-V  ^O^  Gerald  A.  Clarke 

five  years  plus  weekly,  employed  prize-  »35M.  Towle  Avenue.  Hammond.  Indian* 

winning  California  daily,  wanU  Editing,  humorous  feature,  Kovern-  Telephone  WEstmore  1-2906 


DESKMAN,  copy-wire-news  editor,  30. 


Most  with  own  equipment.  No  Fe 
Write,  wire  or  telephone — 

Gerald  A.  Clarke 


ai^ONI..^ -  wlnn^nr’  wanS  Teto^honT^'S^rrr.SiM 

Jrt  ^tiSS"T  bS‘«56D"'Sx’^8?07  Mitor  T  pSb^  on  C^t.  Bo^  261L  Mito?  ft  TOP  PLIGHT  news  service  photogra- 

rlrtw  ’  L*"?  bumness  exp^  Usher  ‘  Publisher, _  pher  15  years,  present:  experienced  25; 

eonyw'ritin  ®'^**Ung’  lay^t,  - : -  AT-rr-u-n  1  v.*  •*  !  j  I,  •**  phases  news  photography,  pictorial. 

,222?  “®«"Gve  ability.  6  YEARS  EXPERIENCE  PHOTOG-  JUGOT  or  lol^r  rewrite,  rim,  dwk.  geeks  permanent  position  small  towi» 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


For  some  strange  reason,  covered  two  sets  of  rules  sent 
American  sponsors  of  visiting  out  by  the  Council  of  Student 
Russian  groups  have  the  idea  Travel,  179  Broadway,  New 
that  their  charges  must  be  pro-  York  City,  the  American  spon- 
tected,  shielded,  guarded,  insu-  sor. 

lated,  or  what  have  you,  from  One  of  them  said  the  Russians 
the  American  press  except  “are  adamant  about  not  want- 
under  certain  specified  rules  and  ing  any  press  representatives” 
regulations.  around  except  at  scheduled  in- 

Only  one  thing  would  make  terviews  and  they  wanted  all 
it  more  like  the  Soviet  techni-  questions  for  radio  or  TV  to  be 
que — restricting  the  travelers  submitted  in  advance, 
to  what  we  want  them  to  see  The  second  said  “the  Soviets 
instead  of  what  they  want  to  are  willing  to  talk  to  the  press 
see,  as  it  is  done  in  Moscow.  only  on  certain  specified  occa- 
Two  incidents  in  the  last  few  sions  which  must  be  arranged 
weeks  reveal  this  protective  at-  in  advance.  (For  example,  a 
titude  with  respect  to  two  dif-  half  an  hour  after  dinner  at 
ferent  groups  of  touring  Rus-  their  residence.)  There  are  no 
sians.  exceptions  to  this  rule.”  It  went 

In  Benton  Harbor,  Mich.,  a  on  to  say  the  press  must  never 
representative  of  the  Depart-  accompany  the  Soviets  during 
ment  of  Agriculture  kept  Amer-  their  activities;  photographers 
ican  reporters  from  interview-  may  take  pictures  on  the  street 
ing  and  photographing  some  if  permission  is  asked  first;  TV 
Russian  Agricultural  experts,  and  radio  interviews  are  time- 
The  South  Bend  (Ind.)  Tribune  consuming  and  difficult  to  ar- 
protested  this  censorship  and  range  and  should  be  avoided. 
Herbert  Brucker,  chairman  of  It  seems  to  us  that  the 
the  American  Society  of  News-  American  sponsors  of  these 
paper  Editors’  freedom  of  in-  groups  have  been  hcwdwinked 
formation  committee,  has  com-  into  playing  the  Soviet  game, 
plained  directly  to  the  Secretary  ♦  •  ♦ 

of  Agriculture.’  Mr.  Brucker  The  general  idea  of  permit- 
wrote:  ting  or  inviting  touring  groups 

“The  principle  here  violated  from  any  country,  particularly 
by  a  department  representative  Soviet  Russia,  is  to  let  them  see 
is  so  plain  that  it  is  hardly  what  the  United  States  is  like, 
necessary  to  arg^e  the  point,  how  we  live,  our  customs,  etc. 
It  is  enough  to  state  the  fact  When  we  go  to  such  lengths  to 
that  reporters  were  kept  from  shield  them  from  our  press  we 
interviewing  the  visitors,  and  are  not  only  ignoring  our  own 
so  from  reporting  to  their  guarantees  of  free  speech  and 
readers  what  was  happening,  press  but  we  are  giving  the 
There  is,  obviously,  no  legal  visitors  the  impression  that  they 
authority  whatever  for  erecting  do  not  exist  or,  at  least,  that 
such  an  iron  curtain  of  our  own.  certain  authorities  can  by-pass 
On  top  of  that  it  must  have  them. 

made  the  Russian  travelers  If  the  Russians  will  come  to 
think  that  our  talk  of  freedom  this  country  only  under  those 
and  free  press  is  hypocrisy  .  .  .  conditions,  if  they  insist  on  such 
“Great  damage  is  done  to  the  protection  and  a  high  degree  of 
cause  of  freedom  whenever  our  secrecy  and  censorship,  then  we 
own  officials  begin  to  throw  are  in  favor  of  telling  them  to 
their  weight  around,  as  if  they  stay  home, 
were  Russian  commissars  • 

charged  with  the  responsibility  Permit  Sought 
of  cutting  off  foreign  visitors  Washington 

from  the  American  people  and  The  Journal  Co.,  publisher 
vice  versa.  On  top  of  all  else  of  the  Milwaukee  (Wis.)  Jour- 
this  kind  of  thing  negates  the  nal  and  licensee  of  radio  and 
whole  purpose  of  bringing  television  stations  WTMJ  and 
foreigners,  especially  from  Sov-  WTMJ-TV  in  that  city,  this 
iet  Russia,  to  this  country.”  week  asked  the  Federal  Com- 
*  *  *  munications  Commission  for 

The  second  incident  occurred  authority  to  construct  and  op- 
in  Chapel  Hill,  N.  C.,  when  Pete  erate  a  Frequency  Modulation 
Ivey,  director  of  the  news  broadcast  station,  also  in  Mil- 
bureau  at  the  University  of  waukee.  The  new  outlet  would 
North  Carolina,  had  an  un-  operate  eight  hours  daily  and 
pleasant  time  trying  to  arrange  duplicate  some  of  the  local  news 
a  press  conference  for  10  tour-  and  public  discussion  programs 
ing  Russian  students.  He  dis-  aired  over  station  WTMJ. 


THE  FOURTH  ESTATE  ...  By  Trent 


Food  Broker  Qaims 
‘First’  in  Color 

Boston 

Geo.  Wm.  Bentley  Co.,  spe¬ 
cialty  food  brokers  since  1880 
covering  the  New  England  mar¬ 
ket,  claims  it  is  the  first  such 
organization  in  the  history  of 
New  England  to  run  a  four- 
color  newspaper  advertisement 
in  the  Boston  market. 

Stressing  the  reliability  of  all 
products  handled  by  the  com¬ 
pany,  the  Bentley  ad  featured 
full-color  package  identification 
on  several  of  the  products  it 
sells. 

The  four-color  full-page  ad 
appeared  on  the  back  page  of 
the  Boston  Globe  on  July  30, 
and  was  prepared  by  Charles 
F.  Hutchinson,  Inc.,  Boston 
agency. 

The  occasion  for  running  the 
ad  was  the  observance  of  the 
78th  Anniversary  of  the  com¬ 
pany. 


Sweepstakes  Award 
Won  in  Kentncky 

Henderson,  Ky. 

The  Henderson  Gleaner  and 
Journal  has  won  the  Kentucky 
Press  Association  “Sweepstakes 
Award”  on  the  basis  of  points 
won  in  all  contests.  The  award, 
usually  announced  at  the  June 
meeting,  was  delayed  because 
of  the  loss  of  advertising  entries 
in  the  mails. 

It  was  based  on  the  Gleaner 
and  Journal  winning  two  firsts, 
three  seconds,  a  third  and  three 
honorable  mentions.  Recently 
the  newspaper  also  was  given  a 
special  award  by  the  Portland 
Cement  Company  for  promotion 
of  traffic  safety  and  one  given 
by  the  Kentucky  Education  As¬ 
sociation  for  service  in  that 
field. 

Mrs.  Francele  H.  Armstrong, 
editor  and  publisher,  has  been 
appointed  to  the  state  board  of 
education  by  Governor  Chan¬ 
dler. 
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Telephone  conversations,  like  so 
many  other  activities,  compete 
with  your  newspaper  for  your 
readers’  time.  That's  why  it's  so 
important  that  your  newspaper 
invite  readership,  with  “come- 
hither'’  typography.  Gain  reader- 
time,  by  using  the  readable  face 
with  the  point-larger  look.  Coro¬ 
na's  the  name.  Corona.  It  saves 
space,  it’s  easy  on  the  eyes  .  .  . 
and  it  gains  readertime!  Ask  your 
Linotype  Production  Engineer 
for  specimens,  or  write  to  Mer- 
genthaler  Linotype  Company,  29 
Ryerson  Street,  Brooklyn  5,  N.  Y. 


. . . and 

did  you  see  the  hat 
she  was  wearing? 


gain  readertime  with 


corona 


^  More  people,  more  money 
in  Columbus  today ! 


POPULATION  UP  I  Metropolitan  Columbus 
moved  up  from  32nd  place  to  30th  in  the 
nation’s  top  280  metropolitan  areas  ...  in  just 
one  year!  Now  645,300  people! 


SPENDABLE  INCOME  UP!  Metropolitan  Co¬ 
lumbus  stands  16th  in  the  nation’s  top  280 
metropolitan  areas,  $7251  to  spend  per  family! 

Source:  SMSBP,  5/10/58 


$348,364,054.  a  lot  of  dollars. 

Even  more  when  you  learn  that’s  the  total  spent  by  rea^ 
of  The  Citizen**  in  the  12- county  Columbus  ABC  City  dd 
Retail  Trading  Zone  ...  for  just  1957. 


That’s  more  retail  dollars  than  are  spent  yearly  in  such  large 
cities  as  Youngstown,  Ohio  ...  or  Des  Moines,  Iowa. 

That’s  more  people  reading  your  message,  too.  The  Citizen 
reaches  more  people  than  the  total  population  of  Jacksonville, 
Florida  ...  or  Providence,  Rhode  Island.  Yes,  the  Columbus 
market  is  rich  .  .  .  both  in  prospects  and  dollars. 

Whether  you’re  still  considering  or  now  spending  newspaper 


“Based  on  The  Citizen  circulation  of  79,467  (reach-  advertising  dollars  in  Columbus,  we  can  show  you  hou'  to  mlu 


mg  270,932  people)  in  the  ABC  City  and  Retail  produce  more  in  sales.  Call  or  write  US,  without  delay. 

Trading  Zone,  only.  Audit  Report,  3/31/58.  Popula-  r\»  u  i  'i-i-ii-r 

tions  and  Retail  Sales  based  on  SMSBP  data,  5/10/58  IJon  t  make  another  plan  Without  the  facts! 


The  Columbus  Citizen 
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